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Anastasija Popova. DIGITALO TEHNOLOGIJU IZMANTOSANAS PILNVEIDE
PERSONALA VADIBA ORGANIZACIJA

Alberta koledza, studiju programma “Cilvékresursu vadiba”™
E-pasts: nastja222@inbox.lv
Zindtniskais vaditdjs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Misdienu dinamiskaja biznesa vidé digitala transformacija vairs nav tikai izvéle, bet gan
priek$noteikums organizacijas konkurétsp&jas saglabasanai. Personala vadibas funkcija piedzivo fundamentalas
izmainas, parejot no administrativi orientétiem procesiem uz stratégisku, datu balstitu pieeju. Neraugoties uz
moderno tehnologiju pieejamibu, daudzas organizacijas joprojam saskaras ar izaicinajumiem pilnvértiga digitalo
riku integracija, kas kave darba efektivitati, rada liecku administrativo slogu un nelauj pilniba uzlabot darbinieku
pieredzi. Ta ka tehnologijas attistas straujak neka iek$€jas procediiras, rodas nepiecieSsamiba péc mérktiecigas
sistému pilnveides, lai automatizétu rutinas darbus un atbrivotu resursus radosai un stratégiskai cilvékkapitala
attistibai. Aktualas diskusijas darba tirgii liecina, ka digitala pratiba un modernu HR platformu ievieSana kliist par
galveno faktoru talantu piesaisté un noturésana, tapec digitalo riku optimizacija ir kritiska jebkuras misdienigas
organizacijas ilgtsp&jai. Papildus procesu efektivitatei, digitalo tehnologiju pilnveide ir kluvusi par kritisku faktoru
datu drosibas un atbilstibas (GDPR) nodros$inasana, jo personala vadiba oper€ ar augsta riska sensitivo informaciju.
Decentraliz&tas un novecojusas sistémas rada drosibas riskus, ko miusdienu kiberdraudu apstaklos organizacijas
vairs nevar atlauties. Tapat aktuals ir jautajums par maksliga intelekta (MI) algoritmu integraciju, kas lauj
prognozget darbinieku mainibu un identificét talantu attistibas vajadzibas vel pirms to rasanas. Tadgl petjjums par
digitalo riku pilnveidi ir biitisks ne tikai no tehniska, bet arT no organizacijas kultiiras n parmainu vadibas viedokla,
uzsverot nepiecieSamibu péc lidzsvarotas mijiedarbibas starp tehnologijam un cilvékkapitalu.

Pétijuma merkis: Izvertét esoSo digitalo tehnologiju izmantoSanu persondla vadibas procesos konkréta
organizacija un izstradat pamatotus priekslikumus to pilnveidei darbibas efektivitates paaugstinasanai.

Pétijuma metodes: Zinatniskas literatiiras un avotu analize, dokumentu analize, darbinieku aptauja par digitalo
riku lietojamibu un padzilinatas intervijas ar personala vadibas specialistiem.

Sasniegtie rezultati: P&tijjuma gaita tika identific&ti galvenie $k&rsli tehnologiju pilnvértigai izmantoSanai

Atslegas vardi: personala vadiba; digitala transformacija; procesu automatizacija; HR sistemas; efektivitate
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Anna Jemeljanova. DARBINIEKU LABBUTIBAS VEICINASANAS UN
ORGANIZACIJAS KULTURAS STIPRINASANAS PASAKUMU PILNVEIDE
STARPTAUTISKA PAKALPOJUMA SNIEGSANA UZNEMUMA

Alberta koledza, studiju programma “Cilvekresursu vadiba”
E-pasts: anna.j.jemeljanova@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Darbinieku labbiitiba un organizacijas kultiira ir batiski faktori, kas ietekmé darbinieku
motivaciju, darba efektivitati un uznémuma ilgtermina veiksmi. Starptautiskas uznémeéjdarbibas vides konteksta,
tostarp tados uznémumos ka SIA Evolution, darbinieki saskaras ar augstu darba slodzi, stresu un komunikacijas
izaicindjumiem, kas var samazinat darba apmierinatibu un lojalitati. So problému aktualitati apliecina arf statistikas
dati — saskana ar ikgadgjo ilgtsp&jas attistibas p&tijumu Latvija 75 % stradajoso iedzivotaju norada, ka vinus satrauc
stresa faktori, kas saistiti ar ikdienas darba pienakumu izpildi, kas negativi ietekmé gan darbinieku passajiitu, gan
darba sniegumu (InCSR, 2023). Tapat uznémuma tradicijas, vertibas un kolektiva atmosfeéra bitiski ietekme
darbinieku iesaisti un kopgjo uznémuma klimatu. Nepietickami attistita organizacijas kultira un darbinieku
labbutibas atbalsta pasakumi var pastiprinat stresu un mazinat darbinieku motivaciju, pasi starptautiska un
dinamiska darba vidé. Lidz ar to ir aktuali pétit, ka pilnveidot pasakumus, kas veicina darbinieku labbiitibu un
stiprina pozitivu organizacijas kultiiru, lai nodro§inatu darbinieku produktivitati, motivaciju un ilgtermina attistibu.

Petljuma merkis: P&tjjuma mérkis ir analiz&t esoSos darbinieku labbiitibas veicinaanas un organizacijas kulttiras
stiprinasanas pasakumus SIA Evolution un piedavat rekomendacijas to uzlabo$anai.

Pétijjuma metodes: P&tijuma izmantota aptaujas metode ar jaukto (kvantitativo un kvalitativo) pieeju.
Kvantitativie jautajumi (slégtie jautajumi) lauj ieght statistiski salidzinamus datus par darbinieku labbiitibu un
apmierinatibu ar organizacijas kultiiru. Kvalitativie jautajumi (atvértie jautajumi) sniedze darbinieku subjektivus
viedoklus, pieredzi un ieteikumus pasakumu pilnveidei. ST pieeja nodrosina gan skaitlisku datu analizi, gan dzilaku
izpratni par darbinieku vajadzibam.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka ieveérojama dala darbinieku saskaras ar paaugstinatu darba
slodzi un stresu, vienlaikus Tpasi augstu novert&jot kolégu savstarp&jo atbalstu. Respondenti ka nozimigakos
darbinieku labbiitibas veicinaSanas pasakumus noradija elastigu darba grafiku, labbitibas un veselibas
programmas, ka arT komandas saliedé$anas aktivitates.

Atslegas vardi: darbinieku labbiitiba; organizdcijas kultira; darbinieku motivacija; pasakumu pilnveide; SIA
Evolution
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Diana Barsjavi¢a. PROFESIONALA IZDEGSANA UN TAS NOVERSANAS
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Alberta koledza, studiju programma “Cilvékresursu vadiba”,
E-pasts:dianabarsjavical9@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Profesionala izdegSana ir butiska probléma miusdienu darba vidg€, 1pasi profesijas ar
paaugstinatu emocionalo spriedzi, augstu atbildibas Iimeni un intensivu darba slodzi. Valsts policijas darbinieki
ikdiena saskaras ar paaugstinatu stresu, sabiedribas spiedienu, konfliktsituacijam, nepiecieSamibu atri pienemt
lémumus un neregularu darba laiku, kas ilgtermina negativi ietekmé vinu psihologisko un fizisko labsajiitu, darba
motivaciju, profesionalo efektivitati un apmierinatibu ar darbu. Darba vides risku apliecina arT Latvijas statistika:
2024. gada valsti registrétas 2067 pirmreiz&ji apstiprinatas arodslimibas, par 795 vairak neka 2023. gada (1272
gadijumi), no kuram psihosocialie darba vides riska faktori ka c€lonis noraditi 3 gadijumos (2023. gada - 2
gadijumos). Tadel ir batiski pétit profesionalas izdegsanas c€lonus un iespg&jamos risindgjumus Valsts policija.

Pétijuma mérkis: [zpétit profesionalo izdegSanu ietekmgjosos faktorus Valsts policija un izstradat priekslikumus
tas noverSanas iesp&jam organizacija.

Pétijjuma metodes: PEtijuma paredzéts izmantot zinatniskas literatiiras analizi un sint€zi, normativo aktu un
nozares dokumentu analizi, ka arT kvantitativo pétijuma metodi — anketé$anu Valsts policijas darbinieku vida. Datu
apstradei tiks izmantotas apraksto$as statistikas metodes un iegiito rezultatu salidzino$a analize.

Sasniegtie rezultati: PEtjjuma tika identificéti galvenie profesionalas izdegSanas riska faktori Valsts policija,
izverteta to ietekme uz darbinieku passajiitu un darba kvalitati, ka arT apkopoti iesp&jamie preventivie pasakumi.
Balstoties uz iegiitajiem rezultatiem, tika izstradati priek§likumi darba vides uzlabosanai, psihologiska atbalsta

stiprinasanai, slodzes mazinasanai un darbinieku labbiitibas veicinasanai.

Atslégas vardi: profesionala izdegsana, Valsts policija; darba vide, stress, labbiitiba
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Elfa Krista Baske. STRESA VADIBAS IESPEJAS ORGANIZACIJA

Alberta koledza, studiju programma ,, Cilveékresursu vadiba
E-pasts: ebaske89@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

PétTjuma aktualitate: Sobrid darba tirgi ir liela konkurence un darbiniekiem bieZi vien japaveic loti daudz darbi
1sa laika perioda, kas rada milzigu stresu. Tas nav labi gan veselibai, gan darbam. Tas ir bistami, jo stress ir viens
no galvenajiem iemesliem kap&c darbinieki jutas slikti un zad motivacija. Es uzskatu, ka uzn€émumiem ir jaizprot
ka $os riskus atpazit jau laicigi, pirms darbinieki sak iet prom no darba T iemesla dél. Sis pétijums ir aktuals, jo
taja tiek mekl&tas praktiskas iespgjas, ka sakartot darba vidi ta, lai stress neparnem darbiniekus un vini varétu
stradat bez liekas spriedzes, kas ir guvums gan cilvékiem, gan uznémumam kopuma.

Pétijuma meérkis: [zpétit kadas ir realas iespgjas regulét stresu darba, saprast, kas tiesi darbiniekiem liek justies
slikti un ieteikt vienkarSas metodes ka uznémums varétu palidz&t cilvekiem justies labak un stradak efektivak.

Pétijjuma metodes: Darba iztradé es izmantoju literatiiras analizi, pétot dazadus pieejamos rakstus un resursus
interneta par stresu un izdegSanu darba vide€. Praktiskaja dala es veicu mazu pétijumu, apjautajot sev tuvakos
cilvékus un gimenes loceklus par vinu personigo pieredzi. Man bija svarigi uzzinat vai vini ir saskarusies ar stresu
darba un kadi ir bijusi risinajumi, kurus vini pasi vai vadiba ir piedavajusi.

Sasniegtie rezultati: Izp&tot pieejamo informaciju interneta un aprunajoties ar cilvékiem, es secinaju, ka stress
darba vidg ir loti nopietna probléma, ko nevar ignorét. Radinieku pieredze rada, ka gadijumos, kad stresa limenis
klast neizturams un vadiba to nerisina, daudzi darbinieki tomér pienem l€mumu un aiziet no darba, jo veseliba un
miers ir svarigaki. Taja pasa laika sarunas apstiprindja, ka ir arT pozitivi gadijumi, kad darba devgjs ir loti atsaucigs
un ripgjas, lai $adas situacijas vispar nerastos, piedavajot atbalstu vai mainot darba apstaklus. Rezultata secinu, ka
darba devgja riipes un savlaiciga riciba ir galvenais faktors, kas palidz saglabat darbinieku un novérst vinu
izdeg8anu, radot mierigu un saprotosu vidi visiem darbiniekiem.

Atslegas vardi.: darbinieku passajiita; darba vide; izdegSana; stress, personala noturiba
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Elina Aijona Maurina. DARBINIEKU MOTIVESANAS SISTEMAS ELEMENTU
IETEKMES ANALIZE UZ DARBINIEKU LABSAJUTAS VEICINASANU SIA
“RIGAS SATIKSME”

Alberta koledza, studiju programma “Cilvékresursu vadiba”
E-pasts: eamaurina@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Musdienu dinamiskaja darba vide, kura lieli publiska sektora uzn€mumi ka SIA “Rigas
satiksme” saskaras ar pastavigu stresu, darbinieku labsajiitas uzturSana ir butiska. Zema labsajiita veicina kadru
mainibu, mazina darba razZigumu un palielina klidu iespgjamibu. ST pétijuma aktualitate ir nepieciesamiba
zinatniski pamatot, ka organizacijas ieviesta motivéSanas sist€éma - kas ietver gan finansialos, gan nefinansialos
atbalsta instrumentus — vislabak mazina darbinieka stresa limeni. Analize ir svariga, lai nodro$inatu ilgtsp&jigu un
veseligu personala parvaldibu uznémuma.

Pétijuma meérkis: analizet SIA “Rigas satiksme” darbinieku motivéSanas sisttma DaMoS elementus un izvertet
to ietekmi uz darbinieku labsajiitas veicinasanu.

Pétijjuma metodes: Petljuma izmantota kvantitativa pétjjuma metode veicot anontmu aptauju SIA “Rigas
satiksme” darbinieku vidu. Teor€tiska dala ietver zinatniskas literatlras analizi par motivacijas teorijam un
labsajiitas modeliem. Aptaujas dati statistiski apstradati, izmantojot aptauja iegiitos rezultatus, lai noteiktu
statistiski nozimigu un ticamu saistibu starp dazadiem motivacijas sistemas elementiem (neatkarigie un mainigie)
un darbinieku labsajiitas [imeni (atkarigais mainigais).

Sasniegtie rezultati: P&tjjuma rezultati un secinajumi sniedz SIA “Rigas satiksme” personala vadibai empiriski
pamatotu informaciju par to, kuri motivacijas sisteémas elementi ir visefektivakie labsajitas veicinaSana.
Btiskakais ieguldijums biis konkréti priekslikumi motivacijas sist€émas optimizésanai, lai mazinatu darbinieku

stresu, veicinatu labaku darba un privatas dzives lidzsvaru un sekmétu darbinieku lojalitati.

Atslegas vardi: motivacija; labsajiita; motivesanas sistéma, korporativa labsajita; cilvékresursu vadiba
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llze Matusa. IESTAZU UN STRUKTURVIENIBU VADITAJU ATTISTIBAS
PLANOSANAS PILNVEIDE JELGAVAS NOVADA PASVALDIBA

Alberta koledza, studiju programma “Cilvékresursu vadiba”
E-pasts: ilze.caune6@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Cilvekresursi ir viens no organizacijas nozimigakajiem resursiem, un darbinieku zinasanas
un prasmes ir biitisks pamats kvalitativai funkciju izpildei, ka arT efektivai materialo resursu izmanto$anai. Valsts
kontroles revizijas konstatétie trikumi cilvékresursu vadibas procesos pa$valdibas apliecina, ka darbinieku
profesionala pilnveide un merktieciga vaditaju kompetencu attistiba ir priekSnoteikums kvalitativai pasvaldibas
funkciju izpildei, racionalai budzeta lidzeklu izmantoSanai un iedzivotajiem sniegto pakalpojumu uzlaboSanai.
(Valsts kontrole, 2022).

Merktieciga un sistematiska darbinieku attistibas planosana lautu pasvaldibai ne tikai efektivak sasniegt savus
Istermina un ilgtermina mérkus, bet ar1 veicinatu darbinieku kompetencu attistibu, iesaisti un motivaciju.

Vides aizsardzibas un regionalas attistibas ministrijas p&tijuma ‘“Pasvaldibu publisko pakalpojumu sniegSanas
efektivitates novertéjums” uzsvérts, ka pasvaldibam ir butiski nodrosinat pastavigu esosa personala kompetencu
pilnveidi, stiprinot personalvadibas sistémas un macibu procesu organizé$anu. (Vides aizsardzibas un regionalas
attistibas ministrija, 2024).

Jelgavas novada pasvaldiba darbinieku, tostarp iestazu un struktiirvienibu vaditaju, attistibas planosana Sobrid nav
izveidota ka sistematisks un strat€giski virzits process. Tapéc §1 pétijuma ietvaros planots izpétit un izvertét esoso
situaciju Jelgavas novada pasvaldiba attieciba uz iestazu un struktirvienibu vaditaju attistibas planosanu, lai
identificétu galvenos izaicinajumus un piedavatu priekslikumus §1 procesa pilnveidei.

Pétijuma merkis: Izpétit, ka Jelgavas novada pasvaldiba tiek nodroSinata un istenota sistematiska iestazu un
struktiirvienibu vaditaju attistiba un izstradat priekslikumus vaditaju attistibas pilnveidei.

Pétijuma metodes: P&tijuma izmantotas gan kvantitativas, gan kvalitativas metodes: literatiiras un informacijas
avotu analize, aptauja Jelgavas novada pasvaldibas iestazu un struktiirvienibu vaditajiem, ka ar grafiska un
salidzinos$a analize datu interpretacijai.

Sasniegtie rezultati: Vaditaju attistibas sistéma paSvaldiba nav izveidota ka vienots un parvaldits process;
pasvaldiba triikst skaidras informacijas, kritériju un vadliniju par vaditaju kompetencu sist€ému; vaditdju attistiba
nav sasaistita ar pasvaldibas attistibas virzieniem, stratégiskajiem mérkiem; vaditaju attistibai triikst finan$u un
laika resursu; pasvaldiba faktiski nepastav vaditaju individualie attistibas plani; nav pietiekams vadibas atbalsts
vaditdju attistibai; vaditdjiem nepiecieSama attistiba personalvadiba un motivésana, stratégiskaja planoSana un
parmainu vadiba; vairak neka 90 % vaditaju neuzskata par efektivu vaditaju attistibas sist€ému pasvaldiba.

Atslégas vardi: attistiba; vaditaji; pasvaldiba,; planosana; pilnveide
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Irina Bogu$a. STRESA VADIBAS IESPEJAS RAZOSANAS UZNEMUMA

Alberta koledza, studiju programma ,, Cilvékresursu vadiba *
E-pasts: kikaleo@inbox.lv
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Stress darba ir nopietna miisdienu probléma. Tas ietekmé ne tikai darbinieku veselibu, bet
arl uznémuma efektivitati. Saskana ar Eiropas Darba drosibas un veselibas agentiiras veikto aptauju 2025.gada
,»OSH Pulse 2025 secinats, ka aptuveni 29 % stradajoso cie$ no ar darbu saistita stresa, depresijas vai trauksmes,
un lidziga situacija vérojama ari Latvija, kur 69 % iedzivotaju norada uz stresa un nervozitates negativu ietekmi
uz labsajiitu. Liela darba slodze, stingri termini, neskaidri uzdevumi, nepietickama komunikacija un vadibas
atbalsta trikums veicina stresa ITmena paaugstinasanos darbinieku vidii. Tas var novest pie izdegSanas, veselibas
pasliktinasanas un produktivitates samazinasanas. Stresa apstaklos darbinieki zaud€ koncentrésanas spgjas, pielauj
vairak kladu un gratak sadarbojas kolektiva. Musdienu uznémuma, kur no darbinickiem sagaida lielu
produktivitati un efektivitati, stresa parvaldiSana ir Joti svariga, lai nodrosinatu darbinieku labklajibu un uzp€émuma
panakumus.

Pétijuma meérkis: [zpétit stresa vadibas iespgjas razosanas uznémuma administrativajam personalam un izstradat
priekslikumus darbinieku labbiitibas uzlabosanai.

Pétijuma metodes: Zinatniskas literatiiras analize; Kvantitativa metode. Teorétiskaja dala veikta zinatniskas
literatiiras un citu avotu analize, lai izprastu stresa butibu, stresa vadibas metodes un to pielietojumu razoSanas
uzn€muma administrativa personala vide. Praktiskaja dala veikta anketéSana un iegiito datu analize.

Sasniegtie rezultati: P&tjjuma rezultati atklaja, ka galvenie stresa faktori razoSanas uznémuma ir liela darba
slodze, laika trikums un nepietiekams vadibas atbalsts. Darbinieki visbiezak izmanto individualas stresa
parvaré$anas metodes, tomér uznémuma limeni stresa vadibas mehanismi ir nepietiekami attistiti. Pamatojoties uz
ieglitajiem datiem, izstradati ieteikumi darba vides uzlaboSanai un stresa mazinasanai, tostarp vadibas un
darbinieku komunikacijas pilnveidosana, emocionala atbalsta pasakumi un darba organizacijas uzlabosana.

Atslégas vardi: stress; stresa vadibas; atbalsta pasakumi
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Karina Raginska. PROFESIONALA IZDEGSANA UN TAS NOVERSANAS IESPEJAS
BERNU NAMOS
Alberta koledza, studiju programma "Cilvekresursu vadiba"

E-pasts: karina.raginska23@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere
Anotacija

Pétijjuma aktualitate: Profesionala izdegSana b&rnu namu darbinieku vidi ir butiska probléma, kas ietekmé
darbinieku emocionalo un psihologisko labklajibu, ka ari apriipes kvalitati. Darbs ar bérniem, ipasi ar tiem, kuri
piedzivojusi traumatisku pieredzi, ir emocionali intensivs un prasa augstu atbildibas Itmeni. P&tjjumi liecina, ka
aptuveni 20% socialo darbinieku cie§ no izdeg$anas sindroma, savukart lidz pat 50% darbinieku izjit izteiktu
emocionalo izstkumu. Tapat ir konstatets, ka be&rnu apripes un socialas palidzibas joma stradajosie darbinieki ir
pasi paklauti izdegSanas riskam augstas emocionalas slodzes un darba specifikas dg] . Ilgstosa emocionala slodze,
stress un nepietiekami resursi var veicinat izdegSanas sindroma attistibu. Tadel ir svarigi izpetit $1s problémas
c€lonus un meklet efektivus risinajumus tas noversanai bérnu nama vide.

Pétijuma merkis: [zpétit profesionalas izdegSanas c€lonus be&rnu nama darbinieku vida, ka arT identificét efektivas
metodes tas novérsanai un mazinasanai.

Pétijuma metodes: PEtfjuma izmantot zinatniskas literatiiras analizi, lai apkopotu teor€tisko informaciju par
profesionalo izdegsanu, tas c€loniem un ietekmi uz darbiniekiem socialas apriipes iestades. Ka ar1 veikt aptauju ,
lai noskaidrotu bérnu nama darbinieku pieredzi saistiba ar profesionalo izdegSanu.

Sasniegtie rezultati: P&tljuma rezultata noskaidrot galvenos profesionalas izdegSanas c€lonus b&rnu nama
darbinieku vidi, ka ari identificét biezak sastopamas izdegSanas izpausmes. Tomér, butiskakie faktori varétu biit
augsta emocionala slodze, darba intensitate un nepietickams atbalsts. Tapat paredzets noteikt efektivakas
profesionalas izdegSanas noveérSanas iespgjas, pieméram, psihologiska atbalsta nodro$inasanu un darba vides
uzlabosanu.

Atslégas vardi: profesionald izdegSana, bérnu nams; stress; darba vide; emocionald slodze
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Laila Grase. DARBA DEVEJA TELA PILNVEIDE RAZOSANAS UZNEMUMA

Alrberta koledza, Studiju programma “Cilvékresursu vadiba”
E-pasts: laila.grase@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Kvalifikacijas darba temata aktualitate ir saistita ar to, ka miisdienu razo$anas uzn€mumiem
darba devgja t€ls klast par stratégisku konkur&tsp&jas faktoru, jo nodarbinatibas limenis Latvija 2025. gada bija
64,5 %, bet bezdarba limenis tikai aptuveni 6,7 %, radot spécigu konkurenci par kvalificétu darbaspéku.
Ekonomikas teorija tick uzskatits, ka, bezdarba Iimenim pictuvojoties dabiskajam bezdarba Iimenim (aptuveni 4—
6 % robezas), ekonomika sasniedz pilnas nodarbinatibas situaciju, kura brivi pieejama darbaspeka apjoms butiski
samazinas un darba devgji saskaras ar picaugoSu konkurenci par darbinieku piesaisti (Blanchard, 2017; OECD,
2023). Ipasi raZoSanas nozaré (NACE 16.24 — koka taras un iepakojuma raZoSana) darbinieku piesaistes un
noturéSanas izaicinajumi tiesi ietekm& uzn€muma produktivitati un finansialos rezultatus. Specigs darba devéja
tels palidz samazinat atlases izmaksas, jo piesaista vairak atbilsto$u kandidatu un saisina vakanto amatu aizpildes
laiku, vienlaikus veicinot darbinieku lojalitati un organizacijas atpazistamibu darba tirgh. Tadgjadi darba devgja
tela pilnveide ir biitiska gan uznémuma darbibas efektivitatei, gan ilgtermina attistibai.

Pétijuma meérkis: Kvalifikacijas darba merkis ir izstradat priek$likumus darba devgja téla pilnveidei SIA
“Kronus”, lai paplaSinatu kvalitativo kandidatu pieteikumu skaitu un veicinatu SIA “Kronus” atpazistamibu darba
tirgd.

Pétijuma metodes: P&tniecibas metodes, kuras tika izmantotas kvalifikacijas darba sagatavosana ir jaukto metozu
pieeja. Pirmkart, tika veikta SIA “Kronus” paSreiz€ja darba dev§ja téla strategijas analize, lai gitu ieskatu
pasreizgja prakse un identificétu jomas, kuras nepieciesami uzlabojumi, kas balstijas uz informacijas avotu izpé&ti
darba devéja t€la pozicioné$ana. Turklat tika veikta kvantitativa p&tijuma aptauja, lai iegiitu rezultatus par
uzn€muma atpazistamibu darba tirgl un ieksgja darbinieku aptauja par vajadzibam, kas saistitas ar darba devgja
t€la attistibu uznémuma, tada veida ar logiski konstruktivas metodes palidzibu secinot, ko izmantot uznémuma un,
kas darba devéja tela ir japilnveido.

Sasniegtie rezultati: P&tijuma rezultata tika veikta SIA “KRONUS” darba devéja t€la visaptverosa analize,
apvienojot teorétiskas atzinas ar iek$€jas un argjas aptaujas datiem. P&tjjums lava identificét uzne@muma stipras
puses un galvenos uzlabojamos aspektus, kas ietekmé darbinieku piesaisti un noturé$anu. Balstoties uz iegiitajiem
rezultatiem, tika izstradati konkréti un praktiski priekslikumi darba devgja t€la pilnveidei. Darba mérkis bija,
nodrosinot uzn€mumam uz pieradijumiem balstitu un praktiski Tstenojamus priekslikumus darba devéja téla
pilnveidei un konkurétsp&jas stiprinasanai darba tirga.

Atslegas vardi: darba devéja téls; personala vadiba; darbinieku piesaiste; darbinieku noturesana; uznemums
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Laura Upesleja. DARBINIEKU LABBUTIBAS VEICINASANAS PASAKUMU
PILNVEIDE FINANSU UZNEMUMA

”

Alberta koledza, studiju programma ““Cilvekresursu vadiba
E-pasts: laura.upesleja@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Musdienu organizacijas arvien lielaka uzmaniba tiek pieversta darbinieku labbitibai, jo ta
biitiski ietekmé gan darbinieku darba sniegumu, gan organizacijas ilgtsp&jigu attistibu. Ipasi aktuala §1 téma ir
finansu nozaré, kur raksturigs augsts darba intensitates un atbildibas [Tmenis. Sados apstaklos pieaug psihosocialo
risku ietekme, ka arT izaicinajumi saistiba ar darbinieku iesaisti un noturé$anu. Lidz ar to batiski ir attistt efektivus
un merktiecigus darbinieku labbiitibas veicinasanas pasakumus, kas atbilst darbinieku vajadzibam un darba vides
specifikai.

Pétijuma meérkis: Izvertet darbinieku labbitibas veicinasanas pasakumus finan$u uznp@muma un izstradat
priekslikumus to pilnveidei, balstoties uz teorétiskajam atzinam un empirisko datu analizi.

Pétijjuma metodes: PEtijuma izmantota zinatniskas literatliras analize par darbinieku labbitibu un tas nozimi
organizaciju darbiba, ka arT veikta kvantitativa darbinieku aptauja finansu uzpémuma viena no lielakajam
strukttirvienibam “Produktu attistiba un tehnologijas”. Datu iegiiSanai izmantota arT 5 punktu Likerta skala, kas
lava novertet darbinieku attieksmi pret dazadiem labbutibas aspektiem. Iegitie dati tika apkopoti, analiz&ti un
interpret€ti, izmantojot statistiskas analizes metodes.

Sasniegtie rezultati: Petfjuma rezultati liecina, ka darbinieki kopuma savu labbitibu verté pozitivi, tomer ir
identificetas vairakas pilnveides jomas. Noskaidrots, ka butiskakie faktori, kas ietekme labbiitibu, ir darba slodzes
planosana un darba procesu kvalitate. Vienlaikus atseviSkas iniciativas, pieméram, psihologiskais atbalsts un
labbiitibas apmacibas, biezi tiek vertétas neitrali, kas norada uz to nepietieckamu praktisko pielietojamibu vai
pieejamibu. Balstoties uz iegiitajiem datiem ir izstradati priekslikumi, kas vérsti uz darba organizacijas pilnveidi,
vadibas kompetencu attistibu un darbinieku atbalsta pasakumu efektivitates paaugstinasanu.

Atslegas vardi: darbinieku labbiitiba; finansu nozare; personala vadiba; labbiitibas veicindasanas pasakumi;
darbinieku iesaiste
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Madara Smite. PERSONALA MOTIVESANAS PASAKUMU PILNVEIDE IT
NOZARES ORGANIZACIJA

”

Alberta koledza, studiju programma “Cilvékresursu vadiba
E-pasts: mshmite@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: IT nozares organizacijas darbinicku motivacija ir butisks faktors kvalificétu specialistu
notur&$anai, augstas produktivitates nodrosinasanai un projektu izpildes kvalitatei. Pétijumos konstatéts, ka zems
darbinieku iesaistes Itmenis IT nozar€ palielina darbinieku mainibas risku (Gallup, 2024), savukart ierobezotas
profesionalas izaugsmes iesp&jas negativi ietekme darbinieku lojalitati (McKinsey & Company, 2023). Konkrétaja
IT nozares organizacija tika konstatetas lidzigas problémas, kas nosaka nepiecieSamibu pilnveidot personala
motivesanas pasakumus.

Pétijuma meérkis: Izstradat priekSlikumus personala motivéSanas pasakumu pilnveidei IT nozares organizacija,
balstoties uz esosas motivacijas sistémas analizi un CV Market aptaujas datiem par IT darbiniecku motivacijas
faktoriem Latvija.

Pétijuma metodes: Kvalitativa metode: tika veikta eso$o iek$€jo dokumentu, procediiru un motivacijas pasakumu
analize organizacija, lai identific€tu eso$as pieejas, to merkus un praktisko pielietojumu. Kvantitativa metode: tika
analiz&ti sekundarie dati no ieprieks veiktajiem pétijumiem, CV Market aptaujas rezultati un pieejamie statistikas
raditaji, lai izvert€tu motivacijas faktoru ietekmi uz darbinieku iesaisti, lojalitati un produktivitati. Logiski
konstruktiva metode: tika izmantota, lai secigi analiz€tu problémas, identificétu c€lonus un izstradatu
priekslikumus personala motivé$anas pasakumu pilnveidei.

Sasniegtie rezultati: Petljuma gaita tika apvienota darbinieku motivacijas teorétiska analize ar organizacijas
iek§€jo dokumentu izvertg§jumu un sekundarajiem datiem no CV Market aptaujas. IdentificEtas galvenas
problémas: nepietickama darbinieku iesaiste lémumu pienemsana, ierobeZotas profesionalas izaugsmes iespgjas
un zems motivacijas Iimenis noteiktas darbinieku grupas. Izveidots priekslikums biznesa stratégijai, kas veicina
darbinieku motivaciju, produktivitati un lojalitati, ka arT samazina darbinieku mainibu un uzlabo organizacijas
konkurétspgju.

Atslegas vardi: motivacija; iesaiste; produktivitate,; efektivitate, izaugsme
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Marita RiZova. PERSONALA MOTIVESANAS PASAKUMU PILNVEIDE KLIENTU
APKALPOSANAS NOZARE

Alberta Koledza, studiju programma “Cilvékresursu vadiba”
E-pasts: m182@inbox.lv
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijjuma aktualitate: Personala motivacija ir viens no bitiskakajiem faktoriem organizacijas darbibas
efektivitates un konkurétspéjas nodrosinasana, ipasi klientu apkalpoSanas nozaré, kur iesaiste tieSi ietekmé&
pakalpojumu kvalitati un klientu apmierinatibu. Neatkarigi no nozares motivéts darbinieks ir produktivaks,
lojalaks un inovativaks. Starptautiska ltmeni veiktie p&tijumi apliecina, ka zems darbinieku motivacijas Iimenis
butiski samazina organizaciju produktivitati un palielina darbinieku mainibu. Saskana ar starptautiska analitikas
un konsultaciju uznémuma Gallup veikto p&tijumu 23 % darbinieku ir augsti iesaistiti sava darba, savukart 77 %
darbinieku strada ar zemu vai vidgju iesaistes Iimeni, kas negativi ietekmé darba rezultatus un klientu apkalpoSanas
kvalitati (Gallup, 2023). Makroekonomiskie raditaji liecina, ka Latvijas darba tirgli bezdarba limenis saglabajas
salidzinos$i zems. Saskana ar Centralas statistikas parvaldes datiem faktiskais bezdarba Iimenis Latvija 2025.gada
novembrT bija 6,9 %, salidzinot ar 2024.gada novembri, bezdarba ITmenis ir palielindjies par 0,1 procentpunktu
(Centrala statistikas parvalde, 2025). Sada situacija pastiprina konkurenci par kvalificétiem darbiniekiem un
aktualizé efektivas personala motivé§anas nepiecieSsamibu. Ipasi peéc Covid-19 pandemijas ir mainijusas darbinieku
vajadzibas un motivacijas faktori, palielinot nematerialo motivésanas pasakumu nozimi (“Dzive ar Covid-197,
2021).

Pétijuma merkis: Izstradat priekslikumus motivésanas pasakumu pilnveidei klientu apkalpoSanas nozarg.

Pétijuma metodes: P&tijuma tika veikta zinatniskas literatiiras analize par personala motivacijas teorijam un to
praktisko pielietojumu organizacijas. Empiriskaja dala tika izmantota kvantitativa p&tjjuma metode - anonima
aptauja dazadu organizaciju klientu apkalposanas vidi.

Sasniegtie rezultati: P&tjjuma gaita tika apkopotas teor€tiskas atzinas par personala motivaciju un veikts
empirisks pétijums klientu apkalpoSanas nozaré. Autore secina, ka darbinieku motivacija butiska nozime ir
nematerialajiem motivéS$anas faktoriem, tostarp vadibas atticksmei, atzinibai, profesionalas izaugsmes iesp&jam
un darba vides kvalitatei. Pamatojoties uz pétijuma rezultatiem, tika identificéti nozimigakie motivacijas faktori
un izstradati priekSlikumi personala motivé$anas pasakumu pilnveidei klientu apkalpo$anas nozaré.

Atslegas vardi: personala motivésana; darba efektivitate
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Natalija Radionova. DIGITALIZACIJAS PARADOKSS LATVIJA

”

Alberta koledza, studiju programma “Cilvekresursu vadiba
E-pasts: apm3@inbox.lv

Zinatniskais vaditajs: Mg.oec. Sandra Tetere
Anotacija

Pétijuma aktualitate: Digitalizacija butiski ietekmé valsts parvaldes attistibu un sabiedribas digitalo ieklautibu
Latvija. Eiropas Komisijas dati liecina, ka iedzivotaju vecuma no 16 lidz 74 gadiem ar vismaz pamata digitalajam
prasmém Tpatsvars Latvija joprojam ir zem Eiropas Savienibas vid€ja Iimena. Vienlaikus digitalo publisko
pakalpojumu un elektroniskas identifikacijas izmanto$ana sabiedriba ir salidzino$i augsta. ST disproporcija starp
digitalo kompetenci un pakalpojumu izmanto$anu aktualizé digitalizacijas paradoksu Latvija. Digitalizacijas
procesi Latvija tiek istenoti planveidigi valsts politikas dokumentu ietvaros, kas paredz sabiedribas digitalo
kompetencu attistibu, ka arT pakalpojumu turpmaku digitalizaciju (LR MK rikojums Nr. 490, 2021).

Pétijuma merkis: Analiz&t digitalizacijas paradoksu Latvija, izvért€jot iedzivotaju pamata digitalo prasmju limeni
un e-pakalpojumu izmantoS$anas 2023. gada oficiali apstiprinatus un metodologiski salidzinamus statistikas
raditajus.

Pétijuma metodes: P&tljuma izmantota logiski konstruktiva metode, zinatniskas un politikas dokumentu analize,
kvantitativa statistisko datu analize un salidzino$a metode, izmantojot Eiropas Komisijas, Eurostat un Centralas
statistikas parvaldes publiski pieejamos datus.

Sasniegtie rezultati: Autore konstatgja, ka e-pakalpojumu izmantosana parsniedz vismaz pamata digitalo prasmju
Iimeni par 27,7 procentpunktiem. Augsta interneta pieejamiba un regulara interneta lietoSana veicina e-
pakalpojumu izmanto$anu ari situacija, kad digitalas prasmes nav pietickami attistitas. Rezultati norada uz
nepiecieSamibu mérktiecigi pilnveidot digitalas prasmes un uzlabot e-pakalpojumu lietojamibu.

Atslegas vardi: digitalizdcija; digitalas prasmes; e-pakalpojumi,; digitala ieklautiba
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Renate Liga Stebere. PERSONALA ADAPTACIJAS PROCESA PILNVEIDE
BUVNIECIBAS UZNEMUMA

Alberta koledza, studiju programma “Cilvékresursu vadiba”
E-pasts:renate.karklina@inbox.
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Musdienu mainigajos darba tirgus apstaklos, personala vadiba arvien lielaka uzmaniba tiek
pievérsta darbinicku adaptacijas procesa efektivitatei. Efektiva darbinieku adaptacija paatrina jauna darbinieka
produktivitates sasniegSanu par 25-40% (Harvard Business Review, 2018), ka ari, bitiski uzlabo darba
apmierinatibu un iesaisti. Darba tirgli, darbasp&ka trikums un jauno darbinieku noturgs$ana ir batisks izaicinajums
darba devejiem. Personala adaptacijas process japilnveido, nodrosinot Z un Alfa paaudzei skaidru un vizuali viegli
uztveramu komunikaciju, regularu atbalstu un miusdienigus digitalos rikus, kas padara darbu saprotamaku un
efektivaku jau no pirmajam dienam. (Z and Millennial Survey 2023 / 2024). Pétijumi norada, ka 20-30%
darbinieku pamet darbu pirmajos tris meénesos, ja adaptacija nav kvalitativa, savukart strukturéta adaptacijas
programma var samazinat darbinieku mainibu lidz pat 50%. Tapéc adaptacijas procesa pilnveide ir butiska, lai
uzlabotu darbinieku iesaisti, stiprinatu lojalitati un veicinatu organizacijas ilgtermina mérku sasniegsanu.

Pétijuma meérkis: Izpé&tit un izanaliz&t esoSo darbinieku adaptacijas procesu organizacija.

Pétijuma metodes: P&tijuma tiks izmantotas §is datu vaksanas metodes: literatiiras analize un intervéSana.
Sasniegtie rezultati: Sasniegtie rezultati rada, ka Latvijas bivniecibas uznémumos personala adaptacijas process,
ja tas ir strukturéts un pielagots dazadam amatu grupam, biitiski uzlabo jauno darbinieku integraciju, motivaciju,
noturibu un darba drosibu, tomér pastav nepiecieSamiba pilnveidot procesus, ievieSot digitalizEtus materialus,

regularu atgriezenisko saiti un individualiz&tu atbalstu.

Atslégas vardi: personals; adaptdcijas process, organizacija,; darbinieki
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Sabina Kireja. KOMANDAS DARBIBAS PILNVEIDE BANKAS NOZARE

Alberta koledza, studiju programma ““Cilveékresursu vadiba”
E-pasts: sabinakireja@gmail.com

Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Petijuma aktualitate ir saistita ar biitiskajam parmainam banku nozarg€, ko ietekmé strauja
digitalizacija, finanSu tehnologiju attistiba, regulativas prasibas un pieaugo$as klientu gaidas péc atriem, droiem
un kvalitativiem pakalpojumiem. Sados dinamiskos apstaklos banku konkurétspgja un ilgtsp&jiga attistiba arvien
vairak ir atkariga no darbinieku spgjas efektivi sadarboties komandas. Banku organizacijas darbs parsvara tiek
veikts starpdisciplinaras komandas, kuras sadarbojas dazadu jomu specialisti, tadél komandas darba efektivitate
klast par vienu no galvenajiem faktoriem, kas ietekmé organizacijas darbibas rezultatus, operacionalo drosibu un
klientu apmierinatibu. Swedbank 1pasa darbinicku aptauja “People Pulse” rada, ka darbinieku
apmierinatibas/iesaistes indekss (Engagement Index) bankas grupa ir pietiekoSi augsts, bet svarstigs atkarigi no
valsts. Latvija $is raditajs ir 87 no 100, bet Zviedrija ir tikai 79 no 100 (swedbank.com). Sie skaitli norada, ka
darbinieki lielakoties jlitas iesaistiti un apmierinati ar savu darbu (augstakie raditaji Baltija). Bet tomér ir dala no
darbiniekiem, kura ir mazak apmierinata ar savu darbu, jo ne visi cilveki spgj atri pielagoties bankas dinamiskai
videi. Lai risinatu So problemu ir nepiecieSam identificet faktorus, kuri ietekme darbinieku/komandas
apmierinatibu un efektivitati.

Pétijuma meérkis: ir analizét komandas darbibas pilnveides iesp&jas banku nozare un identificét galvenos faktorus,
kas ietekmé komandas darba efektivitati.

Pétijuma metodes: P&tijuma izmantotas vairakas metodes, tostarp zinatniskas literatiiras analize, normativo aktu
izpéte, banku darbinieku anketéSana un kvantitativa datu analize. So metozu kombinacija lava vispusigi izvertet
gan teorétiskos, gan praktiskos aspektus, kas saistiti ar komandas darba organizéSanu bankas.

Sasniegtie rezultati: Petfjuma rezultati liecina, ka butiskakas problémas banku komandas ir nepietieckama ieks¢ja
komunikacija, vaditaju atbalsta trikums, nepilnigas motivacijas sist€mas un digitalo riku neefektiva izmanto$ana.
Secinats, ka So probléemu risinasana var biitiski uzlabot komandas darba efektivitati un banku darbibas kopgjo
sniegumu.

Atslegas vardi: komandas darbs, banka,; komunikdcija, sadarbiba; motivacija
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Signe Marija Stabinge. ATALGOJUMA ATSKIRIBU IETEKMEJOSIE FAKTORI
STARP PILNU DARBA LAIKU STRADAJOSIEM VIRIESIEM UN SIEVIETEM
LATVIJA

Alberta koledza, studiju programma “Cilvékresursu vadiba”
E-pasts: signe.stabinge@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Dzimumu nevienlidziba darba vide ir aktuala probléma gan Latvija, gan visa pasaulé
(European Commission, 2022). Neraugoties uz likuma noteiktam prasibam par vienlidzigiem darba apstakliem un
vienlidzigu atalgojumu, dazadu nozaru statistika liecina, ka viriesi joprojam pelna vidgji par 13,9% vairak neka
sievietes (Centrala Statistikas parvalde, 2025). Ir svarigi saprast, vai §1 atSkiriba rodas dzimuma vai citu faktoru,
pieméram, izglitibas, pieredzes vai nostradata staza del. Saja pétijuma tick analizéts, cik §T probléma ir aktuala
Latvija starp 25-64 gadus veciem pilnu darba laiku stradajosiem darbinickiem dazadas profesijas un nozargs.

Peétljuma merkis: Izpétit, vai Latvija pastav atalgojuma atSkiriba starp 25-64 gadus veciem pilnu darba laiku
stradajosiem virieSiem un sievieteém, ka arT identificét faktorus, kas ietekmé starpibu, ja tada pastav.

Pétijuma metodes: Tiek izmantota jaukta tipa metode aptaujas veida ar slégtiem un atvertiem jautajumiem, lai
iegiitu péc iesp€jas precizakus un objektivakus datus. Iegiitie dati tiek analiz&ti ar logiski konstruktivo metodi péc
respondenta dzimuma, profesionalas nozares, darba staza, izglitibas Iimena, vecuma un vid&ja ménesa atalgojuma
bruto.

Sasniegtie rezultati: Analizgjot 89 respondentu atbildes pec 4 faktoriem — dzimuma, nozares, kura strada, darba
staZza un ienemama amata, tika secinats, ka atalgojuma atSkiriba pastav, un viriesi vidgji sanem vairak neka

sievietes. Noskaidrota atalgojuma medianas atSkiriba procentos starp p&tamajiem subjektiem.

Atslegas vardi: atalgojums,; dzimums, nevienlidziba
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Solvita Neilande. Darbinieku apmierinatibU ietekméjoSie faktori maza uznémuma

Alberta koledza, studiju programma “Cilvékresursu vadiba”
E-pasts: neilande.solvita@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Darbinieku apmierinatiba Latvija ped€jos gados ir kluvusi par batisku izaicinajumu gan
mazajos, gan mikro uzn€mumos. P&tfjumu kompanija Kantar 2025.gada semptembri veica pétijumu, rezultati
liecina, ka 70% Latvijas stradajoso savu emocionalo labsajiitu darba vérté kopuma pozitivi, tostarp puse (51%)
noradijusi, ka to verté “drizak pozitivi”. (Kantar, 2025) Tas norada, ka stradajoso kopgjais apmierinatibas [imenis
ir tikai vidgjs un atkarigs no vadibas kvalitates, komunikacijas un darbinieku atbalsta sisteémas. Privata
uznémgjdarbibas vide efektiva personala vadiba ir bitisks priekSnoteikums ilgtsp&jigai uznémuma attistibai un
darbinieku apmierinatibai. Mikro un mazos uznémumos dazkart nav atseviskas personala dalas, un personala
vadibas funkcijas tieck novirzitas citu amatu parstavjiem, kas var radit nepilnibas cilvékresursu parvaldiba.

Pétijuma meérkis: [zvertet personalvadibas funkciju trikuma saistibu ar darbinieku apmierinatibu maza izméra
uzp€muma (lidz 50 cilvekiem), kura nav nodarbinats personala specialists, ka arT izstradat priekslikumus
pilnveidei, lai nodro$inatu efektivaku personala vadibu un darbinieku interesu aizsardzibu.

Pétijuma metodes: Kvalitativa p&tijuma metode, kas ieklauj: teoretiskas literatiiras analizi par personala vadibas
procesiem, normativajiem aktiem, public€tajiem pé€tjjumiem. Kvanitativa p&tfjumu metode: aptaujas veikSana
uzn€muma darbiniekiem, rezultatu apkopos$ana, analize.

Sasniegtie rezultati: P&tjjuma rezultata tika identificéti galvenie faktori, kas ietekm& darbinieku labsajtitu.
Pétijuma rezultata tika izstradati praktiski priekSlikumi personala vadibas funkciju sakarto$anai un pilnveidei

uznémuma.

Atslegas vardi: apmierinatiba; funkciju pilnveide; ietekméjosie faktori
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Zanda Turka. IZDEGSANAS DARBA IETEKME UZ DARBINIEKU MOTIVACIJU
UN DARBA EFEKTIVITATI

“

Alberta Koledza, studiju programma “Cilvékresursu vadiba
E-pasts: zanda.valdmanel8@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Misdienu darba vid€ arvien biezak tiek noverota darbinieku izdegSana. Kantar 2025.gada
veikta petfjuma rezultati atklaj, ka, lai gan gandriz 2/3 (64%) darbinieku p&d&ja gada laika ir saskarusies ar kadu
emocionalu vai psihologisku problému, izdeg$anas pazimes darba ir piedzivojusi aptuveni 2/5 (44%) darbinieku.
Izdeg8anu veicina augsts darba intensitates limenis, pastavigs stress un nepietickams atbalsts no vadibas.
IzdegSanas sindroms negativi ietekmé ne tikai darbinieku emocionalu un fizisko labsajitu, bet arT darba kvalitati,
motivaciju un organizacijas kopg€jo efektivitati. Pieaugot prasibam darba tirgli un mainoties darba organizacijas
formam, pieméram, attalinatajam darbam, izdegSanas riski kliist arvien aktualaki. Tadgl ir batiski p&tit izdegSanas
celonus un tas ietekmi uz darbinieku darba sniegumu.

Izdeg8ana ir saistita arT ar arodslimibam. 2023. gada p&c Veselibas inspekcijas datiem izdegSanas pazines izjuta
43% aptaujato darbinieku, un izdegSanas sindroms ka viena no parslodzes izraisitam arodslimibam (saskana ar
MK noteikumiem Nr. 908) kliist arvien biezak diagnosticéts.

Pétijuma meérkis: Izpétit izdegSanas darba c€lonus un tas ietekmi uz darbinieku motivaciju, ka arT identificét
faktorus, kas var mazinat izdegSanas risku organizacija.

Pétijjuma metodes: Petijuma izmantota zinatniskas literatiiras analize par izdegSanas sindroma biittbu un to
ietekméjosiem faktoriem. Empiriskaja dala veikta kvantitativa petijuma metode jeb darbinieku aptauja. Datu
analizei izmantotas statistiskas metodes, lai noteiktu sakaribas starp izdegSanas limeni un darba motivaciju.
Papildus veikta datu interpretacija un salidzinosa analize.

Sasniegtie rezultati: Petfjuma rezultati liecina, ka galvenie izdegSanas c€loni ir parmeriga darba slodze,
nepietickams noveértéjums un nesabalanséts darba un privatas dzives lidzsvars. Tika konstatéts, ka augstaks
izdeg8anas limenis biitiski samazina darbinieku motivaciju, iesaisti un darba efektivitati. Vienlaikus tika secinats,

ka atbilstosa darba vide, elestigs darba grafiks un regulara atgriezeniska saite var samazinat izdegSanas risku.

Atslegas vardi: izdegSana; stress; motivacija, darba efektivitate
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Zane Freija. PERSONALA MOTIVESANAS PASAKUMU PILNVEIDE
MEZIZSTRADES UZNEMUMA

Alberta koledza, studiju programma “Cilvékresursu vadiba”
E-pasts: zanefreija@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: personala motivéSana ir bitisks faktors uzn€muma darba efektivitates un konkuretspgjas
nodros§inasana. Ka norada Frederick Herzberg divu faktoru teorija, darbinieku motivaciju ietekmé gan darba saturs,
gan atziniba. (Herzberg,1959). Savukart Maslow vajadzibu hierarhijas teorija parada, ka motivacija ir saistita ar
cilveku vajadzibu apmierinasanu, kas veicina gan darbinieku apmierinatibu, gan organizacijas darba efektivitati.
(Maslow, 1943). Mezizstrades nozare darba specifika (fiziska slodze, riski, sezonalitate) 1pasi ietekme darbinieku
motivaciju un noturibu. P&c Eurostat datiem 2024. gada dati Latvija nodarbinatie mezsaimnieciba un ar koksni
saistitaja ripnieciba — NACE 2. red. bija 16 700 darbinicku, kas parada, ka konkurence nozaré ir licla.
(ec.curopa.eu/eurostat). 2025 gada bezdarba limenis Latvija bija 6,7 % un nodarbinatiba 64,8 %
(https://stat.gov.lv), pec Siem datiem var secinat, ka darbiniekiem ir viegli mainit darbu, jo p&c viniem ir
pieprasijums. Mezizstrade, kur darbs ir smags un sezonals, notiek liela darbinieku rotacija, kas nozimée, ka
konkurents X viegli var parvilinat darbinieku, piedavajot simpatiskaku motivésanas pasakumu grozu. Tadgl
motiveSanas pasakumu pilnveide mezizstrades uznémuma ir aktuala, lai veicinatu darbinieku apmierinatibu un
darba rezultatus.

Pétijuma merkis: ir izpétit personala motivésanas procesa teorétiskas un praktiskas nostadnes, lai izstradatu
priekslikumus personala motivé$anas pasakumu pilnveidoSanai mezizstrades uzn@muma.

Pétijuma metodes: petljuma izmantotas teoretiskas un empiriskas p&tniecibas metodes, tai skaita literatiiras un
interneta resursu analize, darbinieku aptauja, intervija ar uznp€muma vadibu, ka arT iegiito datu analize,
salidzinasana un visparinasana.

Sasniegtie rezultati: pamatojoties uz p&tijuma rezultatiem mezizstrades uznémuma, tika secinats, ka uznémuma
nepiecieSams pilnveidot personala motivésanas sistému, ieviesot lidzsvarotu materialo un nematerialo motivésanas
instrumentu kombinaciju P&tjjuma gaita tika identifictas galvenas problémas uzn€muma motivacijas sisteéma,
analiz€ts darbinieku un vadibas viedoklis, ka arT noteikti biitiskakie faktori, kas ietekmé& darbinieku motivaciju un
apmierinatibu ar darbu.

Atslégas vardi: darbinieku motivacija; personala motivésana; motivésanas veidi; analize; vaditajs
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Artis Habermanis. DIGITALA MARKETINGA KAMPANAS IZSTRADE TURISTU
PIESAISTEI NO SPANIJAS, ITALIJAS UN FRANCIJAS UZ SIGULDAS NOVADU

Alberta koledza, studiju programma “Digitalais marketings
E-pasts: habermanis.artis@gmail.com
Zindtniskais vaditajs: MBA, llze Krimina

Anotacija

Pétijuma aktualitate: Arvalstu tiiristu piesaiste galamérkiem arvien biezak notiek digitalajos kanalos, kur celotaja
lémumu pienemsanu ietekmé saturs socialajos tiklos un atri pieejama informacija par galamérki. Baltijas regiona
galamérki konkur€ ar plasu Eiropas tiirisma piedavajumu, tapec katram galamérkim ir nepiecieSams skaidrs
poziciongjums un komunikacija ar konkrétu auditoriju. Siguldas novadam ka vienam no vadoSajiem aktivas
atpiitas un dabas galamérkiem Latvija ir potencials piesaistit Dienvideiropas tirgus tiristus, kuriem pieaug
pieprasjjums pec veésakiem un mierigakiem galamérkiem un v€lme izvairities no parpilditam vietam. Tas rada
nepiecieSamibu péc marketinga kampanas, kas auditorijai mazina informacijas barjeru un virza to no iedvesmas
11dz celojuma planosanai oficialaja tirisma timeklvietng.

Pétijuma meérkis: Izstradat socialo mediju marketinga kampanu, lai palielinatu ttristu plismu no Spanijas, Italijas
un Francijas uz Siguldas novadu vasaras ménesos, veicinot ilgaku uzturé$anas laiku galamerki.

Pétijuma metodes: Darba izmantota zinatniskas literatliras analize par galamérka marketingu un marketinga
planosanas procesu, kvantitativa pétniecibas metode (anketé$ana ar respondentiem no mérkvalstim), SVID analize,
ka arT 4P marketinga miksa salidzino$a analize ar konkur&josajiem Baltijas regiona galamérkiem (Riga, Lahema,
Birstona).

Sasniegtie rezultati: Aptaujas dati liecina, ka 67,8% Spanijas, Italijas un Francijas respondentu pirms tas par
Siguldu nebija dzird&jusi, savukart informacijas trakums ir galvenais $k&rslis Latvijas izvélei par celojuma
galamérki. Pamatojoties uz pétijuma rezultatiem, izstradata socialo mediju kampana “Sigulda Nature Break” ar
SMART mérki (vismaz 4 000 unikali ttmek]vietnes tourism.sigulda.lv apmeklgjumi no mérkvalstim), KPI sisteému,
mérkauditorijas profilu, véstijumu virzieniem un mediju planu Instagram un TikTok platformam. Kampana
veidota ka secigs cel§ no iedvesmas socialajos tiklos Iidz planoSanai tourism.sigulda.lv timeklvietnes sadalas.

Atslegas vardi: galamerka marketings, digitalie kanali; socialo mediju kampana,; SVID; timek[vietne
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Laura Spruge. INFLUENCERU STRATEGIJAS IZSTRADE MEZKOPIBAS UN
CITAS MEZSAIMNIECIBAS DARBIBAS ORGANIZACIJA

Alberta koledza, studiju programma “Digitalais marketings”
E-pasts: lauraspruge321@gmal.com
Zindtniskais vaditdjs: MBA, Ilze Krimina

Anotacija

Pétljuma aktualitate: Influenceru marketings ir kluvis par nozimigu marketinga stratégiju. Izmantojot socialo
mediju speku, tiek iesaistitas mérkauditorijas un tiek veicinata zimola atpazistamiba. Paterétaji vairs neuztver
tradicionalas reklamas ka parliecinos$as, bet tiecas meklét influencerus un zimolus, kas demonstré caurspidigumu
un &tisku ricibu (Chen, 2023). Influenceri biezi tiek uztverti ka draugi, jo vini ar saviem sekotajiem dalas
informacija un izsaka savu viedokli par produktiem un zZimoliem, ka arT sniedz ieteikumus un pieredzes stastus,
kas palidz sekotajiem pienemt lémumus. ST pieeja veicina ciesaku saikni starp zimolu un patérétaju, padarot
influenceru marketingu par efektivu komunikacijas riku (Skazal, 2022).

PétTjuma mérkis: izstradat influenceru stratégiju uzpémumam AS “Latvijas valsts mezi”.

Pétijuma metodes: literatiiras analize; kvalitativa p&tjjuma metode “ekspertu intervija”; kvantitativa petijuma
metode “aptauja” un kvalitattva satura analize — influenceru marketinga satura izp&te.

Sasniegtie rezultati: influenceru marketings ir kluvis par lielu nozari pasaulé un tas ir svarigs marketinga
instruments. Ekspertu viedokli liecina, ka veiksmigas influenceru marketinga stratégijas izveides pamata ir skaidri
definéti meérki un atbilstosu influenceru izvéle. Influenceri var ietekmét sabiedribas viedokli par uzngmumu, tomér

AET)

vairakos biznesa virzienos, AS “Latvijas valsts mezi” biitu ieteicams sadarboties ar niSas influenceriem, lai katrs
varétu pilnvertigi parstavét savu darbibas jomu.

Atslegas vardi: influenceru marketings; influenceru stratégija, marketings valsts kapitalsabiedribas
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Linards Vasiljevs. MARKETINGA VIDES NOVEROJUMS PASVALDIBAS
JAUNIESU CENTRAM

Alberta koledza, studiju programma “Digitalais marketings
E-pasts: linards.v@inbox.Iv
Zinatniska vaditdja: MBA, llze Kriimina

Anotacija

Pétijuma aktualitate: Misdienu dinamiskaja un mainigaja sabiedriba arvien lielaka nozime tiek pieskirta
efektivai marketinga darbibai arT publiskaja sektora, tostarp jaunieS$u centros. Lai nodro§inatu pareizu darbibu,
piesaistttu mérkauditoriju un veicinatu jaunie$u iesaisti, ir btiski saprast un izvertét organizacijas marketinga vidi.
Ta ietver gan argjos faktorus, pieméram, socialos, ekonomiskos un tehnologiskos apstaklus, gan ick$gjos resursus
un organizacijas spgjas.

Pétijuma merkis: Kvalifikacijas darba mérkis ir novertét organizacijas marketinga vidi un noteikt faktorus, kas
ietekmé merkauditorijas sasniegSanu, ka arT izstradat ieteikumus, lai efektivak sasniegtu jaunieSus caur marketinga
aktivitatem.

Pétijuma metodes: kvantitativa pétniecibas metode — aptauja, kvalitativo datu vakSanas metode — dokumentu
analize, ka arT literatiiras analize; visparzinatniska p&tniecibas metode — analize.

Sasniegtie rezultati: darba autora bitiskakie secinajumi - marketinga vide biitiski ietekmg jaunie$u centra darbibu,
jo ta nosaka organizacijas sp&ju sasniegt mérkauditoriju; organizacijas darbibas analize liecina, ka centram ir
skaidri definéti darbibas mérki un uzdevumi; analiz&jot komunikacijas kanalus, secinats, ka socialajiem tikliem ir
butiska nozime jaunieSu sasniegS$ana; aptaujas rezultati liecina, ka, neskatoties uz augsto atpazistamibu, jauniesu
iesaiste centra aktivitates ne vienméer ir regulara; veiktas aptaujas rezultati paradija, ka Gulbenes jaunie$u centram
“Baze” ir augsta atpazistamiba jaunie$u vidil. Visi aptaujatie respondenti bija dzirdgjusi par centru, kas apliecina
veiksmigu informacijas apriti un centra atpazistamibu novada.

Atslégas vardi: marketinga vide,; jauniesi; “Baze”
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Aleksandrs Fjodorovs. DIGITALO IEKARTU VEIDI UN TO PIELIETOJUMS
LOGISTIKAS UZNEMUMOS

Alberta koledza, studiju programma "Informdcijas tehnologijas”

E-pasts: asdlolik@gmail.com

Zindtniskais vaditdjs: Mg.sc.educ., Mg.sc.env. Andris Gabranovs
Anotacija

Pétljuma aktualitate: Masdienu logistikas uznémumos arvien plasak tiek izmantotas digitalas ickartas, kas
nodrosina efektivaku precu apriti, datu apstradi un komunikaciju starp iesaistitajam pusém. Digitalizacijas attistiba
batiski ietekm@ uznémumu konkurétsp&ju, darba kvalitati un procesu drosibu. Logistikas nozar€ svariga ir preciza
informacijas apmaina un atra datu pieejamiba. Digitalo tehnologiju izmantoSana palidz samazinat kladu
iesp&amibu un optimiz&t darba procesus. Pieaugot datu apjomam un tehnologiju daudzveidibai, aktuala klast ar
informacijas drosiba un sist€mu savietojamiba.

Pétfjuma mérkis: Pétijuma mérkis ir analizet digitalo iekartu veidus un to pielietojumu logistikas uznémuma,
izvertéjot to ietekmi uz logistikas procesu efektivitati, kvalitati un dro§ibu. Darba ietvaros tika analizétas
digitalizacijas tendences Latvija un pasaulg, ka arT izverteti dazadi digitalo risinajumu pielietosanas aspekti. Tika
pétiti uznémuma izmantotie tehnologiskie risindjumi un to funkcionalitate. Darba tika analizgta digitalo iekartu
nozime krajumu parvaldiba, datu uzskaité un komunikacija. IpaSa uzmaniba pievérsta uznémuma darbibas
efektivitates uzlabo$anai.

Pétijjuma metodes: Kvalifikacijas darba izstradé tika izmantotas literatiiras analizes, dokumentu analizes un
noveérojuma metodes. Literatiiras analize tika izmantota, lai izp&titu digitalo tehnologiju attistibu un to pielietojumu
logistika. Dokumentu analize ]ava izvert€t uznémuma izmantotos risinadjumus un darba organizacijas procesus.
Noverojuma metode tika izmantota uzn@muma darba procesu izp&tei un digitalo iekartu praktiskas izmantosanas
noverté$anai. P&tjjuma laika tika salidzinati dazadi tehnologiskie risindjumi un to prieksrocibas.

Sasniegtie rezultati: PEtjjuma rezultata tika identificéti butiskakie digitalo iekartu pielietojuma virzieni logistikas
uznémumos un izverteta to ietekme uz darba efektivitati. Tika secinats, ka digitalo tehnologiju izmanto$ana uzlabo
datu apstrades atrumu un samazina cilvékfaktora radito kludu risku. Darba gaita tika analizti uzp€muma
izmantotie risinajumi un noteikti to galvenie ieguvumi un trikumi. [zstradati secinajumi un priekslikumi turpmakai
digitalo procesu pilnveidei uznémuma. P&tTjuma rezultati var tikt izmantoti logistikas procesu optimiz&$ana un
uznémuma tehnologiskas attistibas planosana.

Atslegas vardi: digitalas iekartas; logistika; digitalizacija, datu apstrade; informacijas tehnologijas.
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Elvis Silins. LOKALA DATORTIKLA IZVEIDE UN KONFIGURESANA,
IZMANTOJOT MIKROTIK MARSRUTETAJUS

Alberta koledza, studiju programma “Informdcijas tehnologijas”

E-pasts: silinselvis2@gmail.com

Zindtniskais vaditdjs: Mg.sc.comp.,Mg.paed., Roberts Glaudins
Anotacija

Pétljuma aktualitate: Lokalie datortikli misdienas ir kluvusi par batisku informacijas tehnologiju infrastruktaras
sastavdalu gan majsaimniecibas, gan uznémumos. Pieaugot tikla pieslégto iericu skaitam, palielinas arT prasibas
attieciba uz tikla drosibu, stabilitati un veiktsp&ju. Nepareizi konfiguréts lokalais datortikls var radit droSibas
riskus, savienojuma traucgjumus un datu parraides problémas. MikroTik tikla iekartas nodroSina plaSas
konfigurgsanas iesp&jas un tiek plasi izmantotas nelielu un vidgju tiklu izveide. Darba analizéti lokalo datortiklu
teorétiskie aspekti, tikla topologijas un marsrutéSanas principi. Tiek apskatiti arT datortiklu standarti, protokoli un
drosibas principi, kas nepiecieSsami efektivas tikla infrastruktiras izveidei. Petijums ir aktuals, jo kvalitativa lokala
tikla izveide nodrosina uzticamu un droSu datu apmainu dazadas vides.

Pétijuma meérkis: Petjjuma merkis ir izstradat un praktiski realizét funkcionalu lokala datortikla risinajumu,
izmantojot MikroTik ftikla iekartas, ka arT analiz&t izveidota tikla darbibu un novertét ta atbilstibu izvirzitajam
prasibam. Darba ietvaros tika pétiti lokalo datortiklu darbibas teor€tiskie pamati un analizEtas dazadas tikla
topologijas. Tika izvéléta piemérota tikla arhitektiira majas vides vajadzibam un izstradats IP adresacijas plans.
Praktiskaja dala tika konfiguréts MikroTik marsSrutétajs un bezvadu piekluves punkts, izmantojot WinBox
programmu. Darba tika analizéta izveidota tikla darbiba un parbaudita ta funkcionalitate. Tika noveértéta tikla
stabilitate, savienojuma kvalitate un konfiguracijas efektivitate. PEtfjuma rezultata izstradati ar secinajumi un
priekslikumi tikla darbibas uzlaboSanai.

Pétijuma metodes: Kvalifikacijas darba izstrade tika izmantota zinatniskas un tehniskas literatiras analize par
lokalajiem datortikliem, to darbibas principiem un drosibas risinajumiem. Tika veikta MikroTik dokumentacijas
un tikla konfiguréSanas iesp&ju izp&te. Darba izmantota salidzinosa analize par dazadu tikla iekartu razotaju
risinajumiem un to piemé&rotibu lokalo tiklu izveid€. Praktiskaja dala tika veikta lokala datortikla projektéSana un
konfigurésana reala vidé. Tikla darbibas parbaudei tika izmantoti testé$anas riki, piem&ram, ping un tracert. Tika
analiz&ta datu parraides kvalitate, savienojuma stabilitate un bezvadu tikla darbiba. P&tijjuma rezultati tika izvertéti,
balstoties uz praktiski iegilitajiem datiem un tikla darbibas novérojumiem.

Sasniegtie rezultati: Pétijjuma rezultata tika izveidots funkciongjoss lokalais datortikls, izmantojot MikroTik
marsrutétaju un bezvadu piekluves punktu. 1zvel&ta zvaigznes topologija nodro§inaja parskatamu tikla struktiiru
un stabilu savienojumu starp iericém. Tika veiksmigi izstradats un ieviests IP adresacijas plans, kas nodrosina
efektivu tikla parvaldibu. Praktiskaja darba tika konfigurets gan vadu, gan bezvadu savienojums dazadam ieric€m.
Tikla testéSanas rezultati apliecinaja, ka konfigurétais risinajums nodrosina stabilu un dro$u datu parraidi. Analizes
rezultata tika secinats, ka MikroTik iekartas ir piemé&rotas majas un nelielu uznémumu lokalo tiklu izveidei. Darba
nosléguma tika izstradati priekslikumi regularai tikla uzraudzibai un konfiguracijas rezerves kopiju veidosanai, lai
uzlabotu tikla uzticamibu un drosibu.

Atslégas vardi: lokalais datortikls; MikroTik; marsrutétajs; tikla konfigurésana, IP adresacija
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Emils Ginters. PROAKTIVAS DATORU UZRAUDZIBAS UN PROBLEMU
NOVERSANAS RISINAJUMA IEVIESANA PASVALDIBAS IESTADE

Alberta koledza, studiju programma "Informdcijas tehnologijas”

E-pasts: emilsgi@gmail.com

Zinatniskais vaditdjs: Mg.sc.comp. Agnis Skuskovniks
Anotacija

Pétijuma aktualitate: Masdienu pasvaldibu iestadés informacijas tehnologiju infrastruktiiras stabila darbiba ir
butiska ikdienas darba nepartrauktibai un pakalpojumu pieejamibai. Daudzas organizacijas datoru uzraudziba
joprojam tiek veikta reaktivi, reaggjot tikai péc lietotaju siidzibam vai incidentu rasanas. Sada pieeja palielina
sistému dikstaves risku un sarezgi IT specialistu darbu. Savlaiciga problému identificé$ana lauj noverst iespgjamus
traucgjumus pirms tie ietekmé lietotajus un organizacijas darbibu. Proaktivas uzraudzibas ievieSana nodroSina
efektivaku resursu izmantoSanu un uzlabo IT pakalpojumu kvalitati.

Pétijuma mérkis: PEtjjuma mérkis bija ieviest proaktivas datoru uzraudzibas un problému noveérsanas risindjumu
pasvaldibas iestade. Darba gaita tika analiz&ta esosa IT vide un izvertetas tas uzraudzibas iesp€jas. Tika salidzinati
dazadi monitoringa risinajumi un izvéléts piemérotakais riks organizacijas vajadzibam. Autors izstradaja
uzraudzibas sistémas konfiguraciju un defingja svarigakas uzraudzibas metrikas. Papildus tika izvertéta risinajuma
ietekme uz IT infrastruktiiras uzturé$anas procesu un problému novérsanas efektivitati.

Pétijuma metodes: Kvalifikacijas darba izstrade tika izmantota literatliras un dokumentacijas analize, lai izp&titu
proaktivas uzraudzibas principus un monitoringa risindjumu darbibu. Darba izmantota salidzinaSanas metode
dazadu uzraudzibas sistému izveértéSanai. Tika veikta praktiska sist€mas konfiguréSana un novérojumi par tas
darbibu reala IT infrastruktiira. Uzraudzibas rezultati tika analiz€ti, izmantojot kvantitativus datus par sistemu
veiktsp&ju un pieejamibu. Petljuma gaita tika izverteti arT bridinajumu sliekSni un to efektivitate problemu
savlaicigai identific€Sanai.

Sasniegtie rezultati: Darba rezultata pasvaldibas iestade tika ieviesta centralizéta datoru uzraudzibas sist€ma,
izmantojot Zabbix risinajumu. Tika nodro§inata darba vietu datoru veiktspgjas, disku aizpildijuma un pieejamibas
uzraudziba reallaika. Ieviestais risinajums lava savlaicigi identifict potencialas problémas un noverst tas pirms
lietotaju iesaistes. Praktiskas ievieSanas laika tika samazinats incidentu skaits un uzlabota IT infrastruktiiras
parvaldiba. Iegitie rezultati apliecina, ka proaktiva uzraudziba uzlabo IT pakalpojumu stabilitati un palielina darba
efektivitati.

Atslegas vardi: proaktiva uzraudziba; Zabbix, IT infrastruktira, monitorings, datoru administrésana
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Karlis Batrags. UZNEMUMU GRUPAS DATORTIKLU TEHNISKA PROJEKTA
PLANA IZVEIDE UN IEVIESANA, IZMANTOJOT FORTINET UN CISCO
IEKARTAS UN PROGRAMMATURU

Alberta koledza, studiju programma “Informdcijas tehnologijas”

E-pasts: karlis.batrags@gmail.com

Zinatniskais vaditajs: Mg.paed.Mg.sc.comp.. Roberts Glaudins
Anotacija

Pétijuma aktualitate: Miisdienu uznémumu darbiba ir ciesi saistita ar stabilu un drosu datortiklu infrastruktaru.
Picaugot kiberdraudu skaitam un tiklu sareZzgitibai, uznémumiem nepiecie$ami centraliz&ti, mérogojami un drosi
tikla risinajumi. Esosas infrastruktiiras decentralizacija, nepietickama segmentacija un viena atteices punkta riski
var radit butiskus traucgjumus uznémuma darbiba. Tadel aktuala ir modernu tikla arhitektiiras risindgjumu
ievie$ana, izmantojot Fortinet un Cisco iekartas un programmatiiru.

Pétijuma meérkis: [zstradat un ieviest uznémumu grupas datortiklu tehnisko projektu, izmantojot Fortinet un Cisco
iekartas un programmatiiru, lai nodro§inatu centraliz&tu tikla parvaldibu, augstu pieejamibu un uzlabotu drosibu.
Darba ietvaros tika veikta eso$as infrastruktiiras analize, izstradats tikla modernizacijas plans, izveidota testa vide
un veikta risinajuma ievieSana centrale un filialgs.

Pétijjuma metodes: Darba izstrade tika izmantotas kvalitativas primaras un sekundaras pétniecibas metodes,
literatiiras un dokumentu analize, esosas tikla topologijas izp&te, drosibas risku analize, ka arT sekundaro datu
analize, ptot tikla iekartu Zzurnalfailus. Tika veikta dazadu datortiklu arhitektiiras un drosibas risinajumu
salidzinosa analize.

Sasniegtie rezultati: Darba rezultata tika izstradats un ieviests centralizéts datortikla risinajums, izmantojot
Fortigate ugunsmirus, Fortiswitch komutatorus un Cisco komutatorus. Izveidotais risinadjums nodroSina
dinamisko marsrutésanu ar BGP protokolu, IPsec tunelu izmantosanu, tikla segmentaciju ar VLAN, augstas
pieejamibas risinajumus un padzilinatu drosibas kontroli. Tika secinats, ka izstradatais risinajums biitiski uzlabo
tikla drosibu, mérogojamibu un darbibas nepartrauktibu uzn@mumu grupas infrastruktiira.

Atslegas vardi: datortikls, Fortinet, Cisco;, BGP; tikla drosiba
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Matiss Gulans. INFORMACIJAS TEHNOLOGIJU IEKARTU MONITORINGA
RISINAJUMA IEVIESANA BIBLIOTEKAS INFORMACIJAS SISTEMAI

’

Alberta koledza, studiju programma "Informdcijas tehnologijas’
E-pasts: matiss.gulans@outlook.lv

Zinatniskais vaditdjs: Mg.sc.comp. Agnis Skuskovniks
Anotacija

Pétijuma aktualitate: Misdienu biblioteku informacijas sistému darbiba ir ciesi saistita ar stabilu un nepartrauktu
IT infrastruktiiras darbibu. Informacijas tehnologiju iekartu bojajumi vai darbibas trauc&jumi var negativi ietekmét
datu pieejamibu un lietotaju apkalposanu. Daudzas organizacijas monitoringa risindjumi netiek pilnvertigi
izmantoti, tadel problémas biezi tiek konstatetas noveloti. Savlaiciga IT iekartu uzraudziba lauj identificet sistemu
darbibas novirzes un noverst incidentus pirms to ietekmes uz lietotajiem. Centraliz€ta monitoringa sisteéma uzlabo
infrastruktiiras parvaldibu un palidz nodrosinat efektivaku IT resursu izmantosanu.

Pétijuma mérkis: P&tjuma mérkis bija ieviest informacijas tehnologiju ickartu monitoringa risingjumu Ogres
Centralas bibliotekas informacijas sistémai. Darba gaita tika analiz&tas bibliot€kas IT infrastrukttras prasibas un
izverteti dazadi monitoringa risinajumi. Tika noteikti svarigakie uzraudzibas parametri un izvéléta organizacijas
vajadzibam atbilstosa sist€ma. Autors praktiski ieviesa izv€l&to monitoringa risindgjumu un konfiguréja ta darbibu.
P&tTjuma laika tika novertéta sist€mas efektivitate un tas piemérotiba bibliotekas IT infrastruktiiras uzraudzibai.

Peétljuma metodes: Kvalifikacijas darba izstradé tika izmantota dokumentu un literatiiras analize, lai izpétitu IT
iekartu monitoringa principus un pieejamos risinajumus. Darba tika pielietota salidzinasanas metode dazadu
monitoringa sist€ému izveértésanai. Tika veikta praktiska sistémas konfiguré$ana un novérojumi par tas darbibu
bibliotekas infrastruktra. P&tjjuma gaita analiz&ti uzraudzibas dati par iekartu pieejamibu, veiktsp&ju un sist€ému
stavokli. Rezultatu izvertésanai tika izmantota novérojuma metode un praktiskas ieviesanas rezultatu analize.

Sasniegtie rezultati: Darba rezultata Ogres Centralas bibliotekas informacijas sist€mai tika ieviests centralizets
IT iekartu monitoringa risinajums. Tika nodrosinata serveru, tikla iekartu un darba staciju darbibas uzraudziba
reallaika. [eviesta sist€ma |ava savlaicigi identifict problémas un uzlabot incidentu nover§anas procesu. Praktiskas
ievieSanas laika tika uzlabota IT infrastrukttras parvaldiba un samazinats iesp&jamo sistému darbibas traucgjumu
risks. Iegiitie rezultati apliecina, ka monitoringa risindgjuma ievieSana uzlabo IT pakalpojumu stabilitati un veicina
efektivaku infrastruktiiras uzturéSanu.

Atslegas vardi: IT monitorings, bibliotekas informacijas sistema, infrastruktiiras uzraudziba; serveri; tikla
iekartas
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Viktorija Sapovalova. INFORMATIVAS SISTEMAS IEVIESANA NEATLIEKAMAS
MEDICINAS CENTRA

’

Alberta koledza, studiju programma "Informdcijas tehnologijas’

E-pasts: viktorijafomina992@gmail.com

Zinatniskais vaditdjs: Mg.sc.comp. Agnis Skuskovniks
Anotacija

Pétijuma aktualitate: Musdienas veselibas apriipes iestades arvien biezak izmanto informativas sist€mas pacientu
datu parvaldibai un darba procesu optimizacijai. Neatlickamas medicinas centros informacijas pieejamibai ir
butiska nozime, jo ta ietekmé pacientu apkalposanas atrumu un arstniecibas procesa efektivitati. Eso$as sist€mas
biezi rada problémas datu att€loSana un informacijas pieejamiba pacientiem. Digitalo risinajumu ievieSana palidz
uzlabot darba organizaciju un samazinat informacijas aprites kltidas. Petfjuma t€ma ir aktuala, jo arstniecibas
iestadem nepieciesami efektivi un parskatami informacijas att€losanas risinajumi.

Pétijuma meérkis: Darba mérkis ir ieviest informativo sisttmu Paula Stradina kliniskas universitates slimnicas
Neatliekamas medicinas centra uznemsanas nodala. P&tfjuma laika tika analizéta neatlickamas medicinas centra
darba specifika un izvertétas esosas informacijas sistémas. Tika identificéti sistému triikumi un noskaidrotas
lietotaju vajadzibas. Darba ietvaros veikta piemé&rotaka tehniska risindgjuma izvéle un sagatavoti nepiecieSamie
ievieSanas resursi. Praktiskaja dala tika uzstadita informativa sist€éma un digitalais ekrans pacientu informacijas
att€losanai.

Pétijjuma metodes: Kvalifikacijas darba izstradé tika izmantota novérojuma metode, literatliras analize un
salidzinaSanas metode. Literatliras analize tika izmantota veselibas apriipes informativo sist€mu izpétei un
tehnisko risinajumu izvertéSanai. Novérojuma metode palidzgja analizét neatlickamas medicinas centra darba
procesu un identificét problémas informacijas aprité. SalidzinaSanas metode tika izmantota dazadu tehnisko
risinajumu prieksrocibu un trikumu izvertes$anai. Praktiskaja dala veikta sisteémas konfiguréSana un digitala ekrana
uzstadiSana.

Sasniegtie rezultati: Darba rezultata tika veiksmigi ieviesta informativa sistéma Neatlickamas medicinas centra
uznemsanas nodala. Izstradatais risinajums nodro$ina pacientu informacijas att€losanu digitalaja ekrana un uzlabo
informacijas pieejamibu pacientiem un personalam. Tika konfiguréta servera vide, nodroSinata siste€mas
automatiska palaiSana un veikta tikla konfiguré$ana. Praktiskaja testéSana tika secinats, ka izv€l&tais risinajums
atbilst iestades prasibam un uzlabo darba organizaciju. Darba nosléguma izstradati secinajumi un priekslikumi
sistémas uzturé$anai un pilnveidosanai.

Atslegas vardi: informativa sistema; neatlickama medicina; digitalais ekrans; veselibas apripe; pacientu
informdcija
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Zans Mergolds. TIKLA PIESLEGTAS DATU GLABATUVES SISTEMAS
IEVIESANA FOTOSTUDIJA

Alberta koledza, studiju programma “Informacijas tehnologijas”
E-pasts: mergold.jean@gmail.com
Zinatniskais vaditdjs: Mg.sc.ing. Agnis Skuskovniks

Anotacija

Pétijjuma aktualitate: Miusdienas fotostudijas tiek uzkrats liels apjoms multimediju datu, kuru drosa un
centralizEta uzglabasana kliist arvien nozimigaka. Nepietiekami strukturéta datu parvaldiba var radit datu zuduma
riskus, sarezgit failu koplieto$anu un apgritinat ikdienas darbu. Tadél aktuala ir uzticamas tikla pieslégtas datu
glabatuves (NAS) sisteémas ievieSana, kas nodroSinatu efektivu datu glabasanu, parvaldibu un rezerves kopiju
veidoSanu.

Pétijuma merkis: Izstradat un ieviest tikla pieslégtas datu glabatuves sistému fotostudija, izmantojot TrueNAS
Community Edition platformu, lai nodro§inatu centraliz€tu un efektivu multimediju datu glabasanu un parvaldibu.
Darba ietvaros tika analizétas fotostudijas prasibas datu uzglabasanai, salidzinati dazadi datu glabasanas risinajumi
un aprakstits NAS sistemas ievieSanas process.

Pétijuma metodes: Darba izstrade tika izmantotas dokumentu analizes, literatiiras analizes un sekundaro datu
analizes metodes. Tika veikta dazadu datu glabasanas risinajumu salidzino$a analize, izvértéti datu drosibas
principi un analizétas TrueNAS platformas iesp€jas centralizétas datu glabasanas nodrosinasanai.

Sasniegtie rezultati: Darba rezultata tika izstradats un ieviests NAS sist€mas risinajums fotostudijas vajadzibam,
izmantojot TrueNAS CE platformu. Izveidotais risinajums nodrosina centralizétu datu glabasanu, strukturétu
piekluvi failiem, automatiz&tu rezerves kopiju un replikacijas procesu konfiguréSanu, ka ari efektivaku
multimediju datu parvaldibu. Tika secinats, ka TrueNAS CE funkcionalitate ir pietickama fotostudijas vajadzibam
un papildu programmatiiras ievieSana nav nepiecieSama.

Atslegas vardi: NAS,; TrueNAS; datu glabasana; RAID; datu drosiba; fotostudija
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Zintis Milts. ATVERTA PIRMKODA UN BRIVAS PROGRAMMATURAS
RISINAJUMI ZURNALFAILU APSTRADEI UN VIZUALIZACIJAI

Alberta koledza, studiju programma "Informdcijas tehnologijas”
E-pasts: zintis.c@gmail.com
Zindtniskais vaditdjs: Mg.sc.ing., Anita Stivrina

Anotacija

Pétijuma aktualitate Misdienu IT infrastruktiiras zurnalfaili ir butisks informacijas avots sistému darbibas
uzraudziba, dro$ibas incidentu analizg un problému diagnostika. Dazadu sistému, lietotnu un tikla iekartu generétie
zurnalfaili atskiras péc strukttiras un formata, tadel to manuala apstrade klast laikietilpiga un sarezgita. Centralizéta
zurnalfailu savakSana un vizualizacija lauj efektivak analiz€t notikumus un savlaicigi identificét darbibas
traucgjumus. Darba IpaSa uzmaniba pieversta atverta pirmkoda risinajumu iesp&jam, jo komercialie risinajumi
biezi ir finansiali nepieejami mazakam organizacijam. Petijums ir aktuals, jo organizacijam nepieciesami elastigi
un izmaksu zina pieejami zurnalfailu parvaldibas risinajumi.

Pétijuma merkis Darba mérkis ir izp@tit un praktiski salidzinat atveérta pirmkoda risinagjumus Graylog Open un
Elastic Stack zurnalfailu apstradei un vizualizacijai. Pétijuma analizSta So sist€tmu piemérotiba centralizStai
zurnalfailu savaksanai, filtréSanai, datu analizei un grafiskajai att€lo$anai. Tika izveidota testa vide ar Ubuntu
serveri, Windows darbstacijam, MikroTik tikla iekartu un Synology NAS datu glabasanas serveri. Darba gaita
autors izvertgja abu risinajumu konfigurés$anas sarezgitibu, lietoSanas &rtumu un funkcionalitati. P&tfjuma rezultata
noteiktas abu risinajumu priekSrocibas un ierobezojumi.

Pétijuma metodes Darba izstradé izmantotas visparzinatniskas, kvalitativas un kvantitativas pétniecibas metodes.
Teorétiskaja dala veikta literatiiras, tehniskas dokumentacijas un nozares publikaciju analize. Praktiskaja dala tika
veikta zurnalfailu serveru uzstadiSana, konfiguréSana un test€Sana virtualizeta vide. Datu vakSana izmantoti dazadi
zurnalfailu avoti, tostarp Windows, Linux un tikla ierices. Pétljuma veikta ar1 praktiska datu filtréSanas un
vizualizacijas iesp&ju salidzino$a analize.

Sasniegtie rezultati P&tfjuma rezultati paradija, ka abi risinajumi nodroSina centralizétu zurnalfailu apstradi un
efekttvu notikumu uzraudzibu. Graylog Open izcelas ar vienkar$aku ievieSanu, intuitivaku lietoSanu un atraku
konfigurésanu ikdienas uzraudzibas vajadzibam. Savukart Elastic Stack piedava plasakas datu analizes un
vizualizacijas iesp€jas, kas piemérotas sarezgitakam infrastruktiram. Praktiskaja testéSana tika identificéta ari
korektas laika sinhronizacijas un strukturgtu datu nozime Zzurnalfailu analizé. Darba nosléguma izstradati

Atslegas vardi: zurnalfaili, datu vizualizacija, Graylog Open, Elastic Stack, centralizéta zurnalfailu parvaldiba

55



IKAS UN KULTURAS
TSKOLA

eka

Anna Locmere. TESTESANAS PROCESA AUTOMATIZACIJA: TESTA DATU
GENERESANAS RIKS AVIACIJAS NOZARES PROGRAMMATURALI

Alberta koledza, studiju programma “Informdcijas tehnologijas”
E-pasts: anna.locmere@gmail.com
Zindtniskais vaditdjs: Mg.sc.comp Andrejs Liepins

Anotacija

Pétijjuma aktualitate: Aviacijas nozares informacijas sistémas testé$anas process ir butisks programmatiiras
kvalitates nodro§inasanai, jo sist€émas apstrada sareZgitus un savstarp&ji saistitus datus. Uzpnémuma praksé
ieverojams laiks tiek patéréts manualai testa datu sagatavosanai, kas palielina kltidu risku un samazina testé$anas
efektivitati. Mantota koda un nepilnigas dokumentacijas dél kvalitativu testa datu sagatavoSana klust 1pasi
sarezgita. Tad€] automatiz&ta testa datu generéSana ir aktuals risinajums testé8anas procesa uzlabosanai.

Pétijuma meérkis: P&tjjuma mérkis ir izp&tit testa datu generéSanas pieejas un izstradat automatizéta testa datu
generéSanas rika prototipu aviacijas nozares inventara parvaldibas sistémai, lai samazinatu manualas datu
sagatavosSanas laiku, uzlabotu datu kvalitati un paaugstinatu testeSanas procesa efektivitati.

Pétijuma metodes: Darba izstrad€ izmantota literatiiras un dokumentu analize, sistémas dokumentacijas analize,
projektéSana un modelé$ana, ka arT praktiska eksperimentéSana ar prototipa izstradi un testéSanu. P&tjjuma gaita
analiz&tas testa datu generé$anas metodes, izverteti esoSie risinagjumi un izstradats JavaScript prototips, izmantojot
MVC arhitektiiru un objektorientétas programmésanas principus.

Sasniegtie rezultati: Izstradatais prototips nodro§ina pasaZieru sarakstu generé$anu un CSV datu transformaciju
atbilsto$i aviacijas nozares biznesa prasibam. Riks lauj automatizgt datu sagatavosanu un biitiski samazinat testa
datu izveides laiku no 15-30 miniitém lidz 2—3 miniitém vienam scenarijam. Lietotaju novertéjums apliecina rika
lietojamibu un potencialu turpmakai attistibai uznémuma vidg.

Atslegas vardi: testa datu generésana; programmatiras testeSana,; avidacijas sistémas, automatizacija; mantotais
kods
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Janis Babris. AUTOMATIZETAS TESTESANAS PARSKATU SISTEMAS
IZSTRADE IZMANTOJOT CYPRESS UN PHP

Alberta koledza, studiju programma “Informdcijas tehnologijas”
E-pasts: janishabris2@gmail.com
Zindtniskais vaditajs: Mg.sc.ing. Anita Stivripa

Anotacija

Pétijuma aktualitate: Misdienu programmatiiras izstrad€ arvien plasak tiek izmantota automatizeta test€Sana,
kas lauj nodrosinat programmattras kvalitati un savlaicigi identificét kltdas sistemu darbiba. Lielos uznémumos
rodas nepiecieSamiba centralizéti parvaldit testu rezultatus un nodroSinat parskatamu testéSanas procesu
uzraudzibu. EsoSie risinajumi ne vienmer pilniba atbilst uzn€mumu specifiskajam prasibam, tadel aktuala klast
pielagotas testé$anas parskatu sist€émas izstrade, izmantojot masdienigas timekla tehnologijas un automatiz&tas
testeéSanas rikus.

Pétijuma merkis: Izstradat funkcionalu automatizetas test€Sanas parskatu sisteémas prototipu, kas nodrosina
Cypress testu rezultatu centralizétu parvaldibu un vizualizaciju PHP balstita timekla lietotng, balstoties uz
uznémuma “LMT Retail & Logistics” vajadzibam. Darba ietvaros tika analiz&ti esoSie testu parvaldibas risinajumi,
izpétita Cypress arhitektlira un testu rezultatu formati, ka ari izstradats sistémas dizains, datubazes strukttira un
lietotaja saskarne.

Pétijuma metodes: Darba izstradé tika izmantotas vairakas pétijuma metodes — zinatniskas literatiiras un nozares
standartu analize, salidzino$a analize starp esoSajiem testu parvaldibas risinagjumiem, ka arT aptaujas metode, lai
noskaidrotu uznémuma darbinieku funkcionalas prasibas sisteémai. Praktiskaja dala tika izmantota sistémas
projektésana, prototipéSana un programmatiiras testésana.

Sasniegtie rezultati: Darba rezultata tika izstradats automatizetas test€Sanas parskatu sist€mas prototips, kas lauj
centralizéti uzglabat, parvaldit un vizualizét Cypress test€Sanas rezultatus. Izveidotais risinajums nodroSina
parskatamu testéSanas datu att€loSanu un atvieglo test€Sanas procesa uzraudzibu uzpémuma vajadzibam. Tika
izstradata sist€émas arhitekttira, datubazes struktiira un lietotdja saskarne, ka ari veikta sistémas test€Sana un
efektivitates novertéSana.

Atslégas vardi: automatizéta testésana, Cypress; PHP; testeSanas parskati; timekla lietotne

57



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Konstantins MartuZenoks. UZNEMUMA WEB LIETOTNES IZSTRADE IENAKOSA
E-PASTA APSTRADES PROCESA VAJADZIBAM

’

Alberta koledza, studiju programma "Informdcijas tehnologijas’
E-pasts: k.martuzenok@gmail.com
Zinatniskais vaditdjs: Mg. Phys. Egmonts Treiguts

Anotacija

Pétijuma aktualitate Misdienu uznémumos ienakoSo e-pastu apstrade ir biitiska klientu atbalsta procesa
sastavdala, jo lielais vEstulu apjoms ietekmé darba kvalitati un reakcijas atrumu. LDZ IT&T Pakalpojumu dienesta
esos$a WEB lietotne vairs nenodro$inaja pilnvertigu integraciju ar Jira sistému un radija problémas pieteikumu
registracija. Darbiniekiem bieZi bija jaizmanto vairakas sisteémas vienlaicigi, kas palielingja laika patérinu un kladu
risku. Tpasi aktuala bija konkurences probleéma, kad vairaki darbinieki vienlaicigi apstradaja vienu e-pastu. Darba
aktualitati papildina Python Reflex ietvara izmantosana pilna cikla WEB lietotnu izstradg.

Pétijuma merkis Petijuma mérkis bija projektet un izstradat WEB lietotnes prototipu ienakoSo e-pastu apstrades
procesa optimizacijai. Darba ietvaros tika analiz€ta esos$a sisttma un defin€tas jaunas lietotnes funkcionalas
prasibas. Tika izvEletas piemérotas Python bibliotekas darbam ar IMAP serveri, Jira API un datu bazi. Autors
izstradaja lictotnes arhitekttiru, datu bazes modeli un lietotaja saskarni. Papildus tika realizéta dinamiska Jira formu
generé$ana un e-pastu rezervéSanas mehanisms.

Pétijjuma metodes Darba izstradé tika izmantota dokumentacijas analize, kontentanalize un novérojums.
Dokumentacijas analize tika pielietota Python Reflex, Jira API un citu bibliotéku izpé&tei. Kontentanalize tika
izmantota Jira createmeta JSON datu struktiiras izpétei un ievades lauku tipizéSanai. Novérojuma metode palidzgja
analiz&t Pakalpojumu dienesta darbinieku ikdienas darba procesu un identificet galvenas problémas. TestéSanas
posma tika veikta manuala funkcionala parbaude, izmantojot realus e-pastus un Jira testa vidi.

Sasniegtie rezultati Darba rezultata tika izstradats funkciongjoss Pvs2 WEB lietotnes prototips, kas integré e-
pasta serveri un Jira sistému vienota risinagjuma. Lietotne nodro$ina e-pastu ieladi, rezervéSanu, HTML satura
korektu att€losanu un pieteikumu registraciju Jira sisteéma. Izstradatais rezervéSanas mehanisms novers iesp&ju
vairakiem lietotdjiem vienlaicigi apstradat vienu ve€stuli. Dinamiska formu generéSana nodroSina sistémas
pielagosanos Jira projektu izmainam. Test€Sanas rezultati apliecinaja, ka prototips veiksmigi pilda definétas
funkcijas un uzlabo darba procesa efektivitati.

Atslegas vardi: e-pastu apstrade, Python Reflex, Jira AP1, WEB lietotne, SQLModel, Pakalpojumu dienests
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Kristians MeZals. NEKUSTAMO TIPASUMU TIRGUS DATU ANALITIKAS UN CENU
PROGNOZESANAS SISTEMAS BACKEND UN FRONTEND PROTOTIPU
IZSTRADE

Alberta koledza, studiju programma “Informdcijas tehnologijas”
E-pasts: kmezals2202@gmail.com
Zinatniskais vaditajs: Mg.phys. Egmonts Treiguts

Anotacija

Pétijuma aktualitate: Nekustama Tpasuma tirgus Latvija un Baltija klust arvien dinamiskaks, savukart tirgus dati
ir fragmentgti un izvietoti dazados avotos, kas apgriitina objektivu tirgus analizi un lémumu pienemsanu. Esosie
risindjumi parsvara nodroSina tikai sludingjumu publicéSanu, nepiedavajot strukturétu datu analitiku, cenu
prognozesanu un vizualu tirgus interpretaciju. Picaug nepiecieSamiba péc moderniem digitaliem risindjumiem, kas
apvienotu datu apstradi, validaciju un analitiku vienota platforma, nodro$inot lietotajiem saprotamu un uzticamu
informaciju.

Pétijuma meérkis: Izstradat funkciongjosu nekustama Tpasuma tirgus datu analitikas platformas prototipu (MVP),
kas nodroSina datu integraciju, backend apstradi un frontend vizualizaciju. Mérka sasniegSanai tika analizgti
nekustama Ipasuma tirgus teorétiskie aspekti, izverteti datu avoti Latvija, izstradata sist€mas arhitektiira un
realiz€ts backend un frontend prototips ar pamata analitikas funkcionalitati. Darba ipasa uzmaniba pievérsta
modularai arhitekttirai, datu kvalitates nodrosinasanai un sistémas paplasinamibai nakotng.

Pétijjuma metodes: Darba izmantota literatiiras analize, salidzino$a analize, sekundaro datu analize, sistémas
modeléSana un prototipéSana, ka arT eksperimentala metode prototipa test€Sana. Praktiskaja dala izmantota
backend un frontend tehnologiju integracija, REST API arhitektira, datu validacija un strukturéta datu plismas
organizéSana.

Sasniegtie rezultati: Darba rezultata izstradats funkciong&joss nekustama tpasuma tirgus analitikas sist€mas MVP
prototips, kas demonstré strukturétu datu pliismu, backend API darbibu un frontend lietotaja saskarni. Tika
realiz€ta modulara sist€mas arhitektiira, datu validacijas mehanismi un lietotaju scenariji sludinajumu parlikosanai
un detaliz€tai apskatei. Secinats, ka izstradatais risinajums nodrosina stabilu tehnisko pamatu sist€mas turpmakai
attistibai, tostarp maksliga intelekta balstitu cenu prognozesanas modelu integracijai.

Atslegas vardi: nekustama ipasuma analitika; datu vizualizacija; MVP; backend-frontend arhitektiira; cenu
prognozesana
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Liene Putnina. KLIENTU VADIBAS SISTEMAS LIETOTAJA SASKARNES
PARVEIDE

Alberta koledza, studiju programma “Informdcijas tehnologijas”
E-pasts: liene.putnina20@gmail.com
Zindtniskais vaditajs: Mg. phys. Egmonts Treiguts

Anotacija

Petijuma aktualitate: Miisdienas uznémumu darbiba arvien lielaka nozime ir efektivam klientu vadibas sisttmam
un &rtai lictotaja pieredzei. Daudzas organizacijas izmantotas sistémas ir tehniski novecojusas un neatbilst
modernu timekla lietotnu lietotaja saskarnes principiem, kas apgriitina sistémas lietoSanu un samazina darba
efektivitati. Pieaug nepiecieSamiba p&c intuitivam, vizuali strukturétam un lietotajiem saprotamam saskarn€m, kas
nodroSina €rtu informacijas parvaldibu un uzlabo darba procesus uznémuma.

Pétijuma meérkis: Parveidot klientu vadibas sist€émas lietotaja saskarni atbilstosi modernu lietotdja saskarnu
principiem. Mérka sasniegSanai tika veikta esosas klientu vadibas sisteémas analize un salidzinajums ar miisdienu
klientu vadibas sisttmam, izpetiti moderno timekla lietotnu lietotaja saskarnu principi, izstradati ,,Figma”
wireframe un mockup risinajumi, ka ar realiz&éta jaunas lictotaja saskarnes programmésana. Darba Tpasa uzmaniba
pievérsta lietojamibai, informacijas strukturésanai un vizualajai konsekvencei.

Pétijuma metodes: Darba izmantota literatiiras analize, salidzino$a analize un sisteémas izp&te. Praktiskaja dala
izmantota lietotaja saskarnes prototipéSana un programmésana, pielietojot modernu timekla lietotnu izstrades
principus un dizaina pieejas.

Sasniegtie rezultati: Darba rezultata izstradats klientu vadibas sistémas administracijas sadalas lietotaja saskarnes
prototips, kas atbilst modernu lietotaja saskarnu principiem. Tika izveidoti wireframe un mockup risinajumi,
realiz€ta jauna lietotaja saskarne un uzlabota informacijas att€loSana sist€ma. Secinats, ka jaunais dizains

nodrosina &rtaku lietotaja pieredzi un parskatamaku sisteémas izmantosanu salidzinajuma ar ieprieksgjo risinajumu.

Atslégas vardi: lietotdja saskarne; klientu vadibas sistéma, timekla lietotnes;, UX/UI dizains, prototipésana
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Armins Taputs. TIMEKLA VIETNES IZSTRADE EDINASANAS SEKTORAM

Alberta koledza, studiju programma “Informdcijas tehnologijas”
E-pasts: arminstaputs16@gmail.com
Zinatniskais vaditajs: Mg. phys. Egmonts Treiguts

Anotacija

Pétijuma aktualitate: Musdienas arvien lielaka nozime ir digitalajiem risinajumiem, kas nodroS$ina atru piekluvi
informacijai un uzlabo lietotaju ikdienas pieredzi. Edina$anas nozarg klientiem ir svarigi operativi atrast tuvakos
pusdienu piedavajumus un pasos akciju piedavajumus. Daudzu &dinasanas uzn€mumu timekla vietnes informacija
ir nepilniga vai griiti pieejama, tad€l nepiecieSami risinajumi, kas apvieno informaciju vienota un lietotajiem &rta
platforma.

Pétijuma meérkis: Izstradat un realiz8t funkciongjosu timekla vietnes prototipu €dinasSanas sektoram, kas
lietotajiem nodrosina iesp&ju, balstoties uz atrasanas vietu, atri un &rti atrast tuvakos pusdienu un ipasos &dinasanas
piedavajumus. Mérka sasniegSanai tika veikts Latvijas &dinasanas uzn€émumu timekla vietnu apskats, analizétas
iespjamas izstrades metodes un tehnologijas, izstradats timekla vietnes dizains, ka ari realizéta lietotaja un
administratora saskarnes izstrade.

Pétijuma metodes: Darba izstrad€ izmantota monografiska metode, analizes metode un intervijas metode. Tika
veikta Latvijas &dinasanas uznémumu timekla vietnu un lidzigu platformu analize, ka arT izmantota dazadu timekla
tehnologiju izpéte un praktiska pielietoSana sistémas izstrade.

Sasniegtie rezultati: Darba rezultata izstradats timekla vietnes prototips &dinaSanas sektoram ar lietotaja un
administratora saskarni. Tika realizéta datu bazes izstrade, front-end un back-end funkcionalitate, ka arT integréts
Google geolokacijas pakalpojums. Izstradatais risindgjums nodro$ina lietotdjiem &rtu piekluvi informacijai par

tuvakajiem &dinasanas piedavajumiem un uzlabo informacijas pieejamibu digitalaja vide.

Atslegas vardi: timekla vietne; édinasanas sektors; lietotaja saskarne,; geolokacija; timekla izstrade
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Sofija Greta France. SABIEDRIBAS IZPRATNE PAR JEDZIENU “SABIEDRISKAS
ATTIECIBAS”

’

Alberta koledza, studiju programma “Sabiedriskas attiecibas’
E-pasts: sofijafrance@inbox.lv
Zindtniskais vaditdjs: MBA llze Kriimina

Anotacija

Pétijjuma aktualitate: sabiedriskas attiecibas miisdienas bitiski ietekm& organizaciju reputaciju, sabiedribas
uzticé$anos un dialogu ar dazadam auditorijam. Lai gan PR ir stratégiska komunikacijas un attiecibu vadibas joma
(Kazaka, 2019), sabiedriba ta nereti tick Sauri uztverta ka reklama, t€la veidoSana vai manipulacija. Digitalas
komunikacijas vide vél vairak pastiprina nepiecieSamibu péc atklatas, uzticamas un savlaicigas komunikacijas.

Pétijuma meérkis: noskaidrot sabiedribas viedokli un izpratni par jédzienu “sabiedriskas attiecibas”.

Pétijuma metodes: arba izmantota teor&tiskas literatiiras analize un kvantitativa pétjjuma metode — anonima
aptauja Google veidlapas. Aptauja tika izplatita WhatsApp videé no 2025. gada 9. lidz 11. decembrim, un taja
piedalijas 69 respondenti vecuma no 16 lidz 70 gadiem. Aptauja bija 9 slégta tipa jautajumi un viens atverta tipa
jautajums.

Sasniegtie rezultati: pétjjums paradija, ka lielaka dala respondentu sabiedriskas attiecibas saista ar komunikaciju,
informacijas apmainu un attiecibu veidosanu ar sabiedribu. 82,6 % respondentu PR uztver ka komunikaciju ar
sabiedribu un klientiem, savukart 62,3 % to saista ar attiecibam ar sabiedribu un kopienu. Vienlaikus dala
respondentu joprojam PR pielidzina reklamai vai marketingam, kas norada uz nepilnigu jédziena izpratni.

Atslegas vardi: sabiedriskas attiecibas, komunikacija, reputacija, sabiedribas izpratne, uzticéSanas
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Svetlana Grundmane. ZINU PATERINS UN TO IEGUVE PAR AKTUALO LATVIJA
UN PASAULE

Alberta koledza, studiju programma “Sabiedriskas attiecibas”
E-pasts: svetlana.grundmane@gmail.com
Zinatniskais vaditajs: MBA Ilze Kriimina

Anotacija

Pétijuma aktualitate: Informacijas patérina un zinu ieguves paradumi pédgjos gados ir biitiski mainijusies,
parejot no tradicionalajiem medijiem uz digitalajiem kanaliem. Tas ietekme sabiedribas izpratni par ticamibu un
informacijas kvalitati, ka arT atspogulo misdienu mediju ekologijas dinamiku Latvija un pasaulé. ST pétijuma
mérkis izprast sabiedribas zinu iegiiSanas paradumus un uztveri, lai veicinatu informativu un Kkritiski domajosu
sabiedribu.

Pétijuma meérkis: izvertet, kur Rigas iedzivotaji iegiist zinas par notikumiem Latvija un pasaulé. Analiz&t vinu
uztveri par dazadu informacijas avotu ticamibas limeni.

Pétijuma metodes: empiriska anonima aptauja izmantojot platformu www.visidati.lv. Apjautas rezultata tika
ieglitas 63 respondenta atbildes, veikta literatiiras un pétjjumu analize, ka arT ieglito rezultatu atspogulosana
grafiska formata.

Sasniegtie rezultati: P&tjjums atklaja, ka Rigas iedzivotaju zinu iegiiSanas paradumi ir bitiski mainijusies
digitalas vides ietekme: visbiezak informacija tiek ieglita no digitalajiem kanaliem, 1pasi socialajiem medijiem,
kuriem respondenti seko vairakas reizes diena, savukart tradicionalo drukato laikrakstu izmantoSana ir ievérojami
samazinajusies. Aptauja paradija arT augstu saskarsmi ar dezinformaciju 75% respondentu noradija, ka ar to
sastopas biezi vai loti biezi, tomér tikai dala informaciju konsekventi parbauda citos avotos, kas liecina par
kritiskas domasanas prasmju nepietickamu nostiprinasanos. Taja pasa laika respondenti visaugstako uztic€sanos
pieskir ekspertiem un profesionalajiem zurnalistiem. Nevis influenceriem vai draugu viedokliem, kas uzsver
sabiedribas vajadzibu p&c kvalitativa, parbaudita un profesionali izveidota satura.

Atslegas vardi: zinu iegiusanas paradumi, digitalie mediji; dezinformdcijas risks,; kritiska domdasana; uzticeSanas
medijiem
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Agnese Burve. ZALAS EKONOMIKAS JEDZIENS UN STRATEGISKA NOZIME
ILGTSPEJIGA UZNEMEJDARBIBA

Alberta Koledza, studiju programma “Uznéméjdarbibas vadiba”
E-pasts: amelkoagnese@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere
Anotacija

Pétijuma aktualitate: PEdEjos gados zala ekonomika ir kluvusi par vienu no nozimigakajiem attistibas virzieniem
Eiropas Savieniba un Latvija, nemot véra klimata parmainas, dabas resursu ierobezotibu un pieaugosas ilgtspgjas
prasibas uznémgjdarbiba. Eiropas Savienibas Iimeni zala pareja tiek istenota Eiropas Zala kursa, REPowerEU
iniciativas un ilgtsp€jas zinoSanas prasibu ietvaros, kas tie$a veida ietekmé uznémumu stratégiskos lémumus un
darbibas modelus. Latvijas konteksta zalas ekonomikas nozimi apliecina augstais atjaunojamo energoresursu
Ipatsvars gala energijas patérina, kas 2023. gada sasniedza aptuveni 43 %, ka ari siltumnicefekta gazu emisiju
samazinajums par aptuveni 37 % salidzinajuma ar 1990. gadu. Vienlaikus zala uzn@mgjdarbiba kliist arvien
nozimigaka darba tirgl, nodrosSinot nodarbinatibu vairak neka 30 tukstoSiem cilvéku Latvija un vairak neka 4,5
miljoniem Eiropas Savieniba, kas norada uz §Is nozares ekonomisko un socialo potencialu. Tomér empiriskie dati
liecina, ka zalas ekonomikas attistiba uznémejdarbibas limeni ir nevienmériga, un ne visi registrétie uznémumi
veido ilgtspg&jigus un ekonomiski aktivus darbibas modelus. Situaciju butiski ietekmé arT izmainas uznémumu
klasifikacija, tostarp NACE 2.1 ievieSana no 2025. gada, ka ari normativa regul&juma un finanséjuma pieejamiba.
Minétie aspekti apliecina nepiecieSamibu analizét zalas ekonomikas attistibu ilgtsp&jigas uznéméjdarbibas
konteksta, TpaSu uzmanibu pieverSot uzn@mumu darbibai atjaunojamo energoresursu un aprites ekonomikas
nozar€s, normativa regulgjuma ietekmei un finans€juma lomai ilgtsp&jigu uznémejdarbibas modelu veidosana.

Pétijuma meérkis: Analizet zalas ekonomikas attistibu ilgtsp&jigas uznémejdarbibas konteksta Latvija, izvertejot
uzn€mumu darbibu atjaunojamo energoresursu un aprites ekonomikas nozar€s, ka arT normativa reguléjuma un
finans€juma nozimi ilgtsp&jigu uzne€mejdarbibas modelu veidosana.

Pétijjuma metodes: PEtljuma izmantota kvalitativo un kvantitativo metozu kombinacija, analiz€jot Eiropas
Savienibas un Latvijas politikas dokumentus, ka arT Centralas statistikas parvaldes, Eurostat un Lursoft datus.
Uzpe€mumu darbiba izvertéta, izmantojot NACE klasifikaciju, Tpasu uzmanibu pieverSot atjaunojamo
energoresursu un aprites ekonomikas nozarém.

Sasniegtie rezultati: P&tljuma rezultati liecina, ka Latvija pastav labvéligi priek$noteikumi zalas ekonomikas
attistibai, tomér ilgtsp&jigi uznémejdarbibas modeli zalas ekonomikas nozarés veidojas nevienmérigi. Analize
paradija, ka atjaunojamo energoresursu un aprites ekonomikas nozar€s ieveérojams registréto uzneémumu skaits ne
vienmeér partop ekonomiski aktiva un ilgtsp&jiga uznémeéjdarbiba, ko bitiski ietekm& normativa regulg&juma
stabilitate un finans€juma pieejamiba. legitie rezultati apliecina nepiecieSamibu mérktiecigi veicinat ilgtspgjigu
uznémejdarbibas modelu attistibu zalas ekonomikas ietvaros.

Atslegas vardi: zala ekonomika; ilgtspéjiga uznéméjdarbiba; zald pareja; atjaunojamie energoresursi; aprites
ekonomika
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Andrejs Smulko. FINANSIALO UN NEFINANSIALO MOTIVACIJAS
INSTRUMENTU, MACIBU PROGRAMMU UN DARBA VIDES IETEKME UZ
DARBINIEKU VEIKTSPEJU UN NOTURIBU UZNEMUMA

>

Alberta Koledza, studiju programma “Uzpéméjdarbibas vadiba’
E-pasts: andrejs.smulko@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: PEtamaja uzneémuma “X” darbinieku kvalifikacija ir Tpasi nozimiga, jo darba pienakumu
izpilde prasa specifiskas zinaSanas un praktiskas iemanas. Darbinieka darbs tiek vertets katru dienu, tadel

ikdienas darba snieguma novert€sana nosaka nepiecieSamibu uzturét augstu darbinieku motivacijas Iimeni.

Téma ir aktuala arT péc makroekonomiskajiem raditajiem. Bezdarba Iimenis Latvija 2025.gada ir samazinajies 6.9
% (CSP;2025). Palielindjies ar1 jaunie$u nodarbinatibas Iimenis (CSP;2025). Latvija jaunieSu bezdarba limenis
samazingjies par 5,8(CSP;2025). Gada laika nodarbinatibas Iimenis palielinajas par 1,0 procentpunktu, bet
nodarbinato skaits — par 12,0 tukstosiem. (CSP;2025). Nodarbinatibai uzlabojoties tiek veicinata konkurence, ka
rezultata darba devejam ir vairak japievers uzmaniba motivacijai uznémuma, lai noturétu kvalificgtu darbaspeku.
Ta ka uznémuma misija ir pastavigi paaugstinat nozares standartus attieciba uz piedavato produktu un
pakalpojumu kvalitati, buitiska loma $T mérka sasniegSana ir darbiniekam ka vienam no nozimigakajiem uzpémuma

izmantotas metodes un zinasanu parbaudes kartiba.

Pétijuma meérkis: Izstradat priekslikumus uznémuma “X” motivacijas instrumentu pilnveidei.

Pétijuma metodes: Kvalitativas pétijuma metodes (literatiiras analize, uzneémuma “X” dokumentu un materialu
analize, darbinieku intervijas) un kvantitativas pétijuma metodes (datu apkopoSana un salidzino$a analize,

secindjumu un priekslikumu izstrade)

Sasniegtie rezultati: P&tjjuma rezultata tika izstradati priekslikumi motivacijas programmas un darbinieku
veiktsp&jas novértésanai.

Atslegas vardi: motivacija; darbinieks, attistiba; vide; apmdciba
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Ansis Vilaus. APRITES EKONOMIKAS PRINCIPU INTEGRESANAS IESPEJAS
AUTOREMONTA UZNEMUMA

Alberta Koledza, studiju programma “Uzpéméjdarbibas vadiba ™
E-pasts: vilaus.ansis@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijjuma aktualitate: Aprites ckonomikas ievieSana organizacija nav tikai par to, ka samazinat co2 izmesu.
Aprites ekonomika piedava alternativu pieeju, kuras meérkis ir pagarinat produktu dzives ciklu, samazinat
atkritumu daudzumu un nodro$inat efektfivu resursu izmantoSanu. Aprites ekonomija izmanto produktu
koplietoSanu, remontu, renovaciju, parbavi un parstradi, lai izveidotu slégta cikla sistému. Petfjuma merkis ir
noskaidrot, ka $ada principu ievieSana organizacija var veicinat ilgtsp€jigu attistibu un efektivu resursu
izmantoSanu, un ka So produktu, pakalpojumu noturét ekonomika péc iespgjas ilgak. P&tijuma tiktu izmantota
literatiiras analize, pieredze aprites ekonomijas ievieSana organizacija. Sasniegtais rezultats biitu ilgtsp&jigs
produkts vai pakalpojums. IevieSot aprites ekonomiju organizacija iesp&jams samazinat atkritumu apjomu,
razoSanas izmaksas un negativo ietekmi uz vidi.

Meérkis: lIzstradat priekslikumus aprites ekonomikas principu integré$anai autoservisa uznémuma, identificgjot
konkrétus pasakumus resursu efektivai izmantoSanai, atkritumu samazinaSanai un materialu aprites ciklu

noslégsanai.

Pétijuma metodes: Logiski konstruktiva pétijuma metode, Latvijas normativo aktu un politikas planosanas
dokumentu analize, zinatniskas literatiiras apskats par aprites ekonomikas principiem transporta pakalpojumu
nozare.

Sasniegtais rezultats: P&tijjuma tiks identificEtas galvenas aprites ekonomikas ievieSanas jomas auto servisa
uznémuma — bistamo atkritumu (atstradatas ellas, riepas, akumulatori) atbilstoSa apsaimniekoSana, parrazotu
rezerves dalu izmantoSana un energoefektivitates uzlaboSana. Izstradatie priekslikumi sniegs organizacijai
praktisku ietvaru, ka vienlaikus samazinat atkritumu apjomu un izmaksas, izpildit normativo aktu prasibas un
stiprinat uznémuma konkur&tspg&ju.

Atslegas vardi: aprites ekonomika; vide; bistamo atkritumu apsaimniekoSana; auto Serviss; ilgtspéjiga
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Dagne Raubena. JAUNA UZNEMUMA IZVEIDES STRATEGIJA AINAVU
VEIDOSANAS UN KOKU KOPSANAS NOZARE LATVIJA

Alberta koledza, studiju programma “Uznéméjdarbibas vadiba™
E-pasts: d.jamberga@gmail.com
Zindatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Ainavu veidoSanas un uzturé$anas nozare Latvija pédgjo gadu laika ir piedzivojusi attistibu,
ko veicina gan zala domasana Eiropeiska skatfjuma, gan pieaugosa sabiedribas interese par sakartotu un estetisku
dzives vidi, gan arT pasvaldibu un uznémumu ieguldijumi publiskas artelpas labiekartosana. Nemot véra stabilos
blivniecibas raditajus privataja un komercsektora, ko apliecina Centraldas statistikas parvaldes dati par
izsniegtajam biivatlaujam (privatmajam Latvija 2021. gada 2692 gab., 2022. gada 2603 gab., 2023.gada 2500 gab.
un 2024. gada 2522 gab., savukart, Biroju ekam: 2021.gada 63, 2022. gada 42, 2023.gada 35, 2024.gada 49), darba
autore paredz, ka pieaug pieprasijums péc kvalitativiem ainavu arhitektiiras, labiekarto$anas un uzturé$anas
pakalpojumiem. So attistibu apliecina arT Lursoft datu bazg pieejama informacija, ka $obrid ir 575 aktivi uznémumi
ar NACE Kklasifikaciju 81.30: dinavu veidosanas un uzturésanas darbibas (no kopuma 183 581 uznémumiem jeb
0,31%). Tap&c jauna uznémuma izveide $aja nozaré prasa strat€gisku pieeju, kas ietver gan tirgus un klientu
vajadzibu analizi, gan resursu efektivu izmantoSanu, ka ar1 ir nepiecieSamiba parskatit investiciju iesp&jas un
riskus. Darba autore pétijuma ver$ uzmanibu uz biznesa stratégijas izveidi.

Pétfjuma aktualitati nosaka nepiecieSamiba izstradat un pamatot stratégiju jauna uznémuma dibinasanai ainavu
veido$anas un uzturé$anas joma Latvija, nemot véra gan ekonomiskas, gan ekologiskas attistibas tendences. Sada
izpete sniedz ieguldijumu uznéméjdarbibas parvaldibas teoretiskaja un praktiskaja lauka, vienlaikus veicinot

ilgtsp&jigas uznémejdarbibas attistibu.

PeétTjuma mérkis: P&tjjuma mérkis ir izstradat biznesa stratégijas vadlinijas jauna uznémuma darbibas uzsaksanai
ainavu veidoSanas un uzturéSanas joma Latvija.

Pétijuma metodes: Logiski konstruktiva metode, literatiiras un dokumentu analize, tirgus salidzino$a analize,
analitiska metode(SVID), Porter piecu speku analitiska metode.

Sasniegtie rezultati: PEtijuma rezultata ir izveidotas biznesa stratégijas vadlinijas uznémuma darbibas uzsaksanai
ainavu veidoSanas un koku kopsanas nozarg.

Atslegas vardi: biznesa stratégija, ainavu veidoSana
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Evelina Celdoma. HIBRIDA DARBA MODELA IETEKME UZ FINANSU
UZNEMUMA KULTURU UN DARBINIEKU IESAISTI AS “SUN FINANCE
GROUP”

Alberta koledza, studiju programma “Uznéméjdarbibas vadiba *
E-pasts: evelinaceldoma@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: FinanSu tehnologiju sektora dinamiska attistiba un picaugo$a konkurence par augsti
kvalificétu darbaspéku ir izvirzijusi hibrido darba modeli ka strateégisku nepiecieSsamibu uznémuma operativaja
darbiba. Tomer pareja uz decentralizétu darba vidi rada riskus organizacijas kultliras integritatei un korporativo
vertibu parmantosanai. Finan$u uznémuma AS “Sun Finance Group” ir biitiski izvertet, ka attalinata darba
proporcija ietekmé komandas saliedétibu un darbinieku iesaisti, lai nodrosinatu ilgtsp&jigu biznesa efektivitati un
inovaciju attistibu.

Pétijuma meérkis: Izstradat priekslikumus hibrida darba modela pilnveidei finansu uzngmuma AS “Sun Finance
Group” kultiiras un darbinieku iesaistes veicinasanai.

Pétijuma metodes: Darba izstradé izmantota literatiiras analize par miisdienigam vadibas metodém hibrida vide.
Praktiskaja dala veikta AS “Sun Finance Group” darbinieku aptauja un intervijas ar nodalu vaditajiem. legtito datu
apstradei izmantota salidzinaSanas metode, lai noteiktu sakaribas starp izveleéto darba rezimu un darbinieku
piederibas sajiitu uzp€émumam.

Sasniegtie rezultati: P&tijums apstiprina, ka hibridais darba modelis AS “Sun Finance Group” vide ir efektivi
integréts, laujot darbiniekiem saglabat darba un privatas dzives lidzsvaru, nezaudgjot produktivitati. Secinats, ka
eso$as ieksgjas komunikacijas metodes un tehnologiskie riki nodrosina stabilu informacijas apriti un darbinieku
iesaisti. Apkopotie ierosingjumi ir versti uz veiksmigas korporativas kultlras uztur€Sanu ilgtermina, Tpasu
uzmanibu pievérSot neformalas saiknes stiprinasanai starp komandam arf attalinata darba apstaklos.

Atslegas vardi: hibridais darba modelis; finansu uznémuma kultira; darbinieku iesaiste; komandas sadarbiba
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Janis Stirmanis. IEPIRKUMU STRATEGIJA UN TAS NOZIME UZNEMUMA
KONKURETSPEJA

Alberta koledza, studiju programma “Uznéméjdarbibas vadiba *
E-pasts: janisturmanis@gmail.com
Zindatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétljuma aktualitate: Iepirkumu strat€gija klast par vienu no kritiskakajiem uznémumu konkur&tspgjas
faktoriem, nemot véra, ka globalizacija saglabajas vesturiski augsta [imeni un pasaules tirgi ir cieSi savstarpgji
savienoti, neraugoties uz pédéjo gadu ekonomiskajiem, geopolitiskajiem un logistikas satricinajumiem (Altman,
Bastian, 2024). Efektiva iepirkumu parvaldiba pozitivi ietekmé uznémuma darbibas rezultatus, jo empiriskie
pétijumi apliecina, ka stratégiska iepirkS§ana un piegades vadibas spgjas uzlabo uznémumu veiktsp&ju un
konkurétspgju (Chen, Paulraj, Lado, 2004; Carr, Smeltzer, 1999). Vienlaikus pieaug piegades k&zu trauslums un
nepiecieSamiba p&c noturibas, ko uzsver arl p&tfjumi par risku vadibas un sadarbibas nozimi trauc€jumu
mazinaSana (Christopher, Peck, 2004). OECD TiVA raditaji liecina par pieaugosu starpvalstu starppat€rina
Tpatsvaru, tostarp Latvija, kas palielina uznémumu atkaribu no argjiem piegadatajiem (OECD, 2023). Latvijas
uznémumi darbojas augstas ar€jas tirdzniecibas atkaribas apstaklos, ko apliecina Centralas statistikas parvaldes
dati, padarot iepirkumu stratégiju un piegades stabilitati par bitisku konkurétspgjas priek$noteikumu.

Pétljuma merkis: Izstradat priekslikumus iepirkumu strat€gijas pilnveidei, izp&tot tas batibu un izstrades
principus, noveértgjot ietekmi uz uzngmuma konkur&tspgju.

Pétijjuma metodes: PEtljuma izmantotas kvalitativas pétijumu metodes, ka zinatniskas literatiiras un normativo
aktu analize, salidzino$a analize un gadijuma izpéte, analiz§jot iepirkumu strat€gijas piemérus privataja un
publiskaja sektora. Tapat tiks pielietotas kvantitativas metodes, ka datu apkoposana, statistiska analize, lai
novertétu iepirkumu stratégiju ietekmi uz uznémumu konkurétspg&jas raditajiem.

Sasniegtie rezultati: Darba autors izp€ta, ka pardomata iepirkumu strat€gija butiski veicina uzn€muma
efektivitati, izmaksu samazinasanu un piegadataju attiecibu uzlabosanu. P&tijuma rezultati apliecina, ka strat€giska
pieeja iepirkumiem sekmé uznémuma sp&ju pielagoties tirgus izmainam, stiprina piegades k&zu noturibu un
veicina ilgtsp&jigu attistibu. Izstradatie priek$likumi var tikt izmantoti uznémumu iepirkumu stratégiju pilnveidei
un konkur&tspgjas paaugstinasanai ilgtermina.

Atslegas vardi: iepirkumu stratégija, konkurétspeja, piegades, izmaksas
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Kristers Jurcin$-Glapito. SOCIALO TIKLU MARKETINGA IETEKME UZ MAZO
UZNEMUMU KLIENTU PIESAISTI UN PARDOSANAS REZULTATIEM

Alberta Koledza, studiju programma “Uzpéméjdarbibas vadiba
E-pasts: kristers.glapito@gmail.com
Zindatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Musdienu uznémeéjdarbibas vide kliist arvien digitalaka, un socialie tikli ir kluvusi par
nozimigu klientu piesaistes un pardoSanas veicinasSanas kanalu mazajiem uzp€mumiem. Aktualitati pamato
Eurostat dati: 2025. gada socialos tiklus izmantoja 63,57% ES uznémumu, tostarp 60,59% mazo uzn&mumu.
Latvija DataReportal norada uz 1,42 milj. socialo tiklu lietotaju identitasu 2025. gada beigas jeb 76,8% no
iedzivotaju skaita, bet LSM, atsaucoties uz Eurostat, zino, ka 2024. gada 33,89% Latvijas uznémumu izmantoja
maksas interneta reklamu. Ekonomisko kontekstu papildina Lursoft dati: 2023. gada informacijas un
komunikacijas pakalpojumu nozares vidgja rentabilitate bija 6,51%, bet profesionalo, zinatnisko un tehnisko
pakalpojumu nozaré — 7,85%.

Pétijuma meérkis: Izpéetit socialo tiklu marketinga ietekmi uz mazo uznémumu klientu piesaisti un pardosanas
rezultatiem, noskaidrojot, kuri satura veidi, komunikacijas pan€mieni un platformas visvairak ietekmé paterétaju
interesi, uztic€$anos zimolam un pirkuma l€mumu.

Pétijuma metodes: P&tijuma tiks izmantota zinatniskas literatiiras analize, sekundaro avotu analize par digitalo
marketingu un patérétaju uzvedibu, anketé$ana mazo uznémumu klientu vidd, ka art dalg&ji strukturétas intervijas
ar uznémejiem, kuri sava darbiba izmanto socialos tiklus. legiitie dati tiks salidzinati un interpretéti, lai noteiktu
kopgjas tendences.

Sasniegtie rezultati: P&tfjuma gaita tiks noteikti efektivakie socialo tiklu izmantoSanas pan€mieni mazo
uznémumu vajadzibam, identificéti galvenie faktori, kas ietekmé klientu piesaisti, un izstradati praktiski ieteikumi
uznémejiem satura planosana, auditorijas uzrunasana un pardoSanas veicinasana. Rezultati var kalpot par pamatu

efektivakai marketinga stratégijas izveidei.

Atslegas vardi: socialie tikli; digitalais marketings; mazie uznémumi, klientu piesaiste; pardosana
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Marina Kuzminova. ATTISTIBAS STRATEGIJAS VADLINIJU IZSTRADE
APGERBU APDRUKAS UZNEMUMAM

‘

Alberta koledza, studiju programma “Uzpéemejdarbibas vadiba *
E-pasts: kuzminova.marina@inbox.lv
Zindatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétljuma aktualitate: Personaliz&ta apgérbu apdruka p&dgjos gados kluvusi par nozimigu tendenci gan Latvija,
gan pasaulé, ko veicina digitalizacija un patérétaju veélme péc individualiem produktiem. (Pieaugot
tehnologiskajam iesp&jam, arl mazie uznémumi sp&j nodro§inat kvalitativus apdrukas pakalpojumus, tomer
vienlaikus pieaug ari konkurence. Tapéc jaunam uznémumam ir butiski izstradat pardomatas attistibas stratégijas
vadlinijas, kas balstas uz tirgus izp&ti un klientu vajadzibu analizi.

Pétljuma mérkis: Izstradat attistibas stratégijas vadlinijas jaunam personalizéto apgerbu apdrukas uznémumam.

Pétljuma metodes: P&tijuma pielictotas pétijuma metodes: kvantitativas, kvalitativas, logiski-konstruktiva
metode. P&tijuma tiek analizéta literatira par uzné€méjdarbibas vadibu un marketinga pieejam, ka ari veikta
anket€sana, lai noskaidrotu potencialo klientu vajadzibas un vélmes. Papildus tam tika veiktas intervijas ar nozares
specialistiem, kas sniedza praktisku ieskatu redlajos tirgus apstaklos un nozares izaicinajumos.

Sasniegtie rezultati. P&tljuma rezultata tika izstradatas attistibas stratégijas vadlinijas apgérbu apdrukas
uznémumam, balstoties uz teorétisko analizi, patérétaju aptaujas un ekspertu interviju rezultatiem. Vadlinijas
ietver ieteikumus zimola veidoSanai, mérkauditorijas noteikSanai un klientu piesaistei, uzsverot kvalitates,
radoSuma un individualas pieejas nozimi klientam, kas saskana ar marketinga teoriju ir batiski faktori uzn@muma
konkurétsp€jas nodrosinasanai .

Atslegas vardi: attistiba; vadlinijas; uzneméjdarbiba, apgérbu druka; marketings
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Sandra Beketova. FINANSU PLANOSANAS PROCESU PILNVEIDE RAZOSANAS
UZNEMUMA

Alberta koledza, studiju programma “Uznémejdarbibas vadiba”
E-pasts: sandra.beketova@gmail.com
Zinatniskais vaditajs: Mg.oec. Sandra Tetere

Anotacija

Pétijuma aktualitate: Témas aktualitati nosaka finanSu planoSanas nozime uznémumu stabilitates nodrosinasana.
Ipasi nozimiga ta ir mazajiem un vid&jiem uznemumiem, kuri veido 99,8% no kopéja Latvija registréto uznemumu
skaita un ir batisks ekonomikas virzitajspeks. Petfjuma objekts ir PINGONS SIA — vidgjs apstrades rupniecibas
uzn€mums, kas nodarbojas ar zeku razosanu Latvija. 2026. gada mainigajos ekonomikas apstaklos, kad
geopolitiskie riski, energoresursu cenu svarstibas, degvielas cenu kapums un piegazu traucgjumi palielina
uzp€mumu izmaksas, finansu planoSana klast par kritiski svarigu instrumentu uzp@muma maksatspgjas,
stabilitates, konkur&tsp&jas un ilgtsp&jas nodrosinasanai. Turklat efektiva planosana palidz uzp@mumiem
pielagoties mainigam tirgus prasibam, optimiz€t kapitala plismu un piesaistit investicijas, tadgjadi stiprinot
dzivotsp&ju un izaugsmes potencialu ilgtermina.

Petljuma mérkis: merkis ir izvertet razoSanas uznémuma PINGONS SIA finansu planoSanas procesus, identificét
to nepilnibas un izstradat priekslikumus to pilnveidei.

Pétijuma metodes: darba ir izmantotas teorétiskas literatliras analize, uzne@muma iek$€jo datu un finanSu
planosanas dokumentu analize, salidzino$a metode, ka arT ekspertu intervijas ar PINGONS SIA vadibu, ekspertu
no cita raZzoSanas uznémuma un bankas specialistu.

Sasniegtie rezultati: darba ir izstradati priekSlikumi budzeta kontroles uzlaboSanai, naudas pliismas
prognozgsanas pilnveidei, debitoru un kreditoru kontrolei, ka arT digitalo riku efektivakai izmantosanai razoSanas

uzpémuma.

Atslégas vardi: finansu planosana; budzets; naudas plisma; razosanas uznémums
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Vitalijs Jekimovs. ATTISTIBAS STRATEGIJAS PILNVEIDE VIESMILIBAS
UZNEMUMA

Alberta koledza, studiju programma “Uznémejdarbibas vadiba”™
E-pasts: jekimovs@inbox.lv
Zinatniskais vaditdjs: Mg.sc.soc. Rita Burceva

Anotacija

Pétijjuma aktualitate: P&tjjuma nepiecieSamibu nosaka picaugosa konkurence, mainiga argja vide un
digitalizacijas un ilgtsp&jas prasibas viesmilibas nozarg, kas aktualiz€ viesnicu attistibas stratégijas pilnveidi,
balstoties uz uznémuma finansu, iek$gjas un argjas vides izvertejumu.

Pétljuma mérkis: P&tijuma merkis ir pilnveidot viesmilibas nozares uznémuma “X” attistibas stratégiju, balstoties
uz kopgjo viesmilibas nozares analizi, uznémumu finansu raditaju izvert€jumu un empirisko petijumu rezultatiem,
lai veicinatu uzn€muma konkurétsp&ju un ilgtsp&jigu attistibu.

Pétijuma metodes: Pétijuma izstradé izmantota teorétiska literatiira par stratégisko vadibu, viesmilibas nozares
atfistibu, digitalizaciju un ilgtspgjigu uznémeéjdarbibu, ka ari statistikas dati, uznémuma ieksgjie dokumenti,
finansu parskati un empiriskaja pétijuma iegiita informacija anketéSanas un intervijas rezultata.

Sasniegtie rezultati: P&tjjuma rezultata izdariti vairaki bitiski secinajumi. Viesmilibas uzp@mumu ilgtermina
konkurgtsp&ju nosaka sp&ja pielagoties argjas vides parmainam, attistit digitalizaciju, ieverot ilgtsp&jas principus
un regulari pilnveidot attistibas stratégiju. Uzneémuma “X” darbibas analize atklaja gan attistibas potencialu, ko
veido izdeviga atraSanas vieta un plasais pakalpojumu klasts, gan bitiskas problémas - finanSu raditaju
pasliktinasanos, augstu aiznemto Iidzeklu Ipatsvaru, nepilnigu resursu izmantoSanu un nepiecieSamibu uzlabot
ieks€jos procesus. Pamatojoties uz finansu analizi, darbinieku aptauju un vadibas intervijam, uzn€muma attistibas
strat€gija prioritari ieteicams pilnveidot pakalpojumu piedavajumu, paplasinat digitalizaciju, uzlabot
energoefektivitati un efektivak izmantot pieejamos resursus. P&tfjuma rezultata izstradatie priekslikumi var kalpot
ka pamats uznémuma turpmakajai attistibai.

Atslegas vardi: attistibas stratégija; digitalizacija; finansu analize; ilgtspeja; viesmiliba
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Kristians Zilbers!, Aksels Imbovics?. Saskanota cilvéka un majdzivnieka apgérba
pieprasijums Latvijas tirga
Ekonomikas un kultiras augstskola, studiju programma “Biznesa Ekonomika”
E-pasti: 'zilbers32@inbox.lv, 2aks.im@inbox.lv
Zinatniska vaditaja: Dr.oec. Vita Zarina
Anotacija

Pétijjuma aktualitate: Parmainas cilvéka un majdzivnieku savstarpgjas attiecibas dinamika, ietekmé
majdzivnieku precu tirgus. Arvien bieZzak ipasnieki uztver savus majdzivniekus, ka gimenes loceklus, ka ietekmé
mainas precu iegades tendences (Bouma et, al., 2023). Pieaug simbolisko precu iegade un patérins, ka ietekme
saskanots cilvéka un majdzivnieka apgerbs varétu kalpot ka kopgjais identitates un dzives stila izpausmes veids

(Apaolaza, et. al., 2022). Konkréti $is tirgus segments ir maz pétits, tade] biitu butiski izp&tit un analiz&t potencialo
pateretaju interesi konkretaja produkta veida Saja joma.

PetTjuma mérkis: izp&tit potencialo patérétaju interesi iegadaties saskanoto apgérbu majdzivnieka Tpasnickam un
majdzivniekam.

Pétijjuma metodes: literatiiras analize, sekundaro datu analize, aprakstosa statistikas metode, grafiska analize,
anketé$ana, finansu analize.

Sasniegtie rezultati: pétijuma tika analiz€ta esoSa situacija un pieprasijums péc saskanota cilvéka un
majdzivnieka apgérba Latvijas tirgli. Pamatojoties uz pétijuma rezultatiem izstradati secinajumi un priek$likumi.

Atslegas vardi: majdzivnieks; apgérbs; saskanots apgerbs; Latvija
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Austra Peltmane?, Beatrise Sumahere?, Natalija Listopada®. PIEPRASIJUMS PEC
SPECIALIZETU TRENINTERPU IZSTRADES UN SUSANAS DEJOTAJIEM
LATVIJA

Ekonomikas un kultiras augstskola, Studiju programma “Biznesa ekonomika”
E-pasti: taustra.peltmane@gmail.com, 2bsumahere@gmail.com, *nata.serebrjakova@gmail.com
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Sporta deju vidé sacensibu t€rpiem ir noteikti konkréti noteikumi, tacu trenin apgérbam
vienotu oficialu prasibu nav. Taja pasa laika dejotajiem un treneriem ir savs priekSstats par to, kadam jabiit
piemérotam apgerbam treniniem. Daudzi dejotaji ikdiena izmanto parastu sporta apgerbu, kas ne vienmer ir pilniba
piemérots sporta dejam. Tas var radit griitibas treninu procesa, jo apgérbam $aja vide ir svariga ne tikai estétika,
bet arT ertums, kustibu briviba un atbilstiba konkréta deju stila prasibam, ko intervija uzsver LSDF tiesnese un
“Aurum” sporta deju trenere (J. Danilcenko intervija, 2026). Tap&c ir svarigi noskaidrot, vai pastav pieprasijums
péc specializgta trenin apgerba.

Pétijuma meérkis: [zvertet pieprasijumu péc specializétu treninterpu izstrades un Stsanas dejotajiem Latvija.

Pétijuma metodes: Datu vaksanas metodes — literatliras un interneta avotu analize, intervija un anketé$ana. Datu
apstrades metodes — datu apkoposana, grafiska analize un rezultatu interpretacija.

Sasniegtie rezultati: P&tijuma laika tika noskaidrots, ka sporta deju vide trenin apgerbam ir nozimiga loma. Tam
jabut ertam, janodrosSina kustibu briviba un jaatbilst deju videi. AnketESanas rezultati paradija, ka lielaka dala
respondentu treninos izmanto dalgji sporta, dalgji deju apgerbu, bet pilniba specializéts trenin apgérbs netiek
izmantots biezi. Respondenti ka svarigakas trenin apgerba ipasibas noradija ertumu, kustibu brivibu un atbilstibu
deju videi. Lielaka dala aptaujato uzskata, ka specializéts trenin apg€rbs sporta dejam ir nepiecie$ams un biitu
ieintereséti to iegadaties. Tas parada, ka $adai biznesa idejai vartu biit attistibas iesp&jas Latvija.

Atslégas vardi: sporta dejas; sacensibas, trenin apgerbs, Susana
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Karlina Zarina?, Viktorija Celitane?, Daiga Okolokulaka®. PVN LIKUMA 41.PANTA
GROZ1JUMI: NODOKILA STANDARTLIKMI 21% PALIELINAJUMS PAR 4%
PUNKTIEM.

”

Ekonomikas un kultiras augstskola, studiju programma “Gramatvediba un finansu vadiba
E-pasti: *karlinaazarinaa@gmail.com, 2viktorijacelitane@gmail.com, 3olokulaka.daiga@gmail.com
Zinatniskie vaditaji: Mg.oec. Tatjana Daudisa, Mg.sc.soc. Edgars Cerkovskis

Anotacija

Pétijuma aktualitate: Pievienotas vertibas nodoklis (PVN) ir viens no butiskakajiem Latvijas valsts budzeta
ienémumu avotiem, un jebkuras ta likmes izmainas var ievérojami ietekmet ekonomiskos procesus — gan
uzn€mumu darbibu, gan majsaimniecibu patérina paradumus. Diskusijas par PVN standartlikmes paaugstinasanu
Latvija klust aktualas periodos, kad pastav nepieciesamiba palielinat budzeta ienemumus vai nodrosinat fiskalo
stabilitati. Tap&c petijuma analizeétie PVN likuma 41. panta grozijumi, kas paredz standartlikmes palielinajumu no
21% I1idz 25%, ir butiski, jo tie skar valsts fiskalas politikas ilgtsp&ju, inflacijas risinagjumus un nodoklu sloga sadali
starp sabiedribas grupam. So grozijumu ietekmes izvérté$ana ir Tpasi svariga nestabilas ekonomiskas situdcijas
apstaklos, kad valsts mekl€ risinajumus fiskalas telpas palielinasanai.

Pétijuma mérkis: Izvertet PVN standartlikmes paaugstinajuma fiskalo, ekonomisko un administrativo ietekmi,
nosakot galvenos ieguvumus un riskus, kas saistiti ar nodokla likmes pieaugumu Latvija.

Pétijuma metodes: Literatiiras analize, normativo aktu analize, stastistikas datu apstrade

Sasniegtie rezultati: P&tjjuma konstatéts, ka PVN standartlikmes paaugstinasana butiski palielinatu budzeta
ienémumus, vienlaikus radot Tstermina inflacijas spiedienu un palielinot administrativo slogu uzp€mumiem un
valsts iestadém. Fiziskajam personam administrativais slogs pieaugtu minimali, tacu paterina [imeni ietekme biitu
jutama. Noskaidrots, ka sabalansétai izmainu ievieSanai biitu nepiecie§ami kompensgjosi mehanismi sociali mazak

aizsargatam grupam un mazajiem un vid€jiem uznémumiem (MVU).

Atslegas vardi: PVN; nodoklu slogs; likme,; budzeta ienemumi
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Elina Lace!, Baiba Stepina?, Arta Zvirbule?, Igors Olisovs*. AKCIZES NODOKLA
PIEMEROSANA PRODUKTIEM AR PAAUGSTINATU SALS SATURU

I

L2.3Ekonomikas un kultiras augstskola, studiju programma “Gramatvediba un finansu vadiba
“Ekonomikas un kultiras augstskola, studiju programma “Biznesa ekonomika
E-pasts: arta.plesa@gmail.com
Zinatniskie vaditdji: Mg.oec. Tatjana Daudisa, Mg.sc.soc. Edgars Cerkovskis
Anotacija
Pétijuma aktualitate: Parmerigs sals patérins uztura negativi ietekmé sabiedribas veselibu. Aktuals izaicinajums
ir sals patérina ierobezosSana. Ir nepiecieSams izvertet ka akcizes nodokla ieviesana salim ietekmétu veselibu, valsts
budzetu un ekonomiku kopuma. Ka arT veikt izvert€§jumu, vai akcizes nodokla ievieSana salim butu efektivs

instruments patérina un kait€juma mazinasanai. Projekta isteno$ana veicinatu alternativu risinajumu izmantosanu,
mazinot sals negativo ietekmi un nodrosinot ilgtsp&jigu un sabiedribas veselibai draudzigu pieeju.

Pétijuma merkis: Izpétit, ka akcizes nodokla piemérosana salim vartu veicinat sals patérina samazinaSanu
uztura, ka arT veikt analizi ka tas var€tu ietekmet valsts budzeta ienemumus.

Pétijuma metodes: LikumdoSanas analize, sekundaro datu analize, ekspertu intervijas, aprakstosas statistikas
metode, secinosas statistikas metode, logiski konstruktiva metode, grafiska analize.

Sasniegtie rezultati: Veikta akcizes nodokla likumdosanas analize. Apkopota informacija par sals izmantosanu
uztura. Veikta analize par sals ietekmi uz cilvéka veselibu. Izstradata sals patérina analize, izvertgjot ta nozimi
veselibai. Izvértéta projekta ictekme uz sabiedribas grupam un tautsaimniecibu, ka ar7 veikta analize par projekta
ietekmi uz valsts budzetu un pasvaldibas budzetiem.

Atslegas vardi: sals; akcizes nodoklis; veseliba; Riga; Daugavpils
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Kristine Almane!, Indra Greitane?, Jolanta Klévina®. PIEVIENOTAS VERTIBAS
NODOKILA LIKUMA 41. PANTA GROZIJUMI: NODOKLA STANDARTA LIKMES
21% PALIELINAJUMS PAR DIVIEM PROCENTA PUNKTIEM

123 Ekonomikas un kultiiras augstskola, studiju programma “Gramatvediba un finansu vadiba”
E-pasts: indra.bicaala@gmail.com
Zinatniskie vaditdji: Mg.oec. Tatjana Daudisa, Mg.sc.soc. Edgars Cerkovskis

Anotacija

Pétijuma aktualitate: Latvijas fiskala situacija 2024. gada raksturojama ar pieaugosu budzeta spiedienu, jo valsts
budzeta deficits sasniedza 1,8 % no IKP, bet valsts parads piecauga Iidz 19 miljardiem eiro. Vienlaikus PVN
ien@mumi, kas veido aptuveni 29 % no kopgjiem nodoklu ienémumiem, pieauga tikai par 0,1 %, ievérojami
atpaliekot no kop&jas nodoklu dinamikas. ST disproporcija pastiprina fiskalas ilgtspgjas riskus un aktualize
nepiecieSsamibu parskatit nodoklu politiku. OECD rekomendacijas norada uz nodoklu sloga parorienté$anu no
darbaspéka uz patérinu, tadeél PVN standarta likmes paaugstinasana Iidz 23 % tiek identificeéta ka potencials
risingjums budZeta ien@mumu stabilizéSanai. Tomér $adas izmainas var radit nevienmérigu ietekmi uz
tautsaimniecibu, nemot véra regionalas atSkiribas, ienakumu nevienlidzibu un nozares jutibu pret patrina
izmainam.

Pétijuma merkis: izveértet PVN standarta likmes paaugstinaSanas no 21% uz 23% fiskalo ietekmi uz valsts budzeta
ienémumiem un analizet sekas regionalajai attistibai, nodarbinatibai, raZo$anas un bavniecibas nozarém, argjai
tirdzniecibai, majsaimniecibam un uznémeéjdarbibas videi.

Pétijuma metodes: normativo aktu un literatliras analize, statistisko datu izp&te, scenariju modelé$ana un fiskalas
ietekmes analize.

Sasniegtie rezultati: PVN paaugstinasana no 21 % uz 23 % palielina nodoklu ien€mumu Tpatsvaru no 27 % lidz
29,57 % un samazina budZeta deficitu par 0,17 procentpunktiem, tatu izraisa aptuveni 1,65 % cenu kapumu. ST
ietekme ir regresiva un visvairak skar zemako ienakumu majsaimniecibas, Tpasi regionos ar zemaku nodarbinatibu
un [énaku algu dinamiku. Visjutigakas ir paterina nozares, savukart eksporta ietekme ir minimala 0 % likmes dgl.
Socialekonomisko risku mazinasanai nepiecieSama mérkéta atbalsta politika un samazinato likmju saglabasana
biitiskam prec¢u grupam.

Atslegas vardi: PVN; budzeta ienemumi; budzeta deficits; ekonomiska ietekme
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Sintija Ribicka. MUSDIENU INDIVIDUALISMA UN SABIEDRIBAS IETEKME UZ
LATVIJAS DZIMSTIBAS LIMENI

”

Ekonomikas un kultiras augstskola, studiju programma “Gramatvediba un finansu vadiba
E-pasts: sintija.ribicka@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Musdienas cilvéks velas dzivot sev, baudit un priecaties par dzivi un pasauli. Katrs cilveks
ir individuals ar mérkiem, sapniem un vajadzibam, savukart sabiedribai riipes par struktiiru. Miisdienas ir labi
attistities gan individam, gan sabiedribai. Bet vai tas ietekm& b&rnu dzimstibu? Lai nodroSinatu bé&rnu
pamatvajadzibas ir nepiecieSami finanSu Iidzekli. Bet vai sabiedribas un individa pamatvajadzibas ietekme
lémumu par bérnu dzimstibu Latvija? Musdienas lielai sabiedribas dalai ir raksturiga tendence atlikt domas par
bérna dzimSanu uz velaku laika posmu.

Pétijuma meérkis: Noskaidrot vai miisdienas individualisms un sabiedriba ietekmé dzimstibas Itmeni Latvija.

Pétijjuma metodes: Teorctiska literatiiras analize un anketé$ana. legiito rezultatu apstradei izmantotas apstrades
metodes: grafiska metode un aprakstosa statistika.

Sasniegtie rezultati: Analitiskaja dala p&c statistikas datiem izpétits, ka Latvija nav sasniegts minimalais
summarais dzimstibas koeficients vid€ji uz katru sievieti. Individa dzives posmi lidz bérnu dzimstibai tika
pielidzinata U teorijas metodei, lai izveidotos sociali labvéliga gimene. Veikta anketé$ana, kur 43 respondenti
atbildgja uz 12 jautajumiem. Apkopojot anketas rezultatus, autors secinaja, ka miisdienas individualisms ietekmé
dzimstibas limeni Latvija. Ka arT rezultati liecina, ka individi vélas lielaku atbalstu no sabiedribas, kas nozime, ka
sabiedriba arT ietekm€ dzimstibas ITmeni Latvija.

Atslegas vardi: dzimstiba; atbalsts, individualisms, gimenes, briedums
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Zane Ustinoval, Zane Heinacka?, Dana lgala’. PAMATOJUMS NORMATIVO AKTU
GROZIJUMIEM, LAI PILNVEIDOTU NODOKLU SISTEMU UN NODOKLU
PIEMEROSANU LATVIJA GROZIJUMI MINISTRU KABINETA 2010. GADA 12.
OKTOBRA NOTEIKUMU NR.969 “KARTIBA, KADA ATLIDZINAMI AR
KOMANDEJUMIEM SAISTITIE IZDEVUMI” 21.2. PUNKTA

L.2.3 Ekonomikas un kultiras augstskola, studiju programma “Gramatvediba un finansu vadiba”’
E-pasts: zane.heinacka@inbox.lv
Zinatniskie vaditaji: Mg.oec. Tatjana Daudisa, Mg.sc.soc. Edgars Cerkovskis

Anotacija

Petijuma aktualitate: saskana ar Ministru kabineta 2010. gada 12. oktobra noteikumu Nr.969 “Kartiba, kada
atlidzinami ar komand&jumiem saistitie izdevumi” 21.1. apakSpunktu komand&juma dienas nauda Latvijas
Republika ir 8,00 eiro par katru komand&juma dienu. Pedgjais 21.1. apaksSpunkta grozijums veikts 2019. gada 29.
novembrT, kad dienas naudas apmérs tika paaugstinats no 6,00 eiro uz 8,00 eiro par katru komand&juma dienu.
Kops ta laika patérina cenu limenis partikas un sabiedriskas €dinasanas pakalpojumu joma Latvija ir pieaudzis
vidgji par 50,3%, kas norada uz biitisku neatbilstibu starp normativaja akta noteikto dienas naudas apmé&ru un
aktualo dzives dardzibu.

Pétijuma meérkis: izvertet un pamatot nepieciesamibu veikt grozijumus Ministru kabineta noteikumu Nr.969 21.2.
apakSpunkta, analiz€jot normativos aktus, ekonomiskos raditajus un starptautisko praksi, lai sagatavotu
priekslikumus par dienas naudas apmera atbilstibu miisdienu ekonomiskajai situacijai Latvija.

Pétijjuma metodes: datu ieguvei izmantota literatiiras analize, normativo aktu analize, dokumentu analize un
sekundaro datu analize. Datu apstradei izmantota grafiska analize, korelacijas analize un finansu koeficientu
aprékins.

Sasniegtie rezultati: konstatéts, ka speka esosais 8,00 eiro dienas naudas apmers neatbilst nedz aktualajai dzives
dardzibai Latvija, nedz pargjo Baltijas valstu likmju [imenim un veido iek$&ju pretrunu pasos Ministru kabineta
noteikumos Nr. 969, kuru 1. pielikuma komand&jumam uz Lietuvas un Igaunijas Republiku noteikti attiecigi 30,00
un 40,00 eiro diena. Izstradats priekslikums noteikt komand&uma dienas naudas apméru Latvijas Republikas
teritorija 30,00 eiro apméra, piesaistot to 4% no valstT noteiktds minimalas ménesa darba algas, noapalojot Iidz
pilnam eiro. Sads mehanisms nodrogina paritati ar Ministru kabineta noteikumu Nr. 969 1. pielikuma Baltijas
valstu noteikto likmi un automatisku pielagosanos dzives dardzibas izmainam nakotng.

Atslegas vardi: komandeéjumi Latvijas Republika,; dienas nauda
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Ance Priede. ANGLICISMU LIETOSANAS NORMALIZESANAS UN LOMA
LATVIJAS JAUNIESU IKDIENAS KOMUNIKACIJA

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: ancepriede2006@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Miisdienas jaunieSi Latvija ikdienas komunikacija arvien biezak izmanto anglu valodas
vardus jeb anglicismus. To liela méra ietekme socialie tikli, video saturs, miizika un datorspéles, kur jauniesi
nepartraukti saskaras ar anglu valodu. Sie vardi tiek lietoti ne tikai digitalaja vidé, bet ari ikdienas mutvardu sarunas
ar draugiem, gimeni un vienaudZiem. Daudzi jaunie$i $adus vardus lieto neapzinati un bieZi pat neaizdomajas par
to izmanto3anu ikdienas valoda. ST tema ir aktuala, jo anglicismu lietoSana kliist arvien izplatitaka un pakapeniski
veidojas par ierastu jaunieSu komunikacijas sastavdalu.

Pétijuma mérkis: Noskaidrot, cik biezi un kap&c Latvijas jauniesi ikdienas komunikacija lieto anglicismus, ka ar1
izpétit, kadu lomu tie ienem jaunieSu savstarp€ja sazina un vai to lietoSana kluvusi par ierastu komunikacijas dalu.

Pétijuma metodes: P&tijuma veik$anai tiks izmantota zinatniskas literatiiras un interneta avotu analize, lai izp&titu
anglicismu lietoSanas tendences un anglu valodas ietekmi uz jaunieSu komunikaciju. Tapat tiks izmantota
kvantitativa petijuma metode - anketéSana. Dati tiks iegiiti ar tieSsaistes aptaujas palidzibu Google Forms
platforma. Aptauja piedalisies jauniesi vecuma no 15 Iidz 25 gadiem, un planots ieglit vismaz 50 respondentu
atbildes. Iegttie dati tiks apkopoti, analiz&ti un att€loti grafiski.

Sasniegtie rezultati: P&tijuma planots noskaidrot, cik izplatita ir anglicismu lietoSana Latvijas jaunie$u vidi un
kadi ir galvenie to izmantoSanas iemesli. Tapat paredzams noskaidrot, vai anglicismu lietoSana jaunie$u vidd jau

kluvusi par normalu un ikdienisku komunikacijas sastavdalu.

Atslegas vardi: anglicismi; jauniesu komunikacija, normalizésands, sociald loma; ikdienas valoda
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Agate Trauberga. “TIKTOK” PLATFORMAS IETEKME UZ UZNEMUMA “SHEIN”
PATERINA PIEAUGUMU JAUNIESU VIDU

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: agatetrauberga0@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija
Pétijuma aktualitate: “Fast fashion” nozares strauja attistiba un uzn€muma “SHEIN” popularitate jaunie$u vidd,

kas veicina patérinu; Platformas “TikTok” influenceru ietekme uz jaunieSu iepirkSanas paradumiem un lemumu
pienemsanu.

Pétijuma merkis: P&tljuma mérkis ir noskaidrot ka platforma “TikTok” ietekm& Valmieras jaunieSu, vecuma no
19 Iidz 20 gadiem, pirkSanas uzvedibu attieciba uz uznémumu “SHEIN".

Pétijjuma metodes: PEtijuma tiks izmantotas teorétiskas un anket€Sanas izpétes metodes. IzveidoSu pétijuma
metodologiju. Izmanto$u anketé$anas metodi, lai iegltu datus par jaunie$u iepirk8anas paradumiem un vinu
attieksmi pret uzneémumu “SHEIN”. Izstradasu secinajumus, iegiitos datus apkoposu ar deskriptivas statistikas
metodi.

Sasniegtie rezultati: P&tijuma rezultata paredzets noskaidrot socialo mediju platformas “TikTok” ietekmi uz
jauniesu pirkSanas uzvedibu un paradumiem attieciba pret uznémumu “SHEIN.

Atslégas vardi: socialie mediji; jauniesi; pirksanas uzvediba
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Agija Elina Vitauska. Digitalo mediju ietekme uz kultiiras pasakumu apmeklésanas
paradumiem

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba
E-pasts: avitauska@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Digitalo mediju popularitate pedgjos gados ir ievérojami piecaugusi, ietekmg&jot sabiedribas
kulttiras paterina paradumus. Arvien vairak cilvéku kultiiras saturu pateré digitalaja vide€, izmantojot straum&Sanas
platformas, socialos tiklus, interneta medijus un citas digitalas platformas. Tas ietekmé klatienes kulttras
pasakumu apmekleSanas biezumu un sabiedribas iesaisti kultiiras procesos, tade] ir svarigi izvertet digitalo mediju
ietekmi uz kultiiras pasakumu apmeklé$anas paradumiem Latvija.

Pétijuma merkis: Noskaidrot, ka digitalo mediju lietoSana ietekmé kultiras pasakumu apmekl&Sanas paradumus
Latvijas sabiedriba.

Pétijjuma metodes: P&tijuma galvenokart tika izmantota kvantitativa pétijuma metode - aptauja. Datu iegiiSanai
tika izveidota anonima anketa platforma visidati.lv. Aptauja tika izmantoti slégtie un viens atvérta tipa jautajums.
Iegtitie dati tika analiz&ti, izmantojot grafisko analizi un satura analizes metodi.

Sasniegtie rezultati: P&tjjuma rezultata tiks noskaidrots, ka digitalo mediju lieto$ana ietekmé kultiiras pasakumu
apmekléSanas paradumus Latvijas sabiedriba. Tiks analizéti respondentu digitalo mediju lictosanas paradumi,
kultoras pasakumu apmekléSanas biezums un sabiedribas viedoklis par digitalo mediju ietekmi uz kultiiras dzivi

Latvija.

Atslégas vardi: digitalie mediji; kultiras patérins; kultiras pasakumi; kultiras paradumi; sabiedriba
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Anna Aleksandra Vilumova. SOCIALO TIKLU LIETOSANA UN TO
MIJIEDARBIBA UZ JAUNIESU MENTALO VESELIBU.

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba
E-pasts: a.vilumova@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Msdienas jauniesi lielako dalu briva laika pavada socialajos tiklos, kuri sniedz spgju
uzturét kontaktus, sazinaties ar citiem, ieglit informaciju, sekot lidzi aktualakajam tendenc€m, paust savu viedokli,
dalities ar pieredzi vai radosiem darbiem, ka arT meklét iedvesmu un izklaidi. ST téma ir aktuala, jo socialie tikli ir
kluvusi par neatnemamu jaunieSu ikdienas dalu un ietekm€ ne tikai sazinu un briva laika pavadiSanu, bet arl
pasvertejumu, emocionalo labsajitu un attiecibas ar citiem. Digitalaja vid€ jaunie$i sastopas ar nepartrauktu
informacijas plismu, salidzinasanos ar citiem, idealiz€tiem dzives att€lojumiem un dazadiem sociala spiediena
veidiem, kas var negativi ietekm&t vinu mentalo veselibu, tadél ir svarigi saprast kadi ir socialo tiklu riski un ari
ieguvumi.

Pétijuma meérkis: Noskaidrot, ka socialo tiklu lietoSana ietekmé jaunieSu mentalo veselibu, un saprast, kadas ir
§is ietekmes galvenas izpausmes ikdiena.

Pétijuma metodes: P&tijuma tiks izmantota kvantitativa metode — anonima anketé$ana, kura piedalisies jauniesi
vecuma no 15 lidz 25 gadiem Latvija. Papildus tiks veikta interneta resursu un literatiiras avotu izp&te un analize.

Sasniegtie rezultati: P&tjjuma rezultata tiks noteikti socialo tiklu lieto§anas paradumi jaunie$u vidii un to saistiba
ar miega kvalitati, emocionalo labsajiitu un pasvertejumu, ka arf tiks identificeti galvenie riski saistiba ar socialo

tiklu parmerigu patérésanu.

Atslégas vardi: socialie tikli; jaunieSi; mentald veseliba
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Annija Sara Malinovska. JAUNIESU SMARZU IZVELE KA PASIZPAAUSMES UN
SOCIALAS IDENTITATES ELEMENTS

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: malinovskannija@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija
Pétljuma aktualitate: Masdienu sabiedriba jaunie$u identitates veidoSanas process kluist arvien sarezgitaks, jo to
ietekmé globalizacija, socialie mediji un plasas paterina iesp€jas. Taja pasa laika So izvéli ietekmé ne tikai pasas
velmes, bet arT apkartgjie cilveki, reklamas un sabiedriba pienemtas normas. P&tijuma aktualitati ar1 nosaka tas, ka

miisdienas pieaug interese par jaunieSu ikdienas pat€rinu sabiedriba un to, ka §is izveles atspogulo jaunieSu
vertibas, identitati un socialo mijiedarbibu.

Pétijuma mérkis: Noskaidrot, ka jaunie$i vecuma no 18 11dz 30 gadiem izv€las smarzas, ka §1 izv€le palidz viniem
izpaust sevi un ka sabiedriba to ietekmé, ka arT ka smarzas ietekm€ jaunieSu passajiitu un to, ka vini tiek uztverti
sabiedriba..

Pétijuma metodes: PEtjuma tiks veikta literatiiras un elektronisko avotu analize, lai noskaidrotu teor€tisko
pamatojumu par smarzu izvéli, pasizpausmi un identitates veido$anos. Papildus tam tiks veikta ieglito datu
statistiska analize, lai identificétu likumsakaribas un tendences. Empiriskas dalas ietvaros tiks veikta jauniesu

anket€Sana vecuma no 18 Iidz 30 gadiem, lai noskaidrotu vinu viedoklus, pieredzi un smarzu izvéles faktorus.

Sasniegtie rezultati: P&tjjuma rezultata ir noskaidrot ka smarzu izvéle ietekm€ jaunie$u paSizpausmes un
identitates veidoSanos sabiedriba, ka art identificét galvenos izvéles ietekmé&josos faktorus.

Atslégas vardi: jauniesi, smarzas, ldentitate, sociala ietekme
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Beate Beatrise Codare. TEHNOLOGIJU IETEKME BERNU UN JAUNIESU VIDU

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: codare2@gmail.com
Zindtniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétljuma aktualitate: Muasdienu sabiedriba digitalas tehnologijas ir kluvusas par neaizvietojamu ikdienas
sastavdalu, radot fundamentalas izmainas veida, ka jauna paaudze macas un komunicé. Globala Iiment ir
actmredzams, ka b&rni un jauniesi, bidami "digitalie pirmiedzivotaji", arvien vairak laika pavada virtualaja vide,
kas krasi atSkiras no agrakiem gadiem, kad tehnologijas bija tikai sekundars informacijas ieguves riks. Latvija §1
tendence izpauzas I1dzigi — pieaug ne tikai ieri¢u lietoSanas laiks, bet arT kognitivas veselibas riski un svesvalodu,
1pasi anglu valodas, dominance jaunieSu ikdiena. Vecaku emocionala izdegSana un saspringtais darba grafiks
nereti veicina agrinu bérnu pieradinasSanu pie ekraniem, radot dopamina atkaribas ciklu. Ir svarigi izpétit So
jautajumu, lai izprastu robezu, kurd tehnologijas no attistibas rika klust par Skérsli veseligai socialajai un
psihoemocionalajai attistibai. Tas palidzes vecakiem un pedagogiem mazinat tehnologiju raditos riskus.

PeétTjuma merkis: Nemot véra Sos apstaklus, p&tijuma meérkis ir noskaidrot tehnologiju ietekmi uz savstarp&am
attiecibam un komunikacijas prasmém, identificgjot gan pozitivos, gan negativos aspektus tehnologiju lieto$ana
bérnu un jaunie$u ikdiena. Tapat pétijuma ietvaros tiks skaidrota tehnologiju ietekme uz bérna un jaunie$a garigo
veselibu un koncentréSanas sp&jam.

Pétijjuma metodes: Petijuma tiek izmantota kvantitativa datu vakSanas metode — anketESana, izmantojot
struktur€tu aptauju ar sl€gtiem jautajumiem un linearo skalu intensitates mériSanai. P&tjjuma mérkauditorija ir
bérni un jauniesi. Aptauja tiek veikta digitali, izmantojot Google Forms platformu, anketu izplatot izglitibas
iestades.

Sasniegtie rezultati: P&tjjuma rezultati tiks prezentéti konferences laika.

Atslegas vardi: digitalas tehnologijas; jauniesi; garigd veseliba; komunikdacija, ietekme
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Darina Vasjanova. KA BERNU NOMETNE POZITIVI IETEKME BERNA ATTISTIBU

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: darina.vasjanova@gmail.com
Zindtniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Miisdienas bérni arvien vairak laika pavada digitalaja vidg, kas biezi negativi ietekmg vinu
fizisko aktivitati, socialas prasmes un emocionalo attistibu. Tad€l bérnu nometnes klist Tpasi nozimigas, jo tas
nodrosina iesp&ju bérniem aktivi pavadit brivo laiku, attistit komunikacijas prasmes, iegiit jaunus draugus un klit
patstavigakiem. Nometnes veicina bérnu fizisko, emocionalo un socialo attistibu, palidz parvarét dazadas griitibas,
ka ar maca sadarboties komanda un pielagoties jaunai videi. STtéma ir aktuala arT tadel, ka daudzi vecaki joprojam
Saubas par nometnu pozitivo ietekmi uz bérna attistibu agrina vecuma.

Pétijuma meérkis: Analizét un identificet b&rnu nometnu pozitivo ietekmi uz b&rna attistibu, IpaSu uzmanibu
pievérsot socialajai, emocionalajai, fiziskajai un intelektualajai attistibai. P&tfjuma tika analiz€ts, ka b&rnu
nometnes ietekmé b&rnu komunikacijas prasmes, patstavibu, sp&ju sadarboties ar citiem, pielagoties jaunai videi
un tikt gala ar dazadam griitibam.

Pétijjuma metodes: Petijuma izstrade tika izmantota zinatniskas literatiiras un interneta avotu analize, datu
apkoposana un aptaujas metode. Aptauja tika veikta socialaja tikla “Instagram”, un taja piedalijas 137 respondenti
vecuma no 13 lidz 30+ gadiem. Aptaujas rezultati tika analiz&ti un izmantoti, lai noteiktu bé&rnu nometnu ietekmi
uz bérna attistibu un socialajam prasmém.

Sasniegtie rezultati: PEtTjuma rezultati apliecina, ka bé&rnu nometnes pozitivi ietekmé bérna attistibu. Lielaka dala
respondentu noradija, ka pec nometnu apmeklésanas bérni kluvusi patstavigaki, sabiedriskaki un parliecinataki par
sevi. 85% vecaku atzina, ka bérns p&c nometnes kluvis patstavigaks, savukart 57% novéroja komunikacijas
prasmju uzlabosanos. Petfjums pierada, ka b&rnu nometnes ir nozimiga bérna personibas attistibas dala, kas palidz
attistit socialas prasmes, emocionalo stabilitati un veseligu dzivesveidu.

Atslégas vardi: bernu nometnes, bérna attistiba; socializacija; patstaviba; komunikdacijas prasmes
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Darja Volkova. VIENTULIBA UN SOCIALA I1ZOLETIBA SENIORU VIDU: KA
DIGITALO PRASMJU TRUKUMS VAI REGIONALA 1ZOLACIJA IETEKME
VECAKA GADAGAJUMA CILVEKU DZIVES KVALITATI LATVIJA.

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: darja.volkova@icloud.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijjuma aktualitate: Latvija sabiedriba strauji noveco, un daudzi seniori dzivo vieni, jo jaunaki cilvéki ir
devusies stradat vai dzivot uz arzemém. Ipasi tas ir redzams lauku regionos — Latgale, Vidzemé un Kurzemé.
Misdienas arvien vairak pakalpojumu un sazinas notiek digitali, tacu daudziem vecaka gadagajuma cilvekiem nav
pietiekamu digitalo prasmju. Tas rada griitibas ikdiena un var izraisit vientulibas sajitu, trauksmi un sajiitu, ka vini
nav vajadzigi sabiedriba. Papildus tam regionos biezi ir slikta transporta infrastruktira, kas vél vairak palielina
socialo izolaciju. Tadgl ir svarigi pétit, ka digitalo prasmju trikums un dzive attalakos regionos ietekmé senioru
dzives kvalitati Latvija.

Pétijuma merkis: Analiz&t, ka digitalo prasmju trikums un regionala izolacija ietekmé Latvijas senioru dzives
kvalitati un socialo izolaciju.

Pétijuma metodes: literatiiras un iepriek$€jo p&tijumu apskats, statistisko datu analize, ka arT anketeSana. Tika
analiz&ti CSP un Eurostat dati, bet informacijas iegiiSanai izmantota aptauja senioru vidi no dazadiem Latvijas
regioniem. Aptaujas tika veiktas interviju, telefonaptauju un tiessaistes formata.

Sasniegtie rezultati: Pétijums paradija, ka aptuveni 34% Latvijas senioru izjiit vientulibu, kas ir vairak neka vidgji
Eiropas Savieniba. Senioriem, kuriem nav digitalo prasmju, biezak rodas sociala izolacija un griitibas ikdienas
dzive. Tika secinats, ka biblioteékas un kopienu centri palidz senioriem apgit digitalas prasmes un mazinat
vientulibu. Efektivas izradijas ari starppaaudzu programmas, kur jaunaki cilvéki palidz vecaka gadagajuma
cilvékiem

Atslegas vardi: vientuliba; digitala atstumtiba, regionald izoldacija; seniori; dzives kvalitate
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Elza Hlevicka-Kudla. SOCIALO TIKLU LIETOSANAS IETEKME UZ EMOCIONALO
LABSAJUTU UN PASVERTEJUMU LATVIJAS IEDZIVOTAJU VIDU

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba
E-pasts: elza.hlevicka@gmail.com

Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Socialo tiklu lietoSana miusdienu sabiedriba ir kluvusi par ikdienas dzives neatnpemamu
sastavdalu, 1pasi jaunieSu un pieauguso vidi. Tadu soc. tiklu ka Instagram, TikTok, Facebook u.c. bitiski ietekmé
cilveku komunikaciju, paSizpausmi un identitates veidosanos. Arvien vairak petijumu norada, ka intensiva socialo
tiklu lietoSana var bt saistita ar emocionalas labsajiitas pasliktinaSanos, paaugstinatu trauksmi, depresijas
simptomiem un zemaku pasvertejumu. Salidzinot ar agrakiem gadiem, socialie tikli miisdienas ir daudz intensivak
integréti ikdienas dzive, kas pastiprina to ietekmi uz lietotajiem. Latvija lidzigi ka citas Eiropas valstis - socialo
tiklu lieto$ana ir plasi izplatita, ipasi jaunie$u un pieauguso vid. ST p&tijuma izpéte ir svariga, jo ta palidz labak
izprast digitalas vides ietekmi uz cilveku veselibu. legiitie rezultati var biit noderigi sabiedribas veselibas
veicinasana, ka ari paSiem socialo tiklu lietotajiem, lai veicinatu veseligakus digitalos paradumus.

Petljuma merkis: Petjjuma merkis ir noskaidrot, ka socialo tiklu lietoSana ietekme cilvéku emocionalo labsajiitu,
pasvert§jumu un paradumus, ka arT izvertét saistibu starp socialo tiklu lietoSanas intensitati un psihologisko
stavokli.

Pétijuma metodes: Literatiiras un petijumu apskats, datu analize, anketgSana (kvantitativa p&tniecibas metode).
Sasniegtie rezultati: PEtjjuma rezultati tiks apkopoti, analiz&ti un prezenteti darba nosléguma. Tie laus izvertet
socialo tiklu lietoSanas ietekmi uz emocionalo labsajiitu, pasvert€jumu un paradumiem. Atslégas vardi: sociala

salidzinasanas;

Atslégas vardi: socialie tikli; emocionald labsajiita; pasvértejums; digitald vide
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Gabriela Klavina. Z PAAUDZE UN KLUBU KRIZE: KA SOCIALIE MEDIJI
PARRAKSTA JAUNIESU ATTIEKSMI UN INTERESI PRET MUSDIENU
NAKTSDZIVI UN VELMI TAJA PIEDALITIES.

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiiras vadiba
E-pasts: gabriela.ezitis@gmail.com

Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijjuma aktualitate: Naktsklubu kultiira ilgsto$i ir bijusi butiska pils€tvides socialas dzives un jauniesu
identitates veido$anas sastavdala. Tomér p&d&jos gados arvien biezak tiek runats par to, ka Z paaudze - paaudze,
kas dzimus péc 1995. gada - izrada iev@érojami mazaku interesi par tradicionalu naktsdzivi, salidzinot ar
iepriek§€jam paaudzém. Z paaudze, kas uzaugusi interneta un socialo mediju vidé, arvien biezak izvélas
alternativus briva laika pavadiSanas veidus, samazinot interesi par tradicionalo naktsdzivi un klubu kultiru. Sis
parmainas Tpasi pastipringja COVID-19 pandémija, kas butiski ietekm&ja jaunieSu socializéSanas paradumus,
parvietojot lielu dalu socialas komunikacijas digitalaja vide. Vienlaikus socialie mediji ir kluvusi ne tikai par
komunikacijas, bet arT pasreprezentacijas un socialas kontroles telpu, kur jaunieSu uzvedibu ietekme pastaviga
redzamiba, sociala salidzinasana un bailes kaut ko palaist garam (FOMO).

Pétijuma mérkis: Noskaidrot, ka socialie mediji parveido Z paaudzes attieksmi un interesi pret naktsdzivi,
analizgt cilveku kopgjo interesi un attieksmi pret naktsklubiem, noskaidrot motivacijas, kas veicina vai, otradi,
ierobezo piedaliSanos naktsdzive, ka ari noveértét, kadu ietekmi uz cilvéka skatijumu un pieredzes gaidam par
naktsdzivi atstaj saturs, kas tiek ikdiena vérots socialajos medijos.

Pétijuma metodes: P&tijumu un informacijas avotu apskats, anketé$ana, datu analize.

Sasniegtie rezultati: P&tijuma rezultati liecina, ka Z paaudze naktsklubus apmeklé retak neka mileniali, dodot
priekSroku mierigakam un sociali drosakam briva laika pavadiSanas formam. Galvenie faktori, kas ietekmé
naktsklubu apmeklgjuma samazinaSanos, ir augstas izmaksas, nepievilcigs piedavajums un jaunie$u mainigas

socialas vertibas, vienlaikus saglabajoties interesei par alternativiem pasakumiem bez alkohola lietoSanas.

Atslégas vardi: Z paaudze; sociacie mediji; naktsdzive; izmaksas
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Juliana Lovkina. LAIKMETIGAS DEJAS IETEKME UZ DEJU GRUPAS “BURAS”
JAUNIESU PASVERTEJUMU UN SOCIALO PIEDERIBU GRUPA

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba
E-pasts: julianal61006@gmail.com

Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Arvien vairak tiek pieversta uzmaniba jaunieSu uzvedibai, emocionalajam stavoklim un
pasvertejumam. Sabiedribas spiediens, socialie mediji un augstas prasibas negativi ietekme jaunies$u pasapzinu un
emocionalo stavokli. Vienlaikus pieaug interese par radosajam aktivitatem, tostarp laikmetigo deju, kas jaunieSiem
palidz izpaust emocijas, attistit komunikacijas prasmes un iegiit piederibas sajutu. Tomer laikmetigajai dejai var
bt negativa ietekme no pasniedzgju vai vienaudzu puses, kas ietekmé jaunieSu pasvertgjumu un dejoSanas
paradumus.

Pétijuma meérkis: PEtjjuma meérkis ir izpétit laikmetigas dejas ietekmi uz deju grupas “Buras” jaunie$u, vecuma
no 15 Iidz 30, pasvertéjumu un socialo piederibu grupa.

Petljuma metodes: Darba tiks izmantotas zinatniskas literatiiras analize un anketéSana. Teorgtiska dala tiks
analizéta socialas identitates teorija un dazadu sociologu atzinas par paSvert€§jumu, socialo piederibu un
laikmetigas dejas nozimi jauniesSu attistiba. Empiriskaja dala tiks veikta jaunieSu atnket&sana, lai noskaidrotu vinu

viedokli par laikmetigas dejas ietekmi uz pasverté&jumu un socialo piederibu grupa.

Sasniegtie rezultati: P&tjjuma rezultata tiks noskaidrots laikmetigas dejas ietekme uz deju grupas “Buras”
jaunie$a pa$vert€jumu un ta socialo piederibu grupa.

Atslégas vardi: laikmetigd deja; pasvertejums, jauniesi; sociala identitate; sociald piederiba
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Kitija Cemme. DAZADU VECUMA GRUPU PRIEKSSTATI PAR SVARIGAKAJAM
VERTIBAM PARTNERATTIECIBAS

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiiras vadiba
E-pasts: kitijacemmell@gmail.com

Zindtniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Masdienas partnerattiecibu un gimenes veértibu nozimes sabiedriba pakapeniski mainas.
Dazadu vecuma grupu cilveékiem ir atSkirigi priekSstati par to, kas attiecibas ir vissvarigakais, kadam jabut
veiksmigam partnerattiecibam un kadas ipasibas tick mekltas partneri. Jaunakas paaudzes biezak akcenté
emocionalo tuvibu, savstarp&ju sapratni un personigo brivibu, savukart vecakajam paaudzém nozimigaka ir
stabilitate, uzticiba un tradicionalas vertibas. Sabiedribas attistiba, socialie tikli un nemitigi mainiga pasaule
ietekmg cilvéku uzskatus par partnerattiecibam, tadel skiet bitiski izpétit, ka dazadu vecuma grupu cilveki uztver
attiecibu vertibas, vai un ka tas laika gaita ir mainijusas.

Pétijuma meérkis: Noskaidrot dazadu vecuma grupu prieksstatus par svarigakajam vertibam partnerattiecibas un
analiz€t- vai un ka laikam ejot $1s vertibas ir mainijusas.

Pétijjuma metodes: P&tijuma veiksanai tiks izmantota kvantitativa pétijuma metode — anketSana. Aptauja tiks
izveidota platforma Google Forms un izplatita ar gimenes loceklu palidzibu dazadu vecuma grupu respondentiem.
Anketa tiks ieklauti jautajumi par partnerattiecibas svarigakajam vertibam, emocionalo atbalstu, uztic&$anos,
attiecibu stabilitati un gaidam pret partneri. Tiks izmantoti slégtie jautajumi, Likerta skalas jautajumi un atvertie
jautajumi viedokla izteik$anai. legitie dati tiks apkopoti un analiz&ti, salidzinot dazadu vecuma grupu atbildes.

Sasniegtie rezultati: P&tjjuma rezultata tiks noskaidrots, kuras no vértibam partnerattiecibas, laikam ejot, ir
saglabajusas un nemainigi ir svarigas visam vecuma grupam, un kuras vertibas ir mainijusas vai ir izteiktakas

konkrétai vecuma grupai.

Atslégas vardi: partnerattiecibas; vértibas, vecuma grupas
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Marta Magone. REKLAMU IETEKME UZ CILVEKIEM

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiiras vadiba
E-pasts: martamagone@gmail.com

Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Reklamu ietekme uz cilvékiem ir diezgan aktuala t€ma miisdienu sabiedriba.Cilveki ar
reklamam saskaras dazadas platformas, sakot ar televiziju un radio, socialajiem tikliem, timekla vietneém un
beidzot ar zurnaliem un laikrakstiem. Mani ipasi ieinteres§ja tas, cik liela méra reklamas spgj ietekmét cilveku
domasanu, emocijas un lémumus par produktu iegadi.Reklamas biezi vien sp&l€ uz emocijam, kas veicina $o lietu
vai pakalpojumu iegadi. Reklamam raksturiga pozitivo IpaSibu izcelSana vai parspiléSana un negativo 1pasibu
noklus@sana, ta ir sava veida manipulacija ar cilvékiem. Reklamas var veidot gan vizualas, gan pievienot tam skanu
un tekstu, lai pastiprinatu to iedarbibu. Reklamai jaizcelas uz konkurentu fona un jarosina paterétajs uz noteiktu
rictbu. Tai ir jaspgj piesaistit paterétaju uzmanibu, jaspgj radit un noturét interesi par produktu, jabit viegli
uztveramai, saprotamai un originalai. Realiz&tai piemérota vieta un laika, regulari jaatkartojas. Protams, reklamas
ir svariga ekonomikas sastavdala, jo ta veicina tirgus attistibu. Reklamu attistiba ir arT svariga slavenibu ietekme,
kura tas atbalsta kadu produktu vai zimolu, veicinot slavu, naudu un popularitati, tas biezi tiek iesaistitas reklamas
kampanas, piemeram, televizijas vai preses reklamas, lai reklamé&tu konkr&tus vai publiski pieejamus produktus.

Pétijuma merkis: Veicot darba izpéti, noskaidrot, ka reklamas ietekmé cilvéka izveli par produktu vai
pakalpojumu iegadi.

Pétijuma metodes: Literatiiras un interneta avotu analize, dokumentu analize, datu apkopo$ana un empiriska datu
vaksanas metode — aptauja.

Sasniegtie rezultati: P&tijjuma laika tika noskaidrots, ka reklamas batiski ietekmé cilvéku ikdienu un patéré$anas
paradumus. Aptaujas rezultati paradija, ka lielaka dala respondentu regulari pievér§ uzmanibu reklamam un
dazkart reklamu ietekmé iegadajas produktus vai pakalpojumus. Tika secinats, ka reklamas izmanto dazadus

psihologiskus panémienus, lai piesaistitu auditoriju, un miisdienas digitalas reklamas klast arvien ietekmigakas.

Atsggas vardi: reklama; reklamu ietekme; patérétd;ji; socialie mediji; psihologija
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Oskars Einbergs. KONCENTRESANAS SPEJU TRUKUMI PUSAUDZIEM —
GADIJUMA ANALIZE VALMIERAS VIESTURA VIDUSSKOLAS MEDIJU UN
TEATRA MAKSLAS KLASE.

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: Oskarseinbergs@gmail.com

Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Pusaudziem biezi sagada griitibas ilgstos$i saglabat koncentré$anas spgjas, ipasi ilgstosu
meginajumu vai paaugstinata stresa apstaklos. Valmieras Viestura vidusskolas mediju un teatra klasu konteksta §1
probléma izpauZzas situacijas, kad méginajumi ir gari vai tuvojoties izradém un festivaliem picaug spriedze.
Vienlaikus paaugstinats stresa Iimenis var arT veicinat koncentré$anos un atbildibas sajiitu, jo skoléni apzinas, ka
vinu sniegumu Vertes zirija.

Pétijuma mérkis: Petijuma merkis ir noskaidrot vai tuvojoties izradém un teatra festivalam “Un es ieSu un ieSu...*
raditais spiediens ietekmé pusaudZzu koncentré$anas Iimeni un iesaisti méginajuma procesa.

Pétijuma metodes: P&tijuma tika izmantota literatliras un pétijumu analize, slépta argja noveérosSana, ka arl
Anketé8ana. Anketa tika izsniega tiem skoléniem kuru uzvediba tika novérota méginajuma laika.

Sasniegtie rezultati: P&tijuma rezultati liecina, ka spiediena ietekme uz skolénu koncentréSanos nav
viennozimiga. Dalai skolénu, palielinoties spiedienam, samazinajas koncentrésanas sp&jas un pieauga izklaidiba,
savukart citiem skoléniem novérojama lielaka iesaiste un efektivaka darbiba méginajumu procesa. Tika konstatétas
arT atskiribas starp dazadam vecuma grupam.

Atslegas vardi.: pusaudZi; koncentrésanas spéjas, stress
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Patricija Ketija Kukaine. MARKETINGA TEORIJAS UN STRATEGIJAS PARTIKAS
VEIKALOS

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: pkukaine@gmail.com

Zindtniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijjuma aktualitate: Cilveki ikdiena visbiezak iepérkas partikas veikalos, tacu daudzi neapzinas, kadas
marketinga stratégijas un “’triki’’ tiek izmantoti, lai ietekmé&tu vinu uzmanibu un izvéles. Veikalu izkartojums,
precu novietojums acu augstuma vai zemakajos plauktos, cenu zimes, atlaides, IpaSie piedavajumi un veikala
atmosf@ra ir ripigi planoti, balstoties uz patérétaju psihologiju un tirgus analizi. Misdienas $adas stratégijas kltst
arvien precizétakas, tap€c ir svarigi saprast, ka tas ietekm¢ patérétaju uzmanibu un vai pircgji spgj saglabat kritisku
atticksmi iepirkSanas laika.

Pétijuma mérkis: Noskaidrot, ka dazadi marketinga panémieni un stratégijas partikas veikalos ietekmé klientu
un vinu iepirk$anas paradumus.

Pétijuma metodes: Teorétiskie materiali, interneta avoti un literatiira, kvantitativa aptauja, aptaujas datu analize
un att€losana diagrammas.

Sasniegtie rezultati: P&tijuma noskaidrots, ka izvirzita hipotéze neapstiprinajas, jo preces, kas novietotas
zemakajos plauktos, nepardodas tikpat veiksmigi ka preces, kas novietotas acu augstuma. Marketinga miksa un
citu teoriju analize paradija, ka to izmanto$ana palidz veidot efektivas marketinga stratégijas, kas palielina
pardoSanas apjomus un lauj labak pielagot produktus un pakalpojumus klientu vélmé&m. Rezultati liecina, ka
pardomats precu izvietojums, logisks veikala planojums, skaidras cenu zimes, atlaides un ipaSie piedavajumi
biitiski ietekm€ pirc€ju uzmanibu un lémumu pienemsanu, veicot arT impulsivus pirkumus.

Atslegas vardi: marketings; marketinga stratégijas; partikas veikali; pirceju uzvediba, precu novietojums
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Paula Capase. CELOSANAS IETEKME UZ IECAVAS JAUNIESU PASIZAUGSMI
UN IDENTITATES VEIDOSANOS

2

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba
E-pasts: pcapase@gmail.com

Zinatniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Miisdienas jaunieSu vidi arvien popularaka klast celosana ka veids, lai iegiit jaunu pieredzi
un zinasanas arpus formalas izglitibas vides. Biezi tiek uzsverts, ka, celojot, iespgjams apgiit dzivé noderigas
prasmes, kuras ne vienméer var pilnvertigi iegiit skola. Tomer jauniesi uztver celoSanu galvenokart ka izklaidi un
atpiitu, neapzinoties tas ietekmi uz personigo attistibu. Petijuma izveleti tiesi lecavas jauniesi, jo celoSana jauniesu
vida kltst arvien aktualaka arT mazakas pilsétas. Nemot vera, ka vecumposms no 16 Iidz 20 gadiem ir biitisks
identitates veidoSanas un paSizaugsmes periods, ir svarigi izpétit, ka celoSana ietekme tiesi lecavas jauniesu
personigo attistibu.

Pétijuma meérkis: Noskaidrot, ka celoSana ietekmé lecavas jaunie$u (16-20 gadi) paSizaugsmi un identitates
veidosanos.

Pétijjuma metodes: Literatiiras un pétijjumu apskats. P&tijjuma tika izmantota kvantitativa pétijuma metode -
anketé8ana. AnketéSana piedalijas lecavas jauniesi vecuma no 16 lidz 20 gadiem. Iegitie dati tika apkopoti,
analiz&ti un salidzinati, lai noskaidrotu celoSanas ietekmi uz jaunieSu paSizaugsmi un identitates veidosanos.

Sasniegtie rezultati: P&tfjuma rezultati liecina, ka celoSana pozitivi ietekmé jauniesu pasSizaugsmi un identitates
veidosanos. Ta veicina paSapzinas attistibu, patstavibu, komunikacijas prasmes, ka arT sp&ju pielagoties jaunam
situacijam. Tapat celoSana palidz jaunieSiem labak izprast sevi un apkart€jo vidi. Dala respondentu noradija, ka
celoSana palidzgjusi attistit sp&ju risinat problémas, planot laiku un finansu resursus, ka ar7 klait atvertakiem jaunai
pieredzei. Secinats, ka celosana ir nozimigs faktors jauniesu personigaja attistiba.

Atslegas vardi: CeloSana; jauniesi; pasizaugsme; identitdte; personiga attistiba, sociologija; lecava
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Paula Lidaka. TAUTAS DEJU KOLEKTIVOS IESAISTITO JAUNIESU ATTIEKSME
PRET GIMENES VEIDOSANU UN BERNU RADISANU LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: paula.lidaka@gmail.com
Zindtniskais vaditdjs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Balstoties uz Centralas statistikas parvaldes datiem, Latvija samazinas dzimstiba. Jauniesu
vidd ir tendence arvien vélak un retak radit bernus. Vienlaikus socialas identitates teorija uzsver, ka individa
attiecksme un uzvediba dal&ji veidojas, balstoties uz piederibu socialajam grupam. Latvija izteikta sociala grupa ir
tautas deju kolektivu dalibnieki jeb tautas deju dejotaji. Starp viniem ir sp&ciga kultliras, nacionalisma, kopibas un
tradicijam bagata vide.

Pétijuma mérkis: Noskaidrot 18-30 gadus vecu tautas deju kolektivu dalibnieku attieksmi pret gimenes veidoSanu
un bérnu radiSanu un analizét vai piederiba tautas deju kolekttviem ka socialai grupai ietekme jaunieSu attieksmi
pret gimenes veido$anu un bérnu radisanu Latvija.

Pétijuma metodes: P&tljuma tiks izmantotas teorgtiskas un empiriskas pétniecibas metodes. Teorétiskaja dala tiks
veikta literatiras un elektronisko datu analize. Empiriskaja dala tiks izmantota kvantitativa p&tniecibas metode -
anonima anketéSana. legiitie dati tiks apstradati, izmantojot deskriptivas statistikas metodes.

Sasniegtie rezultati: P&tijuma planots noskaidrot tautas deju kolektivu dalibnieku vecuma no 18 lidz 30 gadiem
attieksmi pret gimenes veido$anu un bérnu radisanu Latvija, ka arT identific&t iesp&jamas attieksmju tendences $aja
socialaja grupa. Tiks izvertéts, vai piederiba tautas deju kolektiviem ka socialajai grupai ir saistita ar jaunieSu

vértibu sistému un nostaju pret gimenes veidoSanu, bérnu radisanu.

Atslegas vardi: tautu deju dejotdji, jauniesi, sociala identitate, bérnu radisana, gimene
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Sintija Ruskule. AKTIVO MINORITATE: LIDZDALIBAS KONCENTRACIJA
JAUNIESU ORGANIZACIJU BIEDRU VIDU

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: ruskule.sintija@inbox.lv
Zindtniskais vaditdjs: MBA Jelena Budanceva
Anotacija

Pétijjuma aktualitate: JaunieSu lidzdaliba sabiedriskajos procesos tick uzskatita par nozimigu pilsoniskas
sabiedribas attistibas priekSnoteikumu, tomér praks€ biezi novérojama situacija, kura sabiedriskajas aktivitates
piedalas salidzinosi neliela jaunieSu grupa. Dala jaunieSu vienlaikus iesaistas vairakas organizacijas, projektos un
iniciativas, kamér citi sabiedriskajas aktivitatés nepiedalas vispar. Sada lidzdalibas koncentracija var veidot
“aktivas minoritates” fenomenu, kura sabiedriska aktivitate klust raksturiga vieniem un tiem pasiem jaunieSiem.
Tade] ir aktuali analiz&t, cik plasi izplatita ir vairakkart€ja iesaiste jaunieSu vidi un kadi faktori ietekme jaunieSu

lidzdalibas koncentrésanos noteikta grupa.

Pétijjuma meérkis: I[zpétit jaunieSu lidzdalibas koncentraciju un noskaidrot, vai sabiedriskajas aktivitat€s un
jaunieSu organizacijas biezak iesaistas vieni un tie pasi jauniesi.

Pétijjuma metodes: PEtljuma izmantota zinatniskas literatliras analize un kvantitativa pétfjuma metode —
anket€Sana. leglito datu apstradei izmantota frekvencu jeb biezumu analize un salidzinosa datu analize.

Sasniegtie rezultati: Rezultati tiks prezent€ti Studgjoso konference “Inventio” 2026.

Atslegas vardi: jauniesi; lidzdaliba, aktiva minoritate, organizacijas
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Viktorija Martinsone. AZARTSPELU ATKARIBAS PROBLEMA LATVIJA

”

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba
E-pasts: vikuciss@gmail.com
Zindtniskais vaditdjs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Azartspelu atkariba miisdienas ir kluvusi par bitisku socialu problému gan pasaul€, gan
Latvija. TieSsaistes azartspelu attistiba un viegla pieejamiba interneta veicina arvien lielaku cilveéku iesaisti
azartspel€s, Tpasi jaunie$u vida. Azartsp€lu atkariba negativi ietekmé cilvéka psihologisko veselibu, finansialo
stavokli, gimenes attiecibas un socialo dzivi. Latvija péd&jos gados pieaug interaktivo azartsp&lu popularitate, ka
arT sabiedribas diskusijas par nepiecieSamibu ierobezot azartspelu reklamas un mazinat atkaribas riskus.

Pétijuma meérkis: Izpétit azartsplu atkaribas problému Latvija, analiz&jot tas c€lonus, sekas un sabiedribas
attieksmi pret azartspélém, ka ari salidzinat iegiitos aptaujas rezultatus ar Latvijas statistikas datiem un sociologijas
teorijam.

Pétljuma metodes: P&tjjuma izstradé tika izmantota zinatniskas literatiiras analize, sociologisko publikaciju
analize, statistikas datu analize un aptaujas metode. Aptauja tika veikta interneta, izmantojot Google Forms
platformu, un taja piedalijas 63 respondenti dazadas vecuma grupas. legiitie dati tika analiz&ti un salidzinati ar
Latvijas statistikas datiem.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka lielaka dala respondentu uzskata azartsp&lu atkaribu par
nopietnu socialu problému. Tika secinats, ka galvenie atkaribas c€loni ir v€lme atri iegiit naudu, emocionalas
problémas un stress. Respondenti atbalsta stingrakus azartspélu reklamu ierobezojumus un lielaku sabiedribas
izglitoSanu par atkaribas riskiem. Salidzinot aptaujas rezultatus ar Latvijas statistiku, redzams, ka sabiedribas bazas
pieaug vienlaikus ar azartsp&lu nozares attistibu.

Atslegas vardi: azartspéles, atkariba; psihologiska veseliba
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Zanete Jansone. ATTALINATA DARBA IETEKME UZ DARBA UN PRIVATAS
DZIVES LIDZSVARU

Ekonomikas un kultiras augstskola, studiju programma “Kultiras vadiba”
E-pasts: jansonezanetee@gmail.com
Zindtniskais vaditdjs: MBA Jelena Budanceva

Anotacija
Pétijuma aktualitate: Musdienu darba tirgii attalinatais darbs ir kluvis par jauno normu, nojaucot parveidojot
izpratni par tradicionalo darba vietu un laiku. Ikviens var kliit pats sev prieksnieks, stradat kad grib un kur grib,
tacu vai ir tik vienkarsi ka tas izklausas? Robezu izzuSana starp profesionalo un privato telpu rada jauns

sociopsihologiskus izaicinajumus. Ka fiziskas vides izmainas ietekmé individa sp&ju saglabat kvalitativu dzives
lidzsvaru un darbinieka socialo identitati.

Pétijuma meérkis: Analizet attalinata darba ietekmi uz darba un privatas dzives balansu, identificgjot galvenos
faktorus, kas veicina vai tiesi pretgji - kaveé sekmigu robezu noskirSanu starp profesionalo un personigo dzivi.

Pétijuma metodes: P&tfjuma ietvaros tiek veikta informacijas avotu analiz€Sanas un anket@Sana, kura tiek
aptaujati attalinata vai hibriddarba darbinieki.

Sasniegtie rezultati: Tiek noskaidrotas iespg&jas attalinatu darbu balansgt ar privato dzives reZimu atrodoties viena
’telpa’.

Atslegas vardi: hibriddarbs, lidzsvars, privata dzive; mentald veseliba; balanss
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Agnese Janovi¢al, Rihards Podans?>. VESELIGU UZKODU TIRDZNIECIBAS
AUTOMATU BIZNESA ATTISTIBAS IESPEJAS LATVIJA

5

Ekonomikas un kultiras augstskola, Studiju programma “Marketings’
E-pasti: lagnesejanovica@gmail.com, 2303rihards@gmail.com
Zinatniska vaditaja: Dr. oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Liekais svars un aptaukoSanas ir nozimiga sabiedribas veselibas probléma Eiropas
Savieniba. Saskana ar statistikas datiem 2022. gada 50,6 % Eiropas Savienibas iedzivotaju vecuma no 16 gadiem
bija ar lieko svaru. Starp Eiropas Savienibas valstim pastav biitiskas atSkiribas - lieka svara izplatiba svarstas no
41,3 % Italija I1dz 62,0 % Malta. Latvija lieka svara un aptaukosanas izplatiba ir viena no augstakajam Eiropas
Savieniba, un 2022. gada sieviesu ar lieko svaru Ipatsvars sasniedza 56,7 %, bet aptaukoSanas izplatiba sievieSu
vidd - 23,9 %, kas bija augstakais raditajs ES valstis (Eurostat, 2024). AptaukoSanas biitiski palielina hronisku
slimibu risku, tostarp sirds un asinsvadu slimibu, otra tipa cukura diab&ta un hipertensijas attistibas iesp&jamibu.
Viens no faktoriem, kas ietekm€ uztura paradumus, ir pieejama partikas vide, tostarp partikas produktu piecejamiba
izglitibas iestades (World Health Organization, 2023).

Pétijuma meérkis: Analizét veseligu uzkodu tirdzniecibas automatu ievieSanas iesp&jas augstskolas Latvija ka
inovativu biznesa risinajumu studentu uztura paradumu uzlabo§anai un aptaukosSanas riska mazinasanai.

Pétijuma metodes: P&tljuma izmantotas kvantitativas un kvalitativas pétniecibas metodes, tostarp studentu
anket€Sana, teoretisko avotu un sekundaro datu analize, dokumentu analize, ka arT datu statistiska apstrade,
izmantojot aprakstosas statistikas un grafiskas att€losanas metodes.

Sasniegtie rezultati: Petfjuma rezultati liecina, ka veseligu uzkodu tirdzniecibas automatu ievieSana augstskolas
var veicinat studentu uztura paradumu veidoSanos un radit jaunas uznémeéjdarbibas attistibas iesp€jas. Vienlaikus
identificeti iesp€jamie izaicinajumi, tostarp augstakas ievieSanas izmaksas un pat€rétaju paradumu mainas
nepieciesamiba.

Atslegas vardi: veseligs uzturs, tirdzniecibas automati; studentu uztura paradumi; sabiedribas veseliba,
uznémeéjdarbiba
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Alisa Akmentina', Kristians Zilbers’>. PIEPRASIJUMA UN PIEDAVAJUMA
IETEKME UZ VESELIGAS PARTIKAS TIRGUS ATTISTIBU LATVIJA

'Ekonomikas un kultiiras augstskola, studiju programma “Marketings ”, e-pasts: akmentina.a@gmail.com
2Ekonomikas un kultiiras augstskola, studiju programma “Biznesa Ekonomika”, e-pasts: zilbers32@inbox.lv
Zinatniskais vaditajs: Dr. oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Partikas tirgus Latvija ped€jos gados piedzivo biitiskas izmainas, ko nosaka gan cenu
kapums, gan iedzivotaju ienakumu dinamika un &Sanas paradumu maina. Centralas statistikas parvaldes dati
liecina, ka mainas dazadu partikas produktu patérins: samazinas piena produktu, cikgalas, kartupelu un cukura
paterins, bet pieaug maizes izstradajumu, parstradatas galas, tropisko auglu un bezalkoholisko dzgrienu paterins.
Sis tendences skaidrojamas gan ar majsaimniecibu budzeta ierobezojumiem, gan paradumu mainu, tostarp biezaku
€Sanu arpus majas (Oficialas statistikas portals, 2026).

Vienlaikus CSP jaunakajas publikacijas uzsveérts, ka majsaimniecibu izdevumu struktiira turpina mainities un
partikas izdevumu ipatsvars saglabajas biitisks, kas ietekm& gan pieprasijuma elastibu, gan patérétaju izvéles
iesp&jas. CSP statistikas gadagramata apstiprina, ka partikas sektors ir viena no lieclakajam un dinamiskakajam
tautsaimniecibas jomam, kuras raditaji cie$i saistiti ar kop&jo ekonomisko situaciju valsti (Centrala statistikas
parvalde, 2024).

Nemot vera §Ts parmainas, veseligas partikas tirgus analize ir aktuala ne tikai paterétaju paradumu izpétei, bet ar1
uzn€mumu konkur€tsp€jai un nozares ilgtermina attistibai, jo tirgus dalibniekiem ir japielagojas strauji mainigam
pieprasijumam un cenu ITmena svarstibam.

Pétijjuma meérkis: Petijuma mérkis ir izpétit, ka pieprasijuma un piedavajuma mijiedarbiba ietekmé veseligas
partikas tirgus attistibu Latvija, pasu uzmanibu pieverSot cenu izmainam, pat€rétaju pirktsp&jai un uznémumu
sp€jai pielagot savu piedavajumu tirgus apstakliem.

Pétijjuma metodes: Petljuma izmantota sekundaro datu analize, balstoties uz publiski pieejamiem statistikas
avotiem par Latvijas majsaimniecibu izdevumiem un veseligas partikas tirgus attistibas tendencém. Lai pilnigak
izprastu tirgus piedavajuma veidoSanos, tika veikta ari dokumentu analize, izmantojot nozares parskatus un
pieejamos uznémumu materialus. Patérétajam uzvedibas izpétei tika pielietota anketéSanas metode, kas sniedza
kvantitativu informaciju par pirc€ju paradumiem, izvéles kriterijiem un attieksmi pret veseligas partikas iegadi.
Savaktie dati tika apstradati, izmantojos grafisko datu analizes pan€mienus, kas lava skaidri att€lot pieprasijuma
un piedavajuma izmainas, ka arT identificet batiskas tirgus tendences.

Sasniegtie rezultati: P&tfjuma rezultati rada, ka veseligas partikas tirgus attistibu Latvija liela méra nosaka
pieprasijuma un piedavajuma savstarpgja ietekme. Cenu kapums un patérétaju ierobezota pirktsp&ja samazina
pieprasijumu, savukart tirgus izaugsme ir ciesi saistita ar to, cik veiksmigi uznémumi spgj pielagot sortimentu,

cenas un piedavajuma apjomu mainigajiem apstakliem.

Atslégas vardi: pieprasijums, piedavajums, partikas tirgus, cenu politika, Latvija
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Inese LeiSe. PATERETAJU LEMUMU IETEKMEJOSIE FAKTORI
BEZATKRITUMU (ZERO-WASTE) PRODUKTU IZVELE LATVIJA.

Ekonomikas un kultiras augstskola, studiju programma “Marketings”
E-pasts: inese.leise@gmail.com
Zinatniskais vaditdjs: Dr.oec. V.Zarina

Anotacija

Pétijjuma aktualitate: Latvija pakapeniski pieaug pieprasijums péc videi draudzigiem un bezatkritumu
produktiem, tomér to lietoSana vél nav kluvusi par domingjoSu patérina paradumu. Pastav zinami $kérsli paterétaju
uzvediba, tostarp nezinasana par $o produktu ieguvumiem, ierobeZota pieejamiba un augstaka cena. Sie faktori
rada izaicinajumus ilgtspgjiga marketinga komunikacija, jo nepiecieSams ne vien informét, bet arl izglitot
sabiedribu, motivét ricibu un stiprinat uzticibu bezatkritumu zimoliem. 2024. gada veiktaja “Miltton Latvia”
pétijuma secinats, ka 83% Latvijas iedzivotaju, ieperkoties, rip produktu kvalitate un ilgmiiziba, kas norada uz
piecaugosu gatavibu izveleties ilgtspejigakus risinajumus, ja vien tie ir pareizi pozicion€ti un saprotami
komunikacija (Miltton Latvia, 2024).

Pétijuma meérkis: Identificet, kadi faktori ietekme patérétaju uzvedibu attieciba uz bezatkritumu produktiem un
izstradat rekomendacijas ilgtsp&jiga marketinga komunikacijas uzlabosanai $aja segmenta.

Pétijuma metodes: Literatiiras apskats, anketéSana, strukturéta intervija
Sasniegtie rezultati: Izstradati ieteikumi un priekslikumi uzn€mumiem par to, ka pielagot savu piedavajumu un
marketinga stratégijas, lai uzlabotu pardoSanas rezultatus un veicinatu zero-waste produktu pieprasijuma

pieaugumu.

Atslegas vardi: ilgtspejigs marketings, patérétdju uzvediba,; bezatkritumu produkti; zimolu komunikacija; videi
draudzigs patérins
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Karolina Pogule!, Olga Lungina?, Melisa Siingaile}. STRESA FAKTORU
NOVERSANAS IESPEJAS, IZMANTOJOT KRASOSANAS AKTIVITASU
PIEDAVAJUMU

Ekonomikas un kultiras augstskola, studiju programma “Marketings”
E-pasti: karolinapogule@gmail.com, 2olga.lungina@gmail.com, ®melissapavlovska@gmail.com
Zindtniskais vaditajs: Dr. oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Stress ir dabiska kermena reakcija uz parmainam vai izaicindjumiem. Tas ietekmé cilveka
psihologisko un fizisko veselibu. Ikviens laiku pa laikam piedzivo stresu. No ta nevar izvairities. Tacu stresa
parvaldibas metodes var palidzet ar to tikt gala. Ilgstoss stress var negativi ietekmé&t koncentréSanas spéjas, miega
kvalitati, darba produktivitati un vispargjo dzives kvalitati (Cleveland Clinic, 2024). Lidz ar to pieaug
nepiecieSamiba p&c vienkarSiem, pieejamiem un ikdiena izmantojamiem stresa mazinasanas risinajumiem. Viena
no metodém ir radoSas aktivitates, tostarp krasoSana. KrasoSana ir veseligs veids, ka mazinat stresu. Ta nomierina
smadzenes un palidz kermenim atpiisties. Sp&j uzlabot miegu un mazinat nogurumu, vienlaikus arT mazinot
kermena sapes, sirdsdarbibas atrumu, ka arT depresijas un trauksmes sajiitas (Bobby, 2022).

Pétijuma meérkis: Izvertet stresu ietekm&joSos faktorus, analizgjot krasoSanas aktivitaSu potencialu stresa
mazinasana.

Pétijuma metodes: P&tijuma izmantotas $adas datu ieguves metodes ka anketé$ana un sekundaro datu analize. Un
ka datu apstrades metodes tika izmantota grafiska analize un aprakstosa statistika.

Sasniegtie rezultati: P&tijuma rezultati liecina, ka lielaka dala respondentu ikdiena piedzivo paaugstinatu stresa
limeni, ko visbiezak ietekmé darba vai macibu slodze, laika triikums un emocionala parslodze. Tika konstatéts, ka
stress negativi ietekmé koncentréSanas spgjas, miega kvalitati un vispargjo passajiitu. Analiz€jot respondentu
viedokli par stresa mazinaSanas metodem, secinats, ka radosas aktivitates tick vertétas ka efektivs un pieejams
veids spriedzes mazinasanai. Ipasi kraso3anas aktivitates tika atzitas par nomierino$am, palidzot novérst domas no
ikdienas problémam un veicinot relaksaciju. Kopuma iegttie dati apstiprina, ka krasoSana var tikt uzskatita par
vienkarsu, praktisku un potenciali efektivu stresa mazinasanas Iidzekli, ko iesp&jams integrét ikdienas rutina.

Atslégas vardi: stresa faktori; krdasosana; veseliba; risindjumi
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Kristiana Jansone-Patmalniece!, Anna Grigorjeva?. PIEPRASIJUMA UN
PIEDAVAJUMA ANALIZE ADITIVAS APAVU RAZOSANAS NOZAREI LATVIJA.

Ekonomikas un kiltiras augstskola, studiju programma “Marketings”
E-pasti: Yjansonepatmalniecekristiana@gmail.com, 2anna.stroza@gmail.com
Zinatniskais vaditajs: Dr.oec. V.Zarina

Anotacija

Pétijuma aktualitate: 3D printo apavu tirgus paslaik gan Eiropa, gan pargja pasaulé piedzivo strauju izaugsmi,
ko veicina tehnologiskie sasniegumi un patérétaju nepiecieSamiba péc ilgtsp&jigiem un personaliz&tiem
risin3jumiem. (Grand View Research, 2026) Globalais adativi razoto apavu tirgus 2023. gada tika novaréts
aptuveni 1,64 miljardu ASV dolaru vertiba un tiek prognozets, ka lidz 2030. gadam tas sasniegs 5,38 miljardus
ASV dolarus, pieaugot vidgji par 18,6 % gada. (Grand View Research, 2026), (3D-Printed Footwear Market -
Global Forecast 2026-2032, 2026), kas norada uz nozares potencialu attistibai arT Latvija. Nozimiga loma 3D
printéto apavu izvelg ir patérétaju ieradumu maina. Personalizacija kluvusi par bitisku faktoru apavu izvelg, 1pasi
Z paaudzes un Milenialu vida (Cui TC, 2024), kas rada potencialu 3D print&tu apavu izaugsmei arT Latvija. ArT
FinanSu Ministrijas prognozes, kas vésta, ka 2026. gada privatajam pat€rinam bis biitiska nozime Latvijas
ekonomiskajai attistibai (Finan$u ministrija, 2025) norada uz to, ka inovativu produktu ienaksanai tirgl varétu bt
labveliga vide.

Pétijuma mérkis: [zpétit 3D printéto apavu pieprasijuma un piedavajuma aktualitates Latvijas tirgd, balstoties uz
Eiropas attistibas tendencém, ekonomiskajiem, tehnologiskajiem faktoriem un patérétaju uzvedibu tirga.

Pétijjuma metodes: P&tijuma tiks izmantota sekundaro datu analize, zinatniskas literatiiras un informativo
zinojumu analize, ka arT statistikas datu interpretacija Latvija un pasauleé par tirgus tendencém un
makroekonomisko situaciju, lai analizétu 3D print€to apavu pieprasijumu un piedavajumu, un to konkurtsp&ju.
Petijuma gaita tiks veikta paterétaju aptauja, lai novertetu to attieksmi pret 3D print€tu apavu izveli un inovativu
razoSanas risinajumu pienemamibu. leglito rezultatu uzskatamai interpretacijai tiks pielietota grafiska metode,
savukart patérétaju viedokla novertésanai tiks izmantota Likerta skala.

Sasniegtie rezultati: P&tjjuma rezultata tika identificéti galvenie adativi razoto apavu konkurétsp&jas faktori
tirdznieciba Latvija: patérétaju interese inovativu un personalizétu apavu iegadé, produkta ilgtsp&jigums, ka ari
razoSanas procesa izdevigums. Analizes rezultata pieradits, ka 3D printétie apavi ne tikai ir ilgtsp€jigs risinajums
apavu razo$anai, bet arT ta potenicals Latvijas tirgli. Sekundaro datu un Likterta skalas rezultati liecina par pozitivu
paterétaju attieksmi pret inovativiem razoSanas risinajumiem, vienlaikus uzsverot cenu un izturibas nozimi ka
butiskus konkur€tspgjigu risinajumu apavu tirgii noteiktos niSas segmentos.

Atslégas vardi: 3D printéti apavi, aditiva razoSana, personalizacija, ilgtspéjiba, patérétaju uzvediba, inovacijas,
apavu tirgus
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Laine Bernane!, Anna Sotnikova? Sindija Linde®. SIEVIESU FITNESA STUDIJAS
PIEPRASIJUMA NOVERTEJUMS RIGA

Ekonomikas un kultiras augstskola, studiju programma “Marketings”
E-pasti: laine.bernane@gmail.com, 2anna.sotnikova02@gmail.com, 3lindesindija@gmail.com
Zindtniskais vaditdjs: Dr.oec. V.Zarina

Anotacija

Pétijuma aktualitate: Misdienas arvien lielaka uzmaniba tiek pieversta veseligam dzivesveidam un regularam
fiziskajam aktivitatém, tomér Latvija iedzivotaju fiziska aktivitate joprojam ir salidzino$i zema. P&tijumi liecina,
ka tikai neliela dala Latvijas iedzivotaju regulari apmekl€ fitnesa klubus, kas norada uz nepiecieSamibu attistit
pieejamus un motivéjosus sporta pakalpojumus. Vienlaikus dala sievieSu tradicionalajas sporta zalés var justies
ne€rti vai nedrosi, jo trenini notiek kopa ar virieSiem, kas var samazinat motivaciju regulari sportot. Tadel pieaug
pieprasijums péc specializétam fitnesa studijam, kas paredzgtas tikai sievietém un nodrosina komfortablu, drosu
un atbalsto$u vidi fiziskajam aktivitatém. Sada pieeja var veicinat sieviesu iesaisti sporta un vienlaikus radit jaunas
uznémejdarbibas iespgjas fitnesa pakalpojumu tirgd Riga. (Lemon Gym, 2023)

Pétijuma meérkis: Novertét pieprasijumu p&c sievietém paredzetas fitnesa studijas Riga.

Pétijuma metodes: Sekundaro datu analize, grafiska analize, statistikas metode un aptauja.

Sasniegtie rezultati: P&tfjuma rezultata izstradata sievietém paredzétas fitnesa studijas biznesa koncepcija,
noteikta potenciala meérkauditorija un novertéts pieprasijums p&c $ada pakalpojuma Riga. Sagatavots arl

sakotngjais pamatojums projekta istenoSanas iesp&jam un ta konkurétspéjai fitnesa pakalpojumu tirgi.

Atslegas vardi: fitnesa studija; labsajiita; veseligs dzivesveids; sievietes; uznémejdarbiba
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Laura Abolinal, Glorija Bekere2. SABIEDRISKAS EDINASANAS NOZARES
KONKURETSPEJAS FAKTORI LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Marketings
E-pasti: Ylaura.abolina05@gmail.com, 2glorija.bekere@gmail.com
Zindtniskais vaditdjs: Dr.oec. V.Zarina

Anotacija
Pétijuma aktualitate: Sabiedriskas &dinaSanas nozare ir nozimiga ekonomikas dala, kas nodrosina bitisku
nodarbinatibas ipatsvaru Eiropas Savieniba (Eurostat, 2022). 2022. gada ES viesmilibas un €dinasanas sektora
darbojas vairak neka 1,5 miljoni uzn@mumu, nodarbinot ap 10 miljoniem cilvéku (Eurostat, 2022). Latvija
edinasanas uznémumu apgrozijums 2023. gada parsniedza 1 miljardu eiro, un nozare saskaras ar darbaspeka un

izmaksu picauguma problemam (Centralas statistikas parvalde, 2024). Petijumi rada, ka digitalizacija un
inovacijas biitiski uzlabo viesmilibas sektora konkurétspgju (OECD, 2024).

Pétijuma meérkis: Identificet sabiedriskas €dinasanas uzn€mumu konkurétspgjas faktorus Latvija.

Pétijuma metodes: zinatniskas literatliras un gramatu analize, statistikas datu bazu datu analize, anket€Sana,
aprakstosa statistika, grafiska analize.

Sasniegtie rezultati: PEtjjuma konstatéts, ka nozimigakie konkurétspgjas faktori ir pakalpojumu kvalitate, cenu
politika, digitalizacijas risindjumi un darbinieku kvalifikacija. Uzn€mumi, kas izmanto tieSsaistes rezervacijas

sistémas un socialo mediju marketingu, sp&j palielinat klientu lojalitati un apgrozijumu.

Atslegas vardi: sabiedriska édinasana; konkurétspéja; digitalizacija, pakalpojumu kvalitate; sabiedriska
edinasana Latvija
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Liza Elizabete Verbicka!, Mareks Dzenis?. KAS IR SOCIALO MEDIJU
MARKETINGA PAKALPOJUMU MERKAUDITORIJA

Ekonomikas un kultiras augstskola, studiju programma “Marketings
E-pasti: verbickaliza5@gmail.com, 2mareksdzenis@gmail.com
Zinatniskais vaditajs: Dr.oec. V.Zarina

Anotacija

Pétijjuma aktualitate: Goldman Sachs (2023) zinojuma noradija, ka "satura veidotaju ekonomika" (Creator
Economy) individualajiem profesionaliem un mazajiem uzn€mgjiem arvien svarigak ir nodrosinat kvalitativu
saturu. Vini prognozg, ka "Creator Economy" tirgus vértiba lidz 2027. gadam sasniegs 480$ miljardus. Vinu
zinojuma ir teikts, ka individualie profesionali tagad darbojas ka mazie uznp€mumi. Tomer, So cilvéku segments,
biezi saskaras ar "satura izdegSanas" (creative burnout) problému, jo nepiecieSsamiba p&c nepartrauktas digitalas
klatbiitnes pateré I1dz pat 44% no darba nedg€las laika ka uz to norada Adobe State of Creativity Report (2026),
veicot atkartotus, tehniskus uzdevumus (montaza, formaté$ana, publicéSana), nevis nodarbojas ar savu
pamatdarbu. DataReportal (2024) dati rada uz to, ka 94,3% interneta lietotaju izmantoja vismaz vienu socialo
mediju pédeja ménesi So datu vaksanas laika, kas nozimé, ka §Ts ir buitisks veids sasniegt klientus. P&tijumi liecina,
ka 62% satura veidotaju regulari izjut izdegSanu (Inc., 2025), savukart agentiru augstas izmaksas padara
profesionalu atbalstu §im segmentam nepieejamu (SocialRails, 2026).

Pétijuma meérkis: Noteikt, kuri personiga zimola attistibas posmi vai nozaru segmenti ir visvairak ieintereséti
sadu pakalpojumu izmantoSana un izstradat socialo mediju marketinga pakalpojumu piedavajumus (Basic,
Standard, Premium) individualajiem profesionaliem.

Pétijjuma metodes: P&tijuma izmantota sekundaro datu analize, anketa, tirgus un konkurentu piedavajumu
salidzinosa analize.

Sasniegtie rezultati: P&tfjuma rezultata izstradats (Basic, Standard, Premium) socialo mediju marketinga
pakalpojumu piedavajums, kas definé pakalpojumu atbilstibu individualo specialistu vertitbam un finansialajam
iespgjam. Tika secinats, ka vislielaka interese par pakalpojumu ir specialistiem ar ierobezotu laiku, kuriem
nepiecieSams pielagojams atbalsts, lai nodros§inatu profesionalu un regularu komunikaciju socialajos medijos bez
personigas izdegSanas riska.

Atslegas vardi: pakalpojumi, petijums; saturs, socialie mediji
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Sofija Andersone?, Vlass Siskovs?, Ralfs Miks Ziemelis®. ESANAS PARADUMU
IZMAINAS CELOSANAS LAIKA UN TO IETEKME UZ VESELIBU

Ekonomikas un kultiras augstskola, studiju programma “Marketings *
E-pasti: tasofiija@gmail.com, 2vlas00929@gmail.com, ®ralfsmiksziemelis@gmail.com
Zinatniskais vaditajs: Dr.oec. V.Zarina

Anotacija

Pétijuma aktualitate: Miisdienas daudziem celoSana ir kluvusi par neatnemamu dzives sastavdalu. Pieaugot
celosanas popularitatei arvien biezak tiek uzdots jautajums, par tas ietekmi uz veselibu un &Sanas paradumiem.
Lielaka dala cilveku ikdiena majas pieturas pie puslidz vienadas di€tas un produktiem, tacu celojumos rodas vélme
izméginat kaut ko jaunu, ka ari mazak uzmaniba tiek pieveérsta &dienu sastavam un kvalitatei. P&tijumi liecina, ka
bieziem celotajiem ir lielaks aptaukoands un paaugstinta asinsspiediena risks. (Natural Foods Plus, 2024) So
veselibas risku pieaugumu var skaidrot ar izmainam &Sanas paradumos celojumu laika, tostarp biezaku augstas
kaloritates un cukuru bagatu produktu patérinu, ka arT neregularam &dienreizém. Apskatot datus var noverot, ka
cilvéku €Sanas paradumi celojuma laika mainas, 11dz pat 40% - vairak uztura tiek uznemtas juras veltes, ogas un
augli, ka arT dazadi deserti un saldumi, kas biezi ievérojami at$kiras no ikdienas uztura majas (Local food and
changes in tourist eating habits in a sun-and-sea destination: a segmentation approach, 2020) Tai skaita, celojumu
laika tiek samazinata fiziska aktivitate vai, tieSi pretgji, ta klust neregulara vai nesabalanséta, kas var negativi
ietekmét organisma vielmainu.

Pétijuma meérkis: [zpétit, ka celosanas laika mainas cilveku &$anas paradumi un ka $1s izmainas ietekmé celotaju
veselibas stavokli un passajutu.

Pétijuma metodes: Sekundaro datu izp&te un to analize, anket€Sana, grafiska analize
Sasniegtie rezultati: Balstoties uz sekundaro datu analizi, aptaujam un grafisko analizi, p&tijums identificé
respondentu galvenas €Sanas paradumu izmainas celosanas laika un to saistibu ar labsajtitu péc celoSanas. Tiek

izvirzitas rekomendacijas €Sanas paradumu uzlabosSanai vai nostabilizg$anai.

Atslegas vardi: celoSana, ésanas paradumi, veseliba, uzturs, dzivesveids
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Katrina Baluka!, Mareks Reins?, Ance Spolite’.INFLUENCERU LOMA
ILGTSPEJIGU PRODUKTU POPULARIZESANA

Ekonomikas un kultiras augstskola, studiju programma “Marketings
E-pasti: katrina.baluka@gmail.com, mareksreins625@gmail.com, 2ancespolite05@gmail.com
Zindtniskais vaditdjs: Dr.oec. V.Zarina

Anotacija

Pétijuma aktualitate: Ieprieksgjie pétjjumi pierada, ka socidlo mediju influenceri biitiski ietekmé jaunieSu
pirkuma nodomu un zimola uztveri, TpaSi uzsverot uzticamibas un autentiskuma nozimi (Ahmad u.c., 2019).
Tomér, pieaugot sabiedribas interesei par ilgtsp&jigu paterinu, joprojam nepiecieSams padzilinati izp&tit
influenceru lomu tiesi ilgtsp€jigu produktu popularizéSana. P&tjjumi apliecina, ka socialo mediju influenceri
butiski ietekme patérétaju ilgtspejigas uzvedibas nodomu, 1pasi uzsverot uzticamibas un autentiskuma nozimi.
(Berne-Manero & Marzo-Navarro, 2020)

Pétijuma meérkis: Izpétit influenceru lomu un ietekmi ilgtsp&jigu produktu popularizéSana, noskaidrojot, ka
influenceru komunikacija ietekmé paterétaju uztveri, uzticésanos un pirkuma nodomu.

Pétijuma metodes: PEtjuma izmantota sekundaro datu analize par digitalo marketingu, ilgtsp&jigu patérinu un
influenceru marketingu, ka ari veikta kvantitativa p&tijuma metode - aptauja, lai noskaidrotu patérétaju atticksmi
pret influenceru veidotu saturu par ilgtsp&jigiem produktiem. Datu analiz€ izmantotas aprakstosas statistikas
metodes un rezultatu salidzinosa analize.

Sasniegtie rezultati: P&tljuma rezultati liecina, ka influenceri bitiski ietekmée patérétaju informétibu un attieksmi
pret ilgtspgjigiem produktiem. Tika konstatéts, ka uzticamiba, autentiskums un influenceru personiga pieredze ar
produktu ir galvenie faktori, kas veicina pozitivu pirkuma nodomu. Vienlaikus tika secinats, ka parlieku
komercials saturs var mazinat auditorijas uztic€Sanos. Petfjums apliecina, ka pareizi izvéleta influenceru
sadarbibas stratégija var but efektivs instruments ilgtsp&jigu produktu popularizé$ana.

Atslégas vardi: influenceri; ilgtspejigi produkti; digitalais marketings; patéréetaju uzvediba; socialie tikli
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Agnese Rajevskal, Laura Kristine An§ance’. DARBINIEKU APMACIBU IZMAKSU
UN LIETDERIBAS NOVERTEJUMS UZNEMUMA X

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts: 12 rajevskaagnese@gmail.com
Zindtniskais vaditdjs: Dr.oec. V.Zarina

Anotacija

Pétljuma aktualitate: Darbinieku apmacibas ir stratégisks ieguldijums nakotng, kas lauj uzneémumam augt,
pielagoties parmainam un saglabat konkur€tsp&ju. Darbinieki ir viens no svarigakajiem uznémuma resursiem, kas
palidz uzp€mumam sasniegt augstakus rezultatus un but konkur€tspgjigiem. Vairums uznémumu saviem
darbiniekiem nodroSina gan iek$gjas, gan argjas apmacibas, lai uzlabotu darbinieku profesionalas prasmes un
nodrosinatu kvalitattvu darba pienakumu izpildi. Lai gan darbinieku apmacibas ir loti biitisks aspekts, janem vera
arT tas, ka apmacibu nodrosinasana ir papildus izmaksu slogs uzn€mumiem. Darbinieku attistiba un jégpilns darbs
klast par izSkiroSiem faktoriem miisdienu darba tirgii. Gandriz 70% darbinieku Latvija Sogad ir piedalijusies
apmacibas, un puse atzist, ka vinu darbs ir interesants un jégpilns - tomér tas ne vienmér nozime lojalitati (Alma
Career Latvia, 2025). Apmacibu iesp€jas un to nodrosinasana ir tikai viens no faktoriem, kas miisdienas var noturét
darbinieku uznémuma. Tom@r jaatzist, ka vairuma tiek runats par darbinieka attistibu, savukart aizmirsts par
uznémuma izmaksam un ieguldijumu, ka arT ieguvumiem vai zaud€jumiem p&c apmacibu organizésanas. Tapec
uznémumiem ir butiski analizét darbinieku apmacibu izmaksas un noveértét to lietderibu, lai var€tu pienemt
pamatotus lémumus par turpmakajiem ieguldijumiem.

Pétijuma mérkis: Noskaidrot darbinieku viedokli par uzn@muma X organizétajam apmacibam un to lietderibu
ikdienas darba pienakumu izpilde.

Pétijuma metodes:

e Datu ieguves metode: anketéSana.

e Datu apstrades metodes: grafiska analize; aprakstosa statistikas metode.
Sasniegtie rezultati: Izverteta darbinieku apmacibu izmaksu un norises ietekme uz darba izpildi un efektivitati
uzn€muma X, balstoties uz darbinieku aptaujas rezultatiem, ka arT novertéta apmacibu kvalitate un iegiito zinasanu

praktiska pielietoSana.

Atslegas vardi: darbinieku apmacibas; apmdcibu izmaksas,; apmdcibu lietderiba; apmacibas, darba efektivitate
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Alina Rutkovska. DOKUMENTU PARVALDIBAS BUTIBA OGRES REGIONA
IZGLITIBAS IESTAZU IKDIENAS DARBIBA

Ekonomikas un kultiras augstskola, studiju programma “Vadibu zintbas”
E-pasts: rutkovska.alina@inbox.lv
Zindtniskais vaditdjs: Mg.iur. Natalja Verina

Anotacija

Pétijuma aktualitate: Veikt izpratni par nozimigumu dokumentu parvaldiba un tas organizétibu Ogres regiona
izglitibas iestades.

Pétijuma meérkis: - Izvertét un noskaidrot cik svariga ir dokumentu parvaldibas - lietvedibas funkciju
nepiecieSsamiba izglitibas iestad€, un ka tas uzlabo macibu vidi kopuma.

Pétijuma metodes: - Literatliras apkasts, kur izanaliz€ta un apkopota informacija par dokumentu parvaldibas
jédzienu un butibu. P&tijuma dala darba autore raksturo apkopoto anketESanas rezultatu nelielo kopumu, lai
noskaidrotu, dokumentu parvaldibas lietveza amata pienakumu veic€ja viedokli par darba apjomu attiecigaja
macibu iestade, darba specifiskajam iezimem, un to kada ir personiga pieredze ir $aja darbibas sfera. Lai analiztu
aptaujas rezultatus, darba autore izmantoja literatliras analizi un grafiskas analizes metodi no iegitajiem
anket8Sanas rezultatiem.

Sasniegtie rezultati: Darba autore, sasniedza izvirzito darba mérki, noskaidrojot dokumentu parvaldibas bitibu
Ogres regiona izglitibas iestazu darba. Darbs ar dokumentiem ir svarigs un loti apjomigs izglitibas iestadg, jo
saskare ne tikai ar personala dokumentiem, bet arT ar izglitojamo datu apstradi. Parasti noslogotakais periods ir
pirms skolas sakSanas, lai sakartotu un savaditu nepiecieSamo informaciju ne tikai digitali pieejamajos
dokumentos, bet arT dokumentgjot izglitibas iestades lietu mapes. Macibu vide ir sakartota, ja dokumenti ir
sakartoti un parredzami ne tikai lietu map@s, bet ar1 digitali. Pateicoties dokumentu parvaldibas sistémai un to
atbildigajiem darbiniekiem macibu process gan pedagogiem, gan izglitojamajiem un vinu vecakiem ir
saprotamaks.

Atslégas vardi: izglitiba, dokumentu parvaldiba
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AndZzelika Haselbauma-Aselbauma. GALDA SPELU KONKURETSPEJA
LATVIJAS TIRGU

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zintbas”
E-pasts: andzelikahaselbauma@gmail.com

Zinatniskais vaditdjs: Dr.oec.Vita Zarina
Anotacija

Pétijuma aktualitate: Galda sp€lém ir nozimiga loma gan izklaides, gan izglitibas jomas. Par spiti tam, ka
digitalas tehnologijas $obrid ir daudz aktualakas izklaides tirgd, arvien vairak cilvéku meklé alternativus un
kvalitattvus briva laika pavadiSanas veidus. Viena no iesp&jam iegit $adu izklaides pieredzi ir galda sp€les. Tapat,
galda spéles ir veids, ka attistit dazadas prasmes — logisko domasanu, planoSanas un sadarbibas prasmes. Ieprieks
mingtie iemesli galda sp€lém rada papildu pievienoto vertibu un veido daudz plasakas pielietojuma iespgjas, jo tas
var tikt izmantotas ne tikai izklaidei gimenes un draugu loka, bet arf macibu procesa izglitibas iestades. 2026. gada
veiktais petfjums liecina, ka galda sp€lu industrija Eiropa piedzivo izaugsmi un tiek prognozgts pieaugums Iidz
par 2034. gadam. (Market Data Forecast, 2026) Latvija vadoSais $1 segmenta uznémums ir “Brain Games”, kas
nodrosina, starptautiski izplatitu galda sp€lu pieejamibu, gan veido originalas spéles. Tadgjadi tiek sekméta
konkurence un veicinata kvalitates uzlabosanas un inovativu ideju ievieSana $aja nozaré.

Pétijuma merkis: izvertet galda spelu konkurétspeju Latvija.

Pétjjuma metodes: kvalitativa informacijas avotu (literatliras, interneta resursu un publikaciju) analize,
anket€Sana, grafiska analize un secinosa statistika.

Sasniegtie rezultati: veikta galda spelu konkurétsp&jas analize Latvijas tirgl, nemot veéra paterétaju uzvedibu un
tirgus attistibas tendences. Balstoties uz informacijas avotu analizi un anket€S$anas rezultatiem, tika apkopoti

secinajumi un izstradati priekslikumi galda sp&lu nozares konkur&tspgjas attistibai Latvija.

Atslégas vardi: galda speéles; konkurétspéja; Latvija
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Anita Martinsone!, Vineta Krimina-Drinka>. MAJPUTNU BIOLOGISKAS
PRODUKCIJAS RAZOSANAS PIEPRASIJUMS UN ATTISTIBAS IESPEJAS
LATVIJA

Ekonomikas un kultaras augstskola, studiju programma “Vadibas zinibas”
E-pasti: 'magnola@inbox.lv, 2vinetakrumina@inbox.lv
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Lauksaimnieciba ir viena no nozimigakajam tautsaimniecibas nozarém Latvija un arvien
lielaka uzmaniba tiek pieversta videi draudzigai un ilgtsp&jigai partikas razosanai. P&€d&jo gadu laika Eiropas
Savieniba pieaug pieprasijums péc biologiski sertificétas partikas, tostarp biologiskas majputnu produkcijas.
Patgrétaji arvien biezak izvelas produktus, kuru razosana tiek ievérotas dzivnieku labturibas prasibas, samazinata
kimisko vielu izmanto$ana un nodro$inata augstaka partikas kvalitate. Sis tendences veicina biologiskas
lauksaimniecibas attistibu gan Eiropa, gan Latvija.

Eiropas Komisijas publicéta informacija liecina, ka biologiskas lauksaimniecibas attistiba ir viena no Eiropas
Savienibas prioritatém, un Iidz 2030. gadam planots bitiski palielinat biologiski apsaimniekotas lauksaimniecibas
zemes Tpatsvaru. Savukart pétijumos par biologisko putnkopibu noradits, ka pieprasijums péc biologiskas
majputnu produkcijas turpina pieaugt, jo paterétaji arvien vairak izvelas veseligus un ilgtsp&jigi razotus partikas
produktus.

Vienlaikus Latvija biologiskas majputnu audz&$anas nozare joprojam ir salidzino$i maz attistita, Tpasi biologisko
titaru audze$anas segmenta, tade] pastav iespgjas jaunu uzn€mumu attistibai un vietgjas produkcijas piedavajuma
palielinasanai. Biologisko majputnu produkcijas raZzoSanas attistibu Latvija ietekmé vairaki faktori — pieaugosais
pieprasijums péc viet€jas biologiskas produkcijas, Eiropas Savienibas un valsts atbalsta programmas, ka ari
sabiedribas interese par veseligu dzivesveidu. Vienlaikus nozari ierobezo augstas razoSanas izmaksas, stingras
biologiskas sertifikacijas prasibas un salidzinos$i nelielais vietgjo razotaju skaits.

Petljuma meérkis: P&tjjuma mérkis ir izpétit biologiskas majputnu produkcijas razo$anas pieprasijumu un
attistibas iesp€jas Latvija, analiz€jot nozares attistibas tendences, tirgus situaciju un biologiskas putnkopibas
perspektivas.

Pétijuma metodes: Petljuma izmantota visparzinatniskas literatliras un normativo aktu analize, statistikas datu
apstrade un salidzina$ana. Lai izvertétu biologiskas produkcijas attistibas tendences un pieprasijuma dinamiku,

izmantotast kvantitativas metodes un veikta datu grupéSana, un grafiska analize.

Sasniegtie rezultati: P&tjjuma rezultata iegita informacija par biologiskas majputnu produkcijas razoSanas
situaciju Latvija un tas attistibas iesp&jam, ka arT noteikti pastavosi ierobezojumi un problémas nozares attistibai.

Atslégas vardi: biologiska lauksaimniectba; majputnu audzésana; biologiska putnkopiba; BIO produkcija; BIO
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Anna Budevi¢al, Iveta Sile-Seile2. DZIMTU PETNIECIBAS PIEPRASIJUMA UN
PIEDAVAJUMA ANALIZE LATVIJA

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”
E-pasti: anna.smite92@gmail.com, 2lavrin@inbox.lv

Zindtniskais vaditajs: Dr.oec. Vita Zarina
Anotacija

Pétljuma aktualitate: Genealogija pedgjos gados piedzivo ievérojamu attistibu gan pasaulé, gan Latvija.
Pieaugos$a sabiedribas interese par savu izcelsmi, gimenes vésturi un kultiiras identitati veicina pieprasijumu péc
informacijas par dzimtas sakném. So procesu bitiski ietekmé ari globalizacija, migracijas procesi un digitalo
tehnologiju attistiba, kas padara vésturiskos datus arvien pieejamakus plasakai sabiedribai.

Ka norada nozares specialisti - digitalizacijas attistiba, arhiva materialu pieejamiba un dazadu tiessaistes platformu
izveide un attistiba veicina dzimtu p&tniecibas pakalpojuma attistibu. Toméer, neskatoties uz pieaugoso interesi un
tirgus attistibu, p&tfjumi par dzimtu p&tniecibas nozari Latvija ir ierobezoti.

Nemot vera iepriek§ min&to, petijums par dzimtu p&tniecibas pakalpojuma pieprasijuma un piedavajuma analizi
Latvija ir aktuals, jo tas lauj izprast nozares attistibas tendences, identificét galvenos faktorus, kas ietekmé
pakalpojuma pieprasijuma un piedavajuma lidzsvaru, ka arT sniegt ieteikumus nozares turpmakai attistibai.

Pétijuma meérkis: Analizet dzimtu petniecibas pieprasijumu un piedavajumu Latvija, izvertgjot to savstarpgjo
atbilstibu un identificgjot galvenos ietekm&josos faktorus.

Pétijuma metodes: PEtjjuma ietvaros izmantotas divas datu vaksanas metodes- kvalitativa datu ieguves metode,
kuras laika veiktas strukturétas intervijas ar 3 dzimtu p&tniecibas specialistiem, ka arT izmantota kvantitativa datu
ieguves metode-aptauja. Datu apstradei izmantota satistika datu analize un salidzinosa analize.

Sasniegtie rezultati: Noskaidroti potencialo klientu uzskati par dzimtas p&tniecibas pakalpojuma izmaksam, vinu
maksatspgja, veikta realo cenu izp&te un iegiito datu salidzinasana. Analizgti galvenie faktori, kas ietekmé dzimtas

pétniecibas pakalpojuma attistibu Latvija un sniegti secinajumu.

Atslegas vardi: dzimta; dzimtas izpete; senci; genealogija,; Latvija
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Anna Isupova. BIZNESA PLANOSANA NOZIME UZNEMUMA “AIRBALTIC”
ATTISTIBA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasts: anjaisupova@inbox.lv
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija

Peétljuma aktualitate: Aviacijas nozare ir viena no strat€giski nozimigakajam un strauji mainigakajam nozarém,
kur uznémumu atfistiba ir cie$i saistita ar efektivu biznesa planosanu un strateégisko vadibu. Misdienu
ekonomiskajos apstaklos biznesa planosana kalpo ka bitisks instruments, kas nodro$ina uznémuma sp&ju
prognozgt pieprasijumu, optimali sadalit resursus un pielagoties tirgus svarstibam. Saskana ar Starptautiska gaisa
transporta asociacija datiem pasazieru pieprasijums 2024. gada pasaulé pieauga par 10,4 %, savukart kopgjais
apjoms sasniedza 99 % no pirms-pandémijas limena, kas liecina par nozares stabilu atkop$anos un turpmaku
izaugsmi. (lata, 2025) Vienlaikus Eiropas Savienibas statistikas birojs dati rada, ka 2024. gada Eiropas Savienibas
lidostas apkalpoto pasaZieru skaits parsniedza 1,1 miljardu, kas ir pieaugums par 8,3 % salidzinajuma ar ieprieksgjo
gadu, tadgjadi butiski palielinot konkurences limeni aviacijas tirgli. (Eurostat, 2024). Latvijas nacionala
aviokompanija airBaltic 2024. gada parvadaja vairak neka 5 miljonus pasaZieru, kas ir pieaugums par aptuveni 13
% salidzinajuma ar 2023. gadu, savukart 2023. gada pasazieru skaits pieauga par 36%, sasniedzot 4,5 miljonus.
Sada izaugsmes dinamika norada uz mérktiecigas un sistematiskas plano$anas nozimi uznémuma darbiba.
(Lsm.lv, 2024) Zinatniskaja literatira tiek uzsverts, ka efektiva biznesa plano$ana veicina uznémuma
konkur&tspgju un ilgtsp&jigu attistibu. (OECD, 2024). Tadgjadi aktuali ir analizét biznesa planoSanas nozimi
uzn@muma “airBaltic” attistiba.

Petijuma meérkis: Noteikt biznesa planosanas nozimi uznémuma “airBaltic” atfistiba.

Pétijjuma metodes: Seckundaro datu analize, literatiiras analize, aprakstosa statistika, salidzino$a analize.
Sasniegtie rezultati: P&tijuma rezultata tika noskaidrota biznesa planosanas loma uznémuma attistibas
nodros§inasana, identificeti galvenie faktori, kas ietekm& uznémuma izaugsmi aviacijas nozarg, ka arl izvertéta
planosanas procesu ietekme uz uznémuma konkurétsp&ju. Tika secinats, ka sistematiska un mérktieciga biznesa
planosana ir butisks priek$nosacTjums stabilai uznémuma attistibai un efektivai darbibai mainigajos tirgus
apstaklos.

Atslegas vardi: biznesa planosana,; uznémuma attistiba, airBaltic; aviacijas nozare; konkurétspeja
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Arturs Drinins. DARBINIEKU MOTIVACIJAS PILNVEIDOSANAS IESPEJAS
PRIVATA VALODU SKOLA KINA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinitbas”
E-pasts: arturs.drinins@gmail.com
Zindtniskais vaditdjs: Mg.iur. Natalja Verina

Anotacija

Pétijuma aktualitate: Darbinieku motivacija ir viens no biitiskakajiem faktoriem organizacijas efektivai darbibai
un konkur€tsp€jas nodroSinasanai. Izglitibas nozar€, ipasi privatajas valodu skolas, motivéti un profesionali
darbinieki butiski ietekmé macibu kvalitati, klientu apmierinatibu un organizacijas reputaciju. Pieaugosa
konkurence izglitibas sektora un darbinieku rotacijas problémas nosaka nepiecieSamibu pilnveidot motivacijas
sistémas un darba vidi. Tap&c ir svarigi analizét faktorus, kas ietekm& darbinieku motivaciju, un noteikt iesp€jas
tas uzlabosanai.

Pétijuma meérkis: Izvertet darbinieku motivacijas sistému privata valodu skola Kina un izstradat priekslikumus
tas pilnveidosanai.

Pétijjuma metodes: P&tijuma izstrades gaita tika izmantota zinatniskas literatiras un teorétisko avotu analize,
dokumentu analize, ka arT uzn€émuma darbinieku anketéSana. legiitie dati tika apkopoti, analiz&ti un interpretéti,
izmantojot kvantitativas datu analizes metodes un grafisko datu att€losanu.

Sasniegtie rezultati: P&tljuma rezultati liecina, ka biitiskakie darbinieku motivacijas faktori ir konkuré&tspgjigs
atalgojums, vadibas atbalsts, profesionalas attistibas iesp&jas un pozitiva darba vide. Tika konstatgts, ka darbinieku
motivacija atSkiras atkariba no darba staza un profesionalajam vajadzibam. P&tfjuma gaita identificetas galvenas
motivacijas problémas un izstradati priekslikumi motivacijas sistémas pilnveidosSanai, tostarp komunikacijas
uzlaboS$anai, profesionalas attistibas veicinasanai un darba un privatas dzives lidzsvara nodro§inasanai.

Atslégas vardi: darbinieku motivacija; motivdcijas sistema; valodu skola, darba vide; Kina
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Zanda Zu$a. BISKOPIBAS NOZARES ANALIZE LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”’
E-pasts: zandarafaila@gmail.com
Zindtniskais vaditdjs: Dr.oec. Vita Zarina

Anotacija
Pétijjuma aktualitate: Biskopiba pie mums pastav jau gadsimtiem, ta¢u péd¢ja laika nozarei ir klajies visai
sarezgiti. Cenas krTtas, jo tirgd ienak I&tais imports no Kinas un Ukrainas. V&l skaudraku situaciju padara tas, ka
gandriz puse no importéta medus nebija dabigs, ka atklajas ES pétijjuma. Kopuma Latvija ir vairak neka 2400

biskopju, un daudzi no viniem dzivo laukos, kur citu ienakumu vienkarsi nav. Ta nu gribgjas izpétit, kada situacija
valda biskopibas nozarg.

Pétijuma meérkis: novertet biskopibas nozares attistibas iesp&jas Latvija.

Pétijjuma metodes: datu vakSana izmantota literatiras un dokumentu analize, sekundarie dati un ekspertu
intervijas. Datu apstrade pielietota aprakstosa statistika un interviju transkripcija.

Sasniegtie rezultati: Izradijas, ka importa medus cena (1,40-1,80 EUR/kg) ir daudz zemaka neka miisu biskopju
medus paSizmaksa (3,00-4,00 EUR/kg). Sanak ta, ka vairumtirdznieciba konkurgt vienkarsi nav iespgjams. Tacu
paradijas ari iespgjas - tie$a pardosana, abonementi un godigs stasts par to, no kurienes medus nak. Sis iesp€jas

var palidz@t atrast savu pirc&ju.

Atslégas vardi: biskopiba, medus tirgus, tiesa tirdznieciba, Latvija
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Dace Bite!, Danila Petrikins?, Elvis Kakis3, Zanete Viese?. JAUNIESU IEKLAUSANAS
DARBA TIRGU LATVIJA: SKERSLI UN IESPEJAMIE RISINAJUMI

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinitbas”

E-pasti: dacee.bite@gmail.com, 2danila.petrikin@inbox.lv 3kakis.elvis@gmail.com,
‘viese384zanete@gmail.com

Zindatniskais vaditajs: Dr.oec., llona Lejniece, Mg.iur., Mg.oec Elvis Dibanins
Anotacija

Pétijuma aktualitate: JaunieSu nodarbinatiba Latvija ir nozimigs socialekonomisks jautdjums, jo sekmiga
ieklauSanas darba tirgl ietekmé jaunieSu finansialo patstavibu, karjeras attistibu un motivaciju palikt Latvija.
Neskatoties uz izglitibas iesp&am un dazadam atbalsta programmam, jauniesi vecuma no 18 lidz 25 gadiem biezi
saskaras ar grutibam atrast pirmo darba vietu vai ilgstosi taja noturéties. Viens no biitiskakajiem skersliem ir darba
devgju prasiba pec ieprieksgjas pieredzes, kas jaunieSiem darba gaitu sakumposma biezi nav pieejama.

Pétijuma mérkis: Noskaidrot un analiz&t biezak sastopamos skérslus jauniesu ieklauSanas procesa darba tirgl un
izstradat priekslikumus So $k&r§lu mazinasanai.

Pétijjuma metodes: PEtijuma izmantota kombinéta pétniecibas pieeja. TeorStiskas bazes izveidei veikta
zinatniskas literatiiras, publiski pieejamo statistikas datu un ar jaunie$u nodarbinatibu saistito politikas planosanas
dokumentu analize, Tpasu uzmanibu pievérSot 18 Iidz 25 gadu vecumam. Empirisko datu ieguvei izmantota
anket€Sana, lai noskaidrotu jaunie$u pieredzi un viedokli par Skérsliem darba mekl€Sanas procesa un ieklausanos
darba tirgii. Iegiitic dati apkopoti un analiz&ti, izmantojot aprakstoSas statistikas un kvalitativas interpretacijas
elementus.

Sasniegtie rezultati: P&tijuma rezultati norada, ka butiskakie Skersli jaunieSu ieklausanai darba tirgh ir
ieprieksgjas darba pieredzes trikums, nepietickami attistitas praktiskas iemanas, socialo prasmju nepietickamiba
un darba devEju augstas prasibas sakuma limena amatiem. Konstatets, ka Sie faktori var kavet jauniesu
profesionalas karjeras uzsaksanu, finansialas patstavibas iegiiSanu un ilgtermina motivaciju palikt Latvijas darba
tirgi. Pamatojoties uz petijuma rezultatiem, izstradati priekslikumi jaunieSu nodarbinatibas veicinasanai: nodoklu
atvieglojumu piemerosana darba dev€jiem, kas nodarbina jauniesus bez ieprieksg€jas pieredzes; obligatu apmaksatu
praksu nodroSinasana stud€josajiem; valsts Iidzfinansétu pirmas darba vietas programmu attistiSana.

Atslegas vardi: jauniesi; darba tirgus; skérsli; darba pieredze
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Daiga Okolokulakal, lize Ozola?, Liga Sereda3. KIBERDROSIBAS IZDEVUMU
PAMATOSANA UZNEMEJDARBIBA: RISKA PARVALDIBA UN STRATEGISKI
LEMUMI

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”’
E-pasti: lokolokulaka.daiga@gmail.com, 2ilze.ozola@gmail.com, ®ligasereda@inbox.lv
Zinatniskais vaditajs: Dr. oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Musdienas kiberdrosiba ir kluvusi par neatnemamu uznémeéjdarbibas sastavdalu, jo
uzn€mumi arvien vairak izmanto digitalos risinajumus un saskaras ar dazadiem kiberriskiem. Kiberincidenti var
radit darbibas partraukumus, datu zadzibas, reputacijas zaud&umus un finansialus zaud&umus. Pieaugot
kiberdraudu sarezgitibai un normativo prasibu skaitam, arvien aktualaks kldst jautajums par to, ka pamatot
kiberdrosibas izdevumus uznémgjdarbiba un ka tos saistit ar stratégisku lémumu pienemsanu.

Pétijuma meérkis: PEtjjuma mérkis ir analizet kiberdro$ibas izdevumu nozimi uznémgjdarbiba, tpasi riska
parvaldibas un stratégisku lémumu pienemsanas konteksta, noskaidrojot, vai $ie izdevumi tiek uztverti ka papildu
izmaksas vai ka ieguldijums uznémuma drosiba, konkur€tsp&ja un darbibas nepartrauktiba.

Pétijuma metodes: P&tfjuma tika izmantota sekundaro datu analize, aprakstosa, salidzinosa un satura analizes
metode. Tika analiz&ti ENISA zinojumi par kiberdrosibas investicijam Eiropa no 2020. lidz 2025. gadam, ka ar1
starptautisks pétijums par uzn€mumu vaditaju viedokliem attieciba uz kiberdro§ibas ieguldijumu strat€gijam
vairakas valstis.

Sasniegtie rezultati: Petfjuma rezultati paradija, ka kiberdrosibas izdevumi Eiropas uznémumos arvien pieaug —
no 6,7% Iidz 9% no kopgja IT budzeta— un $1joma tiek uzskatita par vienu no IT prioritatém. Kiberdrosiba arvien
biezak tiek uztverta ka ieguldijums uznémuma drosiba, risku mazinasana un darbibas nepartrauktiba, nevis tikai
ka papildu izmaksas. Galvenais investiciju virzitajs ir normativa atbilstiba, savukart lielie uznémumi kiberdrosibu
biezak uztver ka strategisku ieguldijumu, bet mazie un vidgjie uznémumi — ka budzeta slogu.

Atslegas vardi: kiberdrosiba; kiberdrostbas izdevumi; riska parvaldiba; kibernoturiba; informacijas drosiba
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Edmunds Vaivads?, llze Vaivade?. AKTIVAS ATPUTAS NOZARES ATTISTIBAS
TENDENCES UN IZAICINAJUMI LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas “
E-pasti: ledmunds2003@inbox.lv, 2ilze.vaivade@inbox.lv
Zindtniskais vaditdjs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Aktivas atpiitas pakalpojumu nozare Latvija ped€jos gados strauji attistas un klist par
nozimigu pakalpojumu sektora dalu. Nozares attistibu veicina pieaugosais pieprasijums pec kvalitativas briva laika
pavadisanas, kas balstita uz fiziskajam aktivitattm un veseligu dzivesveidu. Vienlaikus nozari ietekmée
ekonomiskie, socialie un demografiskie faktori, pieméram, iedzivotaju ienakumu Iimenis, sezonalitate,
konkurence un politiskie Iémumi. Aktivas atpiitas pakalpojumi ir jutigi pret argjiem apstakliem. Latvija §1 nozare
nav plasi pétita. Nozares analize ir bitiska gan uznéméjiem, gan investoriem. P&tfjuma aktualitati pamato art
zinatniskie petijumi par briva laika aktivitaSu nozimi sabiedribas attistiba. Rekreacijas pé&tnieks Jifi Pospisil
norada, ka atpiita ir viens no svarigakajiem faktoriem, kas ietekmé& gan individa personibas attistibu, gan socialo
attistibu kopienas, uzsverot atpiitas aktivitaSu nozimi musdienu sabiedriba (Pospisil, 2022).

Pétijuma meérkis: Veikt analizi par aktivas atpiitas nozares attistibas tendencém un galvenajiem izaicinajumiem
Latvija.

Pétijjuma metodes: Zinatniskas literatiiras analize, statistisko un sekundaro datu analize, iedzivotaju aptauja un
SWOT analize.

Sasniegtie rezultati: P&tijuma analizétas aktivas atpiitas nozares attistibas tendences Latvija, izvertéti
ekonomiskie un socialie faktori, kas ietekmé pieprasijumu péc aktivas atpiitas pakalpojumiem. Petfjuma rezultati
liecina, ka nozare attistas, tomér to biitiski ietekmé sezonalitate un pieprasijuma svarstibas, ko apstiprina aptaujas
dati — 68% respondentu pakalpojumus izmanto tikai dazas reizes gada, savukart 54% tos izmanto galvenokart
vasaras sezona. Balstoties uz aptaujas rezultatiem un SWOT analizi, identificéti galvenie nozares izaicinajumi,
tostarp sezonalitate, konkurence un pieprasijuma svarstibas, ka ar1 noteiktas iesp&jas nozares turpmakajai attistibai.
Secinats, ka uzn@mumiem nepiecieSams pielagot pakalpojumu piedavajumu un mazinat sezonalo ietekmi, lai
nodrosinatu stabilu attistibu.

Atslegas vardi: aktiva atputa; brivais laiks, attistibas tendences, vasaras sezona
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Elina Lace!, Liene Lirmane2. ATRASANAS VIETAS NOTEIKSANA LOGISTIKAS
UZNEMUMA DARBIBAI LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasti: le-laace@inbox.lv, 2 liene.lirmane@gmail.com
Zindtniskais vaditdjs: Dr.oec. Ksenija Ijevleva

Anotacija

Pétijuma aktualitate: E—komercijas apjoms Latvija ped&jo gadu laika ir biitiski picaudzis, un Centralas statistikas
parvaldes dati liecina, ka tieSsaistes pirkumu Tpatsvars iedzivotaju vida turpina palielinaties ik gadu. Tas rada
augstakas prasibas logistikas uznémumu darbibai, Tpasi attieciba uz piegades atrumu, izmaksu efektivitati un
noliktavu infrastruktiiras organizé$anu. Vienlaikus tirgli novérojams pieprasijuma picaugums péc modernam
industrialajam telpam un strat€giski izdevigam lokacijam, kas sp& nodro$inat atru precu apriti un piekluvi
galvenajiem transporta koridoriem. Sie faktori padara noliktavas atrasanas vietas izvéli par bitiski konkurétspgjas
elementu, kas tiesi ietekm€ uznémuma izmaksu struktiiru un klientu apmierinatibu. P&tijjuma aktualitati pastiprina
ari industrialo telpu pieprasijuma pieaugums un tirgus tendence koncentrét logistikas infrastruktiiru regionos ar
labu piekluvi valsts galvenajiem autoceliem.

Peétljuma meérkis: Noteikt piemérotako noliktavas atraSanas vietu e—komercijas logistikas uznémuma darbibai
Latvija, izvertgjot vairakas potencialas lokacijas pec butiskakajiem kriterijiem.

Pétijuma metodes: PEtljuma izmantota zinatniskas literatiiras un iepriek§€jo p&tijumu analize, kas lava izprast e—
komercijas logistikas attistibas tendences un noliktavu izvietojuma teorétiskos pamatus. Empiriskaja dala tika
veikta salidzino$a analize ¢etram potencialajam lokacijam — Kekavai, Dreiliniem, Olainei un Bauskai — izmantojot
vienotus krit€rijus, kas balstiti literatiira un tirgus datos. Papildu tam veikta SVID analize, kas nodrosindja
strukturétu kopg&jo stipro un vajo, ka arT iesp&ju un draudu aspektu izvert€§jumu. Petljuma ieklautas arT piecu
logistikas nozares ekspertu strukturétas intervijas, kas sniedza praktisku skatfjumu uz noliktavu izvietojuma
krit€rijiem Latvija.

Sasniegtie rezultati: P&tjjuma rezultati parada, ka no analizétajam lokacijam vispiemerotaka noliktavas
izvietoSanai ir Kekava, jo ta nodroSina Iidzsvaru starp piegades atrumu, infrastruktiiras un darbaspeka pieejamibu,

ka arT izmaksu efektivitati.

Atslegas vardi: e—komercija; logistika; noliktavas izvietojums; atraSands vieta
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Evelina Baskakoval, Kristine Leskinovi¢a2. PERSONU SAVSTARPEJO
ZIBMAKSAJUMU SISTEMAS IZVEIDES UN IEVIESANAS IESPEJU ANALIZE
LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas *
E-pasti: 'ms.evabasca@gmail.com, %kristine.les11@gmail.com
Zinatniskais vaditajs: Dr. oec. Vita Zarina
Anotacija
Pétijuma aktualitate: Zibmaksajumu sisteémas ir nozimiga digitalas finansu infrastruktiiras sastavdala, nodroSinot
talitejus, atrus un efektivus norekinus starp lietotajiem. Nozares attistiba veicina efektivaku finansu pakalpojumu

izmantoSanu, samazina skaidras naudas apriti un uzlabo maksajumu pieejamibu sniedzot btisku ieguldijumu gan
tautsaimnieciba, gan ikdienas finansu darjjumos.

Latvijas Banka Sobrid valsti ir licens€jusi 39 monetaras finansu iestades, tacu esoSie risinajumi biezi ir saistiti ar
konkrétam bankam, kas samazina to pieejamibu un lictoSanas €rtumu plasakai sabiedribai. Neraugoties uz digitalo
maksajumu straujo attistibu, Latvija nepastav vienots, plasi izmantots personu savstarpgjo (P2P) zibmaksajumu
risinajums, kas biitu &rti lietojams ikdienas nor€kiniem, lai gan interese ar moderniem un &rtakiem finansu
maksajumu risindgjumiem viennozimigi pieaug.

Pétijuma meérkis: analiz&t personu savstarpgjo zibmaksajumu sist€mas izveides un ieviesanas iespgjas Latvija.

Pétijuma metodes: Datu iegiiSanai tika izmantota anketeSana, ka art veikta sekundaro datu un dokumentu analize.
Iegttie dati tika apstradati, izmantojot aprakstosas statistikas un grafiskas analizes metodes.

Sasniegtie rezultati: izvertetas personu savstarp&jo zibmaksajumu sist€mas ieviesanas iespejas Latvija, analizgjot
teorgtisko pamatu, normativo regul&jumu un iedzivotaju attieksmi. Balstoties uz ieglitajiem datiem, tika izstradati

secinajumi un priekslikumi personu savstarpgju maksajumu risinajumu attistibai Latvija.

Atslegas vardi: zibmaksajumi; datu aizsardziba,; IBAN; finansu pakalpojumi; mobila aplikacija
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Ilvija Senkevi¢a Levke. PAPILDU LABUMU IZMAKSU-IEGUVUMU
IZVERTEJUMS MAZUMTIRDZNIECIBA UN TO IETEKME UZ DARBINIEKU
NOTURESANU

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts: ilvija.senkevica@gmail.com

Zindtniskais vaditajs: Dr.oec. Vita Zarina
Anotacija

Pétijjuma aktualitate: Mazumtirdzniecibas nozaré Latvija darbaspéka mainiba saglabajas 30- 40 % robezas
(Centrala statistikas parvalde 2023- 2025, Eurofound 2023- 2025), radot bitiskus tieSos un netie$os zaudéjumus
uznémumiem. Augsta rotacija palielina izmaksas par darbinieku piesaisti, atlasi un apmacibu, ka arT samazina
produktivitati parejas periodos. Pieaugot konkurencei par darbaspéku un atalgojuma izmaksam, papildu labumu
sisttma kltst par nozimigu instrumentu darbinieku noturéSana un personala izmaksu optimizacija. P&tjjuma
aktualitati nosaka nepiecieSamiba ekonomiski pamatot, kuri labumi sniedz vislielako atdevi un ka tie var mazinat
mainibas raditos zaud&jumus.

Pétijjuma merkis: Veikt mazumtirdzniecibas nozares papildu labumu sisttmas ekonomiskas
efektivitates sekundaro datu analizi, novertgjot izmaksu attiecibu pret ieguvumiem darbinieku noturg$ana un
darbaspéka stabilitate.

Pétijuma metodes: PEtijuma izmantotas datu vaksanas metodes: sekundarie dati (zinatniskas literatiiras analize,
nozares pétijumi, publiski pieejama statistika un normativie akti) un interviju analize. Datu apstradei lietota
aprakstosa statistika, salidzinos$a statistika un grafiska metode (vizualizacija).

Sasniegtie rezultati: P&tijjums parada, ka visizplatitakie papildu labumi mazumtirdznieciba ir veselibas
apdrosinasana, darbinieku atlaides un elastigs darba grafiks. ROI (ieguldijuma atdeves) aprékini apliecina, ka
papildu labumi uzn€mumiem ekonomiski atmaksajas, Tpasi profesionalas apmacibas un veselibas apdrosinasana.
Ekspertu intervijas norada, ka darbinieki arvien vairak novert€ praktiskus labumus, piem&ram, apmaksatas
pusdienas vai transporta izdevumu kompensaciju, kas mazina ikdienas izdevumus un var butiski uzlabot
noturéSanu nozarée.

Atsléegas vardi: mazumtirdznieciba, darbinieks; papildu labumi
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Inese Klimoval, Kristine Krauze-Kursisa2. IEKSEJAS KOMUNIKACIJAS
PROBLEMAS MEDICINAS NOZARE

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinitbas”
E-pasti: linesa66@inbox.lv, 2 kristinekrauze@inbox.Ilv
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija
Pétijuma aktualitate: Veselibas apriipes iestades ikdienas darbs ir cieSi saistits ar savlaicigu un precizu
informacijas apmainu starp dazadam profesionalajam grupam. Nepilniga, novélota informacijas nodosana var radit
kltidas, neskaidribas darba organizacija un negativi ietekmét pacientu droSibu un arst€Sanas kvalitati. leksgjas

komunikacijas kvalitate biitiski ietekmé darba efektivitati, darbinieku labbiitibu un kvalitativu pacientu apripes
nodrosinasanu, tade] §is problematikas izp&te medicinas nozar€ ir Ipasi aktuala.

Pétijuma merkis: Noteikt galvenas ieks€jas komunikacijas problémas medicinas iestades, analiz€jot to iesp&jamo
ietekmi uz darba organizaciju, darbinieku labbtitibu un pacientu apripes kvalitati.

Pétljuma metodes: Datu ieguvei izmantota zinatniskas literatiiras analize, ka arT primaro datu vak$ana -
anket€$ana un intervijas. Papildus izmantoti sekundarie dati. Datu analizei pielietota aprakstosa statistika, grafiska
metode un kvalitativo datu tematiska analize.

Sashiegtie rezultati: P&tjjuma rezultati liecina, ka medicinas nozaré pastav butiski iek$€jas komunikacijas
trikumi. Ir konstatétas nepilnibas informacijas aprité un savlaicigad nodoSana starp darbiniekiem, nodalam un

vadibu. Pamatojoties uz pétijuma rezultatiem, ir izstradati secinajumi.

Atslégas vardi: iekséja komunikdcija;, medicinas nozare; veselibas apripe; pacientu drosiba; darba organizacija
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Irina Zeilare. SKOLOTAJU TRUKUMS IZGLITIBAS NOZARE

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas *
E-pasts: irina_buh@inbox.lv
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Izglitibas sist€ma ir viens no galvenajiem faktoriem valsts socialaja un ekonomiskaja
attistiba. Latvija pedgjos gados arvien biezak tiek diskutéts par pedagogu trikumu, zemo atalgojumu un pieaugoso
darba slodzi, ka ari pieaug pedagogu vidgjais vecums un samazinas jauno specialistu skaits izglitibas sistéma. Sie
faktori var negativi ietekmét gan izglitibas kvalitati, gan jaunieSu motivaciju izvéléties pedagoga profesiju. Tapéc
ir butiski analiz&t skolotaju darba apstaklus un identificét galvenas problémas, kas ietekmé izglitibas sisteémas
efektivitati un valsts ekonomisko attistibu.

Pétijuma meérkis: analizét skolotaju trikuma cg€lonus izglitibas nozaré un izvertét §is problémas ietekmi uz
izglitibas sistému un darba tirgu Latvija, ka arT piedavat iesp&jamos risinajumus pedagogu piesaistei un noturésanai
profesija, balstoties uz datiem un informaciju no Latvijas Izglitibas un zinatnes ministrija un citiem izglitibas
nozares avotiem.

Pétijuma metodes: p&tijuma izstrades procesa tika izmantotas vairakas p&tijuma metodes. Tika veikta zinatniskas
literatiiras analize, lai izp&titu skolotaju trikuma c€lonus un ta ietekmi uz izglitibas sist€ému. Tapat tika analizeti
statistikas dati un izglitibas nozares dokumenti no Latvijas Izglitibas un zinatnes ministrija un citiem oficialiem
avotiem Latvija.

Pétijuma tika izmantota ari datu analizes metode, lai izvértétu informaciju par pedagogu skaitu, atalgojumu un
darba apstakliem. Sis metodes palidzgja noteikt galvenos faktorus, kas ietekmé skolotaju trikumu izglitibas
nozar€, ka arf izdarit secindgjumus un izstradat iesp&jamos problémas risinajumus.

Sasniegtie rezultati: pétjjuma rezultati liecina, ka skolotaju darba apstaklus Latvija ietekm€ vairaki bitiski faktori,
tostarp nepietickams atalgojums, liela darba slodze, pedagogu novecosanas un nepietickams jauno specialistu
skaits profesija. Petijums paradija, ka skolotaju trikums var negativi ietekmét izglitibas kvalitati, palielinat
skolotaju darba slodzi un radit grutibas nodroSinat kvalitativu macibu procesu izglitibas iestades. Tapat tika
secinats, ka problémas risinasanai nepiecieSami ilgtermina pasakumi, pieméram, konkurétsp&jigaks atalgojums,
labaki darba apstakli un lielaks atbalsts jaunajiem pedagogiem.

Atslégas vardi: izglitibas nozare, skolotdaji; macibu process
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Jana Afanasjeva. KRAJUMU PARVALDIBA KA EKONOMISKAS EFEKTIVITATES
INSTRUMENTS SIA “LATS VEIKALI”

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasts: jafanasjeva@inbox.lv
Zinatniskais vaditdjs: Dr.oec. Kaspars Steinbergs

Anotacija

Pétijjuma aktualitate: Mazumtirdzniecibas nozare darbojas augstas konkurences un salidzino$i zemas
rentabilitates apstaklos, tapéc efektiva krajumu parvaldiba ir biitisks uznémuma darbibas nodrosinasanas un
finansu rezultatu uzlabosanas faktors. P&tijumi liecina, ka mazumtirdznieciba rodas krajumu zudumi un uzskaites
neprecizitates, kas var biitiski ietekm&t uznémuma ekonomisko efektivitati.

Pétijuma meérkis: Izvertet krajumu parvaldibu ka ekonomiskas efektivitates instrumentu un analizgt tas ietekmi
SIA “Lats veikali”.

Pétijuma metodes: P&tijuma izmantota literatliras analize, Centralas statistikas parvaldes datu analize, uzn€émuma
finansu datu analize un finan$u raditaju aprékini, ka art kvalitativa petijuma metode — struktur€tas intervijas ar STA
“Lats veikali” strukttirvienibu vaditajiem.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka krajumu parvaldiba butiski ietekm& uzpémuma darbibas
efektivitati. FinanSu analize paradija, ka 2024. gada krajumu aprite pasliktinajas, savukart interviju rezultati norada
uz galvenajam problémam — cilvéciska faktora raditam kltidam, krajumu zudumiem un nepietieckamu kontroli.
Tika konstatgts, ka nepietiekama krajumu parvaldiba var negativi ietekmé&t uznmuma finansu rezultatus, savukart
efektiva kontrole un inventarizacija ir butiski instrumenti krajumu uzskaites precizitates un parvaldibas
efektivitates uzlabo$anai.

Atsléegas vardi: krajumu parvaldiba; mazumtirdznieciba, finansu raditaji; ekonomiska efektivitate; krajumu
uzskaite
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Janis Buss!, Dmitrijs Arhipovs?, Matiss Strjuks®, Unda Viksna*. GIMENES MAJOKLA
ATBALSTA FONDS KA FINANSU INSTRUMENTS PIRMAS IEMAKSAS
SLIEKSNA MAZINASANAI LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”’

E-pasti: Yjanis.buss969@gmail.com, 2dmarhp@gmail.com, *matissstrjuks@gmail.com,
4Viksna.unda@gmail.com

Zinatniskie vaditaji: Dr.oec llona Lejniece, PhD cand. Atis Bickovskis
Anotacija

Pétijuma aktualitate: Majokla pieejamibas probléma Latvija ir biitiska socialekonomiska probléma, kas ietekmé
gimenu finansialo stavokli un [émumus par gimenes paplasinasanos. Lai gan dala majsaimniecibu sp&j uznemties
ilgtermina kreditsaistibas, pirmas iemaksas uzkrasana daudzam gimen&m ar bé&rniem joprojam ir nozimigs $kerslis
majokla iegadei. ST nesakritiba starp maksatsp&ju un majokla iegadi rada strukturalu iestréguma efektu, kura
dzivosana Tres tirgl ne tikai patere finanSu resursus, bet arT attalina iesp&ju uzkrat kapitalu. Empiriskie dati liecina,
ka vairak neka 80% respondentu majokla iegades jautdgjumu saista ar [Emumu par gimenes paplasinasanu.

Pétijuma merkis: Izstradat konceptualu finanSu instrumenta modeli- Gimenes majokla atbalsta fondu- pirmas
iemaksas sliek$na mazinaanai un majoklu pieejamibas uzlabo$anai gimeném ar bérniem, vienlaikus veicinot
pozitivas demografiskas tendences un ilgtermina socialekonomisko stabilitati Latvija.

Pétijjuma metodes: PEtljuma izmantota kombingta pieeja, apvienojot kvantitativo un kvalitativo analizi.
Empiriska baze balstita uz 2026. gada veiktu tieSsaistes aptauju, kura piedalijas 177 respondenti, analiz&jot
respondentu viedoklus par majokla pieejamibu un tas ietekmi uz gimenes plano$anu. Papildus veikta sekundaro
datu analize par demografiskajam tendencém un nekustama Tpasuma tirgus attistibu, ka arT izstradats konceptuals
finan$u mehanisma modelis.

Sasniegtie rezultati: P&tljuma rezultata izstradats priekSlikums valsts lidzfinansétam mehanismam pirmas
iemaksas atbalstam Iidz 20 000 EUR apmera, paredzot to ka bezprocentu aizdevumu ar atliktu atmaksas periodu.
Piedavatais modelis balstits uz rot€josa fonda principu, kas lautu nodrosinat finansu Iidzeklu atkartotu izmantoSanu
un programmas ilgtsp&ju, saglabajot zemu fiskalo slogu valsts budzetam. Modeli ietverti arT papildus motivejosi
elementi gimeném ar bérniem. Tiek prognozets, ka programmas ievie$ana uzlabos majoklu pieejamibu, stimulés
dzimstibu, ka ar1 radis pozitivu ietekmi uz ekonomikas attistibu un socialo labklajibu Latvija.

Atslegas vardi: majokla pieejamiba, demografija; valsts atbalsts,; gimenes politika; finansu instruments
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Kristaps Dambinieks. UZNEMEJDARBIBAS RISKI AS “LATVIJAS FINIERIS” UN TO
IETEKME UZ UZNEMUMA ATTISTIBU

Ekonomikas un kultaras augstskola, studiju programma “Vadibu zinibas”
E-pasts: kristaps.dambinieks@finieris.lv
Zinatniskais vaditajs: Mg.iur. Natlja Verina

Anotacija

Pétijuma aktualitate: Uznemejdarbibas risku parvaldiba ir viens no nozimigakajiem faktoriem, kas nodrosina
uzn€muma stabilu attistibu, jo IpaSi nozar€s, kuras ir ciesi saistitas ar eksportu, izejvielu pieejamibu un globalo
tirgu svarstibam. AS “Latvijas Finieris”, kas ir vadoSais saplaksna razotajs Latvija un Baltijas valstis, ka viens no
vadosajiem kokapstrades nozares uznémumiem Latvija darbojas mainiga ekonomiska un geopolitiska vide, kur
uznémuma attistibu var ietekmét piegazu kédes trauc€jumi, resursu cenu pieaugums un normativas prasibas
ilgtspgjas joma. Tas pamato aktualitati risku, , kas var ierobezot uznémuma izaugsmi un konkurétspgju, analizei.

Pétijuma meérkis: identificét galvenos uznéméjdarbibas riskus AS “Latvijas Finieris” darbiba un novertét So risku
ietekmi uz uzpne@muma attistibu, konkurétspgju un ilgtermina darbibas stabilitati, lai darba rezultata izstradatu
priekslikumus risku mazinasanai.

Pétijuma metodes:

1. Zinatniskas literatiiras un teorétisko avotu analize par uznéméejdarbibas risku veidiem un risku vadibas
pieejam

2. Sekundaro datu analize, izmantojot publiski pieejamo informaciju par AS “Latvijas Finieris” darbibu,
nozares apskatus un uznémuma attistibas virzienus.

3. Secinos$a metode

Sasniegtie rezultati: Pétijums tick veikts, lai noskaidrotu, cik biitiski AS “Latvijas Finieris” attistibu ietekmé&
tirgus pieprasijuma svarstibas, energoresursu cenu izmainas, piegades k&des riski un geopolitiskie faktori. Tiks
secinats, vai vienlaikus uznémuma attistibas potencialu veicina arT ieguldijumi inovacijas, ilgtsp&jiga razosana un
eksporta tirgu diversifikacija. Tiks izstradati priekslikumi risku mazinasanai, uzsverot, vai pastav nepieciesamiba
stiprinat risku vadibas sistému un ilgtermina strat€gisko planosanu.

Atslegas vardi: uznémejdarbibas riski; rvisku vadiba; Latvijas Finieris, kokapstrades nozare; uznémuma attistiba
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Laura Paskalova?, Angelina Filipova?, Gvido Miezis®. MAJOKLU PALIDZIBAS
SISTEMAS EFEKTIVITATE LATVIJAS PASVALDIBAS: PARVALDIBAS
IZAICINAJUMI UN NORMATIVAS PILNVEIDES PRIEKSLIKUMI

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinitbas”
E-pasti: laura.paskalova@inbox.lv, 2angelinagela03@gmail.com:  miezisgvido@gmail.com
Zinatniskais vaditajs: Dr.oec. llona Lejniece

Anotacija

Pétijuma aktualitate: Pasvaldibu majoklu palidzibas sisteémas efektivitate ir nozimigs publiskas parvaldibas
jautajums, jo pasvaldibam janodroSina palidziba personam, kuram nepiecieSams risinat majokla jautajumu.
Pasvaldibam nakas saskarties ar pietiekoSi lieliem izaicindjumiem, nodroSinot pietiekamu un kvalitativu
dzivojamo fondu sociali visneaizsargatakam personam. Petljuma aktualitati nosaka nepietickams un ne vienmer
kvalitattvs pasvaldibu dzivojamais fonds, ilgi palidzibas sanemsanas termini, ka arT atSkiriga majoklu palidzibas
organiz€Sanas prakse Latvijas pasvaldibas.

Pétijuma meérkis: Petijuma mérkis ir izvertet majoklu palidzibas sist€émas efektivitati Latvijas pasvaldibas un
izstradat priekSlikumus tas parvaldibas pilnveidei, tostarp normativa regul@juma uzlabosanai, izstradajot
grozijumus likuma “Par palidzibu dzivokla jautajumu risinasana”. P&tjjuma uzmaniba pieversta dzivojama fonda
pieejamibai un kvalitatei, palidzibas rindas organizacijai, prioritaro personu grupu noteikSanai un pasvaldibu
savstarpgjas sadarbibas iesp&jam.

Pétijjuma metodes: P&tijuma izmantotas kvantitativas un kvalitativas pétniecibas metodes, salidzinosa analize,
dokumentu un normativo aktu analize, ka arT datu triangulacija. Empirisko datu iegiisanai veikta digitala aptauja,
kura piedalijas 21 Latvijas pasvaldiba, analiz&jot dzivojama fonda apjomu, tehnisko stavokli, rindu organizaciju
un prioritaro grupu noteiksanas praksi. Papildus organiz&tas klatienes intervijas ar divu pasvaldibu parstavjiem, lai
padzilinati analizétu identific€tas parvaldibas problémas, Ipasu uzmanibu pieversot likuma “Par palidzibu dzivokla
jautajumu risinasana” piemerosanai prakse.

Sasniegtie rezultati: Petjjuma rezultati liecina, ka vairakas pasvaldibas dzivojamais fonds ir nepietickams vai
tehniski neatbilstoss talitejai apdzivosanai, savukart palidzibas sanems$anas termini nereti parsniedz sapratigu laika
periodu. Konstatgtas biitiskas atSkiribas prioritaro personu grupu noteiksSana, palidzibas rindas organizacija un
normativa regul&juma interpretacija. Izstradati priekslikumi majoklu palidzibas sistémas pilnveidei, paredzot
skaidrakus palidzibas sniegSanas terminus, Tres kompensacijas mehanismu un pasvaldibu savstarpgjas sadarbibas
modeli.

Atsleégas vardi: majoklis; majoklu politika, pasvaldibu palidzibas efektivitate, dzivojamais fonds; normativa
pilnveide
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Elina Ivane!, Laura Lazdina?, Jilija Timo§¢uka®. AKTIVA TURISMA
PAKALPOJUMA “RODELU TRASE” PIEPRASIJUMA UN TO IETEKMEJOSO
FAKTORU ANALIZE LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasti: lelina.ivanel@gmail.com, ?lazdinalaura@inbox.lv, 3julija.timowuk@gmail.com
Zindtniskais vaditdjs: Dr.oec. Vita Zarina

Anotacija

Pétljuma aktualitate: Aktivais tirisms ir nozimiga Latvijas tirisma nozares sastavdala, kas veicina regionalo
ekonomisko attistibu, uznéméejdarbibas aktivitati, viet€jo un arvalstu tlristu piesaisti. Aktivas atpiitas pakalpojumi,
tostarp rodelu trases, kllist arvien popularaki, jo piedava daudzveidigas izklaides iesp&jas dazadam
mérkauditorijam, Tpasi gimeném ar b&rniem, jaunieSiem un turistiem.

Latvijas Tirisma un pasakumu nozares eksporta veicinasanas stratégija lidz 2027. gadam uzsvérts, ka tirisma
nozares attistibai ir biitiska nozime Latvijas ekonomikas izaugsmé, un ir nepiecieSams attistit konkur€tsp&jigus un
pieprasitus thrisma produktus, kas veicina tiiristu piesaisti un stiprina konkurétsp&ju (Ekonomikas ministrija,
2023). Pieaugot aktiva tirisma infrastruktiiras attistibai un rodelu trasu pakalpojumu piedavajumam, palielinas
konkurence starp uznémumiem, kas sniedz Iidzigus pakalpojumus.

Uznémumiem ir butiski izprast pakalpojuma pieprasijumu ietekmgjoSos faktorus un klientu vajadzibas, lai
nodrosinatu konkurétspgju un veiksmigu uzné€mejdarbibas attistibu aktiva tlirisma tirgd.

Pétijuma meérkis: Noteikt aktiva tirisma pakalpojuma “Rodelu trase” pieprasijuma galvenos faktorus Latvija.

Pétijuma metodes: P&tfjums balstas uz sekundaro datu analizi, izmantojot publiski pieejamos informacijas avotus
par aktiva tlirisma nozari Latvija, ka arT informaciju par “rodelu trase” pakalpojumu piedavajumu. Kvantitativa
dala ietver anket€Sanu, kura izmantoti standartiz&ti jautajumi, lai noskaidrotu respondentu viedokli par aktiva
tirisma pakalpojuma “rodelu trase” izmantoSanu un galvenajiem faktoriem, kas ietekmé pakalpojuma izvéli.

Datu apstradei tika izmantota aprakstosa statistika, analiz&jot atbilzu biezumu un procentualo sadalfjumu, ka ari
grafiska metode, vizualiz€jot iegiitos datus diagrammu veida, lai uzskatami attélotu galvenas tendences.

Sasniegtie rezultati: Petfjuma rezultata tika identific€ti galvenie faktori, kas ietekmé rodelu trasu pakalpojuma
pieprasyjumu Latvija. Konstatéts, ka biuitiskakie faktori ir droSiba, atrasanas vieta, pakalpojuma kvalitate un cenu
politika. Aptaujas rezultati liecina, ka lielaka dala respondentu rodelu trases izmanto neregulari, tomér izrada
augstu interesi par pakalpojumu nakotng, kas norada uz pieprasijuma attistibas potencialu. Tapat tika noskaidrots,
ka rodelu trases visbiezak apmekl&tas kopa ar gimeni vai draugiem, kas apliecina pakalpojuma socialo raksturu.
Veikta uzn@émumu salidzino$a analize paradija, ka cenu politika un papildu pakalpojumu piedavajums butiski
ietekmé uzne€mumu konkur€tsp&ju aktiva tiirisma tirgd.

Atslégas vardi: aktivais tivisms, rodelu trase; pieprasijums, cenu politika
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Linda Silska. KVALITATES VADIBAS SISTEMAS NOZIME NEKUSTAMO
IPASUMU APSAIMNIEKOSANAS UZNEMUMU DARBIBAS PILNVEIDE

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts: linda.silska@gmail.com
Zinatniskais vaditajs: Mag.oec. Janis Pildavs

Anotacija

Pétijuma aktualitate: Lielaka dala Latvijas sabiedribas dzivo dzivoklos un Latvija ir viens no augstakajiem
raditajiem Eiropa attieciba uz majokla veidu. Nemot vera, ka majoklis ir galvena cilvéka pamatvajadziba, kas pilda
vairakas funkcijas, svariga ir ta kvalitativa apsaimniekoSana. Musdienu sabiedriba arvien vairak pieaug klientu
gaidas péc kvalitativa pakalpojuma, jo uznémumi strada brivaja tirgii un kvalitate ir viens no stlirakmeniem, kas
nodrosina konkur€tsp&ju. Jau ieprieks veikto petijumu dati un statistika liecina par bitisku kvalitates trikumu
majoklu apsaimniekosSanas un politikas joma Latvija. Dzivojamais fonds ir novecojis un nozare neattistas. Lai
nodrosinatu kvalitativu majoklu apsaimniekoSanu, uzn€émumiem jaspgj sava darbiba ievérot efektivitates un
kvalitates principus, vienlaikus nemot véra normativos aktus un klientu gaidas. Tap&c jo Ipasi svarigi ir izpétit
apsaimniekoS$anas nozares popularakos uznémumus un to publiskoto informaciju par sniegto pakalpojumu
kvalitati, lai izvertetu kvalitates standartu piem&roSanas iesp&jas nozare.

Peétljuma meérkis: Novertet ISO 9001 standarta pieméroSanas iesp&jas nekustama IpaSuma apsaimniekoSanas
nozare un ta ietekmi uz uzn€émuma pamatdarbibas rezultatiem.

Pétijuma metodes: Lai sasniegtu p&tfjuma mérki un formul&tos uzdevumus, izmantotas $adas metodes: sekundaro
datu analize, esoSo p&tfjumu un interneta resursu analize, statistikas datu analize, aprakstosa statistika.

Sasniegtie rezultati: [zp&tita informacija un ieprieksgjie petijumi par majoklu nozari Latvija, ISO 9001 standartu
un lielakajiem daudzdzivoklu maju apsaimniekotdjiem. Tika analizéta uzn@mumu finansu informacija un noteikti

nozares lideri. P&c datu atlases tika izp&tita pieejama informacija par uzneémumos ieviestajam kvalitates sistémam.

Atslegas vardi: kvalitates vadiba, 1SO 9001, nekustamais ipasums, pamatdarbibas rezultati
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Marita Sipulina. ATTALINATA DARBA IETEKME UZ DARBINIEKU
APMIERINATIBU RIGAS VALSTSPILSETAS PASVALDIBAS FINANSU
DEPARTAMENTA NEKUSTAMA IPASUMA NODOKIA PARVALDE

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts:sipulinamarita@gmail.com

Zinatniskais vaditajs: Mg.jur.Natalja Verina
Anotacija

Pétijuma aktualitate: PE€dgjo gadu laika darba organizacija daudzas iestades ir biitiski mainijusies. Attalinatais
darbs, kas agrak tika izmantots salidzino§i reti, ir kluvis par ikdienas praksi. To veicinajusi gan tehnologiju
attistiba, gan nepiecieSamiba pielagoties miisdienu darba tirgus prasibam. Ari publiskaja parvald€ arvien biezak
tiek izmantotas iesp&jas stradat arpus biroja telpam, kas ietekmé gan darba organizaciju, gan darbinieku pa$sajiitu.

Darbinieku apmierinatiba ir viens no faktoriem, kas ietekmé darba kvalitati, motivaciju un vélmi turpinat darba
attiecibas. Ja darbinieks ar savu darbu ir apmierinats, vin§ pienakumus veic ripigak un ar lielaku atbildibas sajutu.
Tapec ir svarigi saprast, ka attalinatais darbs ietekmé darbinieku ikdienu un atticksmi pret saviem pienakumiem.

Pétijuma merkis: noskaidrot, ka attalinatais darbs ietekme& darbinieku apmierinatibu Rigas valstspilsétas
pasvaldibas Finansu departamenta Nekustama Ipasuma nodokla parvaldg.

Pétijuma metodes: P&tijuma izstrades gaita tika veikta zinatniskas literatiiras un normativo aktu analize, ka ar1
Parvaldes darbinieku aptauja. Iegttie dati tika analiz&ti, izmantojot aprakstoSas statistikas metodes un
kontentanalizi.

Sasniegtie rezultati: parada, ka attalinatais darbs kopuma tiek vertets pozitivi. Daudzi darbinieki atzinigi noverte
iesp&ju elastigak planot savu darba dienu un vieglak saskanot darbu ar privato dzivi. Taja pasa laika tika konstatéti
arT trukumi, pieméram, tas, ka dala darbinieku strada ar saviem personigajiem datoriem, kas biezi ir novecojusi
vai 1éni. Kopuma var secinat, ka attalinata darba veiksmiga istenoSana liela méra ir atkariga no darba organizacijas
un vadibas atbalsta.

Atslegas vardi. attalinatais darbs; darbinieku apmierindatiba, parvalde

140



OMIKAS UN KULTURAS
TSKOLA

ek

Paula Kirtovska. ROKU DARBA KERAMIKAS TRAUKU RAZOSANAS
ATTISTIBAS IESPEJAS LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasts: paulakirtovska@inbox.lv
Zinatniskais vaditajs: Dr. oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Miusdienas sabiedriba arvien biezak noverte un izvélas majrazotaju raditos produktus, pat
ja to cena nereti ir augstaka neka masu tirdzniecibas veikalos vai interneta platformas pieejamajiem analogiem. Ar
rokam darinati keramikas trauki biezi vien ir salidzinosi dargi un ievérojamai sabiedribas dalai var but finansiali
mazak pieejami.
S1 pétijuma mérkis ir noskaidrot, kada dala sabiedribas ir gatava maksat par rokam darinatiem keramikas traukiem
pat desmit reizes vairak neka par Iidzigiem izstradajumiem, kas pieejami, piem&ram, veikala ,,Pepco”. Tiek
analizEts arf tas, cik nozimiga patérétajiem ir produkta pievienota vértiba, izcelsme, kvalitate un taja iegulditais
roku darbs.
Ka norada Jessica Aktionare: “Rokam darinatas lietas médz biit tik dargas, ka tikai neliela dala iedzivotaju tas
var atlauties. Un tomér lietu radiSana ar rokam ir tik biitiska cilvéka bitibas sastavdala.” Sis citats atspogulo
rokdarbu biitisko nozimi misdienu sabiedriba, uzsverot gan to emocionalo un kultiiras vertibu, gan ari
ckonomiskos izaicinajumus.

Pétijjuma meérkis: Izpetit keramikas trauku razoSanas sektora attistibas iesp&jas Latvija un izvertet paterétaju
pieprastijumu pec rokam darinatiem keramikas izstradajumiem.

Pétijuma metodes: PEtljuma planots izmantot literatiiras un sekundaro datu analizi, ka arT kvantitativo petfjuma
metodi - patérétaju aptauju (anket€Sanu). Literatiiras analize sniegs teor&tisko pamatojumu par keramikas nozares
attistibas tendencem, savukart aptaujas rezultati laus noskaidrot paterétaju viedokli, pirkSanas paradumus un
gatavibu iegadaties rokam darinatus keramikas traukus.

Sasniegtie rezultati: P&tjjuma rezultata iegiits priekSstats par pieprasijumu péc rokam darinatiem keramikas
traukiem Latvija, identificéts potencialais klientu segments un novértéta patérétaju gataviba maksat par $ada veida
izstradajumiem. Tapat noskaidrots patérétaju viedoklis par produkta kvalitates svarigumu, izcelsmi un pievienoto

vertibu, ka arT izvertétas jauna uzne€muma izveides un rentabilitates iesp&jas Saja nozarg.

Atslegas vardi: Keramika; majrazoSana; pieprasijums, tirgus
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Paula Svece. LATVIJAS KANDIDATU GATAVIBA DARBAM BIZNESA AVIACIJA:
VAJADZIBAS UN RISINAJUMI

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts: paula.svece@gmail.com
Zinatniskais vaditajs: Dr.oec.Vita Zarina

Anotacija

Pétijuma aktualitate: Biznesa aviacija vairs nav tikai luksusa pakalpojums, bet gan strat€égisks ekonomikas
instruments. Ta veido aptuveni 8% no kopéja aviacijas apjoma Eiropa un Iidz 2030. gadam tiek prognozéts, ka
nozare piesaistis vairak neka 120 miljardus eiro arvalstu tieSo investiciju (P&étjjums par biznesa aviaciju 2025
Eiropa, 2025). Sada méroga izaugsme rada tieSu spiedienu uz darba tirgu, pieprasot kandidatus ar specifiskam
kompetencem. Latvijas ka Baltijas regionala aviacijas centra pozicijas nostiprinas. Lidostas “Riga” attistibas plani
lidz 2050. gadam un FBO RIGA terminala starptautiskie panakumi apliecina, ka infrastruktiira ir sasniegusi
augstako Eiropas Iimeni. “Rail Baltica” integracija un Rigas lidostas transformacija par daudzfunkcionalu
mobilitates mezglu radis jaunas darba iespgjas, tacu vienlaikus palielinas konkurenci par talantigakajiem
kandidatiem. Lidz ar to rodas nepiecieSamiba izvertét Latvijas kandidatu faktisko gatavibu un identificét triikstosas
prasmes, lai nodro$inatu nozares ilgtsp&jigu attistibu un starptautisko konkurétsp&ju.

trikstosas profesionalas kompetences un noteikt nepiecieSamos risinajumus persondla sagatavoSanas procesa
uzlabos$anai.

Pétijuma metodes: kombingts pétfjums, izmantojot gan sekundaro datu analizi, gan primaras kvalitativas un
kvantitativas izp&tes metodes, lai nodroSinatu ieskatu biznesa aviacijas nozaré un personala sagatavotiba.

Sasniegtie rezultati: Latvijas kandidati nav pietickami sagatavoti darbam biznesa aviacija, jo valsti triikst
specializ€tu apmacibu, kas kave vinu konkurétsp&ju starptautiskaja darba tirga.

Atslégas vardi: biznesa avidcija, VIP serviss, stjuartu kompetences; avidcijas izglitiba
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Santa Skenderska. BRAUKSANAS KULTURAS IETEKME UZ AUTO NOMAS
UZNEMUMU PELNAS IESPEJAM LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zintbas”
E-pasts: santaskenderska@gmail.com
Zinatniskais vaditajs: Dr. oec. Vita Zarina

Anotacija

Pétijuma aktualitiate: Auto noma ir strauji attistfjusies un guvusi popularitati gan Latvija, gan arpus tas. Sobrid
ikdiena vairs nav iedomajama bez iespgjas &rti sev panemt auto un nokliit vélamaja mérki. Tacu ta ir arT biznesa
joma, kura ietver sevi lielu risku parvaldibu. Ka viens no galvenajiem riska faktoriem ir braukSanas kultiira un
vadttaju atticksme. Slikta braukSanas kultiira izraisa satiksmes negadijumus, auto bojajumus un rada zaud&jumus
uzn€mumam. Latvija biezi tiek runats par labas brauksanas kulttras triikumu, tap&c svarigi saprast kada méra tas
ietekmé auto nomas uznémumu pelnas iesp&jas Latvija. (JaraSuniene u.c., 2024)

Pétijuma meérkis: Identificét braukSanas kultiiras ietekmi uz auto nomas uzp€mumu pelnas iespgjam.

Pétijuma metodes: Sekundaro datu analize par 2 pétijumiem- psihologiskie faktori kas ietekmé braukSanas
kultliru, p&tijums par auto nomas uznémumiem ka biznesa sektoru un potencialo risku parvaldibu, un kvantitativa
pétijuma metode- aptauja. Datu apstrades metodes ir aprakstosa metode un grafiska datu att€losana.

Sasniegtie rezultati: PEtjjuma noskaidrots, ka Latvija braukSanas kultiira ir vidéja limena ar lielu darbu nakotng,
kas biitu jauzlabo. Respondenti ik dienu sastopas ar citiem vaditajiem, kas parkapj atrumu, satiksmes noteikumus
un neciena citus satiksmes dalibniekus. Auto nomas uznémumu pelna tiek ietekméta un ir laicigi jaapzinas riski
un tie jarisina ar, pieméram, tehnologiskiem risindgjumiem (parkapumu ierobezoSana, GPS) un stingrakas liguma
prasibas pret auto nomas pakalpojuma neémejiem.

Atslégas vardi: brauksanas kultiira; auto noma; pelna; Latvija; risku parvaldiba
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Simona Ti$¢enko. DARBINIEKU MOTIVACIJAS NOZIME UZNEMUMA
“CAFFEINE” DARBIBAS EFEKTIVITATE

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts: tiscenkosimona@gmail.com
Zindtniskais vaditdjs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Mazumtirdznieciba darba rezultatu nosaka cilvékfaktors — darbinieku attieksme, darba
temps un sp&ja saglabat vienmerigu apkalposanas kvalitati arT intensivas slodzes periodos. Pieaug konkurence,
uznémumiem kluist svarigi ne tikai piesaistit darbiniekus, bet arT noturét motivaciju ikdienas darba, jo tas tiesi
atspogulojas darba efektivitatt un klientu pieredze. Latvijas officialas statistikas dati liecina par
mazumtirdzniecibas apgrozijuma pieaugumu 2026. gada janvari salidzinajuma ar iepriek§€ja gada attiecigo
periodu, kas norada uz dinamisku tirgus vidi un augstakam prasibam darba organizacijai. (Central Statistical
Bureau of Latvia, 2026) Vienlaikus p&tijjumos ir konstatéta saistiba starp darbinieku motivaciju un organizacijas
sniegumu, kas nozimé, ka motivacijas vadiba var biit praktisks instruments darba efektivitates uzlabosanai (Amin
et al., 2024). Tade] ir batiski izvertet darbinieku motivacijas nozimi darba efektivitaté uznémuma — “Caffeine”
viena Rigas kafejnica, lai iegilitie secinajumi biitu izmantojami realu uzlabojumu planosanai.

Pétijuma merkis: Izvertet darbinieku motivacijas nozimi uznémuma “Caffeine” darbibas efektivitate.

Pétijuma metodes: Zinatniskas literatliras analize, statistikas datu un uznémuma publiski pieejamas informacijas
analize, anonima aptauja, procentuala sadalijuma, aritmétiska vidgja un efektivitates indeksa aprékins. Empiriskaja
dala aptaujati 10 vienas Rigas “Caffeine” kafejnicas darbinieki, kas veido 71,4 % no konkrétas kafejnicas
personala. Sasniegtie rezultati: 60 % respondentu motivaciju vértgja ka zemu vai vidéju, 80 % noradija, ka
motivacija ietekmeé uznémuma darbibas efektivitati, bet darbiniekiem ar augstu motivacijas [imeni efektivitates
indekss bija 2,8, savukart zemas vai vid€jas motivacijas grupa - 1,9. P&tijums apliecina, ka motivetaki darbinieki
strada atrak, kvalitativak apkalpo klientus un pielauj mazak kladu.

Atslégas vardi: motivdcija, darba efektivitate; klientu apkalposana; Caffeine; mazumtirdznieciba
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Valérija Zabolotska®, Simona Blima?, Enija FiSere®. KLIENTU UZTICIBAS UN
LOJALITATES VEIDOSANAS MEHANISMI APDROSINASANAS BROKERU
UZNEMUMOS: IZAICINAJUMI UN ATTISTIBAS PERSPEKTIVAS

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”
E-pasti: lvalerija.zabolotska@gmail.com, 2simonaromanova94@gmail.com, 3enijafisere4@gmail.com
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Apdrosinasanas starpnieka darba klienta uztic€Sanas ir viens no svarigakajiem aspektiem.
Klients biezi pats nevar pilniba salidzinat visas biitiskas atSkiribas starp apdroSinasanas sabiedribu piedavajumiem,
piem&ram, pasriskos, seguma ieklautajos riskos, apdrosinasanas izn@mumos un atlidzibu izmaksas kartiba. Tapéc
apdrosinasanas brokerim nepietiek tikai salidzinat piedavajumus, bet ir jaspgj klientam saprotami izskaidrot, kur$
risinagjums konkrétaja situacija ir piemérotakais. Ja komunikacija ir saprotama un savlaiciga, klients jiitas drosak
un biezak turpina sadarbibu. Apdrosinasanas brokeru uzneémumiem tas palidz saglabat klientus un uzturét stabilaku
klientu portfeli, jo lojali klienti atjauno polises un iesaka apdrosinasanas brokeri citiem.

Pétijuma mérkis: noteikt praktiskus risinagjumus, ka apdrosinasanas brokeru uznémumi var stiprinat sadarbibu ar
klientiem.

Pétijuma metodes: Darba izmantotas Sadas datu ieguves un apstrades metodes: teorétiskas literatliras analize,
Latvijas Bankas apdrosinasanas brokeru nozares statistikas analize par periodu no 2020. Iidz 2024. gadam,
strukturéta tieSsaistes aptauja, aprakstosa statistika, Pearson korelacijas analize un Cronbach alfa koeficients.
Aptauja tika verteta uzticiba apdro§inasanas brokerim, komunikacijas kvalitate, pakalpojuma vertiba, lojalitate un
klientu apmierinatiba.

Sasniegtie rezultati: Aptauja piedalijas 100 respondenti. Aptaujas rezultati rada, ka uzticibu apdros§inasanas
starpniekam visvairak veido dro§ibas izjlita, apdro§inasanas piedavajumu nosacTjumu caurspidigums, klienta
interesSu parstaviba un skaidra risku izskaidrosana. Klienta lojalitati stiprina savlaiciga komunikacija, personalizeti
apdroSinasanas piedavajumi, atra problémsituaciju risindSana un regulara klienta apdroSinasanas vajadzibu
parskatiSana. Iegiitie dati parada, ka klientiem ir svariga ne tikai zemaka apdro$inaSanas prémija, bet ar sajiita, ka
brokeris saprot vinu vajadzibas un palidz izvél&ties visatbilstoSako apdrosinasanas piedavajumu.

Atslegas vardi: uzticiba, lojalitate; apdrosindsanas brokeri; pakalpojuma kvalitate; komunikacija
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Valters Pilkis', Laine Leonova CENU AKCIJU IETEKME UZ LATVIJAS
STUDENTU PIRKSANAS UZVEDIBU MAZUMTIRDZNIECIBA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasti: lvalters.pilkis@gmail.com, 2I.leonova@inbox.lv
Zinatniskais vaditajs: Dr.oec. Vita Zarina

Anotacija

Pétijuma aktualitate: Misdienu mazumtirdzniecibas vid€ cenu akcijas kltist arvien nozimigakas, jo tas butiski
ietekmé paterétaju pirkSanas uzvedibu. Pieaugosa konkurence un digitalas vides attistiba veicina dazadu akciju
formu izmanto$anu. Ipadi aktudls §is jautdjums ir studentu vidd, jo § paterétaju grupa biexi saskaras ar
ierobezotiem finan$u resursiem un aktivi mekl€ izdevigus piedavajumus. Tadel ir svarigi izprast, ka cenu akcijas
ietekmé studentu iepirkSanas paradumus Latvija.

Pétijuma meérkis: Noskaidrot, ka cenu akcijas ietekmé Latvijas studentu pirkSanas uzvedibu mazumtirdznieciba.

Pétijuma metodes: P&tljuma tika izmantota kvantitativa pétijuma metode - tieSsaistes aptauja. Aptauja piedalijas
78 Latvijas augstskolu studenti. Datu iegiiSanai tika izmantoti strukturéti slégtie jautajumi, savukart datu analizei
tika pielietota procentuala analize un rezultatu vizualizacija diagrammu veida.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka cenu akcijas batiski ietekmé studentu pirkSanas uzvedibu.
Lielaka dala studentu regulari pievér§ uzmanibu akcijam, izmanto atlaides un ir gatavi mainit ierastos zimolus
izdevigaku piedavajumu del. Tika konstatéts, ka popularakie akciju veidi ir procentualas atlaides, digitalie kuponi
un komplektu piedavajumi. Tapat nozimiga ir digitalas vides ietekme, kas veicina aktivu akciju mekleé$anu un
izmantoSanu.

Atslégas vardi: cenu akcijas, patérétdju uzvediba, studenti; mazumtirdznieciba,; cenu jutigums
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Vladislavs Bizans!, Viesturs Titovs2, APKALPOSANAS KVALITATES UN KLIENTU
APMIERINATIBAS LOMA KAFEJNICU KONKURETSPEJAS CELSANA LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”
E-pasti: vladislavbizhan@gmail.com, 2titovsviesturs@gmail.com
Zindtniskais vaditajs: Dr.oec. Vita Zarina
Anotacija
Pétijjuma aktualitate: Darba aktualitate saistita ar pieaugo$o konkurenci sabiedriskas €dinasanas nozarg, kur
uznémumu panakumus arvien vairak nosaka ne tikai produktu kvalitate, bet arT klientu pieredze un apkalposanas

Iimenis. Latvija &dinaSanas nozare ir nozimiga ekonomikas sastavdala, kura nodarbinati tukstosi cilveku un kas
sniedz butisku ieguldijumu valsts ekonomika. (Latvijas Restoranu biedriba. 2026)

Pétijuma merkis: Merkis ir noteikt apkalposanas kvalitates un klientu apmierinatibas ietekmi uz kafejnicu
konkurétspgju Latvija

Pétijuma metodes: P&tijjuma tika izmantota zinatniskas literatiiras un interneta avotu analize, ka ar1 kvantitativa
petijuma metode — anketéSana. Datu apstradei tika izmantota statistiska un grafiska metode, apkopojot iegtitos

rezultatus diagrammu un procentuala sadalijuma veida.

Sasniegtie rezultati: PEtjjums apliecina, ka apkalposanas kvalitate butiski ietekmé klientu lojalitati un uznémuma
konkurétspgju.

Atslegas vardi: kafejnica; apkalposana; klientu apmierinatiba; konkuretspéja
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Laura Batna. DARBINIEKU MOTIVACIJAS PROGRAMMAS IZSTRADE
GIMENES RESTORANA

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”
E-pasts: laurlapite@gmail.lv

Zindtniskais vaditdjs: Dr.oec. Ksenija Ijevileva
Anotacija

Pétijuma aktualitate: Misdienu uznémeéjdarbibas vidé darbinieku motivacija ir viens no biitiskakajiem faktoriem,
kas ietekm@ uznémuma darbibas efektivitati, darba kvalitati un konkurétsp&ju tirgti. PEtTjumi liecina, ka motiveti
darbinieki ir produktivaki, lojalaki un vairak iesaistas darba procesos neka nemotivéti darbinieki. Saskana ar
Gallup pétijumu uznémumos ar augstu darbinieku iesaisti produktivitate ir par 17% augstaka, bet darbinieku
mainiba zemaka neka uznémumos ar zemu iesaistes limeni (Gallup, 2020). Savukart (Armstrong&Taylor, 2014)
norada, ka efektiva motivacijas sist€ma bitiski ietekme darba kvalitati, darbinieku apmierinatibu un organizacijas
attistibu ilgtermina. Darbinieku motivacijas nozime 1pasi izpauzas pakalpojumu nozara, jo darbinieko tiesi ietekme
klientu apkalposanas kvalitati un uznémuma reputaciju. (Conrad Lashley, 2015) uzsver, ka viesmilibas nozara
klientu pieredzi liela mera nosaka darbinieku atticksme, komunikacija un iesaiste darba. Tad€] nepietickama
motivacija var negativi ietekm&t ne tikai darba rezultatus, bet arT klientu apmierinatibu un uzpémuma
konkurgtspgju.

PeétTjuma meérkis: Izstradat darbinieku motivacijas programmu gimenes restoranam darbinieku motivacijas, darba
efektivitates un uznémuma konkurétspgjas paaugstinasanai.

Pétijuma metodes: Aptauja (anketéSana), literatiiras analize.
Sasniegtie rezultati: P&tljuma gaita tika analizéti darbinieku motivacijas teorétiskie aspekti un identificéti
galvenie motivacijas faktori restoranu nozar€. Balstoties uz rezultatiem, tika izstradata darbinieku motivacijas

programma, kas ietver gan materialos, gan nematerialos motivacijas instrumentus.

Atslegas vardi: darbs; motivacija; restorans; darbinieks; vaditajs
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Agita Holste. BIOLOGISKA TEVA TIESIBU AIZSARDZIBAS PROBLEMATIKA
ATTIECIBA UZ INFORMACIJU PAR BIOLOGISKA BERNA ESIBU

Ekonomikas un kultiiras augstskola, studiju programma “Tiesibu zindatne”
E-pasts: holsteagita@gmail.com

Zindatniskais vaditajs: Ph.D Jolanta Dinsberga
Anotacija

P&tTjuma aktualitate: Latvijas normativais regul&jums neuzliek sievietei pienakumu informét b&rna biologisko tevu
par bérna piedzimSanu. Praksé konstatéti gadijumi, kad t€vs par biologiska bérna esibu uzzina daudzus gadus péc
bérna dzimsanas vai pat p&c pilngadibas sasnieg$anas - nejausi vai sanemot prasibu par uzturlidzeklu piedzinu.
Tas rada bitisku t&va un bérna intere$u aizskarumu - tevam ir liegta iesp&ja dibinat ciesas gimeniskas attiecibas ar
beérnu, tiek parkaptas beérna tiesibas zinat savu izcelsmi, sanemt uzturlidzeklus, sanemt mantojumu utt.

Pétijuma meérkis: Izp&tot bérna teva un mates tiesibu un pienakumu tiesisko regulg&jumu, ka arT apzinot berna,
bérna t€va un mates aizsargajamo interesu loku, atklat pastavoso problematiku un sniegt priekslikumus normativo
aktu pilnveidei.

Pétijuma metodes: Apraksto$a jeb monografiska izpétes metode tika izmantota detalizétai gimenes tiesibu
institiita, biologiska téva tiesibas tikt inform&tam par biologiska bérna esibu, darbibas analizi un attistibu balstoties
uz apkopoto informaciju; Analitiska metode tika izmantota analiz&jot ieglito informaciju, skaidrojot darba
apliikotos jédzienus un to biitibu; Induktiva metode lava apliikot atseviskus faktus kopuma ar tiesisko regulgjumu
un ta iesp&jamajam izmainam; Detuktiva metode, tika izmantota p&tot iespgjamo normativo aktu izmainu ietekmi
uz biologiska teva tiesibu TstenoSanu, gimenes tiesibu attistibu un valsts ekonomisko un zinatnisko attistibu.

Sasniegtie rezultati: Tiesiska regul&juma, tiesibu doktrinas un citu uzzinas materialu analizes un aptaujas rezultata
secindts, ka papildinot gimenes tiesibu institiitu normativo regul€jumu ar sievietes pienakumu atklat paternitati
virietim ne tikai noverstu esoSo tiesiska reguléjuma problematiku, bet ar1 pozitivi ietekm&tu vecaku tiesibu

vienlidzigu aizsardzibu un bérnu labako interesu ievérosanu.

Atslegas vardi: paternitate; bérna labakds intereses,; bérna tiesibas; téva tiesibas; gimenes tiesibas
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Airita Zimina. Privatpersonas tiesibas uz kriminalprocesa nodarita kaitéjuma
atlidzinajumu valsts nepamatotas ricibas gadijuma

Ekonomikas un kultiiras augstskola, studiju programma ,, Tiesibu zinatne
E-pasts: airita.liduma@gmail.com
Zinatniskais vaditajs: Mg. iur., Mg. oec. Elvis Dibanins

Anotacija

Pétijuma aktualitate: Kriminalprocesa un administrativo parkapumu lietvediba nodarita kait€juma atlidzinasanas
likums nav pirmais reguléjums, kura funkcija ir nodro§inat privatpersonai tiesibas uz atlidzinajumu. Tas tika
pienemts, lai izlabotu ieprieksgja likuma nepilnibas un uzlabotu kaitgjuma atlidzinasanas procesu.

Jauna regul&juma pienemsana negaranté efektivu tiesibu TstenoSanu prakse, tadel ir nepiecieSams izvertet, vai
speka esosais reguléjums nodro$ina privatpersonam tiesibas uz kaitéjuma atlidzinajumu. Turklat Sobrid otrreizgjai
caurliikosanai tika nodoti grozijumi Kriminalprocesa un administrativo parkapumu lietvediba nodarita kaitg€juma
atlidzinasanas likuma, kas apliecina p&tijuma aktualitati, jo grozijumu nepiecieSamiba liecina par nepilnibam spéka
esosaja reguléjuma.

Pétijuma meérkis: izpetot privatpersonas tiesibas uz kriminalprocesa nodarita kait€§juma atlidzinajumu valsts
nepamatotas ricibas gadijuma, identific€t problémas, izdarit secindjumus un piedavat risindjumus normativa
reguléjuma pilnveidei.

Pétijuma metodes: Visparzinatniskas metodes — monografiska, analitiska, induktiva, deduktiva, dogmatiska,
vesturiska, logiski konstruktiva. Tiesibu normu interpretacijas metodes — gramatiska, sist€miska, teleologiska,
vesturiska.

Sasniegtie rezultati: P&tfjjuma ietvaros noskaidrots, ka Kriminalprocesa un administrativo parkapumu lietvediba
nodarita kait€juma atlidzinasanas likums ir japilnveido, jo tiesu praksé konstatéta nevienveidiga reguljuma
piemérosana. Pienemtie grozijumi Tsti nenovers tiesu praks€ konstatétas nepilnibas. Tika sagatavoti priekslikumi
grozijumiem Kriminalprocesa un administrativo parkapumu lietvediba nodarita kaitg€juma atlidzinasanas likuma.

Atslegas vardi. valsts atbildiba; atbilstigs atlidzinajums; zaudeéjumi; nemantiskais kaitéjums, kaitéjuma
atlidzinasana
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Anatolijs Seredickis. MANTOJUMA PIENEMSANAS UN IEGUSANAS TIESISKAIS
REGULEJUMS LATVIJA

Ekonomikas un kultiiras augstskola, studiju programma “Tiesibu zindtne”
E-pasts: AnatolijsSeredickis@gmail.com
Zindtniska vaditaja: Mg. iur. Dace Udrina

Anotacija

Pétijuma aktualitate: Mantojuma pienemsana Latvijas civiltiesibas ir priek§noteikums mantojuma iegtiSanai, jo
ar aicinajumu mantot personai rodas tikai iesp&ja klut par mantinieku. P&tfjuma aktualitati nosaka 2025. gada 1.
janvart speka stajusies mantojuma tiesibu reforma, ar kuru mainits mantojuma pienemsanas process, mantinieku
atbildibas modelis un kreditoru intereSu aizsardzibas mehanismi. Lidz reformas speka stasanas bridim prakse
pastavéja neskaidribas par klus€jot izteiktas gribas juridisko nozimi, terminu pieméroSanu, inventara tiesibas
izmantoSanu un mantinieka atbildibu par mantojuma atstaj&ja paradiem. Lielaka nozime p&c reformas ir tam vai
mantojuma lieta ir noskaidrotas un informetas mantot aicinatas personas, ka ar1 tam, vai mantojuma saraksta ir
skaidri noradits mantojuma sastavs un vertiba.

Pétijuma meérkis: Darba mérkis ir izvertet mantojuma pienemsanas un iegtiSanas tiesisko regul§jumu Latvija, lai
identificétu nepilnibas normativaja reguléjuma un piedavat grozijumus vai papildindjumus tiesibu aktos.

Pétijuma metodes: Darba izmantotas analitiska, aprakstosa, sintézes, induktiva, deduktiva, salidzino$a un logiski
konstruktiva metode, ka ar gramatiska, vesturiska, sistémiska un teleologiska tiesibu normu interpretacijas
metode.

Sasniegtie rezultati: konstatéts, ka 2025. gada reforma stiprina mantojuma pienemsanas procesa tiesisko
noteiktibu un mantinieku aizsardzibu. Konstatgjams, ka tas efektivitate ir atkariga no zinamo mantinieku
inform&Sanas, mantojuma saraksta pilniguma un kreditoru iesp&jam parbaudit mantojuma sastavu. Izstradati

priekslikumi notariala procesa un mantojuma saraksta kvalitates pilnveidoSanai.

Atslégas vardi: tiesibas, mantojuma pienemsana, mantojuma iegiisana
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Anna Bérzina. ZAUDEJUMU TIESISKA SASTAVA REGLAMENTACIJAS
PROBLEMATIKA SAUSZEMES TRANSPORTLIDZEKLU IPASNIEKU
CIVILTIESISKAS ATBILDIBAS APDROSINASANA

Ekonomikas un kultiras augstskola, , studiju programma ,, Tiesibu zindtne”
E-pasts: aberzina33@gmail.com
Zinatniskais vaditdjs : Dr.iur. Jelena Alfejeva

Anotacija

Pétijuma aktualitate: Misdienas personu tiesibu aizsardziba un pilnigas zaud&jumu atlidzibas princips ir vieni
no civiltiesibu pamatprincipiem, bet praksé veérojama tendence individualo taisnigumu pakartot sist€mas
apdro$inasanas sistémas procesualajai efektivitatei. Sauszemes transportlidzeklu ipasnieku civiltiesiskas obligatas
atbildibas (OCTA) joma pastavosais zaudSjumu atlidzinaSanas mehanisms tiek balstits uz formulam
un atlidzibas limitiem, kas rada risku, ka cietusas personas var nesanemt atbilstosu kompensaciju, tadéjadi nonakot
pretruna ar Civillikuma normam.

Pétijuma meérkis: Analiz&jot zaudejumu atlidzinasanas tiesisko sastavu sauszemes transportlidzeklu Tpasnieku
civiltiesiskas obligatas atbildibas (OCTA) joma, identificét pastavosas kolizijas starp Sauszemes transportlidzeklu
1pasnieku civiltiesiskas atbildibas apdrosinasanas likumu un Civillikumu un piedavat tiesiskus risinajumus cietuso
personu tiesibu aizsardzibai.

Pétijuma metodes: Visparzinatniskas metodes - Analitiska, salidzino$a, logiski konstruktiva, Tiesibu normu
interpretacijas - gramatiska, vésturiska, sistémiska, teleologiska.

Sasniegtie rezultati: PEtljuma identificétas butiskas tiesibu normu kolizijas starp Sauszemes transportlidzeklu
ipaSnieka civiltiesiskas atbildibas obligatas apdroSinasanas likumu un Civillikumu, izpétiti zaud&uma

atlidzina$anas Tpatnibas, izstradati priekslikumi normativa reguléjuma pilnveidei.

Atslegas vardi: Sauszemes transportlidzekiu ipasnieka civiltiesiskas atbildibas obligata apdrosinasana (OCTA);
civillikums; zaudejumi,; apdrosindsana
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Egija Bodnare. KRIMINALATBILDIBAS PAR JAUNO PSIHOAKTIVO VIELU UN
NARKOTISKO VIELU LIETOSANU PIEMEROSANAS PROBLEMATIKA

Ekonomikas un kultiras augstskola, studiju programma “Tiesibu zinatne”
E-pasts: egijabodnare@gmail.com
Zinatniskais vaditajs: Mg. iur. Baiba Hercmane

Anotacija

Pétijuma aktualitate: Narkotisko un psihotropo vielu neatlauta lieto$ana ir kluvusi par nozZimigu problému gan
Latvija, gan starptautiski, kas butiski apdraud sabiedribas dro$ibu, iedzivotaju veselibu un labklajibu. Pedgjos
gados strauji pieaugusi $o vielu lieto$ana, Tpasi jauniesu vidii. Ipasu aktualitati pedeja desmitgadg ir guvusas jaunas
psihoaktivas vielas, kuras biezi netiek savlaicigi ieklautas aizliegto vielu sarakstos. Latvija kriminalatbildibas
pieméroSana par narkotisko un jauno psihoaktivo vielu lietoSanu ir saistita ar vairakiem specifiskiem
priek$noteikumiem, tostarp administrativa parkapuma konstateSanu un personas rakstveida bridinasanu par
kriminalatbildibu. Tomér prakse $ads reguléjums rada biitiskas problémas, Tpasi pieradiSanas joma, kas biezi noved
pie kriminalprocesa izbeigSanas.

Pétijjuma metodes: Analizét kriminalatbildibas piemérosanas problematiku par jauno psihoaktivo vielu un
narkotisko vielu lietoSanu Latvijas tiesibu sistéma, identificét galvenas nepilnibas normativaja regul&juma un tiesu
praksg, ka arT izstradat priekslikumus ta pilnveidoSanai.

Sasniegtie rezultati: P&tljuma rezultati liecina, ka kriminalatbildibas piemérosana par narkotisko un jauno
psihoaktivo vielu lietoSanu Latvija praksg ir ierobezoti efektiva. Tas piemérosanu batiski apgritina administrativa
bridinagjuma mehanisma nepilnibas, ka ar individa atteikSanas no mediciniskas parbaudes. EsoSais regul&jums
nespgj pietiekami atri reag€t uz jauno psihoaktivo vielu straujo modifikaciju, lidz ar ko par $o vielu lietoSanu nav
izskatits neviens kriminalprocess Latvijas Republika. Apkopojot p&tijuma rezultatus, secinams, ka pastavosais
tiesiskais regulgjums attieciba uz narkotisko un psihoaktivo vielu lieto§anu satur normu parklasanos, savukart
normas par jaunajam psihoaktivajam vielam ne vienmér sasniedz efektivitati un prakse tiek piemerotas ierobezoti.
Kriminalatbildibas piem&roSana par vielu lietoSanu biezi nav iesp&ama, jo pastav grutibas pieradit noziedziga
nodarTjuma sastavu, Tpasi saistiba ar personas pienacigu bridinasanu. Lidz ar to tika ierosinats pilnveidot vairakus
Kriminallikuma pantus, ka arT narkotisko un psihotropo vielu un zalu, ka ar prekursoru likumigas aprites likumu,
lai nodrosinatu efektivaku kriminalatbildibas piemé&roSanu, stiprinatu tiesibu normu preventivo funkciju un
vienlaikus ievérotu samériguma principu.

Atslegas vardi: kriminalatbildiba; psihoaktivas vielas, administrativas parkapums
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Janis Dreimanis. VALSTS PREZIDENTA 2025. GADA INICIATIVAS LOMA
VELETAJU LIDZDALIBAS VEICINASANA

Ekonomikas un kultiiras augstskola, , studiju programma ,, Tiesibu zinatne*
E-pasts: dreimanis@gmail.com
Zinatniskais vaditajs: Mg. oec., Mg. iur. Elvis Dibanins

Anotacija

Pétijuma aktualitate: Satversmé paredzétas véletaju likumdosSanas iniciativas un tautas nobalsosanas tiesibas
demokratiska tiesiska valstl ir bitisks tiesibu IstenoSanas mehanisms. Miisdienu Latvijas politiskas lidzdalibas
apstaklos autors p&ta vai §Ts tiesibas pastav tikai formali, vai joprojam ir faktiski Tstenojamas. Ipasi aktuala ir
Satversmes 78. panta noteikta vienas desmitas dalas veletaju sliek$na atbilstiba faktiskajai veletaju aktivitatei, ka
ar1 Valsts prezidenta 2025. gada iniciativas sp&ja noverst [1dz§ingja reguléjuma neefektivitati.

Pétijuma meérkis: [zvertet, vai speka esosais veletaju likumdosanas iniciativas un tautas nobalsoSanas regul&jums
nodros§ina Satversmé paredz&to véletaju tiesibu faktisku isteno$anu, un noskaidrot, vai Valsts prezidenta 2025.
gada iniciativa p&c biitibas veicina vEletaju lidzdalibu vai tikai maina parakstu vaksanas gaitu.

Pétijuma metodes: PEtijuma izmantota analitiska metode Satversmes un speciala likuma reguljuma izvertésanai,
dogmatiska metode tiesibu normu satura noskaidroSanai, induktiva metode secindjumu veidoSanai no vélétaju
lidzdalibas datiem, ka arT deskriptiva metode spéka esosa reguléjuma raksturosanai. Tiesibu normu interpretacija
izmantota gramatiska, sistémiska un teleologiska interpretacijas metode.

Sasniegtie rezultati: P&tjjuma secinats, ka Valsts prezidenta 2025. gada iniciativa pilniba neatrisina veletaju
lidzdalibas problému, jo maina procediiru, nevis skata lidzdalibu ierobezojoso c€loni — vienas desmitas dalas
veletaju slieksni. Autors konstate, ka politiski neaktivo velgtaju tpatsvars faktiski palielina slieksni politiski
aktivajiem veletajiem, tadgjadi veletaju iniciativas tiesibas klust griiti izmantojamas. Pétljuma rezultata pamatota
nepiecieSamiba parskatit sliekSnu aprékina bazi un attistit efektivakus Ilidzdalibas mehanismus, tostarp
elektroniskas Iidzdalibas formas.

Atslégas vardi: Satversme; iniciativa; nobalsosana; lidzdaliba; referendums
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Jekaterina Stepanova. MEDIACIJAS IZMANTOSANA CIVILTIESISKO STRIDU
IZgKIRgANA UN AR TO SAISTITA PROBLEMATIKA

Ekonomikas un kultiras augstskola, studiju programma ,, Tiestbu zindtne
E-pasts: ekaterina552380@gmail.com
Zindtniskais vaditajs: PhD Jolanta Dinsberga

Anotacija

Pétijuma aktualitate: Civiltiesisko stridu izSkirSanas mehanismi izpauzas dazadas procesualas un arpustiesas
formas. Miisdienu tiesibu sistéma arvien nozimigaku vietu ienem mediacija ka alternativa stridu risinasanas
metode, kas balstita uz pusu sadarbibu un brivpratigu vienosanos. Tomer, neraugoties uz mediacijas ka miisdieniga
un efektiva stridu risina$anas instrumenta priekSrocibam, tas praktiska izmantoSana Latvija joprojam ir salidzinosi
zema. Latvija veiktie p&tijumi apliecina, ka lielaka dala respondentu nav informeti par mediaciju ka civiltiesisku
stridu izskirSanas veidu, kas norada uz nepiecieSamibu pilnveidot gan sabiedribas informé&tibu, gan tiesisko
regul&jumu.

Pétijuma meérkis: analizgjot mediacijas tiesisko regul&jumu un praktisko nozimi civiltiesisko stridu risinasana,
identificét ar tas pieméros$anu saistitas problémas un piedavat iesp&jamos tiesiska reguléjuma pilnveides virzienus.

Pétijjuma metodes: Aprakstosa jeb monografiska metode izmantota mediacijas jédziena un tas piem&ro$anas
praksg izpétei. Analitiska metode izmantota datu izverté$anai, normativo aktu mijiedarbibas izpé&tei un jédzienu
saturiska tveéruma precizé$anai. Logiski konstruktiva metode izmantota secindgjumu un priek§likumu izvirzisanai.
Savukart tiesibu normu interpretacija tika izmantotas gramatiska, sistémiska, vésturiska un teleologiska
interpretacijas metodes, lai noskaidrotu mediacijas tiesiska regul€juma saturu, mérki un piemeroSanas robezas.

Sasniegtie rezultati: Tiesiska regul€juma, tiesibu doktrinas, tiesu prakses un statistikas datu analizes rezultata
secinats, ka mediacija ir efektivs un perspektivs civiltiesisko stridu risinasanas mehanisms. Vienlaikus konstatgts,
ka mediacijas attistibu kaveé nepietickama sabiedribas inform&tiba un nepilnibas normativaja regulgjuma. P&tjjuma
rezultata izstradati priekslikumi mediacijas institita pilnveidei, uzsverot nepiecieSamibu veikt mérktiecigus
normativo aktu grozijumus un sistematiskus sabiedribas informéSanas pasakumus.

Atslégas vardi: medidcija; mediators; civiltiesiskie stridi; problematika
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Kristine Kriimina. MEDIACIJAS TIESISKAIS REGULEJUMS
UN PRAKTISKA ISTENOSANA

Ekonomikas un kultiiras augstskola, studiju programma ,, Tiesibu zindtne”
E-pasts: Kristine0196@inbox.lv
Zindatniskais vaditajs: Ph.D Jolanta Dinsberga

Anotacija

Pétijuma aktualitate: Ka viens no stridu risinasanas veidiem ir mediacija, par ko, autoresprat, sabiedriba ir maz
informéta, neskatoties uz to, ka alternativo stridu risinasanas veids ir viens no ekonomiskakakajiem un

saudzigakajiem stridu risinaSanas veidiem iesaistitajam pusém.

Pétijuma meérkis: Mediacijas normativa regulgjuma un praktiskas TstenoSanas pétljuma rezultata izdarit
secinajumus un sniegt priekslikumus mediacijas tiesiska reguléjuma pilnveidei.

Pétijuma metodes: Visparzinatniskas pétijjuma metodes: analitiska; aprakstosa; logiski konstruktiva; induktiva
un deduktiva. Tiesibu normu interpretacijas metodes: gramatiska, vésturiska, sistémiska, teleologiska.

Sasniegtie rezultati: P&tljuma rezultata izvirziti vairaki priekslikum izdarit grozijumus Mediacijas likuma:
papildinat likumu ar jédziena ,jnevainojama reputacija” definiciju/skaidrojumu, nodroSinot ta viennozimigu
izpratni; noteikt subjektu un lietu kategorijas, kuras mediacija tiek finanséta dal&ji vai pilniba no novalsts budzeta
lidzekliem; lai noverstu tiesibu launpratigas izmantosanas iespg€jas, noteikt terminu mediatora izvélei gadijumos,
kad izteikts mediacijas priekslikums un normativajos aktos noteiktais prasibas celSanas termina tec€jums tiek
apturets. Ka arT paredzet iesp&ju vienpuseji atkapties no mediacijas, ja procesu kada no pusém apzinati novilcina.
Civilprocesa likumu papildinat ar normu, kura tiek paredz&ts samazinats valsts nodevas samaksas apmeru,
gadijuma, ja tiesa tiek iesniegts prasibas pieteikums, kam pievienots apliecindgjums par mediacijas kursa
uzsaksanu; apmekl&to tikSanas skaitu un apturéSanas dienu.

Atslegas vardi: Mediacija; sertificéts mediators.
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Santa Ulmane. PARTNERIBAS INSTITUTS LATVIJA: TIESISKIE UN PRAKTISKIE
ASPEKTI

Ekonomikas un kultiiras augstskola, studiju programma “Tiesibu zindatne”
E-pasts: santaulmane01@gmail.com
Zinatniskd vaditaja: Mg. Iur. Dace Udrina

Anotacija

reguléjumu personam, kuras dzivo kopa arpus laulibas. Petfjuma aktualitati nosaka tas, ka partneribas instittts
Latvijas tiesibu sist€ma ir jauns reguléjums, kura praktiskaja piemérosana konstat€jami gan bitiski ieguvumi, gan
arT normativa regulgjuma triikumi. Ipasi aktudli jautdjumi ir saistiti ar mantiskajam attiecibam, mantoSanas
tiesibam, socialajam garantijam un partneru personisko tiesibu IstenoSanu arstniecibas joma.

Pétijuma meérkis: Izvertet partneribas institiita tiesiskos un praktiskos aspektus Latvija, identificét pastavosas
nepilnibas un izstradat priek§likumus normativa reguléjuma pilnveidei. Darba analiz&ts partneribas juridiskais
pamats, tas nodibinasanas un izbeigsanas kartiba, ka arT partneru tiesibas pienemt l€mumus arstniecibas procesa.
Atseviska uzmaniba pieversta socialo garantiju pieejamibai, mantisko attiecibu regul€§jumam un partneru
tiesiskajam statusam mantojuma tiesibas.

Pétijuma metodes: Izmantota analitiska, aprakstosa, induktiva un deduktiva metode, ka arT salidzinosa metode,
analizgjot Austrijas partnerattiecibu regul&jumu.

Sasniegtie rezultati: Petfjuma rezultata secinats, ka partneribas institiits prakse tiek aktivi izmantots un nodrosina
nozimigu tiesisko aizsardzibu arpus laulibas dzivojosiem pariem. Vienlaikus konstatets, ka Latvija partneribas
regulgjums joprojam nenodroSina pilnvertigu mantisko aizsardzibu, jo partneris nav atzits par likumisko
mantinieku un partneriba neveidojas laulatajiem raksturigais kopmantas rezims. Darba izstradati priekslikumi
Civillikuma, Notariata likuma un citu normativo aktu pilnveidei.

Atslegas vardi: partneriba; gimenes tiesibas;, mantosana; socialas garantijas, Pacientu tiestbu likums
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Toms Prieditis- Griabe. DISKRIMINACIJAS DARBA VIETAS UN TAS
REGULEJUMS

Ekonomikas un kultiiras augstskola, studiju programma “Tiesibu zindtne”
E-pasts: tomsprieditisl@gmail.com
Zindtniska vaditaja: Mg. iur. Aija Leitane

Anotacija

Pétijjuma aktualitate: Diskriminacija darba vieta joprojam ir aktuala probléma gan Latvija, gan Eiropas
Savieniba, jo, neraugoties uz normativajos aktos nostiprinato vienlidzigas atticksmes principu, darbinieki praksé
vel aizvien var saskarties ar nevienlidzigu atticksmi dzimuma, vecuma, etniskas piederibas, valodas, invaliditates,
religiskas parliecibas vai citu pazimju d€|. Diskriminacija var izpausties ne tikai darba pienemsanas procesa, darba
samaksa vai atlai$ana, bet arT ka mobings, bosings, pazemojosa atticksme vai psihologiski nelabvéliga darba vide.

Pétijuma meérkis: Analizét diskriminacijas izpausmes darba vieta un izvertet tas tiesisko regulgjumu Latvija un
Eiropas Savieniba, 1pasu uzmanibu pieverSot vienlidzigas attiecksmes principa piem&rosanai darba tiesiskajas
attiecibas. Petljuma ietvaros paredzets izpétit arl tiesu prakses nozimi diskriminacijas gadijumu risinaSana,
noskaidrot, ka diskriminacija izpauzas praksé dazados darba attiecibu posmos, ka ari izvertét sabiedribas pieredzi,
izpratni un informetibu par iespgjam aizsargat savas tiesibas diskriminacijas gadijjuma darba vide.

Pétijuma metodes: Darba izmantota literatiiras analize, normativo aktu analize, dokumentu analize, tiesu prakses
analize un empiriska metode — aptauja. Datu apstradei izmantota statistiska un grafiska analize.

Sasniegtie rezultati: Noskaidrots sabiedribas viedoklis par diskriminaciju darba vieta, analizéts Latvijas un
Eiropas Savienibas tiesiskais regul&jums un tiesu prakse, ka arT noteiktas galvenas diskriminacijas izpausmes un

problémas tas noveérsana prakse.

Atslégas vardi: diskrimindcija; darba tiesibas; tiesiskais reguléjums; darba vieta

159



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

EKA INTERJERA DIZAINS

160



IKAS UN KULTURAS
TSKOLA

eka

Annija Pavila. VIZUALAIS TROKSNIS PUBLISKAJA TELPA, TA MAZINASANA
CAUR DIZAINU

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: annijapavila@gmail.com
Zinatniskais vaditajs: Mg. art. Lasma Bringina

Anotacija

Pétijuma aktualitate: P&dgjos gados informacijas apjoms ir ieveérojami pieaudzis, tap&c, veidojot videi draudzigu
pilsétvides un publisko interjeru grafisko noformg&jumu, ir svarigi izmantot datu organizés$anas pieejas, kas palidz
samazinat gan informacijas, gan vizualo troksni, ka arT mazinat apkartgjas vides informativo piesarnojumu
(Zadernovskaya, 2020). Miisdienu sabiedriba cilvéka ikdiena ir piesatinata ar dazadiem sensoriem stimuliem, ipasi
vizualiem - no reklamam publiskaja telpa lidz pastavigai informacijas plismai digitalajos ekranos. Tas palielina
kognitivo slodzi un samazina sp&ju uztvert biitisko informaciju. Vizuala trok$na parslodze publiskajos interjeros
var negativi ietekmét telpas uztveri, orient€Sanos un lietotaja emocionalo labsajiitu.

S1 petijuma ietvaros publiska telpa tiek apliikota ka funkcionala vide, kura dizianam ir biitiska loma informacijas
strukturésana, cilveku pliismas organizésana un vizualas skaidribas nodrosinasana. Dizains, kas balstits uz skaidru
zongjumu, hierarhisku informacijas sist€ému un vizualu lidzsvaru, var klit par efektivu instrumentu vizuala troksna

mazina$anai un publiskas telpas lietotaju labsajiitas uzlabosanai.

Pétijuma meérkis: : Identificét un analizét vizuala troksna c€lonus publiskaja interjera. Balstoties uz esosas
situacijas analizi, izstradat dizaina vadlinijas vizuala troksna mazinasanai publisko interjeru dizaina.

Pétijuma metodes: Lai sasniegtu pétijuma meérki tiks apkopoti un analizéti zinatniskie p&tijjumi, gramatas un
interneta resursi. Tiks veiktas publisko telpu fotofiksacijas un to analize, socialo meédiju monitorings.

Sasniegtie rezultati: Veiksmigi identific€tas un analiz€tas esosas situacijas 3 Latvijas sabiedriska transporta
stacijas, izstradatas vadlinijas vizuala trok$na noverSanas nolikam.

Atslégas vardi: Vizualais troksnis, publiskais interjers, navigacija, orientésanas sistemas, telpas uztvere
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Laura Lipska. APRITIGA BUVNIECIBA UN ATJAUNOTU ELEMENTU
PIELIETOJUMS INTERJERA IZVEIDE

Ekonomikas un kultiiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: llipska92@gmail.com
Zinatniskais vaditajs: Mg. art Lasma Bringina

Anotacija

Pétijuma aktualitate: Ka zino Apvienoto Naciju Organizacija (ANO), Starpvaldibu klimata parmainu panelis
(IPCC), Eiropas Komisija un citas institlicijas, pasaule atrodas klimata krizes priekSvakara. Buivnieciba ES ir
atbildiga par 50% resursu patérinu un 35% no kopgjiem atkritumiem, radot ietekmi ne tikai uz globalo sasil$anu,
bet ari vides piesarnojumu un resursu trikumu (Schutzenhofer, uc., 2022). So faktoru ietekmé apritiga biivnieciba
ir kritiski nepiecieSama, lai noverstu postu videi, mazinatu neatjaunojamu resursu izsikSanu un samazinatu
btivniecibas nozar€ radito atkritumu un emisiju apjomu. Arl Latvijas konteksta apritigas biivniecibas nozime
pakapeniski picaug, ko veicina gan dazadi normativi reguléjumi un Eiropas Savienibas vadlinijas, gan paSas
sabiedribas picaugosa interese par resursu efektivu un otrreiz&ju izmantoSanu.

Pétijuma meérkis: Analizgt apritigas biivniecibas principu ietekmi uz miisdienu interjera dizainu. legiit visparigu
vertejumu par parstradatu un atjaunotu materialu, mébelu un interjera elementu izmanto$anu blvnieciba un
interjera izveidg, analiz&jot sabiedribas un interjera dizaineru attieksmi, izpratni un pieredzi saistiba ar $o materialu
pielietojumu.

Pétijjuma metodes: Tika veikta sekundaro datu analize; literatiiras un zinatnisko rakstu analize; dokumentu
analize. Petfjuma dala — kvantitativas pétfjuma metodes, veicot anket€Sanu divas meérka grupas: vispargja

sabiedriba, fokusgrupa - interjera dizaineri.

Sasniegtie rezultati: Veicot aptauju rezultatu analizi tika veikti secinajumi un izstradati priekslikumi
informativam materialam par atjaunotu un parstradatu materialu, mébelu un interjera elementu integré$anu telpa.,
teksts.

Atslégas vardi: ilgtspéja, apritiga bivnieciba,; atjaunotas mébeles; parstradati materiali
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Aksela Aivija Kepale. KARJERAS IZVELES PROBLEMAS JAUNIESU VIDU

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: akselakepale@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienas jaunieSiem ir pieejamas daudzveidigas izglitibas un karjeras iesp&jas, tacu tas
biezi rada grutibas izveleties piemérotako nakotnes profesiju. Karjeras izveli ietekmé dazadi faktori, pieméram,
gimenes viedoklis, sabiedribas spiediens, socialie tikli, personigas intereses un darba tirgus prasibas. Daudzi
jauniesi izjlt nedrosibu un stresu, pienemot 1@mumu par savu nakotni, jo baidas izvéléties nepiemérotu profesiju
vai studiju programmu. ST iemesla d&] téma “Karjeras izvéles problémas jaunie$u vida” ir aktuala, jo karjeras
izvéle butiski ietekm€ jauniesu izglitibu, profesionalo attistibu un dzives kvalitati.

Pétijuma meérkis: Izpétit karjeras izvéles problémas jauniesu vidi un noskaidrot faktorus, kas ietekmé jauniesu
nakotnes profesijas izveli.

Pétijuma metodes: Teorétiskas izp&tes dala tika veikta zinatniskas un profesionalas literattiras analize, citu autoru
petijumu un statistikas datu analize. P&tfjuma ietvaros tika izveidota anonima anketa, kuru aizpildija jauniesi
vecuma no 17 Iidz 30 gadiem. Anketa sastavéja no 17 jautajumiem, kuros tika izmantoti gan sl€gta, gan atverta
tipa jautajumi. Kopuma tika iegtitas 35 respondentu atbildes, kuras tika apkopotas, analiz&tas un salidzinatas.

Sasniegtie rezultati: PEtjjuma rezultati liecina, ka lielakajai dalai jaunieSu ir griitibas izv€leties nakotnes profesiju
un studiju virzienu. So izvéli visvairak ietekmé informacijas triikums par profesijam un karjeras iespgjam,
personigas intereses, bailes izvEl&ties nepareizo profesiju, plasas izvéles iesp&jas, finansialie aspekti un atalgojums,
ka ar gimenes un apkartgjo ietekme. ST iemesla d&] lielaka dala jauniesu izjit nedrosibu un stresu, pienemot
lémumu par savu nakotni.

Atslegas vardi: karjeras izvele, jauniesi; nakotnes profesija
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Alise Beizaka. DIZAINS KA TELA VESTNESIS. KA INTERJERA IEKLAUT
NACIONALITATI

2

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains
E-pasts: alise.beizaka@inbox.lv
Zinatniskais vaditdjs: Mg. art Lasma Bringina
Anotacija
Pétijuma aktualitate: Musdienas ir loti svarigi saglabat kulttiras identitati, jo pastav riski to zaudgt, $aja strauji

manigaja laika, ko ietekmé globalizacija. Viens no veidiem, kas palidz to saglabat ir tas ieklauSana interjera, ta lai
veidotu lidzsvaru starp kultiiras identitati un miisdienu mainigo estétiku

Pétijuma merkis: izpétit, ka interjera dizaina tiek ieklauta nacionalitate, un analizgt, ka tas izpauZzas t€la veidola.
Pétijjuma metodes: Lai sasniegtu darba izvirzito merki, darba tiek ievakta un apkopota informacija, no
petijumiem, intereneta resursiem, avotiem un gramatam. Datu ieguvei tiek izmantota kvanitativa datu ieguves
metode, datu un literatiiras datu analize izmantojot sekundaros avotus. Lai apkopotu datus tiek izmantota datu

apstrades metode: Sazlidzino$a metode

Sasniegtie rezultati: Musdienu interjera nacionalo identitati izsaka caur telpas noskanu un sakongji Skietami
nenozimigam detalam, nevis tieSiem simboliem

Atslegas vardi: tels; telpa; kultira; vestijums; identitate
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Amanda Otto. METALA MEBELU UN BETONA (MIKROCEMENTA)
POPULARITATE UN ESTETISKA MIJIEDARBIBA MUSDIENU INTERJERA

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: ottoamanda4@gmail.com
Zinatniskais vaditajs: Mg.art. Evija Skriba

Anotacija

Pétijuma aktualitate: Cilveki aptuveni 90% sava laika pavada iekstelpas, tade] interjera mébelu materialu izvéle
batiski ietekme ikdienas komfortu, higi€énu un labsajutu. Musdienas piecaug pieprasijums péc lakoniskiem, viegli
kopjamiem un ilgtsp&jigiem risinajumiem, tadel ka risinajums kliist metala mebelu un bezSuvju mikrocementa
apdares kombinacija, kas var nodrosinat estetisku interjeru, samazinat puteklu uzkrasanos un atvieglot kopSanu.
P&tijuma aktualitati pastiprina, tacu nav galvenais pamatojums, arTautores personiga interese un pieredze ar metala
méebelém, kas, mazinot alergiju pret putekliem, ir uzlabojusas vides kvalitati un pa$sajtitu.

Pétijuma merkis: Izpétit metala mébelu un mikrocementa popularitati, izmantoSanas tendences interjera un
analizét to estetisko mijiedarbibu, hipoalergiskumu un ilgtsp&ju, identificEjot priekSrocibas, trikumus un
piemérotakas kombinacijas.

Pétijuma metodes: Teorctiska p&tijuma metode — literatiiras analize un empiriska p&tijuma metode — anketé$ana
(kvantitativie dati), intervija (kvalitativie dati).

Sasniegtie rezultati: Noteiktas metala mebelu un mikrocementa apdares izmantoSanas galvenas tendences
miisdienu interjera. Pieradita So materialu estetiska saderiba. Izp&tot Zinatnisko literatliru un interneta resursus, ka
arT nozares specialista intervija tika apstiprinats, ka Sie produkti ir viegli kopjami, ilgtsp&jigi un potenciali
hipoalergiski risinajumi, kas veicina labvéligaku iekstelpu vidi. Tapat, ar aptaujas palidzibu, tika identificéti
butiskakie faktori, kas ietekm& So materialu izveli. Izstradati secinajumi un priekslikumi.

Atslegas vardi: metala mébeles; mikrocementa apdare; ilgtspéja; hipoalergiskums, estétiska mijiedarbiba
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Amanta Jonane. SODIENAS TELPA. LAIKMETA VAJADZIBU ATSPOGULOJUMS
INTERJERA

Ekonomikas un kultiiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: amantajonane02@gmail.com

Zinatniskais vaditajs: Mg.art. Lasma Bringina
Anotacija

Pétijuma aktualitate: Musdienas cilveki aptuveni 85-90 % diennakts pavada iekstelpas, tadel dzives telpu un
interjera kvalitatei ir bitiska nozime cilvéku veselibas, labsajiitas un visparéjas dzives kvalitates nodro§inasana
(Dimitroulopoulou, 2023). Vienlaikus Eiropa 30—40 % stradajoso vismaz dalu darba pienakumu veic attalinati, ka
rezultata dzivojama vide arvien biezak kltst daudzfunkcionala un pieaug pieprasijums péc elastigiem un
pielagojamiem interjera risinagjumiem (Eurofound, 2023; European Commission, 2021). Papildus tam
urbanizacijas pieaugums, kura rezultata 56 % pasaules iedzivotaju dzivo pilsétas, ka arT dzivojamas platibas
samazinasanas aktualiz€ nepiecieSamibu pec efektiviem, funkcionaliem un cilvékcentrétiem interjera
risinajumiem, kas sp&j nodrosinat komfortu ierobezota telpa.

Pétijuma meérkis: Analizet musdienu dzives telpu un interjera risinajumus ka laikmeta vajadzibu atspogulojumu,
izvertgjot 21. gadsimta socialo, tehnologisko un vides parmainu ietekmi uz cilvéku vajadzibu apmierinasanu un
labsajutu, ka ari dzives telpas attistibu Latvija dazados vésturiskajos periodos. Tiek analizéta ari miisdienu dzives
telpas izmanto$ana un tas ietekmi uz dazadu cilvéku vajadzibu apmierinasanu un labsajiitu ikdienas dzive.

Pétijuma metodes: PEtfjuma izmantota jaukta metodologija, apvienojot kvalitativas un kvantitativas pétniecibas
metodes. Datu ieguvei veikta literatiiras un vizualo materialu analize, ka arT kvantitativa aptauja (anketésana), lai
noskaidrotu miisdienu dzives telpas izmanto$anu un tas ietekmi uz cilvéku labsajiitu. Iegiitie dati analiz&ti,
izmantojot kvalitattvo, kvantitativo un salidzinoSo analizi, sasaistot teor&tiskas atzinas ar empiriskajiem
rezultatiem.

Sasniegtie rezultati: Petfjuma rezultati parliecinoSi apliecina, ka dzives telpas interjers Latvija dazados
vesturiskajos periodos tiesi atspogulo konkréta laikmeta socialas, ekonomiskas un kultiiras vajadzibas. Analize
uzskatami pierada, ka 21. gadsimta dzives telpa funkcioné ka daudzdimensionala un cilvékcentréta vide, kur
interjera risinajumi butiski ietekmée cilveku labsajiitu, darba efektivitati un dzives kvalitati. Kvantitativas aptaujas
rezultati apstiprina, ka dabiskajam apgaismojumam, iekstelpu vides kvalitatei, telpas elastibai un personalizacijai
ir iz8kiro$a nozime miisdienu dzives telpas uztvere un lietojuma.

Atslegas vardi: interjera dizains, cilvékcentréts dizains; daudzfunkcionala telpa
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Anda Lane. DIZAINS KA TELA VESTNESIS. KA INTERJERA IEKLAUT
NACIONALITATI

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: lane.anda@gmail.com
Zindtniskais vaditajs: Mg.art Lasma Bringina

Anotacija
Pétijuma aktualitate: Msdienu interjera dizaina, Tpasi globalizacijas apstaklos, aizvien biezak doming vienota
estétika, kas balstas cits citam Iidzigos materialos, formas un vizualajos risinajumos, veicinot vienveidibu un
mazinot vietgjas identitates klatbiitni telpiskaja vidé. Nacionalas identitates ieklauSana interjera lauj saglabat

kultoras savdabibu un piederibas sajutu. Latvisko elementu izmantoSana interjera palidz telpai iegiit dzilaku
nozimi, balstitu vietgja kulttra, vienlaikus saglabajot misdienigu raksturu.

Pétijuma meérkis: identificét ka latvieSu nacionala identitate tiek atspogulota un uztverta miisdienu interjera;
noskaidrot, kurus elementus sabiedriba uzskata par latviskiem; izstradat miisdienigu latviska interjera iedvesmas

kolazu.

Pétijjuma metodes: $aja p&tijuma izmantota datu vakSanas metode — literatliras analize, mediju monitorings,
aptauja; datu apstrades metodes — aprakstos$a analize, artefaktu analize, grafiska analize.

Sasniegtie rezultati: pétijuma rezultata ir identificéts ka tiek atspogulota un uztverta latviesu nacionala idnetitade
miisdienu interjera, ir identificéti tie elementi, kurus sabiedriba uzskata par latviskiem, ir izstradata latviska

interjera iedvesmas kolaza

Atslegas vardi: dizains; téls; véstnesis,; nacionalitate

167



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Anna Zarova. MULTIKULTURALA IETEKME UZ MUSDIENU INTERJERA
DIZAINU: TRADICIJU UN MODERNIZACIJAS SAPLUSANA

Ekonomikas un kultiiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: prhroine@gmail.com
Zindtniskais vaditdjs: Lolita Freidmane

Anotacija

Pétijuma aktualitate: Nostalgijas un kulttiras elementu saglabasana miisdienas kliist arvien aktualaka, ko nosaka
augsta migracija, globalizacija un dazadi socialie faktori. Cilveki arvien biezak maina dzivesvietu, parceloties uz
citam valstim darba, izglitibas vai dzives kvalitates uzlabosanas noliikos, vienlaikus cenSoties saglabat saikni ar
dzimteni un personigo kultiiras mantojumu un piederibu dzimtenei. Sados apstaklos rodas nepieciesamiba veidot
interjerus, kas palidz atjaunot majiguma sajiitu un emocionalo komfortu svesa vidé. Dizaineriem $aja konteksta ir
izaicinajums — integrét personigas atminas, kultliras elementus un tradicionalas vertibas miisdieniga interjera ta,
lai telpa labi justos ikviens tas iemitnieks. Sada pieeja ne tikai saglaba saikni ar dzimteni, bet arT palidz cilvekam
pielagoties jaunai videi, radot telpu, kas ir gan funkcionala, gan emocionali komfortabla.

Pétijuma merkis: Izpéetit, ka interjera dizains var palidzgt saglabat saikni ar dzimteni un kultiras mantojumu,
radot majigumu un emocionalu komfortu svesa vide, ka arT analiz&t, ka tiek integréti personiskas véstures un
kultiiras elementi, veidojot jaunas, modernas un individualas telpas cilvékiem, kas dzivo talu no savas dzimtenes.

Pétijuma metodes: PEtTjuma tika izmantota sekundaro datu analize, analizgjot zinatnisko literatiiru un teorétiskos
avotus par kultiiras identitati, migraciju un interjera dizainu. Empiriskaja p&tjjuma dala tika izmantota kvantitativa
pétijuma metode — tieSsaistes aptauja, kas veikta, izmantojot Google Forms platformu.

Sasniegtie rezultati: P&tijjuma rezultati apliecina, ka personigie un kultiiras elementi interjera veicina majiguma
sajutu, emocionalo komfortu un palidz saglabat saikni ar dzimteni. Respondentu atbildes liecina, ka musdieniga

interjera kulturas elementi visbiezak tiek integréti simboliska un personalizéta veida.

Atslegas vardi: interjera dizains; kultiras identitate; nostalgija;, majiguma sajita; migracija
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Sanda Strauberga. DZIMUMU STEREOTIPI MUSDIENU SABIEDRIBA

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: sanda.strauberga2002@gmail.com

Darba vaditajs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Miisdienu sabiedriba dzimumu stereotipi joprojam ir plasi sastopami un ietekmé cilvéku
ikdienu, uzskatus un izveles. Sabiedriba biezi pastav noteikti prieksSstati par to, ka jauzvedas sievietéem un
virieSiem, kadas profesijas viniem piemérotas un kadi pienakumi jauznemas. Sadi stereotipi tiek izplafiti gimeng,
skola, medijos un socialajos tiklos. Téma ir aktuala, jo stereotipi var ierobezot cilvéku iesp&jas un radit
nevienlidzigu atticksmi.

Pétijuma meérkis: Noskaidrot, ka dzimumu stereotipi izpauzas miisdienu sabiedriba un ka tie ietekmé cilvéku
uzskatus un izvéles.

Pétijuma metodes: PEtfjuma izstrade tika izmantota dazadu informacijas avotu analize, lai iegiitu teorétisko
informaciju par dzimumu stereotipiem. Tika veikta ari aptauja, kurd respondenti izteica savu viedokli par
stereotipu ietekmi ikdiena, izglitiba un socialajos tiklos.

Sasniegtie rezultati: P&tjjuma gaita tika secinats, ka dzimumu stereotipi sabiedriba joprojam pastav. Aptaujas
rezultati paradija, ka daudzi cilveki ir saskarusies ar stereotipiem saistiba ar profesiju izveli, izskatu un pienakumu
sadalfjumu gimené. Tika noverots, ka stereotipu veido$anos un izplatibu liela mera ietekmé socialie tikli un

sabiedriba pienemtas normas.

Atslegas vardi: dzimumi;, stereotipi; attiecibas, musdienas, sieviete, virietis
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Amanda Avgustina. PSIHOLOGISKI INTUITIVS DIZAINS: PERSONIGAS TELPAS
RADISANA PIELAGOJOTIES LIETOTAJU EMOCIJAM

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: amanda.avgustina@gmail.com

Darba vaditajs: L.Freidmane
Anotacija

Pétijuma aktualitate: Miisdienu urbanizacijas, profesionalas mobilitates un attalinata darba pieauguma apstaklos
kopdzive klust par arvien izplatitaku dzivesveida modeli, Tpasi jauniesu un jauno profesionalu vidd. Lai gan
kopdzive veicina socialo mijiedarbibu un ekonomisku pieejamibu, ta vienlaikus rada riskus emocionalajai
labbttibai un personigas telpas saglabasanai. Interjera dizainam $aja konteksta ir biitiska loma, jo telpas struktiira,
zongjums, apgaismojums un materiali ietekmé lietotaju psihologisko komfortu. Latvija §1 t€ma ir maz pétita, kas
norada uz nepiecieSamibu analizet psihologiski intuitiva dizaina nozimi kopdzives telpas.

Peétljuma meérkis: Izp&tit psihologiski intuitiva interjera dizaina nozimi personigas telpas izjltas veidoSana un
emocionalas labbttibas nodrosinasana kopdzives vide, ka arT identificet galvenos telpiskos un dizaina elementus,
kas veicina Iidzsvaru starp socialo mijiedarbibu un individualo autonomiju.

PétTjuma metodes: Zinatniskas un profesionalas literatiiras analize vides psihologijas, sociologijas un interjera
dizaina joma, gadijumu izpéte starptautiskos kopdzives projektos, vizualo risinajumu analize, anketé$ana, ka arT
ieglito datu salidzinosa un kvalitativa analize.

Sasniegtie rezultati: P&tijuma konstatéts, ka psihologiski intuitivs dizains butiski veicina personigas telpas izjutu
un samazina emocionalas parslodzes risku kopdzives vidé. Identificéti butiskakie dizaina elementi: skaidrs telpu
zongjums, akustiskais komforts, reguléjams apgaismojums, funkcionalas mébeles un telpas personalizacijas
iesp&jas. Noskaidrots, ka lidzsvarots privato un koplietoSanas telpu risinagjums uzlabo iemitnieku emocionalo
stabilitati, drosibas sajlitu un piederibu dzivesvietai.

Atslegvardi: psihologiski intuitivs dizains, co-living; kopdzive;personiga telpa; emocijas; vides psihologija;
labbiitiba
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Darta Cinovska. SKANAS DIZAINS TELPA

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: dartacinovskal@gmail.com
Zindatniskais vaditdjs: Mg.art. Lasma Bringina

Anotacija

Pétijuma aktualitate: Skanas vide muisdienu interjera dizaina ir biitisks telpas kvalitates un cilvéka labsajiitas
faktors. Telpas akustiku ietekmé apdares materiali, mébelu daudzums un telpas mikroklimats, tostarp mitruma
limenis, tadel akustikas izp&te ir aktuala, lai nodrosinatu funkcionali un emocionali komfortablu telpas vidi.

Pétijuma meérkis: Analizet, ka telpas mitrums un mébelu daudzums ietekmé skanas Iimeni telpa, ka arT izvertét
miksto un cieto prickSmetu ietekmi uz skanas izplatiSanos slégta telpa. Pétijuma ietvaros tika izvirzita hipotéze,
ka mikstas mébeles samazina skanas Iimeni, savukart cieti un gludi priek§meti veicina skanas atstaro$anos un
skanas ITmena palielinasanos, 1pasi telpa ar paaugstinatu mitrumu..

Pétijuma metodes: Literatiiras analize, normativo dokumentu analize, lai izp&titu skanas dizaina un akustikas
nozimi interjera dizaina. Empiriskaja dala izmantota novérojuma metode un eksperiments, veicot skanas [imena mérfjumus
dazados telpas iekartojuma variantos. legtito datu analize pielietota salidzino$a un aprakstosa datu analize.

Sasniegtie rezultati: Noskaidrot ka telpas piepildijums, mébelu daudzums un to materialitate ietekmé skanas
izplatiSanos telpa, ka art izvertét, ka ar interjera elementu un apdares materialu palidzibu iesp&jams apzinati veidot

skanas vidi interjera.

Atslegas vardi: skanas dizains interjera; telpas akustika; skanas absorbcija; mebelu ietekme uz skanu; mitrums
un akustika; skanas komforts
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Baiba Cirule. STIKLA IZMANTOSANA INTERJERA DIZAINA: TELPAS
PAPLASINASANAS UN GAISMAS AKCENTESANAS IESPEJAS

Ekonomikas un kultiiras augstskola, Studiju programma “Interjera dizains”
E-pasts: ciirule.baiba@gmail.com
Zindatniskais vaditajs: Mg. art. Kitija Almane - Bulaha

Anotacija

Pétijjuma aktualitate: Misdienu urbanizétaja vidé, samazinoties dzivojamo platibu izm@riem un pieaugot
prasibam péc kvalitativas, funkcionalas un psihologiski komfortablas dzives telpas, arvien aktualaka klast telpas
efektiva izmantoSana un dabiska apgaismojuma maksimala integréSana interjera dizaina. Lietotaju vélme péc
vizuali plaSas un gaiSas vides veicina interesi par materialiem, kas spgj vienlaikus pildit estetisku, funkcionalu un
telpiskas uztveres uzlaboSanas lomu. Stikls ka interjera materials piedava plasas iesp&jas So izaicinajumu
risinaSana, nodroSinot augstu gaismas caurlaidibu, telpisku nepartrauktibu un viegluma sajiitu, vienlaikus
saglabajot funkcionalu zong&jumu un vizualo lidzsvaru.

Pétijjuma meérkis: Izvertét stikla nozimi un izmantoSanas iesp€jas interjera dizaina ka telpas vizualas
paplasinasanas un dabiska apgaismojuma akcentéSanas Iidzekli, analizgjot ta estétisko, funkciondlo un
psihologisko ietekmi uz telpas uztveri dazados interjera risinajumos.

Pétijjuma metodes: PEtijuma izmantotas kvalitativas pétniecibas metodes, ietverot zinatniskas un profesionalas
literatliras analizi, interjera dizaina pieméru vizualu izpé&ti, ka arT nozares profesionalu intervijas. Analiz&ti dazadi
stikla veidi un to pielietojums dzivojamas un neliela méroga sabiedriskas telpas, ipasu uzmanibu pievérsot stikla
izmanto$anai starpsienas, spogulos, mébel€s un dekorativajos elementos.

Sasniegtie rezultati: Petfjuma rezultati apliecina, ka mérktieciga stikla elementu integracija interjera veicina
telpas vizualo plaumu, uzlabo dabiskd apgaismojuma kvalitati un pozitivi ietekmé lietotaju psihologisko
komfortu. Darba ietvaros formul@ti praktiski ieteikumi stikla izmantoSanai harmoniskas un funkcionalas interjera

vides veidosana, uzsverot lidzsvaru starp atvertibu, privatumu un estétisko kvalitati.

Atslégas vardi: stikls; interjera dizains,; gaisma, telpiskums, caurspidigums
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Daniela Cupera. MULTIKULTURALA IETEKME UZ MUSDIENU INTERJERA
DIZAINU: TRADICIJU UN MODERNIZACIJAS SAPLUSANA

Ekonomikas un kultiras augstskola, studiju programma "Interjera dizains"
E-pasts: dcuper28@gmail.com
Zindtniskais vaditdjs: Lolita Freidmane

Anotacija

Pétijuma aktualitate: Globalizacijas un migracijas procesos strauji pieaug kultiiru savstarpéja mijiedarbiba, kas
saglabasanu un globalo tendenc¢u (minimalisms, masveida produkcija, eiroremonts) ietekmi. Multikulturalisms
rada gan bagatino$as iesp€jas (jauni materiali, stili, funkcionali risinajumi), gan riskus (autentiskuma zudums,
kultiiras apropriacija, nacionalas identitates vajinasanas). Tapéc ir aktuali izpétit, ka tradicijas un modernizacija
var organiski saplist Latvijas interjera dizaina, saglabajot lokalo ipatnibu.

P&tTjuma mérkis: ST darba mérkis ir izp&tit multikulturalisma ietekmi uz interjera dizainu masdienu Latvija.

Pétijuma metodes: Teoretiska literatiiras analize (zinatniskie raksti, gramatas, interneta resursi), salidzinosa
analize (globalie un lokalie dizaina stili), gadfjumu izp&te (Latvijas dizaineru un projektu pieméri), anketéSana
(Latvijas iedzivotaju viedoklis par multikulturalismu interjera).

Sasniegtie rezultati: Petjums parada, ka multikulturalisms interjera dizaina rada situaciju, kur etnografiskie
elementi (latvju raksti, dabiski materiali, pieticiba) var harmoniski savienoties ar minimalismu, funkcionalitati un
ilgtspgjibu. Latvija ST sintéze ir iesp&jama un jau sastopama (pieméram, latviskais minimalisms, rokdarbu
integracija modernas mébelés). Tomer pastav riski — kultiiras apropriacija, autentiskuma zudums un vienveidiba
eiroremontu ietekmé. Ieteikumi ietver aktivu lokalo dizaineru un amatnieku atbalstu, izglttoSanu jaunieSiem un
gtisku principu ievéroSanu elementu parnemsana.

Atslegas vardi: multikulturalisms, interjera dizains, kultiru sapliusana, Latvijas dizains, tradicijas un
modernizdcija, nacionald identitdte, kultiiras apropriacija, ilgtspéjiba, latviskais minimalisms
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Sanija Ergle. GUDRO MAJU INTERJERA SPECIFIKA UN DIZAINS

Ekonomikas un kultiiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: ergle.sunny@gmail.com
Zinatniskais vaditajs: Mg.art. L. Kokorevica

Anotacija
Pétijuma aktualitate: Pieprasijums p&c uzlabotas dzives kvalitates, ertibam un drosibas pieaug atrak neka jebkad.
Viena no galvenajam tendencem p&dgja laika dzivojamo maju attistiba ir viedas majas. "Viedas majas" ideja
balstas uz faktu, ka dzives vide tiek ieklautas dazadas automatizacijas un tehnologijas, nodro$inot efektivaku un

értaku kontroli par majas darbibam: apgaismojumu, klimata kontroli, drosibas sistémam, majsaimniecibas iericem
un citam ikdienas funkcijam.

Pétijuma meérkis: izvertet interjera dizaina detalas un izp&tit dizaina iespgjas, kas nodrosina praktisku un estétisku
dzivesvietu, integréjot jaunas tehnologijas.

Pétijuma metodes: kvalitativa pétijuma metode — dal&ji strukturéta intervija ar gudras majas TpasSnieku;
zinatniskas un nozares literatiiras analize.

Sasniegtie rezultati: legitie rezultati apliecina, ka viedas tehnologijas ir ne tikai tehnisks papildinajums majokIi,
bet butiski maina projektéSanas principus, lietotaju paradumus un telpas kvalitati.

Atslegas vardi: gudra maja; viedas tehnologijas, energoefektivitate, automatizacija
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Amanda Monta Ivulane. PSIHOLOGISKI INTUITIVS DIZAINS: PERSONIGAS TELPAS
RADISANA PIELAGOJOTIES LIETOTAJU EMOCIJAM

'Ekonomikas un kultiiras augstskola, Interjera dizains, amanda.ivulanel5@inbox.lv

Zinatniskais vaditajs: Lolita Freidmane

Anotacija

Pétijuma aktualitate: Misdienas gariga un emocionala labsajuta butiski ietekme dzives kvalitati un partneru
attiecibu stabilitati, un ta ir ciesi saistita ar ikdienas dzives vidi. Dzives telpa nav tikai funkcionala strukttira, bet
arT emocionali nozimiga vide, kuras atmosferu veido telpas planojums un zon€jums, apgaismojums, krasu un
materialu izvele, ka arT multisensorie aspekti, pieméram, skanu vide, smarza, tekstils, vizualie akcenti un ikdienas
ritudli. So elementu kopums ietekmé passajiitu, emocionalo lidzsvaru un partneru savstarpgjo mijiedarbibu, tadel
telpas organizacijai ir janodroSina lidzsvars starp kopigam aktivitatém un privatumu. Pardomata telpas
organizacija veicina emocionalo drosibu un harmoniju, bet nepietieckama saskana telpa un sajiitu aspektos var radit
spriedzi un attalinaSanos. Lidz ar to telpas organizacijas un tas psihologiskas ietekmes izpéte ir ipasi aktuala
partneru kopdzives konteksta.

Pétijuma merkis: [zvertet, ka telpas planojums un zon&jums, papildinats ar emocionali ietekmé&joSiem dizaina
elementiem, ietekm& partneru emocionalo lidzsvaru kopdzives telpa un izstradat priekSlikumus telpas
organizacijai, kas veicina harmoniju starp kopigo un personigo telpu.

Pétijuma metodes: Darba ietvaros izmantota zinatniskas literatiiras un interneta avotu analize, ka arT kvantitativa
datu ieguves metode — anketéSana. legiitie dati ir analiz&ti, izmantojot kvantitativo datu analizi un kvalitativu
atbilzu interpretaciju.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka telpas planojums, kopigo un privato zonu lidzsvars, ka ari
apgaismojuma un krasu risinajumi bitiski ietekmé partneru emocionalo labsajttu kopdzives telpa. Respondenti
dzives telpu uztver ne tikai ka funkcionalu telpu, bet arT ka emocionali nozimigu vidi, kas veido ikdienas lietoSanas

paradumus un kopdzives ritualus, ietekm&jot komfortu, dro§ibu un lidzsvaru ikdiena.

Atslegas vardi: partneru dzives telpa, emocionala labsajiita; privatums, kopiba; telpas planojums
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Kate Putnina. DARBA UN STUDIJU APVIENOSANAS IETEKME UZ IZGLITIBAS
KVALITATI UN STUDIJU PROCESU LATVIJA

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: Kate.putnina@gmail.com

Zindtniskais vaditajs: MBA Jelena Budanceva
Anotacija

Pétijjuma aktualitate: Misdienas arvien vairak studentu paral€li studijam strada, lai nodro$inatu finansialo
stabilitati, segtu ikdienas izdevumus un iegiitu profesionalo pieredzi. Darba un studiju apvieno$ana ir kluvusi par
izplatitu paradibu studentu vida Latvija, tomér paaugstinata slodze bieZi rada griitibas pilnvertigi iesaistities studiju
procesa. Laika trikums, nogurums un emocionala parslodze var negativi ietekmét akadémiskos sasniegumus,
motivaciju un studiju kvalitati kopuma. Tade] ir svarigi analizet studentu un absolventu pieredzi, lai izprastu darba
slodzes ietekmi uz izglitibas kvalitati un studiju procesu.

Pétijuma meérkis: Izpéetit darba un studiju apvienoSanas ietekmi uz izglitibas kvalitati un studiju procesu Latvija.
Pétijuma metodes: Literatfiras un zinatnisko p&tfjumu analize, statistikas datu analize, anketgSana.

Sasniegtie rezultati: Pétijuma rezultati paradija, ka darba un studiju apvienoSana biezi rada griitibas efektivi
planot laiku un pilnveértigi iesaistities studiju procesa. Daudzi respondenti noradija, ka darba slodze ietekmé
motivaciju macities, lekciju apmeklgjumu, miega kvalitati un akad@miskos sasniegumus. Vienlaikus dala
respondentu atzina, ka darbs studiju laika palidz attistit atbildibas sajiitu, laika planoS$anas prasmes un profesionalo
pieredzi. Balstoties uz iegiitajiem rezultatiem, iesp&jams secinat, ka darba un studiju apvienoSana butiski ietekmé

studentu izglitibas kvalitati un studiju procesu.

Atslegas vardi: studenti, darbs, studijas, izglitibas kvalitate, studiju process, darba slodze
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Kate Putnina. DABISKO UN LOKALO MATERIALU IZMANTOSANA

Ekonomikas un kultiras augstskola, studiju programma ,, Interjera dizains”
E-pasts: Kate.putnina@gmail.com
Zinatniskais vaditajs: Mg.art. Evija Skriba

Anotacija

Pétijuma aktualitate: Musdienu interjera dizaina arvien lielaka uzmaniba tiek pieversta ilgtsp&jigai un cilvéka
veselibai labveligai videi. Materialu izvéle $aja procesa ir biitiska, jo ta nosaka ne tikai telpas estetiku, bet arT
mikroklimatu, gaisa kvalitati un ietekmi uz lietotaju labsajttu. Dabiskie un lokalie materiali, pieméram, koks,
mals, kanepes, salmi, niedres, kliigas un kalkis, nodrosina elpojosas konstrukcijas, palidz lidzsvarot mitrumu un
samazina kaitigu emisiju riskus, vienlaikus radot telpam dabiskuma un siltuma sajiitu.

So resursu izmanto$ana ir nozimiga ari kultiiras un ekonomikas konteksta, jo ta stiprina vietgjas amatniecibas
tradicijas un veicina regionalas identitates saglabasanu. Dabiskie materiali lauj radit telpas, kas ir saskanotas ar
dabas cikliem un cilvéka vajadzibam, vienlaikus atbilstot ilgtsp&jigas attistibas prasibam. Tadgjadi dabisko un
lokalo materialu izmanto$ana interjera dizaina ir aktuala ne tikai praktisku, bet arT stratégisku iemeslu dgl, jo ta
apvieno estétiku, veselibai draudzigu vidi un atbildigu resursu izmanto$anu.

Pétijuma merkis: [zpétit dabisko un lokalo materialu izmantoSanas iesp€jas interjera dizaina, izvertgjot to ietekmi
uz telpas estetiku, funkcionalitati un veselibai labveéligu vidi.

Pétijuma metodes: Lai sasniegtu pétijjuma mérki, tika apkopoti interneta resursi, p&tijumi un gramatas, ka ari
veikta anketgSana.

Pétijuma rezultati: Pétfjuma rezultati liecina, ka sabiedriba pastav pozitiva atticksme pret dabisko un lokalo
materialu izmantoSanu interjera dizaina, Tpasi saistiba ar to ietekmi uz veselibu un telpas mikroklimatu. Tomé&r
praks€ $o materialu izmanto$anu bieZi ierobezo cenas, pieejamibas un informétibas faktori, ka rezultata priekSroka
tiek dota sintétiskiem vai imit&joSiem risinagjumiem. Intervijas analize apliecinaja, ka dabisko materialu plasakai
integracijai nepiecieSama sabiedribas izglitosana un vietgjo resursu mérktieciga popularizéSana.

Atslegas vardi: interjera dizains; dabiskie materiali; lokalie resursi, ilgtspéjiba,; amatniecibas tradicijas
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Katrina Liepina. 19./20. GADSIMTA I1ZCILIE MEISTARI - MIHAELS TONETS,
EMILS GALE UN CARLZS RENI MAKINTOSS - IEGULDIJUMS MEBELU
DIZAINA.

2

Ekonomikas un kultiras augstskola, studiju programma “Interjera dizains
E-pasts: katrinaliepina.lv22@gmail.com
Zinatniskais vaditajs: Mg. art. Baiba Guste

Anotacija

Pétijuma aktualitate: Perioda no 19. lidz 20. gadsimtam seviski izc€las tr1s izcili meistari- Mihaels Tonets, Emils
Galg un Carlzs Reni Makinto$s. Katrs makslinieks ieviesa jauninajumus un unikalu ieguldijumu mébelu dizaina,
sakot ar M. Toneta izgudroto paneémienu, kas ]ava koka materialu saliekt smalkas un izliektas formas, E. Galg
organisko jiigendstila stilistiku un C.R. Makinto3a vienkar§oto un geometrisko formu pieeju. Miisdienu razotaji
rada vai saglaba jligendstila iezimes, pieméram ka, Gebrlder Thonet, Macklowe Gallery, Vitra.

Pétijuma mérkis: Izvertst Mihaela Toneta, Emila Galé un Carlza Reni Makinto$a devumu mébelu dizaina
attistiba, analiz&jot vinu inovativos risinajumus un stila Ipatnibas, kas tiek izmantoti miisdienu mebelu razosana.

Pétijuma metodes: PEtfjuma izmantotas datu ieguves metodes - literatliras analize, artefaktu analize un logiski
konstruktiva metode. Mérku sasniegSanai tika lietotas datu apstrades metodes - kontentanalize, mediju
monitorings.

Sasniegtie rezultati: Pétijuma rezultata ir identificéti Mihaels Toneta, Emils Galé un Carlzs Reni Makintosa radito
mébelu dizaina aktualitate musdienas. Identificétas galvenas stilistiskas un tehnologiskas inovacijas, ko
makslinieki ieviesa mébelu dizaina. Sis inovacijas ir sniegusas butisku ieguldijjumu moderna dizaina attistiba,

demonstrgjot harmoniju starp funkcionalitati, estétiku un materialu apstradi.

Atslégas vardi: jugendstils; Mihaels Tonets; Emils Gale; Carlzs Reni Makintoss; mébelu dizains
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Keita Plasunova. PARSTRADAJAMO MATERIALU IZMANTOSANA MUSDIENU
INTERJERA

Ekonomikas un kultiras augstskola, studiju programma “Interjera dizains”
E-pasts: keita.plasunova@gmail.com

Darba zinatniskais vaditajs: Mg.art. Lauma Kokorevica

Anotacija

Pétijuma aktualitate: Musdienu interjera dizaina arvien vairak tiek izmantoti parstradajamie materiali, kas
samazina vides piesarnosanu. ST pieeja ne tikai palidz radit estétiski kvalitativus interjerus, bet arf veicina videi
draudzigu un veselibai nekaitigu telpu veidoSanu. Tapat ta ir bitisks solis atkritumu daudzuma samazinasana un
tirakas un drosakas vides saglabasana. Pareja uz ilgtspgjigu dizainu nav tikai tendence, bet Kklist par
nepiecieSamibu, jo cilveki arvien vairak apzinas savu ietekmi uz apkartgjo vidi.

Parstradajamo materialu klasts ir plass, un katrs no tiem atskiras p&c ipasibam, pielietojuma un uzturéSanas
prasibam. Katrs materials ir piem@rots konkr&tai telpai, noslodzei un ekspluatacijas apstakliem, jo piemérotaka
vide izmantots materials kalpo ilgak. Ja materials tiek izmantots vid€, kur tas atri zaud€ savu kvalitati, to vairs
nevar uzskatit par ilgtspgjigu risindgjumu. Tapec darba tiks analizeti popularakie parstradajamie materiali, to
ieguvumi un izaicindjumi, ka arf izdariti secinajumi.

Pétijuma meérkis: [zvertet iespgjas izmantot parstradajamus materialus interjera dizaina un noteikt So materialu
ietekmi uz ilgtsp&jigu dizaina attistibu.

Pétijuma metodes: Datu ieguves metodes - literatliras analize, interneta avotu izvért€Sana, dazadu avotu
salidzinajums un aptauja.

Sasniegtie rezultati: Saja nodala apkopoti pétijuma rezultati par parstradatajiem materialiem interjera dizaina un
balsoties uz tiem, izdariti secinajumi par dazadiem materialiem un to ilgtsp&jibu. Ka arf tikai izverteta respondentu

atticksme un praktiska pieredze.

Atslegas vardi: parstraddjamie materiali; ilgtspéjigs dizains; interjera dizains; vides ilgtspéja; otrreizéja
materialu izmantosana
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Ksenija Pagkevi¢a. MAKSLAS DARBI UN DIZAINA PRIEKSMETI ROKOKO UN
BAROKA STILA MENCENDORFA NAMA INTERJERA

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: ksenija.paskevica@gmail.com
Zinatniskais vaditajs: Mg. art. Baiba Guste

Anotacija

Pétijjuma aktualitate: Musdienu interjera dizaina praksé arvien lielaka uzmaniba tiek pieversta telpas
emocionalajai iedarbibai, ornamenta, krasu un dekorativo elementu nozimei, Ipasi veésturisko interjeru konteksta.
Ilgstosi domingjusais minimalisms pakapeniski tiek papildinats ar interesi par bagatigaku vizualo valodu un
estétisko pieredzi. Saja konteksta baroka un rokoko interjeru izpéte lauj analizét, ka dazadu laikmetu estétiskie
principi ietekmé telpas uztveri miisdienas. Mencendorfa nams ir nozimigs Rigas kultirvesturiskais objekts, kur
autentiska vid€ saglabajusies 17.—18. gadsimta sienu un griestu gleznojumi, ka ar baroka un rokoko laikmeta
dizaina priekSmeti, kas sniedz vertigu materialu stilistiskai un emocionalai analizei.

Pétijuma meérkis: Noskaidrot, ka baroka un rokoko stili izpauzas Mencendorfa nama interjeros, analiz€jot Majas
kapelu un “Vato” zali, ka arT izvértét So telpu dekorativo elementu ietekmi uz to maksliniecisko un emocionalo
raksturu.

Pétijuma metodes: P&tijuma izmantota vésturiska un makslinieciska analize, vizuala un kompozicionala analize,
salidzino$a metode, ka arT empiriska izpéte — studentu aptauja un iegiito datu kvantitativa analize.

Sasniegtie rezultati: P&tjjuma rezultati apliecina butiskas atskiribas baroka un rokoko estétika Mencendorfa nama
interjeros. Majas kapela saistas ar monumentalitati, sakralu noskanu un dramatisku telpas uztveri, savukart “Vato”
zale raksturojama ar vieglumu, eleganci un emocionalu pieejamibu. Empiriskie dati liecina, ka rokoko interjers

miisdienu skatitajam ir intuittvak uztverams neka baroks.

Atslégas vardi: baroks; rokoko, interjera dizains, Mencendorfa nams, telpas uztvere
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Lasma Pautova. VIEDO TEHNOLOGIJU INTEGRACIJA INTERJERA DIZAINA UN
LIETOTAJU PIEREDZE

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: lasmapautova@gmail.com
Zinatniskais vaditajs: Mg.art. Evija Skriba

Anotacija

Peétljuma aktualitate: Viedas tehnologijas arvien biezak kliist par majokla ikdienas dalu, tap&c interjera dizaina
aktualizgjas jautajumi par to estétisku un funkcionalu integraciju, lietojamibu un ergonomiku. Vienlaikus praksé
ievieSanu nereti kave izmaksas, zinaSanu triikums un neskaidriba par piemérotako risinajumu izvéli, tadel ir butiski
izprast lietotaju pieredzi un vajadzibas, lai interjera dizaineri varétu sniegt mérktiecigaku profesionalo atbalstu.

Pétljuma meérkis: Analizét viedo tehnologiju integracijas iesp&jas un lietotaju pieredzi interjera dizaina, lai,
balstoties uz pétijuma rezultatiem, izstradatu praktiskus priek§likumus interjera dizaineru darbam.

Pétijuma metodes: Teoretisko avotu analize un kvantitativa tieSsaistes aptauja (n = 88; 21 jautajums), papildus
veicot atverta tipa atbilzu tematisko (kvalitativo) analizi, lai identificetu galvenas tendences, ieguvumus, Skerslus
un respondentu ieteikumus interjera dizaineru darbam.

Sasniegtie rezultati: P&tjjuma rezultata tika noskaidrots, ka, lai arT respondentu informétiba par viedajam
tehnologijam ir salidzinosi augsta (53,4% atbild “ja”), to praktiska ievieSana majoklos ir mérena (46,6%), un pareju
no intereses uz redlu integraciju visbiezak kavé izmaksas, informacijas nepietickamiba un skaidras
nepiecieSamibas trikums. Vienlaikus lietotaji ka biitiskakos ieguvumus uzsver értibas, automatizaciju, dro§ibu un
energoefektivitati, bet ka biezakas problémas min savietojamibas riskus un uzstadisanas sareZgitibu. Tas apliecina,
ka interjera dizainera loma viedo risinajumu ievieSana klist starpdisciplinara, nepiecieSama gan estétiska un
ergonomiska integracija telpa, gan ari klienta izglitoSana un atbalsts saderigu, uzticamu un drosu risinajumu izvelg.

Atslegas vardi: viedas tehnologijas, interjera dizains, vieda mdja, lietotaja pieredze; tehnologiju integracija

181



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Leila Kutkovska. INTERJERA DIZAINS, KA RIKS, LAI UZLABOTU TELPAS
UZTVERI UN EMOCIONALO PIEREDZI CILVEKIEM AR REDZES
TRAUCEJUMIEM.

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: leila.kutkovsa@inbox.lv
Darba zinatniska vaditdja Mg.art Kitija Almane- Bulaha

Anotacija
Pétijuma aktualitate: Cilveki ikdiena parvietojas caur veikaliem, ofisiem, bankam un citam publiskam vietam.
Tacu telpas reti ir pielagotas cilvékiem ar redzes traucgjumiem. Nepietiekams apgaismojums, manami slieksni,
nepieejamas audialas norades vai paligi apgriitina parvietosanos. Lielaka dala interjeru tiek veidoti, ignorgjot

atSkirigu telpas uztveri, radot diskomfortu un ierobezojot emocionalo brivibu. Tas atspogulo sabiedribas
neieveroSanu cilvéku ar redzes trauc€jumiem vajadzibam, kuras bieZi tiek uzskatitas par nevajadzigu sareZgijumu.

Pétijuma meérkis: Noskaidrot galvenas problémas, kas ierobezo cilvéku ar redzes traucgjumiem parvietoSanos
telpa un emocionalo pieredzi taja.

Pétijjuma metodes:

1. cilveku ar redzes traucgjumiem aptauja;
2. ckspertu intervijas un literatiiras analize izv€letajas jomas.

Sasniegtie rezultati: Izpétitas interjera dizaina metodes un risinajumi telpas uztveres uzlaboSanai. Galvenie riki
ir krasu kontrasts, pardomats apgaismojums un taktila informacija. Veiksmigi ieklaujot tos interjera, cilveki ar

redzes trauc€jumiem jiitas dro$i un &rti telpa.

Atslegas vardi: interjers, pieejamiba; emocionalais komjforts, redzes traucejumi, telpas uztvere
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Liene Robezniece. MAKSLIGA INTELEKTA PIELIETOJUMS INTERJERA
PROJEKTA IZSTRADES PROCESA

Ekonomikas un kultiras augstskola, studiju programma “Interjera dizains”
E-pasts: robeznieceliene@gmail.com
Zinatniskais vaditajs: Mg.art. Kitija Almane- Bulaha

Anotacija
Pétijuma aktualitate: Musdienu cilvéks un ta ikdienas dzive nav iedomajama bez tehnologijam un interneta.
P&édgjo gadu laika $i saikne ir kluvusi vél cieSaka, jo tehnologiju loks un to funkcijas tiek nemitigi papildinatas.
Viena no ietekmigakajam tehnologijam pédéjo gadu laika ir maksligais intelekts (MI), kas arvien veiksmigak pilda
uzdevumus, kurus vesturiski ir spjusi pildit tikai cilveki, tacu miisdienas 378 miljoni pasaules iedzivotaju Sos
uzdevumus ikdiena uztic tiesi MI. (netguru, 2025). Sis riks bitiski sp&j atvieglot ne tikai cilveéku ikdienas, bet arl

profesionalo dzivi. Tas ir atradis un turpina nostiprinat savu vietu dazadas nozar€s, viena no kuram ir dizains,
precizak, interjera dizains.

PetTjuma mérkis: Noskaidrot interjera dizaineru un interjera dizaina studentu attieksmi un maksliga intelekta riku
izmantoS$anas paradumus interjera projektu izstrades procesa, identificét visbiezak izmantotos maksliga intelekta
rikus dizaineru un dizaina studentu vidi.

Pétijuma metodes: Aptauja; Specialistu intervijas; Grafiska analize; Interviju transkripcija.

Sasniegtie rezultati: P&tfjuma rezultata ir noskaidrots Latvijas interjeru dizaineru un interjera dizaina studentu
viedoklis par $o tému, ka arT noskaidrots pasa maksliga intelekta apkopojums par §Ts tehnologijas $1 briza situaciju

dizaina nozaré.

Atslégas vardi: maksligais intelekts; MI; interjera dizains; programmas; riki
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Megija Valkovska. INOVATIVI RISINAJUMI TELPAS PIELAGOSANAI UN
PARVEIDEI MAZU PLATIBU DZIVOKLOS

Ekonomikas un kultiras augstskola, studiju programma “Interjera dizains”
E-pasts: megija.valkovska@inbox.lv
Zinatniskais vaditajs: Mg.art. Kitija Almane-Bulaha

Anotacija

Pétijuma aktualitate: Misdienu urbanizacijas procesos mazu platibu dzivokli (Iidz 40 m2) kliist par domingjosu
izveli Latvijas nekustama 1pasuma tirgi, ko veicina ekonomiskie faktori un demografiskas izmainas. Tomer dzive
ierobeZota platiba rada batiskus izaicinagjumus iedzivotaju funkcionalajam un psihologiskajam komfortam, ipasi
jautajumos par privatumu, mantu uzglabasanu un telpas sp&ju pielagoties dazadiem diennakts cikliem (darbam,
atpiitai, sadzivei). Tradicionalie interjera risinajumi mazas telpas biezi padara parblivetas, tapec inovativu metozu
izpete un to praktiska piemérosana ir kritiski svariga dzives kvalitates uzlaboSanai pilsétvide.

Pétijuma mérkis: [zverteét Latvijas iedzivotdju vajadzibas un paradumus mazu platibu dzivoklos un, balstoties uz
aktualajam interjera dizaina tendencém, izstradat inovativus priekslikumus telpas transformacijai un zong$anai,
kas nodrosinatu maksimalu funkcionalitati ierobezota platiba.

Pétijuma metodes: Darba izstradg tika pielietota zinatniskas literatliras analize par vésturisko dzivoklu attistibu,
ka arT globalo analogu izpéte. Empiriska dala balstita uz Latvijas iedzivotaju kvantitativo aptauju par sadzives
izaicingjumiem un kvalitativajam padzilinatajam intervijam ar vadoSajiem Latvijas interjera dizaineriem. legiito
datu apstradei izmantota sintézes un salidzinasanas metode.

Sasniegtie rezultati: Petfjuma gaita darba autore secina, ka dzives kvalitati maza meéroga majoklos (lidz 40 m2)
nosaka nevis kvadratiira, bet telpas multifunkcionalitate un viedais zongjums. Balstoties uz iedzivotaju aptaujas
un ekspertu interviju datiem, darba ir identificeti galvenie telpas planoSanas izaicinajumi un analiz&ti inovativi
analogi to risinaSanai. P&tfjuma rezultata ir izstradati praktiski priekSlikumi telpas parveidei, izmantojot
transform&jamas mébelu sist€mas un dinamiskus zon€Sanas veidus, ta nodrosinot ergonomisku telpas vidi.

Atslégas vardi: majoklis; dizains; inovacijas; transformacija; multifunkcionalitate
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Nikola Seile. SOCIALO TIKLU LIETOSANAS IETEKME UZ MOTIVACIJU,
PROKRASTINACIJU UN IKDIENAS AKTIVITATI

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: nikolaseile@inbox.lv
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija
Pétijuma aktualitate: Musdienas socialie tikli ir kluvusi par neatnemamu ikdienas sastavdalu, butiski ietekmgjot
cilveku komunikaciju, informacijas uztveri un briva laika pavadiSanas paradumus. Socialajos tiklos cilveki biezi
publicg idealizetu savas dzives versiju, uzlabotas fotografijas, sasniegumus un pozitivus ikdienas mirklus, kas ne
vienmer pilniba un atklati atspogulo realitati. Sada satura regulara patéréSana var veicinat cilvéku tendenci
salidzinat savu dzivi ar citu lietotaju publicgto saturu. Sabiedriba biezi tiek uzsverts socialo tiklu negativie aspekti,
tadi ka uzmanibas noverSana, prokrastinacija un samazinata produktivitate, tomér socialie tikli var arT motivet

cilvekus pilnveidot savu ikdienu, sasniegt merkus, attistit jaunus paradumus un uzlabot dzives kvalitati, redzot
skaisto realitati socialajos tiklos, cilvékiem var rasties jaunas ambicijas un sapni.

Pétijuma meérkis: Izpétit socialo tiklu lietoSanas saistibu ar cilveku motivaciju, prokrastinaciju un ikdienas
aktivitati.

Autore $aja darba izvirza 3 uzdevumus:
1. Noskaidrot socialo tiklu ietekmi uz cilvéku motivaciju.
2. Analizét socialo tiklu saistibu ar prokrastinaciju un ikdienas aktivitati.
3. Izvertet socialo tiklu pozitivo un negativo ietekmi uz cilvéku ikdienas dzivi.

Pétijuma metodes: Petijuma tiek izmantota kvantitativa petijjuma metode - anket€Sana, lai iegtitu datus par socialo
tiklu lietosanas paradumiem un to ietekmi uz respondentiem. Iegitie dati tiek apkopoti un analizéti.

Sasniegtie rezultati: Noskaidrots, ka socialo tiklu lietoSana vairakumam izraisa prokrastinaciju un samazinatu
koncentrésanas spgju, jo tiem ir raksturigi izraisit atkaribu, depresiju un miega trikumu, tomér pareizi tos

izmantojot tie var kliit par motivacijas un iedvesmas avotu.

Atslegas vardi: socialie tikli; prokrastindcija; motivacija, produktivitate
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Nikola Seile. ZERO WASTE INTERJERA DIZAINS

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: nikolaseile@inbox.lv
Zindtniskais vaditdjs: Mg.art. Evija Skriba

Anotacija

Pétijuma aktualitate: Blivmaterialu atkritumi ir atziti par vienu no lielakajam atkritumu grupam, kuri ir
visacimredzamakie un visgritak novérSamie, ka ari biivniecibas sféra ir viena no liclakajam oglekla emisiju
raditajam. Nemot véra resursu patérinu miisdienas, kas parsniedz resursu iesp&ju atjaunoties, globalas vides
problémas un apdraud&jumus, interjera dizaineriem tapat ka citu profesionalo sféru parstavjiem ir svarigi domat
par ilgtspgjibu, lai saglabat plan€tu nakamajam paaudzém. Atkritumu veidoSanas tie$a veida negativi ietekmé vidi,
ka arT neveiksmigu materialu izv€les var rast negativu ietekmi gan telpu lietotajiem, gan videi. Interjera dizainera
uzdevums ir ne tikai radit estetisku telpu, bet arT radit telpu, kas rada labveligu ietekmi.

Pétijuma meérkis: P&tijuma mérkis ir izprast klientu un dizaineru viedokli par zero-waste interjera dizainu un ta
aktualitati.

Autore $aja studiju darba izvirza 3 uzdevumus:

1. Noskaidrot, ka tick sasniegts zero-waste un ilgtsp€jigs interjera dizains;

2. Noskaidrot ar kadam griitibam saskaras dizaineri sadarbiba ar klientiem, kas palidz un kas attur no
lémuma pienemsanas par zero-waste un ilgtsp&jigu projektu;

3. Izpétit, ka tiek pielietoti zero-waste principi jau esoSos projektos gan Latvija, gan arzemés.

Pétijuma metodes: Darba tika izmantoti un analizéti zinatniskie raksti, gramatas un interneta
avotos atrasta informacija. Tika veikts empirisks p&tijums, anketé€$ana un interviju paraugu analize.

Sasniegtie rezultati: Noskaidrots, ka zero-waste kustiba pagaidam nav guvusi lielu popularitati salidzinajuma ar
ilgtsp&jibu, bet zero-waste ir praktisks paneémiens ka izveidot ilgtsp&jigu projektu, jo abi koncepti seko Iidzigiem
mérkiem. Atkritumu samazinasana ir viens no aktualajiem mérkiem abos konceptos, kas savukart ir svarigi gan

potencialajiem klientiem gan visiem globala liment.

Atslégas vardi: zero waste, interjera dizains, klienti; projekts
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Rinalds Milicins. ZERO WASTE DIZAINS

Ekonomikas un kultiras augstskola, studiju programma “Interjera dizains”
E-pasts: rinalds.mil@gmail.com
Zinatniskais vaditajs: Mag.art. Evija Skriba
Anotacija
Pétijuma aktualitate: Miisdienas interjera dizains vairs nav tikai par to, lai telpa izskatitos skaista vai biitu &rta,
arvien vairak cilvéku doma arT par to, ka Sie risinajumi ietekme vidi. Interjera un biivniecibas nozare rada loti

daudz atkritumu, un liela dala materialu p&c izmantoSanas nonak izgaztuves. Materiali netiek parstradati vai
izmantoti atkartoti.

PeétTjuma mérkis: [zp&tit un analiz&t zero waste principu pieméro$anu interjera dizaina un arhitektara, vienlaikus
noskaidrojot nozares specialistu realitati un izstradajot ieteikumus $o principu integrésanai prakse, kas kalpotu par
atbalstu gan esoSajiem, gan jaunajiem profesionaliem.

Pétijuma metodes: Meérka sasniegSanai tika veikta intervija ar nozares specialistu, ka arT tika veikta studentu
aptauja, lai apkopotu viedoklus, pieredzi un labakas prakses piemerus. legitie dati tika apstradati, izmantojot
statistisko analrzi kvantitativajiem aptaujas rezultatiem un kvalitativo satura analizi intervijam.

Sasniegtie rezultati: PEtijuma rezultatos tika apkopota informacija par zero waste dizaina piemérosanas iesp&jam,
galvenajiem izaicinajumiem un potencialajiem ieguvumiem interjera dizaina. Tika izstradati secinajumi un

ieteikumi, kas var kalpot ka praktisks atbalsts dizaineriem un arhitektiem ilgtsp&jigu risinajumu ievieSana.

Atslégas vardi: zero-waste dizains, ilgtspéjiba, arhitektiira, interjers
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Rinalds Milicins. 5 DIENU DARBA NEDELA: EFEKTIVITATE, IETEKME UN
ALTERNATIVAS
Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”

E-pasts: rinalds.mil@gmail.com

Zindtniskais vaditdjs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: 5 dienu darba ned€la ir bijusi darba vides standarts jau kop$ 20. gadsimta 20. gadiem, kad
to ieviesa Henrijs Fords. Misdienas, pieaugot izdeg8anas sindromam, garigas veselibas problémam un tehnologiju
attistibai, $is modelis tiek arvien vairak apSaubits. 2023. gada vairak neka puse Amerikas Savienoto Valstu
iedzivotaju atzina, ka cie$ no izdegSanas.

Pétijuma meérkis: Izpétit un noverteét 5 dienu darba nedélas efektivitati, analizet tas ietekmi uz darbinieku
labsajiitu, produktivitati un darba-dzives Iidzsvaru, ka ari salidzinat So modeli ar alternativiem darba laika
grafikiem.

Pétijjuma metodes: Interneta resursu analize, sekundaro datu analize (starptautisko pétfjumu rezultati),
anket€Sanas aptauja (n=19), statistikas datu salidzinajums un gadijjumu izpete (Islande, Microsoft Japana,
Apvienota Karalvalsts).

Sasniegtie rezultati: Petijums atklaj, ka 5 dienu darba ned€la nav universali optimals modelis. Aptauja 84,2%
respondenti atklaj, ka $is modelis ir tikai dal&ji vai nav efektivs vispar. 94,7% atbalsta 4 dienu darba nedglu vai to

veletos pilnigi vai dal&ji, un 100% atzist, ka Latvija biitu jaapsver 1saku darba ned€lu ievieSana.

Atslegas vardi: darba nedéla; produktivitate; izdegSana, darba-dzives lidzsvars; 4 dienu darba nedéla
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Sanda Strauberga. VIEDAS TEHNOLOGIJAS INTERJERA DIZAINA
(INTEGRACIJA UN LIETOTAJU PIEREDZE)

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: sanda.strauberga2002@gmail.com
Zinatniskais vaditajs: Mg.art. Evija Skriba

Anotacija

Pétijuma aktualitate: Tehnologiju attistiba pedgjos gados ir butiski mainijusi to, ka cilveks mijiedarbojas ar savu
dzives telpu. Arvien vairak interjeru tiek aprikoti ar viedajam sistémam, kas automatiski reagé uz lietotaja
paradumiem, noskanojumu un vajadzibam. Sadas tehnologijas nodrogina ne tikai praktiskas &rtibas, bet ari ietekmé
cilveka emocionalo pasSsajutu un dzives kvalitati. Lietotaju pieredze $aja konteksta kliist par centralo aspektu —
majoklis vairs nav tikai fiziska vide, bet gan dinamiska sist€ma, kas sp&j uzlabot ikdienas komfortu un labsajitu.

Pasaules méroga St tendence kluist arvien nozimigaka — “Statista” dati rada, ka Iidz 2025. gadam viedo maju
tehnologijas izmantos vairak neka 400 miljoni lietotaju, kas apliecina interjera digitalizacijas straujo pieaugumu
un nepiecieSamibu izvertét tas ietekmi uz cilvéku dzivi (Statista, 2025).Tas norada uz nepiecieSamibu padzilinati
pétit, ka cilvéki uztver un izmanto viedas tehnologijas interjera, tapéc $is vienmér biis nozimigi un aktuali.

Petljuma meérkis: 1zvertet esoso teorétisko un praktisko literatiiru par viedu tehnologiju integraciju interjera
dizaina, dizaina estétiku un lictotaju pieredzi viedaja maja.

Pétijuma metodes: Lai sasniegtu mérki, studiju darba izstradei apkopota informacija no interneta avotiem,
rakstiem un gramatam, ka ari izveidota aptauja un apkopoti tas dati.

Sasniegtie rezultati: Izpetits par teortiskiem modeliem un labakajam praksém, kas apkopo, ka viedas
tehnologijas ieguvusas savu vietu interjera un kadas viedas tehnologijas biezak tiek izmantotas.

Atslegas vardi: interjera dizains, viedds tehnologijas; vieda mdja; gudra mdaja; viedas tehnologijas interjera
dizaina; lietotaju pieredze tehnologiju pielietojuma interjera dizaina, interjers; tehnologijas
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Sandija Vasiljeva. VIZUALAIS TROKSNIS PUBLISKAJA TELPA,
TAMAZINASANA CAUR DIZAINU

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”
E-pasts: vasiljeva.sandija@gmail.com
Zinatniskais vaditajs: Mg. Art Lasma Bringina
Anotacija
Pétijuma aktualitate: Cilveki ikdiena ir paklauti lielam apjomam informacijas, no kuras lielaka dala ir vizuala.
Vizualais troksnis rada negativu ietekmi uz cilvéka koncentréSanas sp&jam, atminu, emocionalo labsajiitu un

vispargjo telpas uztveri. Pieaugot digitalizacijai §is troksnis kliist par arvien lielaku problému un ietekmé lietotajus
darba vidg, publiskajas telpas un izglitibas iestades

Pétijuma mérkis: Izveidot interjera stratégiju, ka atbrivot telpu no vizuala trok$na ar dizainapalidzibu
un izveidot 3D vizualizacijas ieverojot $o planu.

P&tTjuma metodes: Saja pétijuma izmantoti dati iegati no literatliras un interneta resursiem, izmantojot sekojogo
datu vaksanas metodi — literatiiras analize, datu apstradei izmantotas metodes — 3D model&$ana un salidzinasanas

metode.

Sashiegtie rezultati: ar pareizu interjera stratégiju ir iesp&jams samazinat vizualo troksni un radit mierigu un
funkcionalu vidi.

Atslegas vardi: vizualais troksnis; interjers; stratégija
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Sindija Sakale. INTERJERA DIZAINA SPECIFIKA PAGRABU UN PAGRABSTAVU
LABIEKARTOSANA

Ekonomikas un kultiiras augstskola, studiju programma “Interjera dizains”

E-pasts: sindija.sakale@gmail.com
Zinatniskais vaditajs: Mg.art. Kitija Almane - Bulaha
Anotacija

Pétijuma aktualitate: Gadiem ilgi pagrabi ir bijusi neatnemama sastavdala daudzas majas, tie biezi tiek
izmantoti ka noliktava, papildu dzivojama platiba vai patvérums katastrofu gadijuma, pieméram, viesulvétru un
plidu gadfjuma. Tas rada sarezgTjumus un tehniskus izaicinajumus mitruma kontrolei un dro$ibas projektésanai
telpa. Nakotné paredzams, ka klimata parmainas, ko ietekme globala sasilSana, palielinds mitruma radito
bojajumu risku pagrabos, palielinasies lietus tidens daudzums, gada nokriSnu daudzums un gada temperatiira.
Tomér pagraba nepiecieS$amiba un ta parveidosana 21.gs. ir diskusiju t€ma maju Ipasnieku, nekustama IpaSuma
ekspertu un potencialo maju pirc€ju vidi. Pagrabiem ir savas prieksrocibas un trikumi, neatkarigi no ta, vai
cilveks velas iegadaties jaunu maju vai doma par majas biivniecibu, $o plusu un minusu parzinasana var palidzet
toposajiem IpaSumu pircgjiem pienemt pareizos [emumus.

PetTjuma meérkis: [zp&tit pagrabu un pagrabstavu interjera dizaina specifiku un noskaidrot efektivus risinajumus
So telpu labiekartosanai, nemot véra to funkcionalas, tehniskas un estétiskas Ipatnibas.

Pétijuma metodes: Zinatniskas literatiiras un avotu analize, ka arT analogu izpéte. Studiju darba ietvaros veiktas
tris ekspertu intervijas ar mérki noskaidrot nozares ekspertu viedoklus par pagrabu un pagrabstavu projektésanas
ipatnibam un atbilsto§iem materialu, apgaismojuma, tehniskajiem risinagjumiem interjera projekta izstradg;
Intervijas iegiito datu apstradei izmantota interviju transkripcijas metode. Secinajumu izstradasana un
priekslikumu izveide.

Sasniegtie rezultati: Izstradats studiju darbs par pagrabu un pagrabstavu labiekarto§anu un efektiviem
risinajumiem $o telpu labiekartoSanai.

Atslegas vardi: pagrabs; interjers; mitrums; apgaismojums; siltumizolacija
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Artiirs Baikovskis. DATORTIKLA AIZSARDZIBA ORGANIZACIJA

Ekonomikas un kultiras augstskola, studiju programma “Informacijas tehnologijas”

E-pasts: artursh15@gmail.com

Zinatniskais vaditajs: Mg.sc.comp., Mg.math., Mg.paed. Roberts Glaudins
Anotacija

Pétijuma aktualitate: Uznémumi ir atkarigi no stabilas datortikla infrastruktiiras, un jebkur§ drosibas incidents
var izraisit datu zudumu, pakalpojumu darbibas partraukumu un finansialus zaud&jumus, lidz ar to datortikla
aizsardziba ir kluvusi par vienu no svarigakajiem organizacijas droSibas elemntiem, TpaSi nemot véra, ka
kiberuzbrukumu skaits ik dienu palielinas un sarezgitiba picaug.

Pétijuma mérkis: [zpé&tit organizacijas datortikla drosibu un izstradat priekslikumus kiberuzbrukumu aizsardzibas
uzlabosana.

Pétijuma metodes: Literatiiras analize, analogu salidzino$a metode, grafiska analize.

Sasniegtie rezultati: P&tjjuma veikta organizacijas datortikla droSibas analize — apdraudéjumu identific€Sana.
Tika noskaidroti galvenie kiberapdraudéjumi un datortikla vajas vietas, piemeéram, pikskeréSana, izspied&jvirusi
un launatiira, jo uz Siem apdraud€juma veidiem ‘“uzkeras” cilveki, ka ar1 tie izmanto vajas vietas ikdienas
komunikacija, vienlaikus ar1 IoT ieri€u un attalinatas piekluves savienojumu riski palielinas, jo mingtas ierices
médz but mazak aizsargatas. Vienlaikus secinats, ka datortiklu apdraudéjumu ietekme var bit dazada — tie ir gan
Tslaicigi darbibas traucgjumi, gan nodarot daudz lielaku kaitgjumu dazadiem uzn€mumiem, pieméram, blok&jot to
majaslapas, nelaujot piekliit pakalpojumiem, zaudgjot finansu lidzeklus. Turklat, pamatojoties uz veikto analizi,
izstradati vairaki priekslikumi datortikla aizsardzibas uzlaboSanai, nodrosinot nepartrauktu sistému darbibu.
Galvenokart, ir javeic darbinieku apmacibas kiberdrosiba, ievieSot praktiskus testus un atgadinot, ka jaizmanto
drosas paroles un divu faktoru autentifikacija, ka ari janodroSina regularu programmatiiras un iekartu
atjauninaSanu, ievieSot centraliz€tu atjaunindjumu parvaldibu un veicot regularas parbaudes, vai iekartas ir
pieejami jaunakie atjauninajumi un tie uzstaditi.

Atslegas vardi: Kibernoziegums; kiberdrosiba, datortikls; datortikla aizsardziba
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Aleksandra Bobrova. VALMIERAS 2. VIDUSSKOLAS TIMEKLA VIETNES
IZSTRADES UN ADMINISTRESANAS ANALIZE

Ekonomikas un kultiras augstskola, studiju programma “Informacijas tehnologijas”
E-pasts: aleksandra.bobrova2004@gmail.com
Zinatniskais vaditajs: docents, Mg.math., Mg.sc.ing. Patriks Morevs

Anotacija

Pétijuma aktualitate: Digitalas vides attistiba ir biitiski mainijusi izglitibas iestazu komunikaciju ar sabiedribu.
Skolu timekla vietnes miuisdienas kalpo ne tikai ka informativs resurss, bet arT ka galvenais sazinas kanals starp
skolu, skoléniem, vecakiem un pedagogiem. Publisko timekla vietnu piekliistamibas prasibas, lietotaju paradumu
maina un pieaugosas drosibas prasibas aktualizé nepiecieSamibu regulari izvertet izglitibas iestazu timekla vietnu
kvalitati un lietojamibu. Nepietickami strukturgta vai griiti uztverama timekla vietne var apgriitinat informacijas
pieejamibu un samazinat lietotaju apmierinatibu.

Pétijuma merkis: Petjuma mérkis ir analiz€t Valmieras 2. vidusskolas timekla vietnes struktiiru, satura
parskatamibu, lietojamibu un administréSanas principus, ka ar7 identificét pilnveidosanas iespg&jas, balstoties uz
teoretisko analizi un lietotaju aptaujas rezultatiem.

Pétijuma metodes: PEtjjuma izmantota zinatniskds un profesionalas literatliras analize par timekla vietnu
lietojamibu, piekliistamibu un izstrades principiem, kvalitativa timekla vietnes satura analize, salidzinosa analize
ar citas izglitibas iestades timekla vietni, ka arT empiriska metode — anketé$ana, kura piedalijas skoléni, vecaki un
skolas darbinieki.

Sasniegtie rezultati: PEtjjuma rezultati liecina, ka Valmieras 2. vidusskolas ttmekla vietne kopuma ir funkcionala
un lietotaji to verte pozitivi, tomér ir identificétas vairakas jomas, kuras nepiecieSami uzlabojumi, 1pasi dokumentu

sadalas strukturéSana, mobilas versijas lietojamiba un informacijas parskatamiba.

Atslégas vardi: timekla vietne; lietojamiba; izglitibas iestade,; satura struktiira; administrésana
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Antons Cvetkovs. DATU BAZES IZSTRADE TIMEKLA VIETNEI

Ekonomikas un kultiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: antonscvetkovs12@gmail.com
Zinatniskais vaditajs: Mg.phys. Egmonts Treiguts

Anotacija

Pétijuma aktualitate: miisdienu timekla vietnu un informacijas sist€ému darbiba ir ciesi saistita ar efekttvu, drosu
un mérogojamu datu apstradi. Picaugosais datu apjoms, lietotaju skaits un sistému sarezgitiba rada paaugstinatas
prasibas datu bazu struktiirai, veiktsp&jai un uzturéSanai. Nepiemérota datu bazes parvaldibas sisteémas izve€le vai
nekvalitativa datu bazes projektéSana var negativi ietekmét sisteémas darbibu, drosibu un attistibas iespgjas, tadel
datu bazu veidu un projektesanas principu izpéte ir biitiska miisdienu timekla vietnu izstrade.

Pétijuma meérkis: izpétit datu bazu veidus un datu bazu parvaldibas sist€émas, ka arT izstradat datu bazes modeli
miizikas koplietosanas timekla vietnei, balstoties uz teorétisko analizi un praktiskas projektésanas principiem.

Pétijuma metodes: studiju darba izstrade tika izmantota zinatniskas un macibu literatiras analize, salidzino$a
analize relaciju un ne-relaciju datu bazu parvaldibas sisttmam, empiriska p&tjjuma metode — IT specialistu un
studentu aptauja, ka arT datu bazes konceptuala, logiska un fiziska model&sana.

Sasniegtie rezultati: darba gaita tika analiz&ti relaciju un ne-relaciju datu bazu modeli, to prieksrocibas, trikumi
un pielietojuma scenariji timekla vietnu izstrad€. Veikta datu bazes parvaldibas sistemu salidzinosa analize un
apkopoti IT specialistu un studentu aptaujas rezultati. Praktiskaja dala tika izstradats muzikas koplietoSanas
platformas datu bazes konceptualais, logiskais un fiziskais modelis, kas realizéts PostgreSQL vidé un atbilst
normalizacijas principiem, nodro§inot datu integritati, veiktsp&ju un sist€mas paplasinamibu.

Atslegas vardi: datu baze; DBVS; reldciju datu bazes; NoSQL, timekla vietne.

195



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Violeta Capule. MOBILO LIETOJUMPROGRAMMU IZSTRADE ANDROID
PLATFORMAI

>

Ekonomikas un kultiras augstskola, studiju programma “Informacijas tehnologijas’
E-pasts: violeta2503@inbox.Ix

Zinatniskais vaditdjs: Mg.sc.ing. Maksims Zigunovs

Anotacija

P&tljuma aktualitate: Mobilas tehnologijas miisdienas ienem butisku lomu gan ikdienas dzive, gan profesionalaja
vide€, un mobilas lietojumprogrammas klast par nozimigu informacijas apmainas un pakalpojumu nodrosinasanas
riku. Android platforma ir viena no pasaulé visplasak izmantotajam mobilo iericu operétajsistémam, kas veicina
pieprasyjumu péc kvalitativam, dro$am un lietotdjam draudzigam lietotném. Lidz ar to aktuala ir miisdienigu
Android izstrades tehnologiju, arhitekttras modelu un izstrades principu apguve, pa$i studiju procesa, lai
sagatavotu specialistus darbam informacijas tehnologiju nozarg.

Pétijuma merkis: P&tjuma merkis ir izp&tit Android platformas mobilo lietojumprogrammu izstrades
pamatprincipus un, balstoties uz ieglitajam teorétiskajam zinasanam, izstradat funkcionalu Android lietotnes
prototipu, izmantojot miisdienigas izstrades tehnologijas un rikus.

Pétijjuma metodes: P&tijuma izmantota zinatniskas literatiiras un elektronisko resursu analize par Android
platformas arhitekttiru un izstrades pieejam, ka ar1 praktiska metode — Android lietotnes prototipa izstrade Android
Studio vidg, izmantojot Kotlin programmésanas valodu, MVVM arhitektiiras modeli un Room datu bazi.

Sashiegtie rezultati: Pétijuma rezultata izstradats Android lietotnes prototips, kas demonstré MV VM arhitektiras
pielietojumu, lokalu datu glabasanu un reaktivu lietotaja saskarnes atjaunoSanu. legiitie rezultati apliecina, ka

izvéletie tehnologiskie risindjumi nodrosina stabilu, uzturamu un paplasinamu Android lietotnes izstrades procesu.

Atslégas vardi: Android platforma; mobilas lietotnes; Kotlin; MVVM arhitektira; Room.
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Elizabete Deiko. DATU BAZES IZSTRADE TIMEKLA VIETNEI

>

Ekonomikas un kultiras augstskola, studiju programma “Informdacijas tehnologijas’
E-pasts: deikoelizabete@gmail.com
Zinatniskais vaditdjs: Mg.phys. Egmonts Treiguts

Anotacija
Pétijjuma aktualitate: Picaugot tieSsaistes pakalpojumu lomai, picaug ari prasibas uz datu uzglabasanas un
apstrades risinajumu drosibu un efektivitati. Daudzi uznémumi Latvija izmanto timekla vietnes klientu piesaistei,
pakalpojumu nodro§inasanai un datu apkopos$anai, tapec datu bazes izstrades un drosibas jautajumi ir ipasi svarigi

veiksmigai timekla videi. Datu bazes izstrades kvalitate tieSa veida ietekm@ sistémas uzticamibu, veiktspéju,
mérogojamibu un drosibu.

Pétijuma meérkis: Izvertét datu bazu modelu attistibu un to drosibas prasibas, novertét timekla vietnu izstrades
pieejas, un izveidot datu bazes projektejumu maza apjoma biznesa timekla vietnei.

Pétijuma metodes: [zveidota aptauja par uzn€mumu pieredzi un prasibam timekla vietnes datu bazei. Iegiito
rezultatu apstradei izmantotas tadas metodes, ka aprakstosa statistika un grafiska analize.

Sasniegtie rezultati: Analiz€ta aptaujato uznémumu pieredze par datu bazu parvaldibu timekla vietnei. Izveidots
datu bazes projektejums timekla vietnei.

Atslegas vardi: timekla vietne, datu bazu drosiba, datu baze
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Juliana Dzeidzjule. SPORTA BIEDRIBAS TIMEKILA VIETNES IZSTRADE

Ekonomikas un kultiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: dzeidzjule@gmail.com
Zinatniskais vaditajs: Mg.phys. Egmonts Treiguts

Anotacija

Pétijuma aktualitate: Latvija ped€jos gados notiek aktiva digitala transformacija, kas ir viens no valsts attistibas
stratégiskajiem virzieniem, noteikts tados politikas planoS$anas dokumentos ka “Latvijas Nacionalais attistibas
plans 2021-2027” un “Digitalas transformacijas pamatnostadnes 2021-2027”. Digitala transformacija paredz
informacijas un komunikacijas tehnologiju ievie$anu un izmantoSanu, lai uzlabotu pakalpojumu kvalitati,
efektivitati un pieejamibu visas nozargs, tostarp sporta. Timekla vietnes $aja procesa kalpo ka centralais riks
komunikacijai, datu parvaldibai un sabiedribas iesaistei. Tomér Latvija daudzam Sausanas sporta organizacijam
timekla vietnes ir novecojusas vai ierobezoti funkcionalas, tas biezi kalpo ka informativais avots, bez interaktivam
iespgjam.

Pétijuma meérkis: izstradat sporta biedribas timekla vietnes funkcionalas prasibas un datu bazes modeli, kas atbilst
misdienu timekla izstrades standartiem un lietotaju vajadzibam.

Pétijuma metodes: P&tijuma izmantota literatiiras analize, analogu salidzino$a metode un lietotaju aptauja, lai
identificetu sporta organizacijas timekla vietnes funkcionalas prasibas. legiitie dati apstradati, izmantojot
frekvencu un grafisko analizi, ka arT automatisko novertésanu ar Google Lighthouse riku. Datu bazes projektgsanai
piemérota model&sanas metode, izstradajot fizisko ER modeli un SQL skriptus MySQL vide.

Sasniegtie rezultati: Izstradatas funkcionalas prasibas un izstradats datu bazes fiziskais modelis, entitates un to
relacijas, ka arT atbilstosie SQL skripti.

Atslegas vardi: timekla vietne; datu baze; digitala transformacija; sistemas projektésana
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EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Kristaps ESmits. UZNEMUMA/ORGANIZACIJAS TIMEKLA VIETNES IZSTRADE
UN ADMINISTRESANA

’

Ekonomikas un kultiras augstskola, studiju programma “Informacijas tehnologijas’
E-pasts: esmitskristaps@inbox.lv
Zinatniskais vaditajs: Mg. Math., Mg.sc.ing Patriks Morevs

Anotacija
Pétijjuma aktualitate: Saistiba ar straujo digitalas transformacijas attisttbu un COVID-19 pand€mijas radito
nepiecieSamibu uznémumiem uzlabot vai radit timekla vietnes, lai nodroSinatu pakalpojumu pieejamibu un
efekttvu komunikaciju ar klientiem. Tadgl 1pasi nozimigs klist jautajums par efektivakajiem veidiem timekla

vietnu izstradé un uzturéSana - kadas tehnologijas un funkcionalitates nodro$ina gan kvalitati, gan lietoSanas
ertumu dazadu nozaru mérogu organizacijam.

Pétijuma merkis: [zpetit timekla vietnu izstrades un administréSanas principus, analizgt labas prakses un piemérus
balstoties uz analogiem un lietotaju paradumu izpéti, izstradat priekslikumus efektivas timekla vietnes izveidei.

Pétijjuma metodes: Zinatniskas literatliras analize, salidzinosa analize, apraksto$a analize, lietotaju aptaujas un
timekla vietnu izp&te. Papildus izmantotas ar autora praktiska pieredze timekla tehnologiju un satura parvaldibas
sistému joma.

Sasniegtie rezultati: Ieglits apkopojums par misdienu timekla vietnu izstrades un uzturéSanas butiskajiem
aspektiem, noskaidrotas lietotaju galvenas vajadzibas un problémas, izanalizétas popularakas timekla vietnes un

izstradati priekslikumi organizacijam un uznémumiem.

Atslégas vardi: timekla vietne, administrésana; lietotdju pieredze; izstrade, digitala transformacija
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Diana Filipova. UZNEMUMA BIZNESA PROCESI UN TO VADIBA

>

Ekonomikas un kultiras augstskola, studiju programma “Informdacijas tehnologijas’
E-pasts: dianafilipova04@gmail.com
Zinatniskais vaditajs: Dr.sc.ing. Jegors Fjodorovs

Anotacija

Pétljuma aktualitate: Masdienu uznéméjdarbibas vide raksturojas ar straujam tehnologiskam parmainam,
piecaugosu konkurenci un arvien augstakam klientu prasibam attieciba uz kvalitati, piegades atrumu un
pakalpojumu elastibu. Sajos apstaklos uznémumu spéja efektivi organizét un parvaldit savus biznesa procesus
kltist par vienu no galvenajiem konkur&tsp€jas un ilgtspgjigas attistibas priekSnosacijumiem. Neefektivi,
neparskatami vai slikti koordingti procesi palielina izmaksas, rada resursu iz§kerdésanu un negativi ietekme klientu
apmierinatibu. Procesu vadibas pieejas un to praktiska TstenoSana dazadas nozar€s bitiski atSkiras, tade] ir
nepieciesams salidzinos$s skatijums uz procesu organiz&$anas principiem, problémam un pilnveides iesp&jam

Pétijuma meérkis: Izvertét un salidzinat biznesa procesu vadibas pieejas tris dazadas nozar€s — razoSana,
informacijas tehnologiju arpakalpojumu snieg§ana un mazumtirdznieciba, identific&jot nozaru specifiskas iezimes,
kopigas problémas un potencialos procesu pilnveides virzienus, kas veicina uznémumu darbibas efektivitati.

Pétijjuma metodes: Petljuma izmantota zinatniskas un profesionalas literatGras analize, salidzino$a analize,
procesu kartéSana un modeléSana, ka ar logiski analitiska metode. Procesu izvérté$anai izstradati ilustrativi
procesu modeli katrai nozarei, savukart salidzinamie raditaji apkopoti tabulas un shémas.

Sasniegtie rezultati: Konstatets, ka razoSanas nozaré dominé augsti standartizéti un atkartojami procesi, IT
arpakalpojumu nozare — elastigi, projektu vaditi procesi, bet mazumtirdznieciba — dinamiski, uz klientu orienteti
procesi. Identificétas kopigas problémas resursu planoSana un informacijas aprité, ka arT formul&ti praktiski

pielietojami priekslikumi biznesa procesu pilnveidei katra no analizétajam nozarém.

Atslegas vardi: biznesa procesu vadiba; procesu efektivitate; razosana; IT pakalpojumi; mazumtirdznieciba
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Kalvis Kazis. DATU BAZES IZSTRADE TIMEKLA VIETNEI VAI
LIETOJUMPROGRAMMAI, NODROSINOT PERSONAS DATU APSTRADES
ATBILSTIBU GDPR PRASIBAM

>

Ekonomikas un kultiras augstskola, studiju programma “Informdacijas tehnologijas’
E-pasts: kazis.kalvis@gmail.com
Zinatniskais vaditajs: Mg.sc.ing. Maksims Zigunovs

Anotacija

Pétijuma aktualitate: Personas datu aizsardziba ir butisks digitalas drosibas elements, un GDPR prasibu
ievérosana ir kritiska ikvienai timekla lietojumprogrammai, kas apstrada lietotaju datus. ENISA un IBM dati
liecina par strauju kiberdrosibas incidentu pieaugumu un biitisku datu nopliizu ietekmi uz organizaciju darbibu,
kas uzsver nepiecieSamibu péc drosam un parskatamam datu bazu arhitektiram. Ta ka datu baze ir centralais
komponents lietotaja datu apstradg, tas struktiiras atbilsttba GDPR principiem tiesi ietekmé sist€émas drosibu,
parskatamibu un lietotaju tiesibu nodrosinasanu.

Pétijuma meérkis: Izstradat GDPR prasibam atbilstosu datu bazes modeli timekla lietojumprogrammas lietotaju
registracijas, autentifikacijas un piekriSanas parvaldibas funkcijam un novértét ta praktisko atbilstibu datu
aizsardzibas principiem.

Pétijjuma metodes: PEtfjuma izmantota dokumentu analize (GDPR, ENISA, ISO/IEC 29100, platformu
dokumentacija) datu aizsardzibas prasibu identific€$anai; analogu salidzinosa metode, izvertgjot citu platformu
(Google, Meta, WordPress) lietotaju parvaldibas risinajumus; grafiska analize, veidojot ER un DFD diagrammas
datu bazes arhitekttiras parbaudém; ka ar1 eksperimentala metode, test€jot datu dz€Sanas, piekriSanas un piekluves
kontroles scenarijus ar sintétiskiem datiem.

Sasniegtie rezultati: Izstradats datu bazes modelis ar ¢etram pamatentitijam (Users, Roles, Consents, AuditLogs),
kas nodrosina GDPR noteikto datu minimizacijas, droSibas un parskatatbildibas prasibu izpildi. TestéSanas
rezultati apstiprina modela sp&ju realiz&t lietotdju tiesibas uz piekluvi, labosanu, piekrisanas atsaukSanu un datu
dzgsanu, ka arT garantét drosu piekluves kontroli un auditacijas izsekojamibu. Praktiska validacija apliecina
modela atbilsttbu GDPR 5., 6., 7., 17., 25. un 32. panta prasibam.

Atslegas vardi: GDPR; datu bazes modelis; personas dati; piekrisanas parvaldiba; auditacijas Zurnals
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Viestarts Klava. AUTOMASINAS DATORDIAGNOSTIKA, PROGRAMMESANA UN
KODESANA “VOLKSWAGEN?”

s

Ekonomikas un kultiras augstskola, studiju programma “Informacijas tehnologijas’
E-pasts:viestarts.klava@gmail.com

Zinatniskais vaditajs: Mg. Math., Mg. Sc.ing. Patriks Morevs

Anotacija

Pétljuma aktualitate: Muasdienu automobili ir kluvusi par sarezgitam digitalam sisttmam, kuras vairaki
elektroniskie vadibas bloki (ECU) savstarpgji sazinas, izmantojot CAN un citus standartizétus komunikacijas
protokolus. So sistému uzraudziba, diagnostika un programmésana ir biitiska ne tikai automobilu uzturésanai, bet
arT droSai un videi draudzigai darbibai. Volkswagen (VAG) grupas transportlidzekli ir Tpasi izplatiti un izmanto
tehnologiski progresivu elektronisko arhitektiiru, tadel nepiecieSams detalizéti izprast datordiagnostikas riku
iespgjas un piemérotibu dazadiem lietotajiem. Pieaugot pieprasijumam p&c profesionaliem, bet pieejamiem
diagnostikas risinajumiem, Ipasi aktuala kluist riku salidzinoSa analize un to praktiska parbaude. Darbs ir aktuals
VW Passat B6 (2005.-2010.g.) modelim un var biit noderigs ari citu modelu lietotajiem.

Pétijuma meérkis: Darba merkis ir izpétit Volkswagen automobilu datordiagnostikas, programméSanas un
kodgsanas principus, balstoties uz CAN un OBD-II komunikacijas standartiem, analiz&t popularos diagnostikas
rikus (ODIS, VCDS, OBDeleven, u.c.) un izvertét to piemerotibu dazadiem lietotajiem — gan profesionaliem
servisiem, gan entuziastiem.

Pétijuma metodes: P&tljuma izmantota teorStisko avotu analize par automobilu elektronikas darbibu un
komunikacijas protokoliem, salidzino$a diagnostikas (ODIS, VCDS, OBDeleven, ELM, u.c.) funkcionalitates
analize, ka arT praktiska testéSana uz redla VAG transportlidzekla.

Sasniegtie rezultati: P&tjjums paradija, ka CAN un OBD-II nodro$ina stabilu diagnostikas pamatu, bet no
analiz€tajiem rikiem VCDS piedava labako cenas un funkcijas Iidzsvaru, savukart — ODIS ir profesionalai videi.

Rezultati sniedz gan teorétisku ieskatu VAG elektronikas darbiba, gan praktisku diagnostikas riku izvertéSanu.

Atslegas vardi: Volkswagen; datordiagnostika, programmésana, kodésana; vadibas bloki; diagnostikas riki
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Marecis Karklin$. KALI LINUX DISTRIBUTIVA IZMANTOSANA TIKLA
IEVAINOJAMIBAS ATKLASANA

Ekonomikas un kultiiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: marcick2@inbox.lv
Zinatniskais vaditajs: Mg.math.,Mg.sc.comp. Roberts Glaudins

Anotacija

Pétijuma aktualitate: Misdienu informacijas tehnologiju infrastruktiira ir kluvusi par bitisku organizaciju un
privatpersonu ikdienas sastavdalu, nodrosinot datu apmainu, attalinatu darbu un digitalo pakalpojumu pieejamibu.
Vienlaikus pieaug ar1 kiberdrosibas apdraud@jumi, kas saistiti ar nesankcionétu piekluvi, datu noplidém un
sistému darbibas traucgjumiem. Ipasi ievainojami ir lokalie un bezvadu tikli, kuru drosibas konfiguracija bieZi
netiek pietieckami parbaudita. Tade] strukturta un juridiski korekta dro§ibas testéSana ir bitisks preventivs
pasakums kiberdrosibas risku mazinasana.

Pétijuma meérkis: Izpétit un praktiski demonstrét Kali Linux distributiva izmantoSanu tikla ievainojamibu
atklasana, analiz&jot ta riku pielictojumu lokala tikla droS§ibas testésana.

Péetijuma uzdevums:

Izpétit tikla droSibas testé$anas un ievainojamibu atklasanas teorétiskos pamatus.
Analizet Kali Linux distributiva struktiiru un taja ieklautos drosibas test€Sanas rikus.
Izveidot kontrol&tu lokala tikla testéSanas vidi.

Veikt tikla skenéSanu un ievainojamibu analizi, izmantojot Kali Linux rikus.

g~ whE

Apkopot un interpretét iegiitos rezultatus tikla drosibas konteksta.

Pétijjuma metodes: PEtljuma izmantota zinatniskas un profesionalas literatiiras analize, normativo aktu un
drosibas testéSanas vadliniju izp&te, ka arT praktisks eksperiments izoleta lokala tikla vide. Praktiskaja dala veikta
tikla skeng€Sana un analize, izmantojot Kali Linux rikus Nmap, ka arT iegiito rezultatu salidzinosa un interpretativa
analize.

Sasniegtie rezultati: Izveidota un analizéta lokala tikla test€Sanas vide, identificgti aktivie tikla mezgli, atvértie
porti un potencialas dro§ibas ievainojamibas. Pétijuma rezultati apliecina, ka Kali Linux nodrosina visaptvero$u
un efektivu platformu tikla drosibas testéSanai, un uzsver regularas ievainojamibu analizes un konfiguracijas audita

nozimi tikla dro§ibas paaugstinasana.

Atsléegas vardi: Kali Linux; tikla drosiba; ievainojamibu skenésana; penetration testing, kiberdrosiba
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Kristine Meldere. BIZNESA PROCESU AUTOMATIZACIJA AR LIELAJIEM
VALODAS MODELIEM

Ekonomikas un kultiiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: km12036@inbox.lv
Zindtniskais vaditdjs: Dr.sc.comp. Marcis Pinnis

Anotacija

Pétijuma aktualitate: digitalaja laikmeta uznémumi arvien biezak saskaras ar lielu nestrukturétu datu apjomu,
kura manuala apstrade ir laikietilpiga un paklauta cilvéciskam kladam. ST probléma ir ar aktuala personala atlases
procesos, kuros iesiititie dokumenti nereti ir ar atSkirigu strukttru un dazados formatos (Word, PDF u.c.), un ir
nepiecieSams apkopot $ada veida informaciju. Lielie valodas modeli sp€j automatiz&t teksta datu apstradi,
samazinot laika pat€rinu un uzlabojot procesu efektivitati.

Pétijuma mérkis: izpetit lielo valodas modelu (LVM) pielietojumu biznesa procesu automatizacija, uznémumam
iesttito CV kopsavilkuma faila veidoSana.

Pétijuma metodes: Literatiiras un interneta avotu analize; eksperiments — CV kopsavilkuma veidosana ar LVM,
izmantojot lietojumprogrammu saskarni; salidzinosa analize; grafiska metode.

Sasniegtie rezultati: petjjuma rezultati liecina, ka lielie valodas modeli spgj biitiski samazinat laika patérinu CV
informacijas apkoposanai, nodro§inot augstu precizitati. Konstatétas neprecizitates galvenokart saistitas ar
uzvedingjuma formulgjumu. Izmantojot lietojumprogrammas saskarni (angliski “application programming
interface” jeb API), ir iesp€jams integrét jau esoSus lielos valodas modelus uzpémumu informacijas sist€émas.
P&tijuma ietvaros tika realiz€ts lietojumprogrammas savienojums ar LVM GPT-4.1 mini, lai iegttu fiktivu CV
informacijas apkopojumu noteikta formata.

Atslégas vardi: lielie valodas modeli; biznesa procesu automatizacija; maksligais intelekts; lietojumprogrammu
saskarne
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Karina Pilka. UZNEMUMA DATORIZETAS VADIBAS SISTEMAS IZVEIDE UN
PILNVEIDOSANA VESELIBAS APRUPES UZNEMUMA

Ekonomikas un kultiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: karina.pilka@gmail.com
Zinatniskais vaditajs: Mg. sc. ing. Maksims Zigunovs

Anotacija

Pétljuma aktualitate: Musdienu organizaciju darbiba arvien lielaku nozimi iegiist informacijas tehnologiju
izmanto$ana vadibas procesu nodro§inasana un pilnveidosana. Ipasi aktuali tas ir veselibas apriipes nozaré, kur
organizacijam raksturiga sarezgita struktiira, augsts atbildibas limenis un liels informacijas apjoms. Veselibas
apriipes uzn€mumos vadibas informacija nereti tiek apstradata vairakas savstarp&ji nesaistitds informacijas
sisttmas, kas apgriitina datu apriti, resursu planoSanu un savlaicigu vadibas lémumu pienemsanu. Datorizéto
vadibas sistému pilnveido$ana un integrétu risingjumu ieviesSana lauj uzlabot organizacijas darbibas efektivitati,
nodros$inat caurskatamu informacijas apriti un veicinat uz datiem balstitu vadibu. Tadé| p&tijjums par datorizetas
vadibas sisteémas izveidi un pilnveidosanu veselibas apriipes uznémuma ir aktuals un praktiski nozimigs.

Pétijuma merkis: Petjjuma merkis ir analizét datoriz€to vadibas sistému nozimi uznémumu parvaldiba un
izstradat priekSlikumus datorizetas vadibas sist€mas pilnveidosanai veselibas apriipes uznémuma, lai uzlabotu
informacijas apriti, resursu planosanu un vadibas lémumu pienemsanas kvalitati.

Pétijjuma metodes: Petljuma izmantota zinatniskas literatliras un normativo aktu analize, dokumentu analize,
salidzino$a analize un sistému analize, kas lauj izvertet datoriz€to vadibas sist€mu pielietojumu un identificet
pilnveidoSanas iespgjas.

Sasniegtie rezultati: Pétjjuma rezultata identificétas galvenas problémas vadibas informacijas aprité un IT sisteému
integracija veselibas apripes uznémuma. Izstradata piedavata datoriz&tas vadibas sisteémas pilnveidoSanas
koncepcija, kas paredz centralizétas vadibas informacijas platformas ievieSanu un galveno vadibas procesu
automatizaciju.

Atslegas vardi: datorizéta vadibas sistema; vadibas informacijas sistemas, veseltbas apriipe; automatizacija,
informdcijas tehnologijas

205



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Kristine Polakova. UZNEMUMA TIMEKLA VIETNES PARVEIDOSANA

Ekonomikas un kultiiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: kristinei.marcinkevicai@gmail.com
Zinatniskais vaditajs: Mg.phys. Egmonts Treiguts

Anotacija
Pétijuma aktualitate: Timekla vietne misdienas tiesi ietekmé klienta uztveri par uzn@mumu un konkuretspg&ju.
Misdienu pateretaji pirms pakalpojuma izveles biezi verte uznémuma majas lapu — tas vizualo kvalitati,
informacijas skaidribu, ielades atrumu un profesionalo iespaidu. P&tijumi rada, ka lietojamiba, ielades atrums un
vizualais noform&ums bitiski ietekme lietotdja l@mumu palikt vietn€ vai to pamest. Ipasi svarigi tas ir
pakalpojumu nomas sektora, kur klienti sagaida atru informacijas pieejamibu, skaidru rezervacijas procesu un
uzticamu digitalo pieredzi. Eiropas Savieniba arvien lielaka uzmaniba tiek pieversta timekla vietnu pieejamibai.

Pieejamiba — sp&ja nodrosinat majas lapas izmantoSanu cilvékiem ar dazadam vajadzibam, kas Eiropas Savieniba
ir nostiprinata arT normativajos aktos (European Accessibility Act), tapéc majas lapai ir jaatbilst STm prasibam.

Pétijuma meérkis: Identificét atpiitas inventara nomas uzpémuma pieabavas.lv timekla vietnes lietojamibas
trikumus un izstradat priekslikumus tas parveidosanai

Pétijuma metodes: Datu ieguves metode — anketéSana. Datu apstrades metodes — salidzino$a analizé un statistiska
analize.

Sasniegtie rezultati: Izstradati priekslikumi ka uzlabot piecabavas.lv majas lapas lietojamibu, funkcionalitati un
lietotaja pieredzi.

Atslégas vardi: timekla vietnes parveidosana, lietojamiba; veiktspéja,; pieejamiba
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Toms Trankalis. FINANSU NOZARES UZNEMUMA DATORTIKLA IZPETE

Ekonomikas un kultiras augstskola, studiju programma “Informdcijas tehnologijas”
E-pasts: toms@buu.lv
Zinatniskais vaditajs: Mg.sc.comp. Mg.paed. Mg.math. Roberts Glaudins
Anotacija
Pétijuma aktualitate: Finansu iestazu datortiklu drosibas jautajums miisdienas ir Tpasi aktuals, jo nozare klist
arvien digitalizétaka. Finansu operacijas un sensitiva klientu informacija tiek apstradata datortiklos, padarot tos

par mérki kiberuzbrukumiem. Kiberincidenti var radit ne tikai finansialus zaud&jumus, bet ari neatgriezenisku
kait€jumu reputacijai.

Pétijuma mérkis: [zpetit finanSu nozares uznémuma datortiklu drosibas stavokli un izstradat ieteikumus drosibas
uzlabosanai.

Pétijjuma metodes: PEtijuma izmantota trispakapju pieeja: zinatniskas un profesionalas literatiiras analize, tie$a
novérosana (apsekojot divu finansu uzne@mumu infrastruktiiru) un iegiito datu manuala novértéSana un model&sana.

Sasniegtie rezultati: Veikta divu uzn@mumu (X un Y) datortiklu drosibas salidzinos$a analize. Konstatéts, ka
Uznémums X pielieto padzilinatu aizsardzibu (segmentacija, Zero Trust, MFA), savukart Uzn€mums Y uzrada
kritiskas ievainojamibas (bez segmentacijas, vaja autentifikacija). Izstradati priekslikumi trikumu noveérSanai,

uzsverot tikla segmentacijas un Zero Trust principu nozimi.

Atslegas vardi: datortiklu drosiba, tikla segmentacija; zero trust
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Rainers Valainis. TERZESANAS LIETOTNES IZSTRADE

>

Ekonomikas un kultiras augstskola, studiju programma “Informacijas tehnologijas’
E-pasts: rainers.valainis@gmail.com
Zinatniskais vaditajs: Mg. Math., Mg.sc.ing Patriks Morevs

Anotacija
Pétijuma aktualitate: Misdienas informacijas un komunikacijas tehnologijas ir kluvusas par galveno cilvéku
savstarpg€jas sazinas platformu. Vairak neka 3,3 miljardi cilvéku visa pasaulé ikdiena izmanto t€rz€sanas lietotnes,
un katru dienu tiek nosttiti vairak neka 100 miljardi zinojumu. T€rzeSanas lietotnes nodrosina atru informacijas

apmainu, tomer to popularitate palielina arT datu dro§ibas un privatuma riskus. Aktuals kliist jautajums par lietotnu
arhitekttiras un drosibas risinajumu pilnveidi, lai nodrosinatu drosu datu apstradi.

Pétijuma meérkis: Identificet un izvertet te€rzesanas lietotnu komunikacijas un drosibas risindjumus, lai izstradatu
pamatotus priek$likumus drosas teérzeSanas lietotnes izstradei.

Pétijuma metodes: Zinatniskas un tehniskas literattiras analize, dokumentu analize, manuala drosibas iestatfjumu
novertesana, lietotaju aptauja, salidzinosa analize un kltidu analize, balstoties uz nozares drosibas vadlinijam.

Pétijuma rezultati: Izstradati priekslikumi drosas t€rzesanas lietotnes izstradei.

Atslégas vardi: lietotnes, terzésana, drosiba; Sifrésana; izstrade
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Alans Valpéteris. SOCIALO TIKLU IETEKME UZ LATVIJAS STUDENTU
IKDIENU

2

Ekonomikas un kultiras augstskola, studiju programma “Datorspélu dizains un grafika
E-pasts: alan.valpeterisl2@gmail.com
Zinatniskais vaditajs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Socialie tikli ir kluvusi par neatnemamu Latvijas studentu ikdienas sastavdalu un batiski
ietekmé vinu laika planoSanu un emocionalo passajiitu. Saskana ar Eurostat datiem 2025. gada 93,75 % Latvijas
iedzivotaju vecuma no 16 lidz 29 gadiem izmantoja socialos tiklus, bet lielaka dala tos lietoja katru dienu. Tas
liecina, ka socialie tikli ienem nozimigu vietu jaunieSu ikdiena. To intensiva lietoSana var gan atvieglot
komunikaciju un informacijas iegfisanu, gan radit griitibas efektivi planot laiku un ietekmet emocionalo passajiitu.
Tade] ir aktuali identificet socialo tiklu ietekmi uz Latvijas studentu ikdienu.

Pétijuma meérkis: Identificét socialo tiklu ietekmi uz Latvijas studentu ikdienu, izvertgjot socialo tiklu lietosanas
paradumus un to ietekmi uz studentu laika plano$anu un emocionalo pa$sajutu.

Pétijjuma metodes: Darba izmantotas kvantitativas un kvalitativas pétijuma metodes. Datu vak$anai izmantota
aptauja ar 10 jautajumiem, no kuriem 7 ir slégtie jautajumi un 3 ir atvértie jautajumi. Datu apstradei izmantotas
aprakstosas statistikas metodes un kontentanalize.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka socialie tikli butiski ietekmé Latvijas studentu ikdienu, Tpasi
laika planosanu un emocionalo paSsajutu. P&tfjuma gaita tika identificéti socialo tiklu lietoSanas paradumi un
izverteta to ietekme uz studentu ikdienu. Tika noskaidrots, ka socialie tikli var gan palidzet uzturét socialos
kontaktus un sanemt emocionalu atbalstu, gan radit uzmanibas noverSanu, stresu un griitibas efektivi planot laiku.
Petijuma rezultati var palidzet studentiem apzinatak izvertet savus socialo tiklu lietoSanas paradumus un efektivak
organiz€t savu ikdienu.

Atslégas vardi: socialie tikli; Latvijas studenti; laika planosana; emocionala passajita; ikdiena
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Andris Gailitis. UZSKATU POLARIZACIJA, CIENAS TRUKUMS, NAIDS UN
AGRESIJA LATVIJAS SABIEDRIBA

Ekonomikas un kultiras augstskola, studiju programma “Datorspélu dizains un grafika”
E-pasts: andrisdizains@gmail.com
Zindtniskais vaditdjs: MBA Jelena Budanceva

Anotacija

Pétijuma aktualitate: Uzskatu polarizacija, cienas trikums, naids un agresija ir savstrapgji saistiti sociali procesi,
kas draud sabiedribas stabilitatei un demokratijai. ST probléma ir Tpasi aktuala Latvija, kur pedgjos gados ir
novérots piecaugums sabiedribas sadali$ands grupas ar pret&jiem uzskatiem. ST sadali$ands ne tikai traucé
sabiedribas vienotibu, bet arT veicina naidu, agresiju un nepieciesamibu péc kompromisu mekl&$anas. Ipasi dazadi
uzskati un I1idz ar to agresija un naids, ir novérojams pirms véléSanu laika. Latvija 79% iedzivotaju uzskata, ka
uzskatu polarizacija ir viena no aktualakajam problémam, bet 81% norada, ka cienas trikums pandémijas laika ir
veicinajis naidu un agresiju, ipadi digitalaja vidé (Valdis Vancovi¢s, 2021). ST tendence ari novérojama citas
Eiropas valstis, pieméram, Slovakija, kur politiska polarizacija rada briesmas demokratijai (Marts Eduards Ivaskis,
2024). Socialie mediji, politiskas norises un sabiedribas daliSanas ir galvenie faktori, kas veicina So paradibu.

Pétijuma meérkis: Petljuma galvenais mérkis ir izp&tit uzskatu polarizaciju, cienas trukumu, naidu un agresiju
Latvija, analizgjot to izpausmes un ietekmi uz sabiedribu. P&tnieciskais jautajums ir kadi ir galvenie c€loni uzskatu
polarizacijai, cienas trikumam un agresijai Latvija, un ka $Ts problémas varétu mazinat.

Pétijjuma metodes: Tiks izmantota kvantitativa metode — anket€sana, lai iegiitu datus par iedzivotaju uzskatiem
un pieredzi. Papildus tiks veikta zinatniskas literattiras un statistikas datu analize, lai izp&titu esoSo situaciju Latvija
un pasaulg.

Sasniegtie rezultati: P&tjjuma tiks noteikta uzskatu polarizacijas ietekme uz sabiedribas attiecksmém, ka ari
piedavati praktiski risinajumi, piem&ram, cienas kultiiras veicinasana izglitibas sistéma un sabiedriskaja diskursa.
Tiks izanalizgta arT socidalo mediju loma $o procesu veicinasana. P&tijuma rezultati tiks prezentéti konferences

laika.

Atslégas vardi: uzskatu polarizacija; cienas tritkums, naids, agresija; sabiedriba
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Nikita Badjajevs. SOCIALO TIKLU LIETOSANAS IETEKME UZ LATVIJAS
IEDZIVOTAJU PSIHOLOGISKO LABKLAJIBU

2

Ekonomikas un kultiras augstskola, studiju programma “Datorspelu dizains un grafika
E-pasts: niknik23@inbox.Iv

Zindtniskais vaditdjs: MBA Jelena Budanceva
Anotacija

Pétijuma aktualitate: Miisdienu digitalaja laikmeta socialie tikli ir kluvusi par neatnemamu sabiedribas dalu un
butiski ietekmé cilvéku ikdienu, komunikaciju un emocionalo passajiitu. Pieaugot socialo tiklu licto$anas
intensitatei, arvien aktualaks klist jautajums par to ietekmi uz cilvéku psihologisko veselibu, tostarp stresu,
trauksmi, pasveértéjumu un dzives kvalitati. Socialo tiklu plasa izplatiba Latvija un picaugosais tajos pavaditais
laiks liecina par nepiecieSamibu pétit, ka digitala vide ietekmé sabiedribas psihologisko labklajibu un ikdienas
paradumus.

PétTjuma mérkis: Noskaidrot socialo tiklu lietoSanas ietekmi uz Latvijas iedzivotaju psihologisko labklajibu.

Pétijuma metodes: Petljuma izmantota literatiras analize, anketeéSana un intervijas. Datu apstradei tika izmantotas
aprakstosas statistikas un kvalitativas analizes metodes.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka socialo tiklu lietoSana Latvijas iedzivotaju vida ir loti izplatita
un intensiva, un ta var butiski ietekmét psihologisko passajutu. Tika konstatéts, ka dala respondentu izjit stresu,
trauksmi un atkaribas pazimes, ka ar uzskata, ka pavada socialajos tiklos parak daudz laika. AnketéSanas rezultati
paradija, ka socialo tiklu lietoSana var ietekmét arT ikdienas aktivitates, emocionalo stavokli un pasvertgjumu.
Intervijas psihologijas specialisti uzsvéra socialas salidzina$anas, emocionalas spriedzes un parmérigas lietoSanas
negativo ietekmi, savukart koucs vairak akcent&ja cilvéka individualos paradumus un apzinatas socidlo tiklu
lietosanas nozimi. Vienlaikus tika secinats, ka socialie tikli var radit gan pozitivus, gan negativus efektus, tomer
kopuma to ietekme biezak tiek verteta ka negativa.

Atslegas vardi: socialie tikli; psihologiska labklajiba; stress; trauksme, atkariba
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Sanija Melngaile. VIDEOSPELU IETEKME UZ LATVIJAS JAUNIESU
EMOCIONALO PASSAJUTU

Ekonomikas un kultiras augstskola, studiju programma “Datorspélu dizains un grafika”
E-pasts: sanijamelngaile@gmail.com
Zindtniskais vaditdjs: MBA Jelena Budanceva

Anotacija

Pétijjuma aktualitate: Musdienu sabiedriba jaunie$i regulari saskaras ar dazadiem stresa faktoriem, tostarp
akadémisko slodzi, finansialam griittbam un socialo spiedienu, kas bitiski ietekmé& vinu emocionalo passajiitu un
mentalo veselibu (Al Kawadri, 2024). Emocionala passajiita $aja vecumposma ir ciesi saistita ar sp&ju efektivi
regulét emocionalo uzbudinajumu (Cahill u.c., 2025). Zinatniskaja literatiira videospéles arvien biezak tiek
aplikotas ka emocionalas pasregulacijas mehanisms, nevis tikai izklaides veids (Al Kawadri, 2024). Saskana ar
2025. gada datiem 72% Eiropas iedzivotaju noradija, ka videospéles palidz mazinat stresu, savukart 56% uzskata,
ka tas samazina vientulibas sajiitu, kas norada uz videosp&lu pieaugo$o nozimi emocionalas passajiitas uzlabosana
(UNRIC, 2025). Lietojuma un apmierinagjuma teorija (U&G) uzsver, ka auditorija apzinati izvélas medijus, lai
apmierinatu noteiktas psihologiskas un socialas vajadzibas (Al Siyabi, 2025). Neskatoties uz videospélu lielo
popularitati, Latvija joprojam triikst p&tijumu par to, ka jauniesi izmanto videosp€les savas emocionalas passajiitas
uzlabos$anai, kas padara So tému aktualu vietéjas mentalas veselibas konteksta. P&tijuma rezultati var sniegt plasaku
ieskatu par videospélu lomu jauniesu ikdiena un to saistibu ar emocionalo labsajtitu.

Pétijuma meérkis: Noskaidrot videosp&lu ietekmi uz Latvijas jaunie$u emocionalo passajitu.

Pétijjuma metodes: PEtijuma tick izmantota kvantitativa pé&tniecibas metode, par galveno datu iegliSanas
instrumentu izvéloties aptauju. P&tfjuma izlasi veido Latvijas jaunies$i. Datu iegii$anai tiks izmantota Google Forms
platforma izveidota aptauja, kas tiks izplatita socialo tiklu grupas Latvijas jauniesu vidil. Iegitie dati tiks analizéeti,
lai noteiktu saistibu starp videosp&lém un jaunieSu emocionalo passajutu.

Sasniegtie rezultati: P&tjjuma rezultati tiks prezentéti konferences laika.

Atslégas vardi: videospéles, emocionala passajiita; stress; jauniesi; Lietojuma un apmierindjuma teorija
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Vadims llatovskis. SABIEDRISKA TRANSPORTA KVALITATE UN TAS IETEKME
UZ IEDZIVOTAJU IZVELI RIGA

Ekonomikas un kultiras augstskola, studiju programma “Datorspélu dizains un grafika”
E-pasts: vadimsilatovskis@inbox.lv
Zindtniskais vaditdjs: MBA Jelena Budanceva

Anotacija

Petljuma aktualitate: Sabiedriskais transports ir batiska pilsétas infrastruktiiras sastavdala, kas nodro$ina
iedzivotaju mobilitati un veicina ilgtsp&jigu pilsétvides attistibu. Ta izmantoSana palidz samazinat satiksmes
sastrégumus, gaisa piesarnojumu un siltumnicefekta gazu emisijas. Riga sabiedriskais transports tiek aktivi
popularizéts ka videi draudziga alternativa privatajam automobilim, tomer ta kvalitates problémas, piemeram,
netiriba, nepatikamas smakas, drosibas sajutas trikums un nepietickama bileSu kontrole, var negativi ietekmét
iedzivotaju izveli. Lidz ar to pastav pretruna starp sabiedriska transporta ekologisko nozimi un ta faktisko
lietoSanas pieredzi.

Pétijuma merkis: Noskaidrot, ka sabiedriska transporta kvalitate ietekmé Rigas iedzivotaju parvietoSanas izvéli
un ka §1 izvele saistita ar videi draudzigas mobilitates veicinasanu.

Pétijjuma metodes: PEtijuma tika izmantota kvantitativa pétijjuma metode. Datu iegliSanai tika izmantota
tieSsaistes aptauja, bet teorétiskaja dala veikta zinatniskas literatiiras un sekundaro datu analize. Iegitie dati tika
analiz€ti, izmantojot aprakstosas statistikas metodes.

Sasniegtie rezultati: P&tijuma planots noskaidrot, ka sabiedriska transporta kvalitates problémas ietekmé Rigas
iedzivotaju parvietosanas izvéli. Tiek paredzéts, ka butiskakie faktori, kas ietekmé iedzivotaju atticksmi pret
sabiedrisko transportu, biis tiriba, komforts, drosibas sajiita un sociala vide transportlidzeklos. Sagaidams, ka dala
respondentu noradis uz alternativu parvietosnas lidzekli, nepietickamas sabiedriska transporta kvalitates dgl.
Petijuma planots arT izvertet sabiedriska transporta kvalitates saistibu ar videi draudzigas mobilitates veicinasanu.
P&tijuma gala rezultati tiks prezentéti konferences laika.

Atslégas vardi: sabiedriskais transports, kvalitate; ilgtspéjiga mobilitate; vide; Riga
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Emilija Zobena. AUGSTSKOLAS TALISMANA PIEKARINS AR QR KODU KA
STUDENTU CELVEDIS

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains
E-pasts: ezobena@gmail.com
Zinatniskais vaditajs: Mg.art. Ksenija Milca

Anotacija

Pétijuma aktualitate: Jauno studentu adaptacijas periods augstskolas vide nereti ieilgst un rada apjukumu studiju
sakuma. Studentiem ir griitibas orientéties augstskolas telpas, izprast ieks€jo kartibu un pilnvertigi izmantot
augstskolas piedavatos resursus. Tapéc Ekonomikas un Kultiiras augstskola ir nepiecieSams pievérst studentu
uzmanibu jau esosajam studgjosa celvedim, to pilnveidot un padarit vieglak pieejamu, jo pretgja gadijuma studenti
ilgsto$i nezina par $ada resursa esamibu un to neizmanto. Vienlaikus biitiska ir arT studentu piederibas sajiitas
veicinasana, ko iesp&jams stiprinat ar augstskolas vizualas identitates elementiem, piem&ram, talismanu. QR koda
integrésana piekarina, kas veidots augstskolas talismana t€la, apvieno praktisku informacijas piekluves riku ar
simbolisku un reprezentativu nozimi.

Pétijuma meérkis: PEtljuma mérkis ir izstradat inovativu un vizuali pievilcigu veidu, ka pievérst Ekonomikas un
kulttiras augstskola studentu uzmanibu eso$ajam studgjosa celvedim un identificét ta pilnveidoSanas iespgjas.

Peétijuma metodes: Literattras analize, Ekonomikas un kulttiras augstskolas studentu anketé$ana, prototipé$ana.
Sasniegtie rezultati: Izstradati vairaki materialitaté un dizaina atskirigi piekarinu prototipi Ekonomikas un
kulttiras augstskolas talismana veidola. Prototipos integréts QR kods, kas ved uz stradajosu timekla lapu, kurai

izstradats augstskolas telpu kartes dizains un saite uz studgjosa celvedi.

Atslegas vardi: celvedis; students; QR kods, piekarins, adaptacija
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Marija Valérija Senatorova. GUDRAS MEHANISKAS IERICES IZSTRADE
VESELIGU DARBA PARTRAUKUMU VEICINASANAI DARBA AR DATORU

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains *
E-pasts: hatara@inbox.lv
Zinatniskais vaditajs: Mg.art. Ksenija Milca

Anotacija
Pétijuma aktualitate: Musdienas cilveki arvien vairak laika pavada pie datora gan darba, gan macibas, kas biezi
noved pie ilgstoSas s€deSanas un nepietickama atplitas rezima ieveérosSanas. Lietotaji biezi ignoré digitalos
atgadinajumus vai tos izslédz, kas var negativi ietekmet fizisko veselibu, redzi un vispar€jo labsajutu. Tade] ir

nepieciesams izstradat alternativus, lietotajam draudzigus un efektivus risinajumus, kas veicina veseligu darba un
atpiitas balansu.

Pétijuma meérkis: [zstradat funkcionalu un lietotajam draudzigu ierices dizaina risinajumu, kas palidz lietotajiem
ieverot regularus partraukumus darba ar datoru un veicina veseligus darba ieradumus.

Petijuma metodes:

1. Literatiiras un eso$o risinajumu analize par ergonomiku un darba paradumiem pie datora,

2. Lietotaju paradumu izp&te un aptaujas analize,

3. Produkta dizaina izstrade un funkcionala risinajuma izveide.
Sasniegtie rezultati: Tika izstradats inovativs ierices koncepts “PawBreak”, kas pieslédzas pie datora ac USB
vadu un palidz lietotajiem ieverot regularus partraukumus, izmantojot mehanisku peles blokesanas funkciju. lerice
darbojas ka draudzigs, neuzbazigs atgadinajums un izmanto rotaligu, emocionali pievilcigu dizainu, kas uzlabo
lietotaja pieredzi un veicina veseligus darba paradumus. Izstradatais risinajums apvieno funkcionalitati,

ergonomiku un estetiku, padarot partraukumu ieverosanu efektivaku un patikamaku.

Atslégas vardi: produkta dizains, darba paradumi; partraukumi; lietotdja pieredze; interaktivs dizains
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Elza Zavadska. VIEGLI PARNESAJAMS SAULES PANELU LADETAJS

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains *
E-pasts: elzazav@gmail.com
Zinatniskais vaditajs: Mg.art. Ksenija Milc¢a

Anotacija

Pétijuma aktualitate: Misdienas mobilas elektroniskas ierices, pieméram, viedtalruni un GPS ierices, ir kluvusas
par neatnemamu ikdienas sastavdalu, Ipasi celojumu un pargajienu laika. Toméer vietas, kur piekluve elektrotiklam
ir ierobezota vai nepieejama, rodas problémas ar $o iericu uzladi. Vienlaikus pieaug sabiedribas interese par
ilgtsp&jigiem un videi draudzigiem energijas risingjumiem. Tadé] aktuala klGist atjaunojamas energijas, ipasi saules
energijas, izmanto$ana portativas uzlades ierices.

Projekta mérkis: P&tijuma mérkis ir izstradat viegli parn€sajama un &rti lietojama saules panelu 1adétaja prototipu,
kas paredz@ts izmantoSanai celojumos un pargajienos, nodrosinot nelielu elektronisko iericu uzladi ar saules
energiju ka videi draudzigu alternativu tradicionalajiem energijas avotiem. P&tijjuma analizétas atjaunojamas
energijas izmantoSanas iesp&jas portativajas uzlades iericés, veikta analogu produktu izp&te un salidzinajums, ka
ar1 identific@tas lietotaju vajadzibas un prasibas $ada veida iericEém.

Pétijuma metodes: Kvantitativa aptauja ar 158 respondetiem.
Sasniegtie rezultati: P&tijuma rezultata izstradats saules panelu ladeétaja prototips, kas ir viegls, kompakts,
sarullgjams un &rti piestiprinams pie somas. Analize liecina, ka §ads risinajums var nodro8inat praktisku, mobilu

un videi draudzigu elektroenergijas avotu celojumos un pargajienos.

Atslegas vardi: Saules energija; érta lietojamiba; ladeétajs
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Iveta Simsone. INOVATIVS RISINAJUMS DALITU TABLESU DROSAI
UZGLABASANAI

Ekonomikas un kultaras augstskola, studiju programma “Zimola dizains “
E-pasts: ivetasimsone@inbox.lv
Zinatniskais vaditajs: Mg.art. Ksenija Milc¢a

Anotacija

Pétijuma aktualitate: Miisdienas medikamentu lietoSana ir plasi izplatita dazadas vecuma grupas, un biezi vien
arstéSanas procesa nepiecieSama tableSu daliSana precizakas devas nodro§inasanai. Tomér pusiSu uzglabasana péc
sadaliSanas rada praktiskas un higi€niskas problémas — tas var tikt bojatas, sajauktas ar citam zalém vai paklautas
mitruma un piesarnojuma ietekmei. EsoSie risinajumi tirgll parsvara paredzeti pilnu tableSu uzglabasanai, tadel
trikst specializéta un drosa risindjuma tie$i 1/2 table$u glabasanai. ST probléma nosaka pétijuma aktualitati un
nepiecieSamibu izstradat funkcionalu produktu.

Pétijuma merkis: [zstradat ergonomisku, funkcionalu un drosu 1/2 tableSu blisteru un tam paredzetu uzglabasanas
kastiti ar iek$€jam sliedit€m, kas nodroSina atseviSku blisteru fiksaciju, ertu ievietoSanu un iznemsanu, ka art
aizsardzibu pret mehaniskiem bojajumiem un apkartgjas vides ietekmi.

Pétijjuma metodes: P&tijuma izstrades gaita tika veikta tirgus analize un eso$o risinajumu izpéte, lietotaju
vajadzibu analize un anketé$ana, ski¢u un konceptu izstrade, 3D modeléSana un prototipéSana, izmantojot 3D
drukas tehnologiju. Tika veikta arT funkcionala test€Sana un vizualas identitates izstrade.

Sasniegtie rezultati: Izstradats kompakts, vertikals 1/2 tableSu blisteru uzglabasanas risinajums ar ieksgjam
slieditem atseviskiem blisteriem. Prototips nodroSina droSu pusiSsu uzglabasanu, &rtu lietoSanu un skaidru

organizaciju, tadg€jadi uzlabojot medikamentu lietosanas drosibu un ikdienas &rtibu.

Atslégas vardi: 1/2 tablesu blisteris; medikamentu uzglabasana; produktu dizains; 3D drukasana; ergonomika
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Marta Raita Lauza. KOMPAKTA KAJU BALSTA PTOTOTIPA 1ZSTRADE
ZURNALGALDIEM LIETOTAJU KOMFORTA UN VIRSMAS AIZSARDZIBAS
NODROSINASANAI

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains *
E-pasts: martalauza@inbox.lv
Zinatniskais vaditajs: Mg.art. Ksenija Milca

Anotacija

Pétijuma aktualitate: Musdienu dzivesveida arvien nozimigaka kliist komfortabla atptita majas vide, 1pasi
dzivojamas istabas zona, kur divans un Zurnalgalds veido centralo atpiitas telpas kompoziciju. Praks€ biezi
noverojams, ka cilveki atpiitas laika novieto kajas uz zurnalgalda virsmas, lai nodrosinatu sev ertaku pozu. Tomér
zurnalgalds primari nav paredzets $adai funkcijai, ka rezultata rodas pretruna starp mébeles sakotn€jo lietojumu
un lietotdja redlajam vajadzibam. Esosie alternativie risindjumi, pieméram, pufi vai atseviski kaju balsti, aiznem
papildu vietu telpa un ne vienmer organiski integréjas interjera. Lidz ar to aktuala kliist nepiecieSamiba izstradat
funkcionalu, estétiski integréjamu un ergonomiski pamatotu risinajumu, kas vienlaikus nodroSinatu lietotdja
komfortu un aizsargatu mébeles virsmu.

Pétijuma mérkis: Izstradat funkcionalu, ergonomisku un viegli parvietojamu kaju balsta prototipu, kas paredzets
novietoSanai uz zurnalgalda, tad&jadi risinot konfliktu starp lietotaju atptitas paradumiem un mébeles sakotngjo
funkciju. Petijuma mérkis ietver lietotaju vajadzibu un paradumu analizi, lai noteiktu butiskakas produkta 1pasibas
- komfortu, stabilitati, virsmas aizsardzibu un estetisku integraciju interjera. Balstoties uz iegiitajiem datiem,
paredzets izstradat prototipu ka kompaktu interjera elementu, kas vienlaikus nodrosina lietotaja &rtibu, saglaba
telpas funkcionalitati un samazina mébelu nolietojuma un bojajumu risku.

Pétijuma metodes:

1. Lietotaju aptauja, lai noskaidrotu atputas paradumus, kaju novietoSanas ieradumus un attieksmi pret
iesp&jamu kaju balsta izmantoSanu uz zurnalgalda.

2. Tirgl pieejamo analogo produktu izpéte un salidzino$a analize, identific§jot to funkcionalitati,
prieksrocibas un trikumus.

3. Prototipgsanas metode - eksperimentala fiziska modela izstrade, test€jot formas, materialu un
konstrukcijas risinajumus, lai izvértétu produkta ergonomiku un stabilitati.

Sasniegtie rezultati: P&tjjuma gaita tika identific€tas lietotaju komforta vajadzibas un biezakie paradumi saistiba
ar kaju novietoSanu atputas laika dzivojamas telpas zona. Analizgjot tirgli pieejamos analogos risinajumus,
konstatéts, ka doming atseviski pufi un kaju balsti, tacu triikst kompakta, viegli parvietojama produkta, kas biitu
paredzets lietoSanai tiesi uz zurnalgalda virsmas un vienlaikus pilditu aizsargfunkeiju.

Balstoties uz ieguitajiem datiem, tika izstradats nonemams kaju balsta prototips ar stabilu, neslidosu pamatni un
ergonomiski veidotu virsmu. Prototips nodroSina lietotaja komfortu, samazina slidéSanas risku un vienlaikus
aizsargd mebelu virsmu no mehaniskiem bojajumiem. Produkta forma un konstrukcija izstradata, ieverojot

vizualas integracijas un funkcionalas saderibas principus interjera.

Atslégas vardi: kaju balsts; ergonomisks dizains; mébelu virsmas aizsardziba, atpiitas paradumi majas vide
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Raina Pérse. REFLEKTIVAIS PASAPRUPES KOMPLEKTS KA DIZAINA
RISINAJUMS EMOCIONALA LIDZSVARA UZLABOSANAI

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains *
E-pasts: rainapersel5@gmail.com
Zinatniskais vaditajs: Mg.art. Ksenija Milc¢a

Anotacija
Pétijuma aktualitate: Musdienu straujais dzives ritms, informacijas parslodze un ikdienas pienakumi izraisa
emocionalu nogurumu un hronisku stresu, vienlaikus apgritinot individa sp&ju apzinat un regulGt savas
psihologiskas vajadzibas. Lai gan tirgi ir pieejami dazadi mentalas veselibas atbalsta riki, joprojam trikst vienota,

fiziska un estétiski pievilciga objekta, kas ikdiena kalpotu ka vizuals atgadinajums un struktur€ts instruments
apzinatai pasrefleksijai.

Pétijuma mérkis: Noskaidrot lietotaja vajadzibas un izstradat reflektivu pasapriipes komplektu — ikdienas dizaina
objektu, kas apvieno spoguli, tematiskas refleksijas kartites un pierakstu kladi, lai veicinatu regularu emocionalas
passajitas izvert€Sanu un palidzetu lietotajam strukturt savas domas.
Pétijjuma metodes:

1. Esos$o produktu tirgus analize,

2. kvantitativa mérkauditorijas izp&te, izmantojot anket€sanu,

3. literatiiras analize izvélétajas jomas.
Sasniegtie rezultati: Izstradats funkcionals prototips — reflektivais komplekts “StarpSevi”. Tas sastav no maigi
izpliidusa galda spogula, kas simbolizg nakotnes “es”, integréta kartiSu turétdja ar ikdienas paSapriipes jautdjumu
kavu, un melnas klades ar baltu pildspalvu, kas simbolizé domu izgaismosanu. Kopumu noslédz melna glabasanas
kaste ar astrologijas simboliem, kas papildina konceptu par ieks€jo telpu un personigas attistibas celu. Komplekts

veido vienotu “refleksijas staciju” un ir izmantojams gan individuali, gan profesionala vide.

Atslegas vardi: dizains, pasSapriipe; emocionalais lidzsvars; refleksija, interjera aksesuars
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Liene Veidemane. Z PAAUDZES DARBINIKEU LOJALITATE UN TAS
VEICINASANA MUSDIENU DARBA VIDE

Ekonomikas un kultiras augstskola, studiju programma “Biznesa vadiba *
E-pasts: lieneveidemane02@gmail.com
Zinatniskais vaditajs: PhD Agita Donina

Anotacija

Pétijuma aktualitate: Z paaudze tuvakajos gados klis par vienu no domingjoSajam darbaspeka grupam gan
globalaja, gan Latvijas darba tirgii. Sai paaudzei daudz bitiskaki ir elastigi darba apstakli, personigas labklajibas
nozime ka arT organizacijas vertibu atbilstiba personigajiem uzskatiem, kas biitiski ietekm& darba dev&ju sp&ju
piesaistit un noturét darbiniekus.

Pétijuma mérkis: Noskaidrot, kadi darba apstakli ietekme Z paaudzes darbinieku lojalitati miisdienu darba vieta.

Pétijuma metodes: P&tijuma par Z paaudzes lojalitati darba vidé tiek izmantota kvantitativa datu ieguves metode,

veicot aptauju ar Z paaudzes darbiniekiem, kas sasniegusi pilngadibu, jeb jaunie$i vecuma no 18-30 gadiem, kuri
stradajusi vismaz 6 ménesus. Apautaja tika ieklauti piecu punktu Likerta skalas jautajumi un atvertie jautajumi.
Datu analizei tika izmantota grafiska, aprakstosas statistikas datu apstrades metode un tematiska analize, lai
identificétu galvenos lojalitati ietekm&joss faktorus. Sekundarie dati tika izmantoti no zinatniskajiem rakstiem,
normativajiem aktiem un statistikas avotiem par Z paaudzes darbinieku lojalitati un darba vides faktoriem.

Sasniegtie rezultati: PEtjjuma rezultati liecina, ka Z paaudzes darbinieku lojalitati ietekm@ taisnigs atalgojums un
finansialie stimuli (73.8%), godiga un atklata komunikacija ar vadibu (68, 9%), ka arT novertgjums par lai padaritu

darbu (67%). Dati liek spriest, ka Z paaudzes lojalitati ietekme gan materialie, gan nematerialie darba vides faktori.

Atslegas vardi: Z paaudze; darbinieku lojalitate; misdienu darba vide
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Zane Sausverde. SENIORU DZIVESVIETAS IZVELES FAKTORU IZPETE
SOCIALAS UZNEMEJDARBIBAS KONTEKSTA LATVIJA

Ekonomikas un kultiras augstskola, Studiju programma “Aprites ekonomika un sociala uznémejdarbiba *
E-pasts: zane.sausverde@gmail.com

Zindtniskais vaditajs: Dr. oec. Oksana Lentjusenkova
Anotacija

Pétijuma aktualitate: Petijuma aktualitati nosaka sabiedribas strauja noveco$ana un piecaugos$a nepiccieSamiba
pec senioriem piemérotiem un pieejamiem dzivesvietas un apripes risinajumiem Latvija. Latvija 2025. gada
sakuma dzivoja 406,8 tukstoSi senioru vecuma no 65+, kas veidoja 21,9% no visiem iedzivotajiem (Centrala
statistikas parvalde, 2025). Senioru dzivesvietas izveli ietekmé veselibas stavoklis, apripes nepiecieSamiba,
finansialas iesp&jas, majokla piemérotiba, gimenes tuvums, socialie kontakti un pakalpojumu pieejamiba.
Vienlaikus Latvijas senioriem pieejamo dzivesvietas risinajumu klasts ir ierobezots, arl informacija par
alternativam dzivesvietas un atbalsta iesp€jam ne vienméer ir pietickama un viegli saprotama. Svarigi ir analiz&t
gan senioru vajadzibas un dzivesvietas izvéles faktorus, gan institiiciju, pasvaldibu, socidlo pakalpojumu sniedz&ju
un socialo uznémumu iesp&jamo lomu senioriem piemé&rotu dzivesvietas risindjumu attistiba.

Pétijuma meérkis: Identific€t un analizgt faktorus, kas ietekmé senioru dzivesvietas izvéli vecumdienas, izvertet
socialas uznémejdarbibas potencialu senioru vajadzibam atbilstoSu dzivesvietas un atbalsta risinajumu attistiba
Latvija, ka arT izstradat priekslikumus piemérotu risinajumu pilnveidei.

Pétijjuma metodes: PEtljuma izmantota jaukto metozu pieeja. Veikta zinatniskas literatiiras, dokumentu,
sekundaro datu analize, senioru aptauja un dalgji strukturétas ekspertu intervijas. Aptaujas datu apstradé izmantota
aprakstos$a statistika, Skérstabulu analize Pirsona hi kvadrata tests, un Spirmena ranga korelacijas koeficients,
ekspertu interviju analiz€ izmantota kvalitativo datu kod&Sana, kategoriz€Sana un tematiska analize.

Sasniegtie rezultati: Darba analiz&ta teorétiska literattira, politikas dokumenti, normativais reguléjums un arvalstu
pieredze par senioru dzivesvietas izvéli, apriipes pakalpojumiem un socialas uznémgjdarbibas iesp&jam. Tika
identificétas galvenas senioru dzivesvietas izvéli ietekm&josas faktoru grupas, veikta senioru aptauja ar 347
respondentiem un 12 ekspertu intervijas ar 13 nozares parstavjiem. legiitic dati tika salidzinati, izstradajot
secingjumus un priekSlikumus senioru dzivesvietas un apriipes risindgjumu pilnveidei Latvija, pasi uzsverot
starpposma un kopiena balstitu risinajumu attistibu.

Atslegas vardi: sociala uzneméjdarbiba; seniori; dzivesvietas izvéle; veseliba, majoklis,; socialie kontakti
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Liga Jevdokimova. SENIORU APRUPES PAKALPOJUMU MERKA AUDITORIJU
NOTEIKSANA LATVIJA

’

Ekonomikas un kultiras augstskola, studiju programma “Aprites ekonomika un sociala uznémejdarbiba’
E-pasts: L.dalbina@inbox.lv
Zinatniskais vaditajs: Dr.oec. Oksana Lentjusenkova

Anotacija

Pétijuma aktualitate: Sabiedribas novecosanas Latvija un Eiropa bitiski palielina pieprasijumu p&c senioru
apripes pakalpojumiem. Pieaug senioru ipatsvars sabiedriba, vienlaikus palielinoties nepiecieSamibai péc
kvalitativiem, pieejamiem un individualiz€tiem apriipes risinajumiem. Senioru apriipes pakalpojumu planosana
biezi balstas uz visparigiem demografiskiem raditajiem, nepietieckami analiz€jot konkrétu merka auditoriju
vajadzibas, socialekonomisko situaciju un pakalpojumu izvéles faktorus. Ta rezultata veidojas neatbilstiba starp
senioru faktiskajam vajadzibam un pieejamo pakalpojumu piedavajumu. Preciza mérka auditoriju noteikSana ir
butiska efekttvu un ilgtspgjigu senioru apriipes pakalpojumu attistibai Latvija.

Pétijuma meérkis: Noteikt senioru apriipes pakalpojumu mérka auditorijas Latvija, analizgjot senioru vajadzibas,
pakalpojumu izvéles faktorus un pieprasijuma tendences, ka ari izstradat priekSlikumus senioru apripes
pakalpojumu attistibai.

Pétijuma metodes: Darba izpildes laika tika pielietotas $adas pétijuma metodes: zinatniskas literatiras, normativo
aktu un sekundaro datu analize, speciala datu vakSanas metode — aptaujas veikSana, ka arT datu statistiska un

grafiska analize.

Sasniegtie rezultati: Petfjuma rezultati lava identificet galvenas senioru apripes pakalpojumu mérka auditorijas
grupas Latvija, arT izstradat priekslikumus senioru apriipes pakalpojumu pilnveidosanai.

Atslégas vardi: seniori; senioru apripe, apripes pakalpojumi; mérka auditorija; sociald uznéméjdarbiba
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Akhmadov Asliddin. FEASIBILITY STUDY OF OAK BURGERS MARKET ENTRY
IN LATVIA

EKA University of Applied Sciences, study program ,,Business Economics
E-mail: akhmadovasliddin0809@gmail.com

Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: The relevance of the study is determined by the transformation of the food service sector in
Latvia, as confirmed by official statistical data. According to the Central Statistical Bureau of Latvia, the consumer
price index in the category “restaurants and hotels” shows a steady upward trend, reflecting increasing service
costs and changes in market conditions (Central Statistical Bureau of Latvia, 2025). At the same time, a recovery
in tourist flows is observed, which increases demand for food services (Central Statistical Bureau of Latvia, 2024).
Under these conditions, competition is intensifying, as a result of which the expansion of an existing brand requires
prior justification for its market and economic feasibility.

Research goal: The aim of the study is to assess the economic and market feasibility of entering the Latvian
market for the brand Oak’A Burgers.

Research methods: The study applies a comprehensive approach that includes the analysis of secondary statistical
data, as well as primary research consisting of a consumer survey and expert interviews with employees of Oak’A
Burgers. In addition, methods of comparative analysis of the competitive environment and elements of financial
evaluation are applied.

Main findings: The results indicate a stable demand for products in the fast casual segment, while consumers
remain highly price sensitive. Expert interviews confirm the influence of internal operational factors on the success
of brand expansion, as well as the need to adapt the business model to local market conditions. Overall, the findings
suggest the potential feasibility of entering the Latvian market for Oak’ A Burgers, provided that competitive and
consumer-specific factors are considered.

Keywords: feasibility study; restaurant industry; Latvia; fast food market; consumer behavior
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Azizbek Kholmatov?, Ilminur Khasanova?. COMPETITIVENESS OF COFFEE SHOPS IN
RIGA, LATVIA

EKA University of Applied Sciences, study program ,,Business Economics
E-mails: tazizbekkh123@gmail.com, >xasanovailminur@gmail.com
Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: Riga’s coffee shop industry has experienced steady growth in recent years as specialty coffee
consumption and multifunctional café workspaces gain popularity. “In 2024, 2,282 economically active enterprises
operated in the accommaodation and food service sector in the Riga statistical region that indicates a high level of
competition within the local hospitality market (Centrala statistikas parvalde, 2024). Additionally, “Coffee
consumption per capita in Latvia reached 12.2 kg in 2023 (FAOSTAT, 2023). High coffee consumption per capita
suggests an active and potentially saturated market environment, particularly in Riga as the country’s main
economic and urban center.

Research goal: To identify the main factors influencing the competitiveness of coffee shops in Riga, Latvia.

Research methods: The study uses both secondary and primary research methods. Secondary data was collected
from official statistical sources, including Centrala statistikas parvalde, the Eurostat database, and FAOSTAT.
These sources provide reliable information on the hospitality sector, the number of enterprises, and coffee
consumption trends in Latvia, which helps to understand the overall market environment.

Primary data was collected through a customer survey conducted among coffee shop visitors in Riga. The purpose
of the survey was to identify the main factors influencing consumers’ choice of coffee shops. The collected data
was analyzed using descriptive statistical methods and presented through graphical representations, such as pie
charts and bar charts, to clearly illustrate the results. The research focuses specifically on the Old Town (Vecriga)
area of Riga and does not represent the entire Riga market. Plus, a small online survey of 15-20 respondents was
conducted to understand coffee consumption preferences in Riga. Time period of research: February — March
2026. Time frame of data used: 2019-2024 statistical reports. Data sources: Central Statistical Bureau of Latvia,
industry reports, and market analysis publications.

Main findings: Sales forecasts are based on estimated pedestrian flow and tourism statistics rather than primary
survey data. Seasonal tourism fluctuations may significantly affect revenue levels. Rental and operating costs in
Old Town are higher compared to other Riga districts.

Keywords: coffee shop industry; Riga; business strategy; efficiency; market competitiveness
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Anna Pilscikoval, Anastasija Gribanova?. IMPACT OF SOCIAL VALUE ON
PRODUCT PRICE

EKA University of Applied Sciences, study program ,,Management “
E-mails: tapilshchikoval2@gmail.com, 2anastasijagribanova@gmail.com

Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: In the modern economy, physical products are often treated as a basic, forcing businesses to
compete mainly on low prices and assortment. (Berkeley Executive Education, 2026)

At the same time, customers face loneliness and social isolation, due to that physical and mental health suffers.
(Centers for Disease Control and Prevention, 2024) Visiting public places, anxiety or electronic devices play the
role of distraction. (E. Tang, L. Chi, T. Tang, 2022) By integrating social value in product, such as features that
help customers identify shared interest, a business can transform simple item into social bonding tool. (Berkeley
Executive Education, 2026) Understanding the financial value of these social connections is essential for
developing pricing strategies that surpass the standard physical features of a product. (A. Bramson, K. Hoefman,
J. Ryckebusch, K. Schoors, 2018)

Research goal: To work our recommendations how social value helps increase product price.

Research methods: The study employs a mixed-methods approach within the field of social sciences. It includes
a qualitative analysis of literature available on the Internet, which involve a review of secondary data. As well as
a quantitative method consisting of a survey that was conducted among residents of Riga, which helped to assess
the importance of added social value for respondents. An additional question in the survey, made in the format of
an open-ended question, also gives the study a qualitative method. Quantitative data were processed using
descriptive statistical analysis (frequencies and percentages) and graphical analysis, while qualitative responses
were examined through thematic content analysis to identify recurring themes.

Main findings: Most people are willing to choose products with added social value only if these products are
within their interests. In products that meet basic needs, social value is less important, according to most
respondents, and as a result, they are not willing to pay extra money.

Keywords: social value; connections; bonding; willingness
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Komila Suratoval, Nikita Evstigneev’. DEMAND FOR SPORTSWEAR IN SPORTS
CLUBS
EKA University of Applied Sciences, study program ,,Management

E-mails: 2 komilasuratova4@gmail.com
Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: Demand for sportswear in sports clubs has become increasingly significant with the growth of
organized sports participation and the rising importance of athlete performance and team identity. Sportswear, including
training apparel and team uniforms, is not only a functional necessity but also contributes to comfort, performance, and visual
consistency within teams. Research by Changhyun Nam et al. (2017) indicates that purchasing decisions for sportswear are
strongly influenced by consumer attitudes, perceived quality, and social factors, highlighting the behavioral aspect of demand.
Furthermore, Daniel Baier et al. (2020) emphasize that product characteristics such as functionality, durability, and design play
a crucial role in shaping consumer preferences and demand for sportswear. In addition, H. Perera et al. (2023) highlight that
lifestyle, level of physical activity, and individual preferences significantly influence the selection and consumption of sports
apparel.

Research goal: The aim of this study is to analyze the demand for sportswear in sports clubs and identify the key
factors influencing sportswear selection and purchasing decisions.

Research methods: This study employs a quantitative research approach. The primary data collection method is
a structured survey targeting representatives of sports clubs, athletes, and team managers. In addition, secondary
data analysis of academic literature is used to support the research. Data processing methods include descriptive
analysis, graphical methods (charts and diagrams), and statistical analysis of survey results.

Main findings: The study shows that demand for sportswear in sports clubs is mainly influenced by quality,
comfort, functionality, and design. Athlete preferences and lifestyle factors play an important role in shaping
purchasing decisions. In addition, team identity and uniform appearance are significant factors, especially in team
sports. The type of sport and training frequency also affect the quantity and type of sportswear required.

Keywords: sportswear demand; sports clubs; consumer behavior; athlete preferences; purchasing behavior
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Harshani Masimbula Vidanalage!, Munaf Ashfag Ahamed?, Sandul Siriwardanas.
EXPLORING AWARENESS OF NON-COMMUNICABLE DISEASE RISKS AND
MOTIVATION IN HEALTHY LIFE STYLE PRACTICES AMONG WORKING
PROFFESSIONALS IN COLOMBO, SRI LANKA.

EKA University of Applied Sciences, study program ,,Management “
E-mails: tharshanimasimbula@gmail.com, 2ahamedashfag595@gmail.com, 3sandul.rys@gmail.com

Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: Non-communicable diseases (NCD) such as diabetes, hypertension and obesity have become
a major public health hazard in many countries in modern world. Due to lack of awareness on NCDs, public
attention remains at a low level towards preventing these diseases in most scenarios. (Katulanda, et al., 2025)
When considering the situation in Sri Lanka, according to the latest statistics published by Ministry of Health;
83% of the total deaths per year is caused by non-communicable diseases in Sri Lanka. (Ministry of Health Sri
Lanka, 2023) Specifically in urban areas this has become more vulnarable due to 47-56% of adults in Western
province have been identified with Diabetes or Hypertention in latest surveys.(Ministry of Health Sri Lanka, 2023)
Despite of the national efforts and initiatives like Healthy Lifestyle Centres; gaps persist in health literacy,
behavioral risk factor modification, and adoption of healthier lifestyles among working professionals, who face
unique challenges from office-based routines and time constraints. (Katulanda, et al., 2025)

Research goal: This study aims to explore the level of awareness of NCD risks and interest in healthy lifestyle
practices among working professionals in Colombo, Sri Lanka.

Research methods: To achieve the goal of the research, this study has been designed with quantitative approach
where the primary data will be collected using a pre-created questionnaire. The collected data will be analysed
using quantitative approach with graphical analysis and with use of descriptive statistics. Furthermore, secondary
data will be collected through official website reports and previous research articles.

Main findings: Findings of this study reveals the varying levels of awareness on NCD risks among working
professionals in Colombo while elaborating potential gaps of Sri Lankan health system for enhancing public health
awareness. Furthermore, this study provides the insights on the public interest for healthy behavioural changes
such as balanced dietary habits, active lifestyle ect; in order to prevent NCD and promote quality of life.

Keywords: Non-communicable diseases (NCD); health awareness; healthy lifestyle; working professionals
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Khasan Abdurashitov!, Bekhruz Ubaydullaev?. ASSESSMENT OF THE MARKET
SUSTAINABILITY OF FLOWER SHOPS IN RIGA

EKA University of Applied Sciences, study program ,,Management “
E-mails: ‘abdurashitovxasan82@gmail.com, 2ubaydullaevbekhruz07@gmail.com
Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: The flower retail market is an important part of the small business sector in many cities.
Flowers are commonly purchased for gifts, celebrations, decorations, and special events. In urban areas like Riga,
the demand for flowers increases during holidays, weddings, and social occasions. According toThe European
flower market: consumer behaviour and retail sustainability (Prince, T. 2017). Therefore, analyzing the market
sustainability of a flower shop in Riga is important for understanding whether such a business can survive and
grow in a competitive environment.

Research aim: The main aim of this research is to analyze the market sustainability of a flower shop in Riga. The
study focuses on customer demand, pricing strategy, competition, operational costs, and potential revenue in order
to determine whether the flower shop business can operate successfully in the local market.

Research methods: A mixed-method research approach is applied in this study. Primary data is collected through
consumer surveys among residents of Riga to identify purchasing frequency, average spending levels, preferred
flower products, and price sensitivity. Qualitative insights are also gathered through interviews with existing
flower shop owners to better understand operational challenges and supplier relationships. Secondary data sources
include Latvian retail statistics, industry reports, and competitor analysis.

Main findings: The results show that a flower shop in Riga can achieve sustainable performance if it maintains
reasonable prices, good product quality, and effective marketing. With an average customer spending of around
€20 and about 17-23 customers per day, the shop could generate enough revenue to cover operating costs. The
financial analysis indicates that the business may reach its break-even point within approximately 4-6 months.
This suggests that a flower shop in Riga can be sustainable if it uses effective management and marketing
strategies. Peak sales periods such as Valentine’s Day and International Women’s Day generate a substantial
portion of annual revenue and significantly improve cash flow.

Keywords: market sustainability; flower shop business; Riga market; financial analysis; break-even analysis,
consumer behavior.
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SUSTAINABILITY OF COFFEE SHOP IN RIGA

EKA University of Applied Sciences, study program ,,Management
E-mails: ‘kharatshailesh535@gmail.com, 2boburjontojievs@gmail.com, Sulugbekoviic@icloud.com
Scientific advisor: Dr.oec. Vita Zarina

Abstract

Research relevance: The growing café culture in urban university areas presents significant entrepreneurial
opportunities within the food and beverage industry. This research examines the financial and market feasibility
of establishing a coffee shop in a university environment. The study evaluates demand potential, Marketing
Management. (Kotler, P., & Keller, K. L. (2016). Pearson Education. Pricing strategy, cost structure, and
projected profitability to determine whether such a business can achieve sustainable performance within its first
year of operation.

Research aim. The primary aim of this research is to assess the economic viability and market sustainability of
a coffee shop located near a university

The relevance of this research is grounded in the high failure rate of small hospitality businesses due to
inadequate feasibility planning and weak financial forecasting. University campuses represent concentrated
markets with predictable consumer segments; however, student price sensitivity and strong competition require
careful strategic and financial analysis. Conducting a structured feasibility study helps minimize investment risk
and supports evidence-based entrepreneurial decision-making.

Research methods: A mixed-method research design was used. Primary data was collected through surveys of
university students to understand purchasing behavior, visit frequency, and spending patterns. Secondary data
was gathered from academic sources, industry reports, and competitor analysis. Data was analyzed using
graphical and descriptive methods.

Main findings: The findings indicate that a moderately priced coffee shop with an average customer spending
of approximate cost and daily customers can achieve monthly revenues sufficient to cover operational costs.
Essentials of Entrepreneurship and Small Business Management. Pearson. The study concludes that a coffee
shop operating in a university environment is financially viable and market sustainable when supported by
effective cost management, strategic marketing, and quality service delivery.

Keywords: feasibility study; financial analysis, coffee shop business; break-even analysis, university market;
student consumer behavior
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Abstract

Research relevance: The fitness and wellness industry has experienced steady growth in recent years due to
increasing consumer interest in health, well-being, and lifestyle improvement. Recent research indicates that
consumers are increasingly seeking not only functional benefits from services but also positive emotional
experiences and personal motivation (McKinsey & Company, 2023). At the same time, studies in marketing and
consumer behavior demonstrate that emotions play a significant role in shaping purchase decisions and brand
loyalty. Research shows that emotionally connected customers tend to demonstrate higher engagement and long-
term loyalty toward brands (Magids et al., 2015; Lemon & Verhoef, 2016).

Research goal: The aim of this paper is to assess the impact of emotional marketing strategies on consumer
engagement, brand loyalty, and purchase decisions in the fitness and wellness industry.

Research methods: The study is based on a review of literature on emotional marketing and consumer behavior,
as well as quantitative research conducted through an online survey among fitness and wellness consumers. The
collected data were analyzed using descriptive statistics and graphical analysis methods in order to identify key
emotional factors influencing consumer decisions.

Main findings: The findings indicate that emotional marketing plays an important role in shaping consumer
attitudes and engagement in the fitness and wellness industry. Emotional elements such as motivation, inspiration,
and a sense of community positively influence consumers’ perceptions of fitness brands and increase their
willingness to engage with services. The study suggests that the use of emotional marketing strategies can
strengthen customer relationships and support long-term brand loyalty in the fitness and wellness sector.

Keywords: emotional marketing; fitness industry; wellness; consumer behavior; brand loyalty
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Abstract

Research relevance: Information systems are central to modern higher education, supporting course delivery,
assessment, administration, and communication. Rapid digitalization and the widespread adoption of remote and
hybrid learning have exposed strengths and weaknesses in current platforms. A clear understanding of usability,
reliability, integration, and data security is crucial for improving student experience and institutional effectiveness.

Research goal: To examine information systems used in the study process, conduct a student survey, and analyse
improvement opportunities that enhance learning and administrative outcomes.

Research methods: A mixed-methods design combined an analytical literature review with a structured online
survey of 47 university students. Descriptive statistics summarized usage patterns, satisfaction, and pain points. A
comparative analysis evaluated leading platforms (Moodle, Canvas, Microsoft Teams, Google Classroom,
Blackboard) across usability, features, mobile access, integration, and cost.

Main findings: Students prioritize intuitive interfaces, reliable performance, strong mobile accessibility, and
seamless integration (including single sign-on). Common frustrations include downtime during peak periods,
inconsistent mobile experiences, fragmented tool ecosystems, and dated interfaces. No single platform dominates
across all criteria: Moodle offers flexibility but demands technical capacity; Canvas provides high usability with
licensing costs; Teams excels in collaboration but is not a full LMS; Google Classroom is simple yet feature-
limited; Blackboard is comprehensive but faces usability and cost concerns. Recommendations focus on user-
cantered design, scalable and reliable infrastructure, mobile-first development, interoperability via open standards,
and piloting Al-driven support and learning analytics.

Keywords: educational information systems; learning management systems; usability; integration; mobile
learning
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Abstract

Research relevance: With the increasing digitalisation of business processes and services, the volume of data
retrieved, processed, and stored by companies continue to grow. Consequently, data protection has become a
critical issue. Even though, these regulations aim to protect personal data and reduce risks, their implementation
often creates obstacles for the companies. Organisations have to adapt their internal processes, software
development practices, and financial planning to comply, affecting efficiency and competitiveness. Therefore,
assessing the impact of data protection regulations on companies and identifying effective solutions is highly
relevant.

Research goal: The aim of the study is to assess how data protection regulations influence companies, their
services, consumers, and financial situation, identify weaknesses in current practices for the regulation compliance,
and formulate the recommendations that support lawful handling of data while the company’s operations are
maintained efficient.

Research methods: The research is based on an analytical literature review and secondary data analysis.
Descriptive analysis of publicly available financial and regulatory data related to the companies that have been
penalised for non-compliance was conducted. The obtained data were processed using descriptive statistics, data
visualisation, and graphical representation.

Main findings: The study demonstrates that the General Data Protection Regulation is the most widely applied
data protection framework. Companies adjust their business operations, financial planning, and software
development processes accordingly. Snapshots and backups are commonly used data protection solutions, though
their improper management may cause challenges. Additionally, Latvian Internet Service Providers have
introduced new protection services in response to increasing cybercrime.

Keywords: data protection; regulations; solutions; Latvia
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Abstract

Research relevance: Successful Small and Medium Enterprises (SMEs) must strategically select digital
infrastructure that minimizes long-term cost and maximizes operational agility. The choice of a Content
Management System (CMS) requires robust justification based on performance metrics and usability requirements.
This research addresses the urgent need for a strategic framework that validates platform selection using both
measurable financial criteria and direct empirical usability testing, thereby ensuring the chosen solution aligns with
the technical capacity and real-world user needs of a specialized business project.

Research goal: To empirically justify the selection of WordPress as the optimal Content Management System for
a specialized small business website creation project by conducting a rigorous comparative cost-benefit analysis
and evaluating the resulting user interface via expert and user inspection methods.

Research methods: This study uses a mixed-method approach, integrating a review of scientific literature with
empirical validation. Primary data was gathered through Heuristic Evaluation (expert inspection against usability
principles) and Simple Observation of peer users performing critical tasks on the website artifact. The collected
data was analyzed using Task Success Rates (TSR), Time on Task (ToT), and descriptive graphical analysis.

Main findings: The research confirmed the strategic superiority of WordPress, offering the Lowest Total Cost of
Ownership and Superior Functional Extensibility compared to proprietary alternatives. Crucially, the Heuristic
Evaluation and Simple Observation empirically validated the platform's high Ease of Use and functional fitness
for end-users, supporting the core strategic decision with both financial and usability evidence.

Keywords: CMS; WordPress; Strategic Justification; TCO; Usability, Heuristic Evaluation, Small Business.
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Abstract

This paper examines how computerized management systems are created, implemented, and improved within
companies, with a focus on the Latvian business environment.

Research relevance: Today’s companies are heavily dependent on digital tools to perform their tasks. The market
for enterprise resource planning (ERP) software alone reached 51 billion US dollars in 2023 and grew by 13
percent compared with the previous year (Gartner, 2023). Many small and medium-sized enterprises in Latvia
have only recently begun to implement these management systems. Furthermore, there is a lack of existing
literature about implementing these systems within the countries of Eastern and Central Europe. For these reasons,
the topic is directly relevant to the economy of Latvia.

Research goal: The goal of this research is to investigate the aspects of creating and improving computerized
management systems in companies and the effect that these systems can have upon the companies based on a
survey of their employees.

Research methods: Literature review using the monographic method was used to gather information for this
research study. A survey consisting of 15 questions was distributed online to employees from 12 companies in
Latvia. The data collected from 64 respondents was evaluated using descriptive statistics.

Main findings: Employees in the companies surveyed reported a satisfaction rate with business processes
increased by an average of 1.6 points on a five-point scale after the implementation of the computerized
management systems. The processes that experienced the most improvement in satisfaction were in the creation
of reports by the company (+2.2 points) and inventory tracking (+2.0 points). Companies also reported a reduction
of 70 to 75 percent in the amount of time that they spend on business processes. Companies with fewer than 50
employees prefer using cloud-based management systems compared to companies with more than 250 employees.
The most extensively used management systems within companies were for the management of financial
processes. Furthermore, proper training of employees regarding the management systems was found to be the most
critical factor in the successful implementation of these systems.

Keywords: computerized management system; enterprise resource planning; ERP; information systems; business
process improvement
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Abstract

Research relevance: By 2025, approximately 93% of Latvia's population will be using the internet, with most
people accessing websites primarily from their mobile phones. Small businesses, such as cafés in Riga, need a
responsive online presence to effectively reach local customers, provide a positive user experience, rank higher in
search results, and avoid the additional cost of developing separate mobile versions of their websites.

Research goal: To develop a fully responsive static website for the fictional coffee shop “Café Friends” using
only HTMLS5 and CSS3, including sections for Home, Menu, About Us, Gallery, and Contact, with an emphasis
on responsive design, accessibility, and local SEO.

Research Methods: The author conducted an analytical literature review focused on web technologies, responsive
design principles, accessibility standards, and SEO practices. The website was developed using HTMLS5 and CSS3,
incorporating media queries for responsiveness, semantic markup for better structure, ARIA attributes to enhance
accessibility, and Schema.org structured data to improve SEO. Testing was performed with Chrome DevTools to
assess responsiveness and Google Lighthouse for audits on performance, accessibility, best practices, and SEO.

Main findings: The developed prototype is fully responsive across all devices and achieves impressive Lighthouse
scores: 99/100 for performance on desktop, 92/100 for performance on mobile, and a perfect score of 100/100 in
accessibility, best practices, and SEQ. This prototype serves as a practical, reusable template for small businesses
with limited resources. By utilizing pure CSS techniques and structured data, it demonstrates that a strong web
presence can be established without relying on complex tools.

Keywords: keyword; responsive web design; web development; small business website; HTML5; CSS3
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Abstract

Research relevance: Application software development plays a critical role in modern information technology,
as desktop applications are widely used in enterprise, educational, and public administration environments. The
MS Windows operating system remains one of the most dominant platforms for desktop application development
due to its stability, compatibility, and extensive developer ecosystem. Understanding development approaches,
tools, and frameworks in the Windows environment is essential for improving software quality, performance, and
maintainability.

Research goal: The aim of this study paper is to analyze application software development in the MS Windows
environment, focusing on operating system architecture, development tools, application frameworks, and
contemporary development practices, as well as identifying advantages and challenges related to security,
performance, and scalability.

Research methods: The study is based on qualitative secondary data analysis. Scientific literature, academic
books, and technical documentation accessed through the EBSCO database were used as primary information
sources. Descriptive analysis, comparative analysis, and logical synthesis methods were applied to evaluate
theoretical concepts, development frameworks, and software development methodologies relevant to Windows-
based application development.

Main findings: The study results indicate that the MS Windows environment provides a mature and reliable
platform for application software development, particularly in enterprise contexts. Frameworks such as .NET and
Windows Presentation Foundation significantly enhance application maintainability, scalability, and security.
However, challenges related to performance optimization, security threats, and competition from cross-platform
technologies remain. Proper framework selection, secure coding practices, and systematic testing are essential for
ensuring high-quality Windows applications.

Keywords: application software development; MS Windows; .NET framework; desktop applications; software
engineering
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Abstract

Research relevance: Microcontrollers form the foundation of modern embedded systems and are widely used in
industrial automation, consumer electronics, medical devices, and Internet of Things (1oT) applications. As these
systems become more complex and interconnected, the role of reliable and efficient microcontroller software has
become increasingly critical. Poorly designed firmware can lead to timing failures, excessive power consumption,
and reduced system reliability. Therefore, understanding microcontroller software development principles,
architectural choices, and real-time constraints is essential for developing dependable embedded systems that
operate under limited hardware resources.

Research goal: The goal of this study is to analyse the fundamental aspects of microcontroller software
development, with a focus on architecture, programming models, and development methodologies. The paper aims
to compare bare-metal and RTOS-based approaches, examine the firmware development life cycle, and highlight
best practices that improve software reliability, scalability, and maintainability in embedded systems.

Research methods: The research is based on analytical review of scientific literature, technical documentation,
and industry standards related to embedded systems and microcontroller programming. A practical case study of
a microcontroller-based temperature monitoring system is designed and implemented to demonstrate the
application of theoretical concepts. The system is developed using Embedded C, peripheral configuration, and
interrupt-driven execution to evaluate real-world behaviour.

Main findings: The results show that structured software architecture and modular design significantly enhance
system stability and maintainability. The case study confirms that careful peripheral configuration, efficient
memory management, and appropriate programming model selection are essential for reliable real-time
performance. The study concludes that disciplined development practices are key to successful microcontroller
software implementation.

Keywords: microcontroller; embedded systems; firmware; embedded C; RTOS
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Abstract

Research relevance: Current models of BMW cars embody highly complex cyber-physical systems, featuring
multiple electronic control units (ECUs), computing nodes, and several internal vehicle communications.
Automotive electronics and software complexity has increased the need for diagnostic, programming, and error-
handling capabilities, ensuring that automotive engineers and IT professionals possess these high-level skills. This
is particularly important for understanding the make-specific electronic systems and software layers, as well as
diagnostic concepts for implementing reliability, safety, and maintainability of vehicles.

Research goal: The purpose of this research is to examine the application of computer diagnostic, programming,
and coding principles in contemporary BMW cars. The work aims to explain the concept of electronic systems
applied in automobiles, with special emphasis on the pertinent components of BMW electronic systems, as well
as the application of diagnostic algorithms for error processing.

Research methods: The research utilizes a qualitative mode of analysis, which involves literature research in
automotive electronics, evaluation of BMW electronic system architectures, and investigation of diagnostic and
programming tools. The research utilizes structured tables, process diagrams, real-life diagnostic analyses, and
example code to illustrate the logic of the software configuration, data formats, security, and use of the tool chains
in BMW cars.

Main findings: This investigation also makes it clear that, in modern cars like those from BMW, embedded system
software needs a multidisciplinary engineering process involving car engineering, mechatronics, and information
technology. To optimize car diagnostics and programming, knowledge of embedded system architecture,
communication, and configuration of the software is essential. In the above examples, proper error handling and
control module programming can be identified, which will optimize car understanding and professional skill.

Keywords: automotive electronics; BMW diagnostics; embedded systems; vehicle programming; cyber-physical
systems
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Research relevance: Real-time sound processing is essential for modern digital applications such as online
communication, streaming, and mobile media services. In Colombo, Sri Lanka, the extensive use of resource-
constrained mobile devices and unstable network conditions increases the need for efficient and optimized sound
processing algorithms.

Research goal: The aim of this study is to evaluate real-time sound processing optimization techniques and to
assess their perceived impact on performance, sound quality, and computational efficiency among users in
Colombo, Sri Lanka.

Research methods: A quantitative, cross-sectional research design was applied. Primary data were collected
through an online questionnaire using Google Forms, with 132 valid responses analyzed. Descriptive statistical
methods, Likert-scale analysis, and data visualization were used for data processing.

Main findings: The results show that sound processing optimization significantly improves application
responsiveness and usability, while minor reductions in sound quality are generally acceptable to users. Device
performance, battery life, and network limitations were identified as major constraints. Awareness of Al-based
sound processing remains limited, although hybrid DSP Al approaches demonstrate potential for future real-time
audio applications.

Keywords: real-time sound processing; audio signal processing; algorithm optimization; latency reduction;
computational efficiency

247



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Adheeksha Preshalee Rajapaksha Rajapaksha Arachchillage. STRATEGIC
JUSTIFICATION FOR SMALL BUSINESS WEBSITE CREATION

EKA University of Applied Sciences, study program ,, Information Technologies *
E-mail: preshaleerajapaksha@gmail.com
Scientific advisor: Mg.math.Mg.sc.ing. Patriks Morevs

Abstract

Research relevance: Successful Small and Medium Enterprises (SMEs) must strategically select digital
infrastructure that minimizes long-term cost and maximizes operational agility. The choice of a Content
Management System (CMS) requires robust justification based on performance metrics and usability requirements.
This research addresses the urgent need for a strategic framework that validates platform selection using both
measurable financial criteria and direct empirical usability testing, thereby ensuring the chosen solution aligns with
the technical capacity and real-world user needs of a specialized business project.

Research goal: To empirically justify the selection of WordPress as the optimal Content Management System for
a specialized small business website creation project by conducting a rigorous comparative cost-benefit analysis
and evaluating the resulting user interface via expert and user inspection methods.

Research methods: This study uses a mixed-method approach, integrating a review of scientific literature with
empirical validation. Primary data was gathered through Heuristic Evaluation (expert inspection against usability
principles) and Simple Observation of peer users performing critical tasks on the website artifact. The collected
data was analyzed using Task Success Rates (TSR), Time on Task (ToT), and descriptive graphical analysis.

Main findings: The research confirmed the strategic superiority of WordPress, offering the Lowest Total Cost of
Ownership and Superior Functional Extensibility compared to proprietary alternatives. Crucially, the Heuristic
Evaluation and Simple Observation empirically validated the platform's high Ease of Use and functional fitness
for end-users, supporting the core strategic decision with both financial and usability evidence.

Keywords: CMS; WordPress; Strategic Justification; TCO; Usability, Heuristic Evaluation, Small Business
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Abstract

Research relevance: In the golden age of technology, with the rapid development in the Information and
Communication technology, modern end users and the business organizations frequently rely on databases which
handle large amount of data to support their daily operational activities and data-driven decision making. With
large scale of transactions which include numerous important data inefficient database queries will act in an
inefficient way while increasing execution time, resource consumption. Therefore, analysing and optimization of
query performance is essential to protect the reliability of the information systems.

Research goals: The aim of the study to analyse inefficient queries and evaluate their performance improvement
after applying the optimization approaches within selected Database Management System.

Research methods: The study conducted in a quantitative experimental way in a “library” database. Performance
profiling evaluated execution time before and after optimization. Comparative analysis, presenting descriptive
statistics was done using EXPLAIN analysis. The main optimization included indexing, rewriting, join
improvement.

Main findings: The results depicted that optimization reduced the execution time significantly and indexing is
identified as an important method when replacing full table scan with index scan. The study demonstrated that
combining multiple optimization techniques will give better results and optimizer is dependant upon data size and
table cardinality emphasizing the importance of optimization within large scale databases.

Keywords: query performance; optimization; indexing; rule and cost based approaches; joins
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Abstract

Research relevance: The agriculture production sector is one of the key pillars of Uzbekistan’s economy, yet its
profitability remains highly unstable due to increasing input costs, irrigation inefficiencies, and limited access to
financial resources. National data (UzStat, 2024) indicate that average input expenditures have risen by 18-22%
over the past three years, while water losses in several regions exceed 35%, directly reducing yields. International
reports (World Bank; FAO, 2022-2023) further emphasize that only 30-32% of farms have stable access to
affordable credit, restricting modernization capacity. These conditions highlight the need to identify the core
determinants influencing profitability in the agricultural sector.

Research goal: To assess the main factors influencing profitability in Uzbekistan’s agriculture production sector.
Research methods: The study applies a combination of theoretical and empirical methods, including literature
review, expert interviews, and analysis of statistical data from national and international sources for the period
2020-2024. The collected data are processed using trend, comparative, and correlation analysis to identify
relationships between profitability, irrigation, mechanization, and financial access.

Main findings: The research reveals that technological modernization, efficient irrigation systems, and improved
financial accessibility have a significant positive impact on profitability. Strategic cost management and resource

optimization contribute to sustainable growth and competitiveness in Uzbekistan’s agriculture sector.

Keywords: agriculture, profitability, Uzbekistan, irrigation, finance, modernization, management, sustainability
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Abstract

Research Relevance: Social media has transformed from communication tool to primary source of information
and brand interaction tools to real estate buyers in the recent digital landscape in Latvian population. This shift can
be seen all over the world where digital platforms have become the important place where modern consumer
engagement occurs. The real estate sector in Latvia is increasingly moving towards the online tools and visual
digital content and engages to both local and international buyers. To maintain the current standards the industry
must be very updated digitally and there is a considerable shift already. But there is lack of empirical research on
this topic regarding the marketing steps taken by the companies that can being used to speak baseline to identify
the buyer behavior and their final choices this indicates that this research is very needed to understand the social
media’s part in real estate sector in the Latvian economy

Research Goal: To assess the impact of social media marketing on the consumer purchase decision-making
process in the real estate industry in Latvia. The goal of the research is to develop practical recommendations for
real estate companies to better influence buyer decisions.

Research Methods: This research uses a mixed-method approach. This includes secondary data analysis in the
literature review section, expert interviews with five industry professionals, and a survey of 250 respondents. Data
processing involves descriptive statistics, graphical analysis, correlation analysis, and transcription analysis.

Main Findings: Preliminary analysis of the results indicates that social media marketing alone cannot influence
the buyer’s decisions. Specific indicators from social media can help to influence the choice of decisions of the
consumers. High quality video content and the advertisements in the social media can help in influencing the
buyers positively as per the correlation analysis result. The effectiveness of digital campaigns depends on platform-
specific algorithms. In the platforms, paid advertisements on Instagram appear to correlate more strongly with lead
generation than organic posts alone.

Keywords: social media marketing; real estate industry; Latvia; consumer purchase decision-making; digital
strategy; residential real estate.
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Abstract

Research relevance: The telecommunication industry in Uzbekistan continues to expand, serving over 35.5
million mobile subscribers in 2024 (Statistics Agency of Uzbekistan, 2024). Despite more than USD 50 million
invested in network modernization between 2020 and 2024, service quality and customer satisfaction indicators
remain below regional averages (ITU, 2024). This suggests that human capital factors, including employee
training, motivation, and retention, are critical to improving service delivery.

Research goal: To determine how human capital development contributes to improving service quality in telecom
companies in Uzbekistan.

Research methods: The study applies secondary data analysis, expert interviews, a customer satisfaction survey,
and content analysis of online reviews. Descriptive statistics and comparative evaluation are used to interpret the
findings.

Main findings: Companies that apply systematic employee training and motivation strategies demonstrate higher
service responsiveness, fewer customer complaints, and greater customer satisfaction. Strengthening human
capital development directly contributes to improved service quality performance.

Keywords: human capital; service quality; telecommunication; customer satisfaction; Uzbekistan
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Abstract

Research relevance: It is clearly vissible that sustainable consumption has become increasingly important in the
cosmetic industry due to rising environmental concerns and consumer awareness. The demand for sustainable
personal care products among consumers, including those with natural ingredients and eco-friendly packaging, is
growing. In Kerala, a southern state in India, where herbal and Ayurvedic traditions are strongly followed, young
consumers show a favorable interest toward sustainable cosmetic brands. Despite the increasing awareness, there
remains a gap between positive consumer attitudes and actual purchase behaviour, making it essential to examine
the factors influencing purchase intention and attitude especially among young adults.

Research goal: The goal of this paper is to see how what people think about personal care products affects whether
they will buy them or not especially among young adults in Kerala. We also want to find out what things influence
whether people will buy these products like the price how good the product is, what the brand is like the packaging
and if the company is doing marketing and using eco-labelling.

Research methods: The study adopts a mixed-method approach. Primary data were collected through a survey of
137 respondents aged 18-35 and interviews with 5 industry experts. Data were analysed using descriptive statistics,
graphical analysis, correlation, and regression methods, while interview data were examined through transcription
analysis. Secondary data were obtained from recent academic and industry sources.

Main findings: The findings clearly indicate that young consumer attitudes toward sustainable cosmetics are
highly positive. Product quality and brand image strongly influence purchase intention, while price sensitivity
varies. Packaging is also a significant factor. Green marketing and eco-labelling show a strong positive relationship
with purchase intention. However, affordability and availability remain key challenges affecting consumer
behaviour towards sustainable cosmetic products.

Keywords: sustainable cosmetics; consumer attitudes; purchase intention; green marketing; eco-labelling
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Abstract

The mining sector plays a strategic role in Turkey’s economy by contributing to exports, employment, and regional
development, particularly in rural areas. Among mining activities, gold mining stands out for its potential to
strengthen GDP, reduce the current account deficit, and support local economies. However, increasing
environmental pressures and global sustainability standards require mining practices to align with environmental,
social, and governance (ESG) principles and the United Nations Sustainable Development Goals (SDGs). This
study examines the economic, social, and environmental dimensions of sustainable mining in Turkey, focusing on
gold mining, and evaluates existing policy frameworks and practices in comparison with international
sustainability standards.

Research relevance: The mining sector is strategically important for Turkey’s economy and trade due to its rich
geological resources. Aligning mining practices with ESG principles and the UN Sustainable Development Goals
is essential for long-term economic, social, and environmental sustainability.

Research goal: This study aims to evaluate how sustainable mining can support Turkey’s economic development
while assessing current practices and identifying necessary policy and technological improvements for alignment
with the UN 2030 Agenda.

Research methods: The study uses a mixed-methods approach, combining quantitative analysis of mining’s
economic and environmental data with qualitative review of legal frameworks and international sustainability
benchmarks for comparative evaluation.

Main findings: Turkey’s mining sector contributes economically but lags in sustainability, with gold mining
offering growth and employment opportunities, while policy reforms, cleaner technologies, and stronger
environmental accountability are needed for a sustainable, inclusive sector.

Keywords: sustainable mining; UN SDGs; gold mining; Turkish economy; environmental policy; resource
efficiency
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Abstract
Research relevance: The manufacturing industry forms a significant portion of the Indian GDP with an
approximate contribution of 1617 percent of the national GDP and this industry employs more than 27 million

people. Nevertheless, it is a highly resource-consuming and environmentally-influencing industry as well. To this
end, ESG has gained significance among investors, regulators and corporate stakeholders.

Research goal: to assess the impact of Environmental, Social, and Governance (ESG) practices on the financial
performance of manufacturing companies in India

Research methods: The approaches that may be adopted to apply to the end of gathering data procedures are
multiple. Two of them involve Literature review and doing survey analysis. Descriptive and regression analysis
has been applied by the author in this research.

Main findings: Based on the analysis of the empirical evidence the author reached the following results of the
ESG practices in the Indian manufacturing industry has a significant positive effect on financial performance since
the companies that implement strong environmental, social, and governance practices demonstrate better operating
efficiency, cost reduction, and investor confidence.

Keywords: environmental; social; governance; financial performance; manufacturing industry
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Abstract

Research relevance: The past few years have seen the Indian food producing business grow tremendously, and
this tendency can be explained by the fact that urbanization and disposable income have increased, as well as the
alteration in the lifestyle (IBEF, 2023; FICCI, 2022; NITI Aayog, 2021). The competition in the industry is also
becoming increasingly tougher, and companies are finding it more difficult to retain and build long-term
relationships (Kumar et al., 2021). Loyalty to customers in this dynamic environment is turning out to be a major
element of sustaining a business (Rather et al., 2021). The consumers no longer look at the price and quality of the
food products as the only factors to purchase them, but evaluate their trust in the brand and emotional attachment
to it (Dwivedi et al., 2021). Hence, brand trust, emotional attachment, and customer loyalty issues have been of
paramount importance to food manufacturing companies that strive to improve their positioning and develop long-
term customer relationships (Srivastava and Kaul, 2020; Rather and Hollebeek, 2021). The prior research
establishes that brand trust and emotional attachment are key drivers of customer loyalty and significantly
influence consumer behavior in food-related markets, yet there is limited context-specific empirical evidence
within the Indian food manufacturing sector

Research goal: To determine the role of brand trust and emotional attachment in customer loyalty in
the food manufacturing industry in India.

Research methods: The paper will use a mixed methodology, which will involve surveying 200 consumers and
conducting in depth interviews with five employees working in the banking industry to determine the impact of
brand trust and emotional attachment on customer loyalty. Frequency analysis, reliability analysis, factor analysis
and regression analysis were used to analyse quantitative data whereas thematic analysis was used to analyse
qualitative data.

Main findings: The research report suggests that brand trust, as well as emotional attachment, positively influence
customer loyalty in the Indian food manufacturing sector significantly. Customers who have a trust in food brand,
and have formed emotional attachment to the brand are more likely to be loyal, make repeated purchases as well
as refer others.

Keywords: brand trust; emotional attachment; customer loyalty; food manufacturing industry; consumer
behaviour
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Abstract
Research relevance: A 2025 study using Structural Equation Modeling (SEM) showed that green marketing
methods had a big and favorable effect on people’s plans to buy things. Rural Indian customers now account for

51% of the volume share in affordable premium FMCG, up from 45% in 2021. This shows that people of all ages
are changing how they buy things.

Research goal: To assess the impact of green marketing on consumer purchase behavior in the Indian FMCG
sector.

Research methods: Survey is the technique of data collection employed in this study; descriptive statistical
analysis, reliability analysis, and factor analysis are the approaches of data processing used here. Using correlation
analytic methods, a study examines green marketing and consumer purchase behavior.

Main findings: Findings confirm that green marketing strategies significantly and positively shape purchasing
behavior, with rural consumers showing strong growth trends. This highlights the strategic importance of
sustainable marketing in FMCG.

Keywords: green marketing; consumer behavior; FMCG; sustainability; India; SEM
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Abstract

Research relevance: As features of urbanization and smartphone proliferation continue to rise alongside the rise
of digital platforms, organized and unorganized retailers of fruits are turning to social media platforms. Recent
reports indicate that over 75% of Indian consumers use social media platforms for product information, and nearly
60% rely on social media reviews and recommendations before making food-related purchase decisions (IBEF,
2025).

Research goal: to assess the impact of social media marketing on the consumer decision-making process in the
fruit retail industry in India.

Research methods: The strategies which can be assumed to be implemented to the final stages of data collection
processes are numerous. Two of them involve Literature review and doing survey analysis. The author has used
descriptive and factor analysis in the study.

Main findings: The marketing of social media in the Indian fruit retail sector plays a significant role in consumer
decision-making processes by increasing awareness, search of information and alternative evaluation using visual-
based marketing, reviews and promotions. It is also motivating to purchase and buy again through sustained
consumption due to the establishment of trust, enhanced satisfaction and prompted by continued engagement via
digital means.

Keywords: social media marketing; consumer decision model; fruit retail industry; India
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Abstract

Research relevance: Algorithmic management (AM) tools are being used increasingly to manage the coordination
of people working in knowledge-intensive types of professions. In Latvia, Al is used by companies in the
Information and Communication Technology (ICT) field to automate the management of employees who work in
distributed teams. Although AM systems may result in improved operational efficiency, the ongoing use of these
externally imposed, non-transparent data-based controlling methods may inadvertently result in the degradation of
employees’ professional discretionary judgment and the loss of mutual trust. Therefore, understanding how
algorithmic management is evaluated in the digital workplace will be a key challenge for practitioners and
policymakers developing frameworks for digital workplace governance.

Research goal: To determine how algorithmic management tools impact the work culture of remote IT workers
in Latvia with respect to their perceived job autonomy and their trust in human managers.

Research methods: To assess how algorithmic management tools shape employees’ work culture, the author
created an online guantitative questionnaire, using validated scales for perceived algorithmic management,
perceived algorithmic opacity, perceived job autonomy, and team trust. The questionnaire was emailed to junior
and senior employees working in remote IT jobs in Latvia to collect data. The data was then analyzed using
descriptive statistics, reliability analysis, Pearson correlation, and regression analysis.

Main findings: This research is based on its theoretical framework and examines how more extensive algorithmic
controls affect people’s perception of their autonomy at the workplace and team cohesion. It also predicts that the
lack of transparency in measuring algorithmic performance will lead to a spillover effect of decreased trust in
managers among employees. Thus, this research will demonstrate that transparent governance over algorithmic
management practices is necessary to prevent remote IT teams from transitioning from an empowering,
commitment-based culture into a restrictive, compliance-based one.

Keywords: algorithmic management; remote work culture; job autonomy; organizational trust; Latvia
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Abstract
Research relevance: This study evaluates the role of Lean Six Sigma (LSS) methodologies in enhancing
production performance within Latvia’s manufacturing industries. The research is relevant as Latvia emerges as a

growing European hub for sectors such as automotive parts, electronics, textiles, and heavy engineering, where
competitiveness depends on efficiency, quality, and delivery.

Research goal: To evaluate the role of Lean Six Sigma methodologies in improving the production performance
of manufacturing industries in Latvia.

Research methods: Data collection was carried out through surveys of 250—300 production managers, engineers,
and employees and methodology applies descriptive statistical analysis, factor analysis, and comparative
evaluation of performance indicators.

Main findings: Findings suggest that Lean Six Sigma practices significantly improve efficiency, reduce defects,
and strengthen overall productivity in Latvian manufacturing. The study concludes that LSS adoption is a strategic
necessity for long-term competitiveness.

Keywords: Lean Six Sigma; manufacturing; production performance; Latvia; quality management
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Abstract

Research relevance: Indian healthcare is currently experiencing a high rate of digital transformation due to the
growing number of patients, escalating medical expenses, lack of competence among professionals and the urge
to have better services. Digital tools based on artificial intelligence like clinical decision support systems,
predictive analytics, Al-enabled diagnostics, robotic process automation, and virtual health assistants are slowly
becoming common in hospitals and other healthcare providers.

Research goal: to assess the impact of artificial intelligence (Al)—powered digital tools in enhancing competitive
advantage in the Indian healthcare industry through empirical analysis.

Research methods: Data collection and processing are considered the methodology. Two of them consist of
Literature review and doing survey analysis. The author has used descriptive, frequency analysis and component
analysis in the study.

Main findings: The paper has determined that, The application of Al-based digital solutions to the Indian
healthcare sector is critical in attaining the highest competitive advantage through optimization of operations,
accuracy of diagnosis and quality of service by incorporating data-driven decisions and automation. The
technologies also improve patient satisfaction, strategic positioning as it allows personalized care, quicker service
provision, and innovation, which reinforces future performance and competitiveness of an organization.

Keywords: artificial intelligence; digital tools; competitive advantage; healthcare industry; India
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Abstract

Research relevance: Latvian IT industry has undergone a promising development in the last ten years and
contributes positively to the country economy via high-value jobs, exports, and digital development. The COVID-
19 pandemic has stimulated the implementation of remote and hybrid work at IT companies, radically changing
the traditional patterns of work organization.

Research goal: to assess the impact of remote and hybrid work arrangements on employee productivity in the
Latvian IT sector.

Research methods: The assumptions that can be made to be applied to the ultimate phases of data collection
processes are many. Two of them involve Literature review and doing survey analysis. In the study, the author has
applied descriptive and ordinal regression analysis.

Main findings: The analysis of the results revealed that, Remote and hybrid work arrangements in the Latvian IT
industry have a strong positive effect on productivity in employees due to its flexibility, shortening of commute
time, and improvement of work-life balance. Their effectiveness though is dependent on communication practices,
technological support and organizational culture which mediate collaboration efficiency and overall performance
outcomes.

Keywords: remote; hybrid work; employee productivity; IT sector; Latvia
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Abstract
Research relevance: Use of social media as a strategic destination marketing tool, customer marketing tool, and

brand building instrument has been on the rise in the tourism industry in India with 227 Billion in 2022 to 351
Billion in 2027.

Research goal: to assess the impact of social media marketing on the performance of the tourism industry in India

Research methods: There are alternate data collection methods. Two of them consist of Literature review and
doing survey analysis. The author has used descriptive, frequency analysis and component analysis in the study.

Main findings: The study established that, Social media marketing has high positive contribution to the
performance of tourism industry in India through the improvement of destination visibility, customer relationship
and real time interaction with the potential travelers. It also enhances organizational performance because it can
affect the travel choices, boost the bookings, and enhance brand impression by user content and online promotion
tactics.

Keywords: social media marketing; performance; tourism industry; industry; India
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Abstract

Research relevance: MRO work in aviation; one of the most time-sensitive and cost-sensitive areas of operations.
Disruptions to procurement and logistics in spare parts availability effect dirrectly to flight operations and AOG
situations which are expensive. Between 2019 and 2024, global supply chain disruptions, shortages in OEM
production capacity, labor gaps, and freight delays made challenges study shows root causes of disruptions and
how automation can fix.

Research goal: The aim of research to identify the logistics and procurement related bottlenecks in ensuring
material availability on time and to develop automation-based framework that optimizes spare parts procurement
& logistics in the aviation industry.

Research methods: Qualitative and quantitative methods were used. Survey with 213 responses fron aviation
experts, five expert interviews and case study of three organizations conducted to colect data related logistics,
procurement, operations, AOGs and automation levels. Descriptive statistics, regression analysis, and correlation
analysis used to analyze the relationships.

Main findings: Analysis showed that procurement and logistics delays lead by weak forecasting, slow approvals,
supplier dependency, and documentation issues. High-risk components disproportionately trigger AOG events,
indicating gaps in risk-based inventory control. Eventhough digital systems exists, automation is under-used,
suggesting the potential of forecasting, optimization of workflow to improve the material on time ailabiltiy.

Keywords: aviation MRO; procurement and logistics delays; spare parts availability; stockouts; AOG Events;
automation; digitalisation; forecasting; operational efficiency
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Abstract

Research relevance: The Fast-Moving Consumer Goods (FMCG) sector in Sri Lanka was also a massively
competitive industry with the availability of a lot of the goods and the consumer price sensitivity was also on the
rise. Companies had also invested heavily to establish brand equity but most of them were unable to convert brand
awareness into a meaningful consumer engagement and long-term loyalty. This formed a disconnect between
brand-related perceptions and consumer behaviour, and the issue at hand is to investigate the role of brand equity
in determining consumer engagement, in this case.

Research goal: The aim of this study was to assess the impact of brand equity dimensions, namely brand
awareness, brand loyalty, perceived quality, and brand associations, on consumer engagement in the FMCG
industry in Sri Lanka.

Research methods: The research was based on a mixed-method approach involving both quantitative and
qualitative methods. The structured questionnaire comprised of a five-point Likert scale used in collecting primary
data among the FMCG consumers in Colombo district. Besides this, semi-structured expert interviews were used
to receive detailed information about the industry. Descriptive statistics, the reliability analysis, correlation
analysis, and multiple regression analysis were used to analyse quantitative data whereas the thematic analysis was
used to analyse qualitative data.

Main findings: The results revealed that the brand equity dimensions significantly and positively affected
consumer engagement, with some achieving a greater impact than others. Another finding of the study was that
brand recognition did not identify with the actual consumer engagement levels implying that more powerful
branding strategies should be applied to the FMCG industry.

Keywords: brand equity; consumer engagement; FMCG; Sri Lanka; consumer behaviour
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Research relevance: India has witnessed the fast growth of the branded clothing industry owing to the increase
in the disposable income, urbanization process, and the expansion of internet-based shopping websites. Instagram,
YouTube, and Facebook have become an important marketing platform used by fashion brands, and influencer
marketing is one of the most effective promotion strategies.

Research goal: to assess the impact of influencer marketing on consumers’ purchase intention in the branded
clothing industry in India.

Research methods: There exists different data collection methods. Two of them involve Literature review and
doing survey analysis. The author has us ed descriptive and component analysis in the study.

Main findings: The Indian branded clothing industry has a major influence on consumer purchase intention and
brand awareness, trust, and perceived product credibility through relatable and authentic content via influencer
marketing. Issues like credibility of the influencer, attractiveness and expertise are essential in determining
consumer attitudes, which in effect, have a positive impact on purchases and brand loyalty.

Keywords: influencer marketing; purchase intention; branded clothing; industry; India
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Abstract

Research relevance: Customer Relationship Management (CRM) is a strategy approach that combines people,
processes, and technology to build strong relationships with customers and make them happier. Empirical studies
demonstrate that the deployment of CRM improves the quality of customer service, fosters trust, and cultivates
lasting loyalty.

Research goal: The aim is to assess the impact of Customer Relationship Management on service quality and
customer loyalty in the manufacturing sector in India.

Research methods: This study utilized a quantitative research approach underpinned by both primary and
secondary data. A systematic questionnaire was used to gather primary data from 60 people who worked for or
were connected to tire producers, dealers, and service facilities in Kerala.

Main findings: The study found that CRM practices had a big effect on both the quality of service and customer
loyalty in the tire manufacturing industry in Kerala. Factor study found three main parts of CRM: knowing and
personalizing customers, being responsive and communicating with them, and coordinating operations and
integrating CRM. The results revealed that keeping accurate records, having individualized interactions, and
having an account manager who understands what customers want were the best signs of loyalty.

Keywords: customer relationship management; service quality; loyalty; tire manufacturing sector
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Abstract

Research relevance: Leadership style is a critical determinant of employee performance across industries and
organizational contexts. Among the most widely studied approaches, transformational and transactional leadership
stand out for their contrasting mechanisms in influencing employee outcomes. Understanding the relative
effectiveness of these styles remains highly relevant, as organizations today must balance innovation driven
adaptability with the efficiency and accountability in performance management.

Research goal: The purpose of this research is to analyze and synthesis literature on transformational and
transactional leadership, examining their individual and combined impacts on employee performance. The study
aims to highlight how hybrid leadership models on support sustainable performance outcomes and provide insights
for effective project management in dynamic organizational environments.

Research methods: This study applies a literature-based review approach, drawing on academic articles, meta-
analysis and industry reports published between 2010 and 2025. The analysis focuses on key performance
dimensions such as productivity, job satisfaction, creativity, commitment, adaptability, and explores how
leadership styles influence both individual and project outcomes.

Main findings: The review indicates that transformational leadership, characterized by vision-driven
communication, intellectual stimulation, and individualized consideration, is consistently associated with higher
levels of engagement, innovation, and long-term performance. Transactional leadership, grounded in structured
goal setting, monitoring, and contingent rewards, is most effective in achieving short-term efficiency and
compliance. Findings suggest that situational contingencies strongly influence the effectiveness of each style, and
the study highlights the potential of hybrid leadership models integrating transformational and transactional
elements, may provide the most effective strategy for sustaining employee and project performance, particularly
in complex and dynamic organizational settings.

Keywords: transformational leadership; transactional leadership; employee performance; leadership styles;
hybrid model
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Abstract
The reliability of supply chain operations has become a crucial factor shaping customer loyalty in India’s rapidly
expanding e-commerce sector. As consumer expectations for fast, accurate, and convenient delivery continue to
rise, platforms increasingly depend on efficient logistics systems to maintain competitiveness. In India,

infrastructural limitations, diverse geographical conditions, and evolving last-mile delivery models create
significant challenges for ensuring consistent performance.

Research Relevance: To identify how supply chain reliability shapes customer loyalty in India’s e-commerce
sector.

Research Goal: The aim of the research is to identify the supply chain reliability factors that influence customer
loyalty in Indian e-commerce.

Research methods: The study uses a mixed-methods approach, combining customer surveys and interviews with
logistics professionals to analyze how supply chain reliability influences customer loyalty in Indian e-commerce.

Main Findings: This research emphasizes that reliable supply chain operations especially timely delivery,
accurate orders, and efficient returns are key drivers of customer loyalty in Indian e-commerce.

Keywords: supply chain reliability; customer loyalty; E-commerce; Indian market;reverse logistics
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Research relevance: The FMCG industry in India is one of the largest and most competitive sectors, contributing
nearly 30% of India’s total consumer spending. Indian consumers are increasingly favoring brands that

demonstrate environmental responsibility through eco-friendly packaging, sustainable sourcing, and transparent
green communication

Research goal: to evaluate the impact of green marketing practices on consumer engagement in the Fast-Moving
Consumer Goods (FMCG) industry in India .

Research methods: The data collection for this research are secondary data from literature analysis and primary
data from survey. The processing methods that have been used in this research are descriptive method, frequency
analysis and ordinal regression analysis.

Main findings: Green marketing in FMCG sector has significant positive impact on consumer engagement. It
analyzed through validating the survey variables such as environmental awareness, green brand trust,
encouragement in active participation and sustainable consumption practices. The green marketing also signifies
the emotional connection between green brand and customer engagement.

Keywords: green marketing; consumer engagement; FMCG; goods industry; India
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Abstract

Research relevance: The rapid expansion of the online education industry in India has significantly transformed
learning practices, particularly among Generation Z learners. With increased smartphone penetration and
widespread access to digital platforms, educational videos have become a dominant mode of knowledge delivery.
However, learner engagement varies considerably depending on video content formats and platform
characteristics.

Research goal: The goal of the thesis is to assess how different educational video content formats and platform
choices influence engagement levels among Generation Z learners in India within the online education industry.

Research methods: The study employed a mixed-methods research approach. A quantitative survey was
conducted with more than 250 Generation Z learners across India who regularly consume online educational video
content. In addition, semi-structured interviews were conducted with educators, edtech professionals, and media
strategists. Descriptive analysis, graphical representation.

Main findings: The research reveals that learner engagement among Gen Z is strongly influenced by a
combination of content format and platform characteristics. Short-form and visually structured videos were found
to enhance behavioral and emotional engagement, while well-designed long-form and interactive videos supported
deeper cognitive engagement. Platform usability, credibility, and flexibility emerged as critical factors shaping
sustained engagement.

Keywords: online education; Generation Z; educational videos; learner engagement; content formats; platform
choice; India; video-based learning

272



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Chamith Nadeeka Chandrakumara, Kaluwadewage. INTEGRATED MANAGEMENT
SYSTEM IMPACT ON QUALITY PERFORMANCE IN THE PHARMACEUTICAL
INDUSTRY IN SRI LANKA

EKA University of Applied Sciences, study program “Business Administration”
E-mail: chamith.chandrakumara@gmail.com
Scientific advisor: Dr.oec. Kaspars Steinbergs

Abstract

Research relevance: The study is highly relevant since Sri Lanka is seeking to develop its pharmaceutical
production capacity and at the same time maintaining the conformity to the standards of the international quality.
As the demands of regulatory requirements and quality issues grow, it is important to learn how the Integrated
Management System (IMS) can influence the quality performance. The results give useful information to the
industry leaders, policy makers and regulators to enhance GMP compliance, efficiency in operation

Research goal: To investigate the impact of Integrated Management System (IMS) implementation on quality
performance in the Sri Lankan pharmaceutical industry by combining quantitative analysis with qualitative
justifications.

Research methods: The study will use a mix research methodology, mainly focus on quantitative analysis which
is helped by a qualitative inquiry to explore how the implementation of the Integrated Management System affects
the quality performance in the pharmaceutical industry of Sri Lanka.

Main findings: The study will determine that Integrated Management Systems (IMS) have a high contribution to
quality performance within the pharmaceutical industry in Sri Lanka through process control, documentation,
regulations and competence of employees. It further demonstrated that although each of the 1SO 9001, 1SO 14001
and ISO 45001 have different effects on enhancing quality outcomes, scarcity of training programs, obsolescence
technology and lack of harmonization among the systems remain as challenges to complete IMS efficiency.

Keywords: integrated management systems; quality performances; pharmaceutical industry; implementation of
IMS, regulatory compliance; training and awareness
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Abstract
Research relevance: This study evaluates the factors affecting the financial performance of Microfinance
Institutions (MFIs) in Andhra Pradesh, India, an area historically pivotal to the development of microfinance in

the country. The research is crucial as microfinance institutions (MFIs) are vital in advancing financial inclusion
for low-income families, despite ongoing issues related to operational efficiency and portfolio quality.

Research goal: aims to assess the key determinants influencing the financial performance of Microfinance
Institutions in Andhra Pradesh, India.

Research methods: The data gathering comprised surveys of 65 microfinance institution personnel. The study
used descriptive statistics and regression analysis to determine that portfolio quality and operational efficiency are
the most significant drivers of MFI profitability.

Main findings: The study aims to identify key drivers, including cost of funds, client outreach, loan size, and risk
management, and to analyze their impact on performance measures such as Return on Assets (ROA), Return on
Equity (ROE), and Net Interest Margin (NIM). The study identifies portfolio quality and operational efficiency as
the most significant determinants of MFI profitability.

Keywords: microfinance; financial performance; Andhra Pradesh; operational efficiency; portfolio quality; India
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Abstract

Research relevance: The profitability of manufacturing companies is a critical factor for economic growth and
sustainability in Sri Lanka. With increasing competition, technological changes, and economic fluctuations,
understanding the role of firm size in determining profitability has become essential. Large-scale operations may
provide advantages such as economies of scale, operational efficiency, and market influence, but they also
introduce challenges related to management complexity and cost control.

Research goal: This study aims to examine the impact of firm size, measured by total assets and total sales, on
the profitability of manufacturing companies listed on the Colombo Stock Exchange (CSE) over the period 2019—
2024. The research seeks to determine whether larger firms achieve higher profitability and to identify the
operational and strategic factors that influence financial performance.

Research methods: A mixed-method approach was applied, combining quantitative analysis using descriptive
statistics, correlation, and multiple regression models with qualitative transcription analysis of in-depth interviews
with managerial personnel from six manufacturing companies. Profitability was measured through return on assets
(ROA) and net profit margin (NPM).

Main findings: Results indicate that total assets positively influence both ROA and NPM, while total sales exhibit
a negative impact on profitability. Larger firms benefit from economies of scale, technological adoption, and
efficient cost management, whereas challenges such as operational complexity and market fluctuations require
strategic interventions. Effective management practices and innovation are essential to sustain profitability in the
Sri Lankan manufacturing sector.

Keywords: firm size; profitability; manufacturing industry; Sri Lanka; ROA
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Abstract

Research relevance: Green marketing has emerged as a critical strategy in Sri Lanka’s retail sector, particularly
in Colombo’s competitive supermarket industry. With rising environmental awareness, understanding how green
marketing influences customer buying behavior is essential for businesses to align with sustainability trends and
consumer expectations. This study addresses the gap in localized insights, helping supermarkets refine their eco-
friendly strategies to enhance customer engagement and market positioning.

Research goal: This research examines the impact of green marketing on customer purchasing decisions in
Colombo’s supermarket industry. It evaluates key factors such as brand perception, eco-labeling, packaging
design, and environmental consciousness to determine their role in shaping consumer preferences for sustainable
products.

Research methods: A mixed-method approach was adopted, combining surveys from 200 supermarket customers
in Colombo (customers of Keells Super, Cargills, and Arpico) with secondary data from academic journals and
industry reports. Statistical tools such as regression analysis and correlation tests were applied to assess
relationships between green marketing practices and buying behavior.

Main findings: The study confirms that green marketing significantly affects consumer choices, with eco-friendly
packaging and credible branding being major influencers. However, higher prices and skepticism toward green
claims hinder adoption. Recommendations include improving transparency, leveraging social media for
awareness, and optimizing pricing strategies to boost green product demand.

Keywords: green marketing; consumer behavior; supermarkets; sustainability; Sri Lanka
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Abstract

The agricultural sector is a key sector of the Indian economy and has been the source of food security, job creation,
and national income (Government of India, 2023; FAO, 2022). Wholesalers play a significant role in the
agricultural supply chain as they facilitate the effective movement of agricultural goods both in local and
international markets between producers, processors, retailers and exporters (Acharya & Agarwal, 2011; Birthal
et al., 2015). However, market modernization, the appearance of online trading platforms, changes in policies, and
the growth of competition have been causing massive change in the industry (Pingali et al., 2019; Chand, 2017).
As they have more sourcing options, it has today grown more difficult to have robust and consistent business
relationships between suppliers and wholesalers (Reardon and Timmer, 2012; Kumar et al., 2020). Here the loyalty
of wholesalers has been found to be a key ingredient to reliable supply chains, lessening transaction risks and
developing long-run partnership in the agricultural markets .

Research relevance: is that wholesaler loyalty in agricultural supply chains is significantly influenced by factors
such as trust, transparency, pricing satisfaction, communication, and relationship quality, which are critical for
ensuring efficient collaboration and long-term stability, yet remain underexplored in the Indian context.

Research goal: The objective of the research is to examine the key determinants of the wholesaler
loyalty in the agrarian industry of India, paying special attention to the price stability, products quality,
supply regularity, credibility, and long-term business ties.

Research methods: The paper will be based on a mixed methodology integrated with surveys of 150 wholesalers,
and in-depth analysis of 10 industry experts to investigate how economic, operational and relational variables
determine the loyalty of wholesalers. Analysis of quantitative data was done through frequency analysis, reliability
analysis, factor analysis and regression analysis whereas thematic analysis was used to analyse qualitative
interview data.

Main findings: The research shows that price stability, stable quality of products, stable supply and good trust-
based relations are strongest factors of wholesaler loyalty in the Indian agricultural sector. The commitment and
stability of the supply chains are greatly promoted by the relationship of business, in the long run, and the open
communication between the suppliers and wholesalers.

Keywords: wholesaler loyalty; agricultural industry; supply chain relationships; trust; price stability
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Abstract

Research Relevance: The Software as a Service market in India is undergoing a period of rapid expansion. The
revenue from this market has been projected to reach around 70 billion USD by 2030. Indian companies are very
keen in getting global clients and have digital transition into advanced markets that use Al enable products,
industries solutions, cyber security. Therefore, they face intense competition from their global counterparts. There
is very limited research in examining the factors that uses SaaS sales within the Indian software industry therefore
this topic is highly important.

Research Goal: The goal of this research is to focus on how sales team can manage lead generation, retention,
conversion of the SaaS products and to understand the factors that can influence the sales performance. The aim
of this research is to identify the factors that can influence in the improvement of the sales performance of the SaaS
products in the Indian software industry.

Research Methods: The study uses a mixed method approach. The primary data is collected through expert
interviews and surveys. In the expert interviews five professionals from this software industry who work with these
products are interviewed in a semi structured manner. In the survey questionnaire, 250 marketing and customers
success professionals in India are targeted and asked to fill the survey. The data processing methods involve
transcription analysis for the interviews. For the survey results, the data is cleaned and description statistical
analysis, Factor analysis and graphical analysis are used for analyzing the survey.

Main Findings: From the preliminary analysis, entering new markets in new geographical locations and having
more efficient leads from the new places play an important role increasing the sales and scaling the revenue in the
most effective manner. Also having better pricing for the services and packaging the services in such a way that
can improve the competitive advantage for the product is also an important factor. And to improve lead generation,
having direct personal contact with the managers from the company is better than using chat bots.

Keywords: SaaS; Indian software industry; sales performance; lead generation; scaling
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Abstract

The high pace of growth of the e-commerce sector in India has greatly altered the consumer buying behaviour,
especially the fashion and lifestyle segment. Expansion of digital infrastructure, rise in internet penetration,
proliferation of smart phones, and use of digital payment platform have enhanced the transition of traditional retail
to online shopping platform. With the heightening competition between e-commerce firms, businesses are
becoming more and more concerned about approaches that would be used to maximize customer retention and
long term relationships, and not necessarily just to attract new customers. In this regard, the speed of delivery and
post-purchase returns have come to play decisive roles in the total experience of the post-purchase context, which
determines customer satisfaction, trust, and loyalty in online retailing.

Research relevance: To investigate how speed of delivery and policy on returns determine customer loyalty in
the Indian e-commerce field that is rapidly growing.

Research goal: The research topic seeks to determine the delivery speed and policy of return as a factor
that influences customer loyalty within the Indian e-commerce fashion and lifestyle industry.

Research methods: The research will use a mixed-method to blend both the quantitative and qualitative research
methods. Primary data were gathered via conducting a survey of 200 online shoppers and conducting in depth
interviews with 10 people in the industry. Quantitative data were subjected to frequency data, reliability data,
factor analysis, and regression analysis and, on the other hand, the qualitative interview data were analysed using
thematic data analysis.

Main findings: The findings suggest that a quicker and more efficient delivery has a significant impact on
customer satisfaction and fosters a buying behaviour that comes back. Moreover, flexible and clear-cut return
policies lower the perceived risk and enhance customer trust that enhances loyalty in the long run to an e-commerce
platform.

Keywords: customer loyalty; speed of delivery; return policies; e-commerce; online retail
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Abstract

Research relevance: Agricultural industry is very important in the economy of Sri Lanka; it is the source of
employment and a good contributor to the GDP and the livelihood of the rural people. SMEs constituting over
75% of all enterprises makes their sustainability crucial to the development of countries. The high internet
penetration (95.1%) and mobile phone penetration (96%) have made new avenues to enable agricultural industry
to expand markets and enhance competitiveness using digital media marketing (DMM). Nonetheless, although
the evidence of positive associations between DMM and growth is observed around the world, agricultural
industry in Sri Lanka continue to experience problems with poor institutional support, low levels of digital skills,
and inadequate finance.

Research aim: The thesis will assess the effect of digital media marketing on the development of agriculture
industry in Sri Lanka, the factors that have the most significant influence, and provide some practical
recommendations to be followed in the future.

Research methods: A mixed-methods approach will be employed, which is a mixture of structured survey of
272 stakeholders from agricultural industry and 5 industry expert interviews of the sector. The quantitative
analysis will involve descriptive statistics, correlation exploration, and regression analysis whereas the qualitative
data analysis will involve thematic analysis.

Main findings: The study will affirm that the implementation of digital media marketing, through the innovation
potential and online awareness by customers, would play a major growth driver in any business. The findings will
be used in the academic literature, and they will give practical advice to agricultural industry and policymakers.

Keywords: digital media marketing; agriculture industry; social media adoption and usage; ease of use;
innovation capacity and digital awareness and skills; Sri Lanka
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Research relevance: This study assesses the impact of influencer marketing on consumer engagement in the
Indian cosmetics sector, a rapidly expanding industry projected to reach USD 20 billion by 2025. The research is

relevant as digital platforms and social media influencers increasingly shape consumer perceptions, purchase
intentions, and brand loyalty.

Research goal: The aim is to identify the impact of digital marketing factors on the performance of the Indian e-
commerce sector.

Research methods: Methodology includes surveys of 61cosmetics consumers. Analytical approaches involve
descriptive statistics, correlation analysis, and factor evaluation to measure the effect of influencer content on
consumer responses.

Main findings: Findings reveal that influencer marketing strongly enhances consumer engagement by building
trust, authenticity, and brand visibility, making it an essential tool for cosmetics companies. The study provides
actionable recommendations for optimizing digital promotion strategies.

Keywords: influencer marketing; consumer engagement; cosmetics; India; social media; digital promotion
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Abstract

Research relevance: Sustainable manufacturing has become a strategic imperative in modern industries in
response to growing environmental, resource, and global stakeholder concerns. The textile manufacturing industry
ranks among the most resource-constrained industries, which require the implementation of efficient, sustainable
manufacturing practices to ensure improved economic and environmental performance.

Research goal: The main purpose of the reserch is to explore the relationship between sustainable manufacturing
practices and business performance in the textile manufacturing industry in Sri Lanka.

Research methods: To fulfil the research goal, a survey among 200 managerial and engineering employees in the
textile manufacturing industry in Sri Lanka was conducted, and the results were processed using such methods as
graphical analysis, frequency analysis, reliability analysis by Cronbach’s Alpha method, correlation analysis by
Pearson method, and regression analysis.

Main findings: The main findings show that there is a positive relationship between energy management, waste
management, resource efficiency, and environmental management systems and business performance. The main
findings provide an empirical understanding of the role of sustainable manufacturing practices in the textile
manufacturing industry in Sri Lanka.

Keywords: sustainable manufacturing; business performance; textile industry; energy management; waste
management; Sri Lanka
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Research relevance: European banks are also discovering that they cannot flourish in business without the
satisfaction of their customers as well. This is convincing them to enhance delivery service to the customer, which

will help them to build a better association between themselves and the customers. The European Customer
Satisfaction Index (ECSI) has published a benchmark report on customer satisfaction in the banking industry.

Research goal: to identify the factors influencing customer trust in the banking industry in the European Union.
Research methods: Many strategies can be supposedly applied to the last stages of data collection procedures.
Two of them entail a literature review and conducting a survey analysis. The study has employed descriptive and
factor analysis.

Main findings: The research concludes that the level of customer confidence within the European Union banking
sector is mainly fueled by aspects of quality of services, transparency, safety of transactions and reputation of the
bank. Furthermore, good communication, regulatory adherence, and implementation of digital banking
technologies greatly contribute to customer confidence and long-term trust.

Keywords: factors; customer trust; banking industry; European Union
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Abstract

Research relevance: The agriculture sector in Sri Lanka is increasingly exposed to environmental pressures from
climate change, soil degradation, and limited natural resources. While technological and policy-driven approaches
are widely promoted, the potential of human resource practices in achieving sustainability remains insufficiently
explored, particularly within agriculture. Green Human Resource Management (GHRM) provides a people-
centred approach to enhancing environmental performance by shaping employee attitudes, skill, and behaviour.

Research goals: This study aims at investigating the impact of Green Human Resource Management practices on
sustainable agriculture in Sri Lanka, including green recruitment and selection, green training and development,
green performance appraisal, and green compensation and reward systems.

Research methods: A cross-sectional design with mixed methods was applied. Data were collected from 400
farmers across 40 farms using structured questionnaires and semi- structured interviews. Quantitative data were
analysed through descriptive statistics, correlation, and regression analysis, while qualitative data were interpreted
using thematic analysis.

Main findings: The findings indicates that GHRM practices positively influence sustainable agriculture. Green
training and performance appraisal show the strongest effects, while recruitment and reward systems also support
sustainable practices. The results highlight the importance of integrating HR strategies into agricultural
sustainability efforts.

Keywords: green human resource management; sustainable agriculture; Sri Lanka; environmental sustainability;
HR practices
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Abstract

Research relevance: India’s aviation industry is one of the fastest-growing industries in the world with more than
370 million passengers in 2024. As the need for modernising airports arises with such growth, SSTs like self-check
in kiosks, bag drop machines, and mobile boarding passes have gained great significance in airports’ functioning.
It is necessary to know about the impact of such technologies on passenger experiences to enhance the quality of
services offered.

Research goal: To access the role of self-service technology on improving passenger experience in the airline
industry through analysis and comparison of passenger perception at Cochin International Airport, Chhatrapati
Shivaji Maharaj International Airport (Mumbai), and Kempegowda International Airport (Bangalore).

Research methods: Mixed research methodology was employed, whereby secondary data analysis was performed
on scientific literature, industrial publications, and studies done at airports, and primary data collection was carried
out through administering a structured questionnaire to passengers and conducting expert interviews. Analysis
techniques used included descriptive statistics, correlation analysis, content analysis, and graph presentation.

Main findings: The study successfully validated all the three hypotheses put forth for testing. There is a positive
relationship between use of SSTs and the passenger experience, where the participants reported satisfaction or
very high level of satisfaction during interaction with SSTs. Moreover, there exists a very strong positive
correlation between frequency of using SSTs and the level of satisfaction experienced. When comparing among
the three airports, it was established that there were differences in adoption and level of satisfaction experienced
regarding SSTs: The highest SST satisfaction level was noted at Kempegowda International airport, followed by
the one in Mumbai and then Cochin. Among all the three airports, mobile check-in and boarding gate facilities
emerged as the most positively perceived technological devices. Awareness and lack of usability among new and
old passengers were some of the major barriers. The study suggests development of passenger education programs,
multilingual interface of SSTs, and development of SST infrastructures in regional airports.

Keywords: self-service technologies; passenger experience; aviation industry; India; Cochin International
Airport; Mumbai Airport; Kempegowda International Airport; consumer satisfaction
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Abstract

Research relevance: One of the key drivers of innovation in the financial sector have been FinTech companies,
yet the FinTech industry faces a lot of challenges from regulators, scrutiny from investors and distrust from
customers about ethical conduct, data privacy and dependability. ESG score has become a de-facto signal of
reliability and corporate sustainability, but it’s impact on financial performance remains a controversial subject.
FinTech firms rely on intangible assets and platform scale for value creation, which necessitates significant amount
of funding capital and ESG scores can have a lot of impact on the ability of a company to attract capital as a
funding.

Research goal: The goal of this research is to determine the impact that environmental, social, and governance
scores have on the overall performance of FinTech companies. In this thesis | will evaluate whether higher ESG
scores are associated with higher profitability or market valuation in the FinTech industry.

Research methods: This study will apply statistical analysis such as regression analysis to a dataset of publicly
traded FinTech companies over multiple years and across multiple countries. Company performance is measured
based on financial performance, financial ratios, market based indicators and the valuation of the company. ESG
scores are obtained from multiple recognized and trusted rating providers.

Main findings: This study will examine whether ESG scores demonstrate any statistically significant relevance
to the financial performance of FinTech companies, as measured by profitability ratios and market valuation
metrics. Higher ESG ratings may signal investor preference for sustainable practices, potentially influencing
funding access and firm value in this sector. The analysis aims to clarify if such correlations hold across publicly
traded FinTech firms over multiple years

Keywords: FinTech; ESG; sustainability; finance; environmental; social and governance
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Abstract

Research Relevance: Employee performance and job satisfaction are two very important factors in the success of
an organization, particularly in the banking industry. Psychological empowerment has been known to play an
important role in the success of an organization, but very few research has been done in the Sri Lankan context.

Research Goal: This study aims to examine the effect of psychological empowerment on job satisfaction and
employee performance among the employees of commercial and private banks in Sri Lanka.

Research Methods: A quantitative research approach has been adopted in the study, collecting data from 250
employees of commercial and private banks in Sri Lanka, using a structured questionnaire method. Psychological
empowerment has been measured using a 12-item scale, while 5-item scales were used to measure job satisfaction
and employee performance. For test the and validate the hypothesis, Descriptives statistics, Cronbach alpha,
Pearson Correlation analysis and Multiple regression analysis were used.

Main Findings: The results of the analysis shown that psychological empowerment has a significant positive
influence on job satisfaction and employee performance. Moreover, job satisfaction is positively related to
employee performance. The analysis revealed that the employees who feel that they have high levels of
psychological empowerment tend to have high levels of job satisfaction and employee performance. The
importance of human resource practices based on empowerment, autonomy, competence, and employee
involvement is revealed in the study.

Keywords: banking sector; employee performance; job satisfaction; psychological empowerment; Sri Lanka
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Abstract

Research Relevance: The Sri Lankan ceramic tile sector is witnessing remarkable growth along the lines of world-
wide demand, making major strains on productivity, cost and quality. Therefore, increasing the productivity of
operations is strategically necessary for industry. Significance: Understanding how modern management methods
can address these challenges is academically and practically

Research Goal: The Goal of this study is to examine the impact of several Lean Management principles (waste
reduction, continuous improvement, just-in-time, and total productive maintenance) on operational performance
in Sri Lanka’s ceramic tile manufacturers.

Research Methods: A quantitative survey was conducted among 150 employees and managers of top ceramic tile
companies. Descriptive statistics, Pearson correlation, and multiple linear regression were used to analyse the data
in SPSS.

Main findings: All four relationships were supported. Lean practices significantly positively correlated with
operational performance, for example, waste reduction had the most robust correlation (r = 0.76, p<0.01). Results
of the regression analysis indicated that each practice was a significant predictor of performance. Consequently,
Lean techniques are effective in improving productivity, quality, cost efficiency, and delivery performance in the
industry.

Keywords: lean management; operational performance; waste reduction; continuous improvement; ceramic tile
industry
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Research relevance: Indian printing industry is being more exposed to disruptions within supply chains emerging
due to the volatility in the prices of raw materials (paper, ink, chemicals), import-dependency, logistics bottlenecks,

technological changes and demand uncertainty. The latest shocks in the world such as pandemics, geopolitical
tensions, and transport limitations, have revealed weak points in conventional supply chain structures.

Research goal: to evaluate the effectiveness of supply chain risk management practices in Indian Printing
Industry.

Research methods: The methods that can be used to apply to the purpose of gathering data procedures are
numerous. Two of them include doing survey analysis and Literature review. Descriptive and factor analysis has
been applied by the author in this research.

Main findings: It has been discovered in this research that in order to alleviate the SCM risks, Effective mitigation
strategies such as supplier diversification, inventory buffering, digital tracking systems, and collaborative logistics
planning are identified to enhance operational resilience and the overall efficiency of the supply chain.

Keywords: supply chain risk management; printing industry; risks; inventory; operations; India
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Abstract

Research relevance: This study analyzes the impact of social media marketing on the growth and customer
engagement of the catering industry in India, where digital platforms have become vital tools for brand promotion
and client acquisition. The research is relevant due to the increasing reliance of small and medium-sized catering
businesses on social media to enhance visibility and competitiveness.

Research goal: To assess the social media marketing influences consumer behaviour and business performance
in the catering industry in India.

Research methods: The objectives are to assess how social media strategies—such as targeted advertising,
influencer collaborations, and visual content—affect customer perceptions, loyalty, and sales performance. A
survey of 42 catering business owners and customers was conducted, supported by descriptive statistics, reliability
tests, and correlation analysis.

Main findings: The study finds that consistent and interactive social media presence significantly boosts customer
engagement, word-of-mouth promotion, and revenue growth. It concludes that integrating social media marketing
into business strategies is essential for sustaining competitiveness in India’s expanding catering industry.

Keywords: social media marketing; catering industry; customer engagement; India; digital promotion; business
growth
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Research relevance: The study is timely as the apparel industry sector is the foundation of the Sri Lankan
economy, serving as a primary source of employment, forign exchange, and industrial growth. While large-scale
manufacturers in the apparel industry have started digital transformation, SME’s face critical HR challenges. This
study examines the impact of artificial intelligence on recruitment and selection practices within Sri Lankan
apparel SMEs.

Research goal: This study aims to assess the impact of artificial intelligence on recruitment and selection practices
in SMEs in Sri Lanka's apparel industry.

Research methods: The method employed in the study was a quantitative, deductive one, it involved a structured
online questionnaire that was administered to 200 employees in the SMEs apparel industry. The thematic analysis
of the open-ended responses was performed using SPSS in terms of descriptive statistics, correlation, and
regression analysis.

Main findings: The results indicate that the use of Al adoption in recruitment and selection practices is directly
connected with the efficiency of recruitment, the quality of candidates, bias mitigation, the use of data to make
decisions, and the effectiveness of recruitment processes. The strongest factor is recruitment efficiency, which
gives a 0.823 strong correlation, indicating that Al adoption enhances the accuracy of selection and guarantees
more successful hiring results.

Keywords: artificial intelligence, selection and recruitment; SMEs; apparel industry, Sri Lanka
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Abstract

Research relevance: This research is timely as the apparel sector in Sri Lanka is one of the biggest economic
sectors and reducing employee turnover is essential to maintain workplace stability and international
competitiveness. This study also fills a major gap in research on how work life balance policy affects employee
turnover intention in the apparel industry

Research goal: The aim of the study is to assess the role of the work life balance policy variables which include,
Flexible Working Arrangements, Leave Policies, Wellness Programmes, Workload Management and Support
Supervisor in influencing employee turnover intentions in the Sri Lankan apparel industry.

Research methods: The study included a structured google form questionnaire and 240 respondents from a
selected apparel company participated in the survey. Descriptive, Graphical, Correlation and regression analysis
used to achieve the results of the study. Five expert interviews conducted and thematic analysis technique was
used to achieve the results.

Main findings: The study established that work life balance policies modestly affect the intentions of the employee
turnover. Leave Policies and supervisory support where the strongest factors indicate can help improve work
experience in the apparel industry in Sri Lanka.

Keywords: WLP; turnover intentions; flexible working arrangements; apparel industry; Sri Lanka
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Abstract

Research relevance: Corporate governance in banking systems is directly related to risk-taking, financial stability,
and stakeholder trust, with the latter being specifically important in the European Union due to cross-border
banking activity and strict regulatory supervision. After major shocks, e.g. the 2008 financial crisis, the quality of
the governance has turned into an unavoidable factor to consider when it comes to explaining differences in bank
resilience, disclosure  quality, and long-term  performance across EU  member  states.

Research goal: The aim of the paper is to assess how corporate governance quality influences bank performance
and risk outcomes in the European Union banking sector.

Research methods: The study uses quantitative analysis based on EU commercial bank data. The analysis is
performed in Jamovi. Descriptive statistics will give an overview of governance quality indicators and financial
performance measures. The reliability is assessed using Cronbach’s Alpha. Correlation analysis is applied to
evaluate the strength and direction of relationships between corporate governance quality and bank performance
variables. Parametric and non-parametric methods, including independent samples t-tests and Mann—Whitney U
tests are applied.

Main findings: The bibliometric results indicate growth in EU bank governance research, with accelerated
expansion after 2017 and a strong surge after 2020. Highly cited foundational works focus on investor protection
and governance and on bank governance, regulation, and risk-taking, supporting the view that governance quality
is studied primarily through stability and risk lenses.

Keywords: corporate governance; banking; European Union; risk-taking; financial stability
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Abstract

Research relevance: The way IT companies do their hiring is being completely changed by artificial intelligence
(Al) - it’s dramatically altering how HR departments work. Al is really making a difference in how quickly
companies can hire, how efficiently they do it, how fairly candidates are judged, and how based on data their
choices are. In Kerala, India, big IT firms including Wipro, TCS, and Infosys are using Al tools more and more
when they’re looking for and selecting people. But even with this new technology, people involved are worried
about things like whether it’s fair, if it’s understandable, if you can rely on it, and if it’s being used in a proper,
ethical way. It’s important to understand what HR people and those applying for jobs think about this, so we can
see what’s going wrong and make Al work better in hiring.

Research goal: This research looks at what HR professionals and job applicants in certain Kerala IT companies
think about Al in recruitment. Specifically, it will look at how useful they feel it is, if they think it’s fair, how open
itis, if they trust it, and how much they like it in general. The research hopes to find out where HR and applicants
disagree, what makes companies use Al, and to give sensible ideas for using Al in hiring in a way that is both
ethical and works well.

Research methods: The study used a combination of methods. The main, first-hand information came from a
questionnaire answered by 200 people, and structured conversations with three executives in charge of finding
talent. Information that had already been published, from company reports and things available to the public, was
also collected. The numerical data from the questionnaires was examined with descriptive statistics, comparisons,
and regression analysis. The in-depth interviews were studied by looking for recurring ideas and themes.

Main findings: What the research found is that HR professionals believe Al hiring tools are very effective,
something you can depend on, and help with making decisions. Job seekers are only moderately happy with them,
and specifically have concerns about fairness, how easy it is to understand how the Al works, and getting
understandable feedback. HR and applicants have differing opinions, and this shows how important it is to be open
about how Al is being used, have a person checking the Al’s work, and for the company to be prepared for using
Al. Using Al ethically, giving people training, and being clear in your communication are all essential to get people
to trust and like Al in the hiring process.

Keywords: artificial intelligence; recruitment; HR professionals; job candidates; perception analysis
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Abstract

Research relevance: This research on automated sorting systems for Latvian warehouse and storage industry is
highly relevant as this industry is facing higher demand for faster, accurate and cost-effective operations. Many
warehouses still depend on manual sorting processes in Latvia which limit productivity and increase the errors.
This study shows insights about how technology can improve operational efficiency, minimize labour errors and
dependency, and improve overall performance. Findings will be valuable for warehouse and storage companies,
policymakers and other researchers.

Research goal: To analyse the use of automated sorting systems in Latvian retail warehouse operations and to
develop recommendations for improving warehouse productivity.

Research methods: To achieve the objectives of this thesis, a mixed methodological approach is employed,
combining both qualitative and quantitative methods of analysis. Qualitative methods include expert interviews
for collecting data on practical operations by professionals which are working in Latvian warehouses. In addition
to the interviews, the secondary data requirement of the research was fulfilled by conducting PESTEL analysis,
referring existing researches, journal articles, case studies, and industry reports related to the research scope. The
quantitative method involves statistical data analysis of warehouse and retail trade of Latvia. Additionally, it
includes justifications for the developed strategic model and program with economical calculations.

Main findings: The research results show that via automated sorting systems overall performance, accuracy and
efficiency in warehouse and storage industry can be increase and errors and delays can be minimized. But there
are challenges when implementing automated sorting systems as high capital invest, labour reskilling and adopting.
Author has suggested a method to overcome these challenges.

Keywords: automation; warehouse; productivity; reskilling; international competitiveness
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Abstract
Research relevance: This study assesses the financial performance of Microfinance Institutions (MFIs) in Kerala,
India, focusing on their role in enhancing financial inclusion and supporting low-income communities. The

research is relevant as Kerala’s microfinance sector has witnessed steady growth but faces challenges in portfolio
quality, cost management, and sustainability.

Research goal: To assess the the financial performance of microfinance institutions in Kerala, India.

Research methods: The objectives are to evaluate key financial indicators such as Return on Assets (ROA),
Return on Equity (ROE), Net Interest Margin (NIM), and loan repayment efficiency, and to identify factors
influencing overall performance. Data were collected through surveys of 52 MFI employees and managers across
major institutions, supported by descriptive and correlation analysis methods.

Main findings: The study finds that operational efficiency, client outreach, and asset quality strongly influence
profitability and long-term stability. It concludes that strengthening financial management and regulatory practices
can improve the sustainability and social impact of MFls in Kerala.

Keywords: microfinance; financial performance; Kerala; ROA;ROE; NIM; financial inclusion
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Abstract

Research relevance: HR analytics has become an important strategy for the Indian IT companies to understand
the increased attrition rates. The attrition rate is approximately around 17 to 20% in 2023 in India IT companies.
Indian HR tech market has been projected to reach about 1.2 billion U.S. dollars by 2025. The companies have
evolved from having a reactive approach to following a proactive approach in talent management department. This
is because there is intense competition for these skilled talents and optimization of workforce in the company.

Research goal: The research goal is to assess the impact of HR analytics on enhancing talent retention within the
Indian IT industry. This study aims to identify the important tools and the practices that are followed by the major
companies in India and to understand the relationship between the analytics adoption and employee satisfaction.

Research methods: This study focuses on a mixed method approach for data collection. The primary data was
collected from expert interviews from HR professionals in IT industry in India and a survey of 245 respondents in
the same industry. The data processing method includes transcription analysis for the interviews and descriptive
statistics, correlation, regression and factor analysis for the survey results. The literature review was conducted
from the period of 2020 to 2025.

Main findings: From the analysis of preliminary results of the survey using factor analysis the research results
that personalized career plans and fair pay are the most important reasons that can help in retaining the Talented
unskilled workers. Major companies in India use these data analytics tools to understand the difficulties faced by
employees and make them more satisfied and feel valued. Also, from the interviews we can understand that the
HR managers must improve their technical skills and communication skills to use them correctly. Therefore, better
HR analytics too can lead to better workforce performance within the company.

Keywords: HR analytics; talent retention; Indian IT industry; employee attrition
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Abstract

Research relevance: Corporate Social Responsibility practices and viewpoints have developed into becoming
widely used strategic instruments detrimental in influencing corporate competitiveness, stakeholder trust, customer
loyalty, and decisions in various investments. Despite developing interest in the given field, the current research
lacks to identify the direct relationship between CSR engagement in firms performance, due to the insufficient
measurement indicators, misaligned methodologies and overall inconclusive sample selections. Thorough
quantitative assessment is required to determine the direct link in order to provide more sound, consistent and
statistically backed evidence about the implications of CSR on firms’ financial performance.

Research goal: The goal of the research is to determine and evaluate the effect of CSR on firms financial
performance measured by ROA and ROE, in order to conclude whether or not differing levels of corporate social
responsibility contribute towards companies’ profitability.

Research methods: The research has its basis on panel data that is publicly available in sustainability reports and
financial statements of the companies operating in various fields/industries during the period of 2019-2025.
Multiple linear regression analysis was used to understand the link between the CSR/ESG indicators on the firms’
financial performance, while also taking into account firms size, leverage in the market and industry specific
characteristics. Additional tests included sample t-tests and one-way ANOVA, which helped identify statistically
significant differences among the firms with varying amounts of CSR engagement levels. Statistical significance
level was gauged at 5 percent.

Main findings: The empirical results draw a picture of positive and statistically significant link between the level
of CSR engagement and financial performance of the firm. Firms, which have demonstrated higher CSR
engagement levels have exhibited much higher ROA and ROE levels compared to other firms, which suggests that
businesses that are actively involved in corporate social responsibility activities make contributions towards long-
term sustainable value creation and financial stability.

Keywords: Corporate Social Responsibility; ESG; financial performance; ROA; ROE
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Abstract

Research relevance: The relevance of financial technologies (FinTech) lies in their ability to revolutionize
financial systems through enhanced access to banking, payment systems, and credits through digital technologies.
In addition, financial inclusion has become an important global agenda, especially in developing economies where
FinTech has helped bridge structural gaps in accessing financial services. The recent surge in FinTech growth,
particularly in the post-COVID-19 pandemic period, has made it an important policy agenda and an area of interest
for researchers. Thus, it is important to understand the evolution of scientific output in FinTech and financial
inclusion.

Research goal: The objective of this research paper is to explore and analyze the development and evolution of
FinTech and financial inclusion literature indexed in Scopus from 2011 to 2026.

Research methods: The methodology for conducting this research involved bibliometric analysis based on a
structured keyword query. Descriptive statistical analysis was used to evaluate the growth of publications and
contributions from various countries. Citation analysis was used to evaluate the most influential works in FinTech
and financial inclusion literature. In addition, keyword co-occurrence and network visualization were used to
evaluate the evolution of FinTech and financial inclusion literature.

Main findings: The results indicate low publication activity until 2018, followed by a sudden surge in publications
after 2019, reaching a peak in 2025. China dominates the number of publications, followed by India and the United
States. While earlier publications were dominated by mobile money and service accessibility, recent publications
are increasingly focused on blockchain, Al, sustainability, and regulatory innovation.

Keywords: fintech; financial inclusion; digital finance; mobile money; bibliometric analysis
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Abstract

Research relevance: This study examines the assessment of credit risk factors in private commercial banks
in Kerala, India, where financial stability and effective risk management are crucial for sustainable banking
performance. The research is relevant in the context of rising loan defaults, changing credit policies, and increased
regulatory oversight by the Reserve Bank of India.

Research goal: To assess the credit risk factors in private commercial banks in Kerala, India.

Research methods: The study’s objectives are to identify major determinants of credit risk—such as borrower
default probability, loan portfolio diversification, capital adequacy, and economic conditions—and analyze their
influence on banks’ financial health. The research employs a survey of 50-60 banking professionals and credit
managers across selected private banks, supported by descriptive statistics, reliability tests, and correlation
analysis.

Main findings: Findings indicate that robust credit appraisal systems, monitoring mechanisms, and diversification
strategies significantly reduce credit risk exposure. The study concludes that efficient risk assessment frameworks

are essential for improving the profitability and stability of Kerala’s private banking sector.

Keywords: credit risk; private banks; Kerala; financial stability; risk management; India
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Abstract

Research relevance: There is a significant role that Ceylon cinnamon plays in both the domestic and international
markets. As one of the world’s largest producers, Sri Lanka's production reached approximately 18,800 metric
tons in 2023, underscoring its economic importance. Nevertheless, local consumption of this entire production is
approximately 10% of this total production, which means that it has a significant potential of expanding its
domestic demand. With an estimated market value of USD 500 million, the local cinnamon industry offers
untapped opportunities for producers and brands, making this research crucial for enhancing marketing strategies
and boosting the economic value of Ceylon cinnamon in the domestic market.

Research goal: To assess the impact of Sri Lankan consumer perceptions on the domestic value of Ceylon
cinnamon, in order to provide insights that will help local producers and stakeholders enhance marketing strategies,
increase consumer demand, and ultimately boost the economic value of Ceylon cinnamon in the domestic market.

Research methods: The research used a mixed-methods approach, combining quantitative and qualitative data
collection techniques. Surveys are used to gather consumer perceptions, while interviews with industry experts
provide in-depth insights into market trends and strategies. Data analysis includes descriptive statistics, correlation
analysis, transcription analysis, and frequency analysis to draw meaningful conclusions.

Main findings: The key results are that the willingness to pay Ceylon cinnamon in the domestic market is strongly
influenced by the positive consumer attitudes towards the quality of the products. In addition, packaging and
labeling strategies have been identified to play a critical role in improving consumer valuation. The knowledge of
authenticity, especially the difference between Ceylon cinnamon and cassia, helps to gain consumer trust and
positively affects the buying behavior. These results highlight important aspects that local manufacturers need to
focus on to boost the consumer demand and market value.

Keywords: Ceylon cinnamon; consumer perceptions; domestic market; product quality; Sri Lanka.
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Abstract

Research relevance: Digital transformation is rapidly reshaping the global automobile industry through customer
relationship management systems, online platforms, data analytics, and digital service solutions. These
technologies improve operational efficiency, customer experience, and long-term competitiveness. In Sri Lanka,
automobile dealerships face import restrictions, economic instability, rising operating costs, and changing
customer expectations. Therefore, understanding the role of digital transformation in dealership performance is
highly relevant for sustainable business development.

Research goal: The goal of this paper is to assess the impact of digital transformation on dealership performance
in the Sri Lankan automobile industry and to identify the main barriers and strategic opportunities related to digital
adoption.

Research methods: The study applies a mixed method approach. Quantitative data will be collected through a
structured questionnaire administered to 250 employees and managers from five Sri Lankan automobile dealership
companies. Qualitative data will be gathered through expert interviews with five Chief Executive Officers. The
data will be analysed using descriptive statistics, correlation analysis, regression analysis, and factor analysis.

Main findings: The study is expected to demonstrate that digital transformation positively influences dealership
performance by improving efficiency, service quality, customer satisfaction, and competitiveness, while high
costs, limited skills, resistance to change, and uncertain returns remain major barriers. The results support practical
recommendations for strengthening digital adoption and long-term resilience in Sri Lankan dealerships.

Keywords: digital transformation; dealership performance; automobile industry; Sri Lanka; digital adoption
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Abstract

Research relevance: Manufacturing industry is one of the main drivers of the economic growth of Sri Lanka
especially in export, employment and industrial growth. Nonetheless, there is an increased demand of quality
financial and managerial decisions due to growing global competition and the complexity of operations. The use
of performance analytics, such as Key Performance Indicators (KPIs), Accounting Information Systems (AIS) and
business analytics has become a significant tool to improve the decision-making process. Although the role of
performance analytics in decision-making is increasingly becoming important, there is scanty empirical research
on the role of performance analytics in supporting decision making in the Sri Lankan manufacturing environment.

Research goal: The goal of the research is to investigate the connection between performance analytics and
financial and managerial decision-making, with the particular emphasis on the mediating factor of information
quality, and to offer the recommendations on how to enhance the processes of making decisions based on analytics.

Research methods: Structured guestionnaire was used to gather primary data among employees at the chosen Sri
Lankan manufacturing firms where 163 valid questionnaires were collected. Descriptive statistics, reliability
analysis (Cronbach alpha) and correlation analysis and multiple regression analysis were used to analyze the
quantitative data. Also, five expert interviews were carried out and thematic analysis was used to analyze
qualitative results.

Main findings: The results reveal that performance analytics has a positive and statistically significant impact on
financial and managerial decision-making. Information quality was also found to be an important mediating
variable as it increased the effectiveness of the decision outcomes. The results also show that an application of
AIS, KPI systems, and data-driven practices enhances the quality of decisions, efficiency, and performance of
organizations.

Keywords: performance analytics; decision-making; information quality; manufacturing sector; Sri Lanka

303



C)(/\E,NTI/{ l/<<~/
¥ e %,

eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Mariem Dhouib. CONSUMER PREFERENCES IN PLASTIC, WOODEN AND
CARDBOARD PACKAGING: ESG PERFORMANCE GAPS IN A CROSS-
REGIONAL STUDY OF EU AND BALTIC MANUFACTURING PRACTICES

EKA University of Applied Sciences, study program “Business Administration”
E-mail: dhouibmariem@outlook.com
Scientific advisor: Dr. Psych. Kristine Uzule

Abstract

Research relevance: Industrial packaging has transformed from being a technical-only process into an embedded
factor affecting logistics performance, environmental impact, and corporate responsibility. In the EU setting,
sustainability governance regulations, such as the Packaging and Packaging Waste Regulation (PPWR), the
Corporate Sustainability Reporting Directive (CSRD), and the EU Taxonomy, have made packaging decisions
become data-based ESG metrics. Although regulations have transformed, there are still significant gaps between
how consumers perceive sustainable packaging material in the market, and its actual life-cycle/environmental
impact across the whole area of the Baltic region where the infrastructure and the governance capacities differ
markedly.

Research goal: In this study, we seek to understand the relationship between consumer preferences and life-cycle-
based environmental performance regarding plastic, wooden, and cardboard packaging materials in the EU and in
the Baltic countries. Furthermore, the study evaluates how EU sustainability regulations have shaped packaging
design, material selection, logistics efficiency, and how green and sustainable manufacturing practices reflect
environmental, social, and governance (ESG) dimensions.

Research methods: This study uses an integrated analytical framework based on secondary data review,
scrutinizing legislative documents, and comparing EU manufacturing and Baltic packaging models. Material
performance and design guidelines, and their reporting implications are judged using Life Cycle Assessment
(LCA) principles, ESG frameworks, and regulatory review of PPWR, CSRD/ESRS, and EU Taxonomy rules.

Main findings: The results indicate that there is a significant perception—impact disconnect, especially with paper
and cardboard packaging with respect to being considered as better than another material, even if it needs more
resources in the process of development. The application of ESG still concentrates mostly on environmental
indicators, and there is less maturity in social and governance dimensions. Across the Baltic region, the uneven
implementation of circular infrastructure and governance capacity leads to heterogeneous ESG performance
between countries.

Keywords: ESG practices; industrial packaging; PPWR; Baltic region; life cycle assessment
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Abstract

Research relevance: Micro, small and medium enterprises are very important for the development of Indian
economy. This is because the development of operational performances in micro small and medium enterprises is
very important for the nation. In India even though digitalization can increase productivity and decrease operating
costs the adoption rate of small manufacturers is very low due to high costs and skill gaps. Currently there is very
a smaller number of Indian SME's that have fully adopted and integrated into the technology and this makes this
research very empirical and important to study.

Research goal: The goal of the research is to evaluate the impact of digital transformation on the operational
performance of small-scale manufacturing enterprises in India. The study aims to identify the factors of digital
transformation that can affect performance. It also aims to develop practical recommendations for these
enterprises.

Research methods: The study uses a mixed-methods approach for data collection. This includes a secondary data
analysis of industry reports, semi-structured expert interviews and a survey targeting at least 245 responses from
small-scale manufacturing enterprises. Data processing involves transcription analysis, descriptive statistical
analysis, graphical analysis, factor analysis, and correlation analysis.

Main findings: The transformation of Indian MSMEs to Industry 4.0 is affected by increased implementation
costs and skill gaps in the manufacturing workforce. This research identifies that strategic planning and
management by owners are very important for successful implementation. Preliminary data also suggest that
digitalization can improve factors such as productivity, decrease operational costs, and prevent operational errors.
This study validates that by adopting higher levels of digital transformation in small-scale industries, there will be
significant and measurable improvements in overall operations.

Keywords: digital transformation; MSME; India; manufacturing; operational performance
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Abstract

Research relevance: Indian telecommunication is one of the most vibrant and competitive industries that have
become an important contributor to economic growth, digital connectivity, and socialization (TRAI, 2023; IBEF,
2023). The telecom companies have a huge number of subscribers and demand in their service in the data services
that becomes very price-sensitive, with a tendency of customers switching providers due to price differences
(Statista, 2024; Deloitte, 2022). High levels of competition, changing tariffs, promotional activities and
government actions have brought pricing strategy as a major determinant of customer retention (EY, 2021;
McKinsey and Company, 2022). In that regard, it is important to see how pricing variables affect customer loyalty
to telecom operators that need long-term competitive advantage and sustainable growth (Kumar et al., 2021; Singh
and Srivastava, 2022).The price-related issues like fairness in tariffs, perceived values and price transparency play
a significant role in customer satisfaction and switching behaviour in telecom services and hence is of a crucial
role in determining customer loyalty but again needs greater empirical investigation in the Indian telecom
environment.

Research goal: The objective of the research is to assess the value of price determinants to customer
loyalty in Indian telecom service and also to establish key determinants of pricing that stimulates
customer retention.

Research methods: The research will take the form of a mixed-method methodology, which will involve a survey
of 200 telecom users and in-depth interviews on 10 industry experts. Frequency analysis, graphical analysis,
reliability analysis, factor analysis, and regression analysis were used in analysing quantitative data whereas the
qualitative data was analysed using content analysis.

Main findings: It is found out that the price determinants like competition tariff, value of money, billing
transparency, and promotional offers play a significant role in customer loyalty. When customers feel that they are
being charged fairly and that they are receiving the same value regularly, they tend to stick in the company more
than in the company when the pricing structure is not clear and there are some secret charges.

Keywords: customer loyalty; price factors; telecom services; pricing strategy; consumer behaviour
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Research Relevance: India is one of the most rapidly expanding smartphone market in the world. The annual
shipment of mobile phones from India is approximately 151,000,000 units in 2024. Therefore, in mobile phone
manufacturing segments there is high competition for being the customer’s preferred choice. To understand the
important drivers of consumer behavior it is very important for the manufacturers and the retailers to conduct
research. The consumers are increasingly interested in upgrades in different ways as deep price increases.

Research Goal: The primary aim of this research is to evaluate the specific factors that influence the choice of
mobile phone brands among consumers in the Indian market. The goal of this study is to understand the various
factors that the current consumers consider before buying a mobile phone in Kerala.

Research Methods: The study follows a mixed method approach. In the methodology section the first part is
literature analysis of the latest research papers from 2020 to 2025. For primary research survey is conducted among
the mobile phone buyers in Kerala. Qualitative interviews are conducted in a semi structured way from 5 industry
experts to understand the perspective of mobile phone consumers. The data analysis is done through descriptive
statistics, graphical analysis, factor analysis, regression analysis and transcription analysis of the interview

Main Findings: Preliminary analysis of the survey results suggest that the battery life, ease of use, and storage are
the most important factors in the decision-making process among the consumers also strong brand image correlates
significantly with the brand choice. From regression analysis 5G mobile phones and advanced features are
important for consumers who buy high end products. The initial recommendations can be focused on improving
the battery life and storage capacities to reach the target audience.

Keywords: smartphone industry; India; consumer behavior; brand image; 5G technology; marketing strategy
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Abstract
Research relevance: This study explores the impact of Environmental, Social, and Governance (ESG) practices
on the financial performance of manufacturing companies in India, where sustainable reporting and corporate
responsibility are becoming critical success factors. The relevance of the research lies in India’s evolving ESG

landscape, particularly after SEBI’s mandate of the Business Responsibility and Sustainability Report (BRSR) for
top listed companies.

Research goal: To analyze the impact of Environmental, Social, and Governance (ESG) practices on the financial
performance of the manufacturing companies in India.

Research methods: Methodology includes surveys of 55 participants in Karnataka, case analysis of three
companies (Infineon Technologies, NXP Semiconductors, and Nestlé India). Data was processed through
descriptive statistics, correlation analysis, and case-based evaluation.

Main findings: Findings confirm that ESG adoption positively correlates with return on assets, equity, and stock
performance, reinforcing ESG as a strategic driver of financial success.

Keywords: ESG; financial performance; manufacturing; India; sustainability; corporate governance
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Abstract

Research relevance: The perfume market is a significant component of Latvia’s beauty and retail economies,
however, its more recent changes have not been extensively researched. Knowing the primary sales patterns is
valuable for business proprietors, perfume houses and observers of Latvian consumer behaviour. It is especially
important in the light of how the Covid-19 pandemic altered the consumer’s actions (Williams & Marshall
Strategy, 2024).

Research goal: This study will identify the main developments in Latvia’s perfume retailing within the recent 3-
5 years. The research focuses on how sales have shifted across these years, with their corresponding rises and fall,
and how these differ depending on the kind of perfume or where it is being sold.

Research methods: A secondary data analysis is the method used in this paper. The data from sources in the
public availability is being used, mainly the monthly statistics on cosmetics and perfume sales from Latvia’s
Central Statistical Bureau. Additional data is sourced from import statistics and summaries of Euromonitor and
StrategyHelix market reports. The analysis is descriptive, meaning sales trends are shown using simple
comparisons of figures for each year and charts.

Main findings: The research demonstrates a strong recovery of the Latvian perfume market after a first drop in
sales during the pandemic. Though monthly sales moved up and down, the market as a whole continued to be
active. Sales of higher-priced perfumes grew at a faster pace when compared to cheaper, more common brands.
More people are now purchasing perfume online. Significantly, sales were much higher during typical gift-giving
seasons, especially before Christmas and summer vacations. Lastly, import data shows Latvia is now importing a
greater quantity of perfume than it was five years in the past.

Keywords: perfume; consumer behaviour; trends; Latvia
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Abstract

Research relevance: The fact that the study focuses on local and private label food brands as a tool of competitive
strategies in the Latvian retail industry is relevant as far as the growing competition between retailers and the rising
demand for products that are both affordable and of high quality. With consumers becoming more price-sensitive
and value-conscious, retailers can differentiate themselves with the help of private labels and local brands, as well
as increase their profit margin and customer loyalty.

Research goal: To assess the local and private label food brands as competitive strategy tools in the Latvian Retail
industry.

Research methods: The number of strategies that can be presumed to be followed to the end of the data collection
processes is manifold. Two of them involve Literature review and doing survey analysis. The author has used
descriptive and regression analysis in the study.

Main findings: The research concludes that local and private label food brands have a substantial impact on the
competitive advantage of retailers in Latvia through their low prices, uniform quality, and improved profit margins.
It also reveals that these brands enhance customer loyalty and purchase intention, particularly among price-
sensitive and value-conscious customers.

Keywords: local and private food label brands; competitive strategy; retail industry; Latvia
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Abstract

Research relevance: The retail sector in Sri Lanka is undergoing rapid transformation due to increasing
competition, evolving consumer behavior, and the growing integration of digital technologies (Bandara &
Karunarathne, 2022). Despite existing frameworks, gaps remain in understanding touchpoints across decision
stages. Existing studies often focus on selected touchpoints or limited stages rather than examining multiple
touchpoint categories simultaneously across the full five-stage decision-making process (Towers & Towers, 2022).
To address these gaps, this study develops an integrated framework that examines digital, atmospheric, product,
and personal/social touchpoints across all five stages of the customer purchase decision-making process within the
Sri Lankan supermarket context.

Research goal: to identify the impact of different consumer customer touchpoints on the consumer purchase
decision-making process in Sri Lanka’s retail sector.

Research methods: A mixed-method approach used to achieve the research objectives. Primary data were
collected through a structured survey administering 121 supermarket customers across Sri Lanka, complemented
by four expert interviews conducted with representatives. Quantitative data were analyzed using descriptive
statistics, while qualitative data were examined through thematic interpretation.

Main findings: The findings reveal that product/merchandise touchpoints have the strongest and most consistent
influence across all stages of the decision-making process. Digital touchpoints significantly impact the pre-
purchase stages, atmospheric touchpoints are more influential during the purchase and evaluation stages. Personal
and social factors demonstrate a moderate yet consistent influence across all stages.

Keywords: atmospheric touchpoints; consumer purchase decision-making process; digital touchpoints; personal
and social touchpoints; product touchpoints
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Abstract

Research relevance: The high rate of development of digital technologies, especially retailing and e-commerce
segments, has radically changed the environment of the global business (UNCTAD, 2021; World Bank, 2022).
Strong internet connectivity, the spread of smartphones, the development of digital payment solutions, and the
positive governmental efforts in India have promoted the development of the e-commerce sector (IBEF, 2023;
MeitY, 2023). Competition in such a market is very active, and companies have to implement online marketing to
attract, engage, and keep customers (Chaffey and Ellis-Chadwick, 2022; Deloitte, 2022). Social media marketing,
email marketing, search engine optimization, mobile marketing, and personalized recommendation are digital
marketing tools that are now necessary in achieving strong relationships with customers (Dwivedi et al., 2021;
Tuten, 2023). Given that the concept of customer loyalty is one of the primary factors of success of a business in
the long term, it is important that e-commerce companies learn how digital marketing can help them increase their
customer loyalty (Kumar et al., 2021; Sharma and Verma, 2022).The digital marketing techniques (social media
action, personalization, and target communication) are instrumental in customer experience and customer loyalty
in e-commerce, but their combined effect has not been thoroughly investigated in India.

Research goal: To determine the effect of the digital marketing activity on customer loyalty within the
Indian e-commerce market and the most efficient digital marketing tools that can promote customer
retention.

Research methods: The research design is that of quantitative research and primary data will be gathered by a
structured questionnaire of online shoppers in India. The analysis of the data involved the frequency analysis,
graphical analysis, reliability analysis, factor analysis, and regression analysis. The study was also supported by
secondary data in the form of academic literature and industry reports.

Main findings: The research findings indicate that digital marketing techniques, social media marketing, one-on-
one communication, and online specific advertising outcomes exert a beneficial influence of high importance on
the loyalty of the customers. Customer engagement, customer satisfaction, and customer trust are promoted
through the effective utilization of the digital platform, which results into increased repeat purchase and long-term
loyalty.

Keywords: digital marketing; customer loyalty; e-commerce; online marketing; consumer behaviour
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Abstract

Research relevance: India is experiencing a booming streaming media market and has dramatically reshaped the
trends of digital consumption, with the increased Internet penetration, low-cost mobile data, and high-adoption
smartphones (Statista, 2024; Deloitte, 2023). As more and more streaming services compete, companies have
significant trouble retaining clients in an extremely price-sensitive market with few switching costs (PwC, 2022;
EY, 2023). The content and price model are analogous in numerous platforms, and the usability of platforms is an
ultimate determinant in staging user experience, satisfaction, and relationships (Xu et al., 2021; Kapoor and Vij,
2022). The functionality like user-friendliness, user interface, streaming quality and personalization, and search
functionality are also important factors affecting the perception and behavioral intentions of the users (Dwivedi et
al., 2021; Gao et al., 2022). Thus, customer loyalty is influenced by the usability of a platform, and learning about
this impact is crucial to streaming service providers who want to decrease the rate of customer loss and achieve a
competitive advantage (Kumar et al., 2021; Singh and Saini, 2023).The platform usability, ease of use, interface
design, personalization, and uninterrupted streaming are all important elements of user satisfaction, engagement,
and retention in digital streaming services, which has a strong impact on customer loyalty, but is insufficiently
studied in the Indian OTT situation.

Research goal: to evaluate the influence of platform usability on customer loyalty within the Indian streaming
media industry as well as to determine the most important usability variables that help the company to retain
customers.

Research methods: The research design is that uses a mixed method design that incorporates a survey of 150
users of streaming platforms and interviews with 15 professionals in the industry. The quantitative data were
analysed via frequency analysis, graphical analysis, reliability analysis and regression analysis and the qualitative
data were analysed in terms of content analysis.

Main findings: The research shows that there is a moderate positive effect of platform usability on customer
loyalty. Intuitive navigation, high loading speed, stable streaming behaviour as well as personalisation factors
make the user satisfied and consequently increases customer loyalty and decreases switching behaviour.

Keywords: platform usability; customer loyalty; streaming media; user experience; digital services
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Abstract

Research relevance: The Sri Lankan banking sector is quickly becoming mobile based in the provision of
services, and customer demands of speed, reliability and 24/7 based services have also been on the rise with the
rising fast payment infrastructures (Ambagahawita, 2025). With mobile banking increasingly being an important
point of interaction between banking commercial entities and customers, it is important to establish those factors
leading to customer satisfaction, thus enhancing the delivery of quality services and customer retention in a very
competitive digital world.

Research aim: The thesis aimed to determine the key factors impacting customer satisfaction in banking industry
in Sri Lanka, and how the factors affect customer satisfaction and offers insights into how service quality and
retention can be improved.

Research methods: A mixed-method research method was used, and a structured questionnaire with 268 mobile
banking users surveyed (February March 2026) and semi-structured interviews with five experts in the commercial
banking industry were used. Quantitative analysis involved descriptive statistics, reliability, correlation analysis
and multiple regression whereas qualitative interview data was analysed using thematic analysis.

Main findings: The findings showed that reliability, efficiency, ease of use and security/privacy are all positively
and significantly related to customer satisfaction in mobile banking. The reliability was the best predictor, and then
security/privacy because the factors of ease of use and efficiency also play a significant role due to lower levels of
effort and shorter duration of transacting. Experts’ interviews were strengthening these findings by pointing out
some of the practical challenges like system failure, slow-speed transactions, usability problems in the profile of
less digitally wise users, and ensured customers get confidence through security provisions and responsiveness.

Keywords: mobile banking; customer satisfaction; commercial banks; Sri Lanka.
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Abstract

Research relevance: The hotel industry is a significant contributor to Sri Lanka’s GDP, the tourism sector
generated 8.7% of total foreign exchange in 2023. However, startup hotels have many difficulties, such as loss of
operation efficiency and fierce competition. Although Al can bring significant strategic benefits in revenue
management, personalization or costs savings (80% of the respondents hotels are planning to use or are currently
using Al for personalized offers), its operational realization in the particular perspective of Sri Lankan startup hotel
sector is under-researched, making this study essential.

Research goal: To assess how Al-based Decision Support Systems are currently implemented in Sri Lanka's
startup hotel industry by examining adoption patterns, implementation barriers, and strategic impacts.

Research methods: The research is a mixed-method study. The qualitative data will be gathered in the form of
semi-structured interviews with five start-up hotel owners to address the experiences and problems. Surveys are
used to collect quantitative data, which will be in the form of surveys in 246 managers and employees in the hotels
as a measure of Al-DSS adoption, perceived benefits, and challenges. The analysis of the data will be performed
using thematic analysis (qualitative data) and descriptive statistics, correlation, and regression analysis
(quantitative data).

Main findings: The study establishes a moderate and increasing level of Al integration in the important functional
areas like pricing, marketing and customer experience among start-up hotels in Sri Lanka. Financial constraint,
absence of technology infrastructure and organizational readiness are the primary hindrances to implementation.
The discussion supports the fact that the level of digital readiness and maturity has a great impact on the strategic
value of Al-based decision-making. Strategic recommendations are offered based on these outcomes to help startup
hotels for aligning Al programs with key business objectives, including enhancing marketing performance,
improving operational efficiency, boosting customer satisfaction, and supporting long-term digital readiness with
innovation.

Keywords: artificial intelligence; decision support systems; hotel industry; Sri Lanka; digital maturity
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Abstract

Research relevance: The Information Technology Industry in India is a major contributor to the country’s
economy. As per reports the industry is expected to contribute about 10% towards countries GDP by 2026.
Organizations are highly dependent on skilled employees to maintain organizational stability and performance.
With access to Artificial Intelligence and other learning tools employees are more confident and inclined towards
wellbeing and side gigs over high paying jobs that don’t suit them. Changing attrition has become a serious concern
and knowing employees’ perceptions about workplace practices can help organizations and Human resource
managers to design effective strategies for retaining talents.

Research goal: To identify workplace practices those employees perceive as affecting attrition in the Indian IT
industry.

Research methods: The research employs mixed-methods approach collecting data via survey using non-
probability convenience sampling, conducting expert interviews and secondary data from journals and reports.
Data is analysed using descriptive and inferential statistics, graphical analysis, transcription and content analysis

Main findings: The findings of this study show that employee attrition in the Indian IT industry is influenced by
multiple factors rather than a single reason. Key factors such as role-fit, work recognition, growth opportunities,

and job satisfaction influences employees’ decision to stay or leave the organization.

Keywords: attrition factor; turnover intention; IT industry; employees; HR practices
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Research relevance: This study assesses the impact of influencer marketing on consumer engagement in the
Indian cosmetics sector, a rapidly expanding industry projected to reach USD 20 billion by 2025. The research is

relevant as digital platforms and social media influences increasingly shape consumer perceptions, purchase
intentions, and brand loyalty.

Research goal: To assess the impact of influencer marketing on consumer engagement in the cosmetics sector in
India.

Research methods: Methodology includes surveys of 75 cosmetics consumers. Analytical approaches involve
descriptive statistics, correlation analysis, and factor evaluation to measure the effect of influencer content on
consumer responses.

Main findings: Findings reveal that influencer marketing strongly enhances consumer engagement by building
trust, authenticity, and brand visibility, making it an essential tool for cosmetics companies. The study provides
actionable recommendations for optimizing digital promotion strategies.

Keywords: influencer marketing; consumer engagement; cosmetics; India; social media; digital promotion
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Abstract

Research relevance: There are significant psychosocial issues for remote IT professionals associated with the
gaining popularity of algorithmically managed workplaces in the information age. In particular, however, little
empirical evidence supports these issues originating in the Baltic.

Research goal: This research aims to explore the impact of algorithmic management on remote IT consultants'
experiences with workplace culture, job autonomy, and trust in human managers.

Research methods: An online survey using a positivist, deductive, quantitative approach to data collection was
conducted with remote and hybrid IT professionals in Latvia (N = 159). The survey assessed employe experiences
through validated Likert-scale construct measures. Pearson correlation, OLS linear regression, and non-parametric
statistical analysis techniques were applied to the confirmed algorithmic management-user subsample (N=90).

Main findings: The three primary hypotheses tested were all strongly supported by the findings of this study. The
extent to which users experience algorithmic workplace management explained 91.8% of the variance in their
perceived job autonomy (B =—9.70 p <.001), and 89.5% of the variance in their perception of work culture (§ =
—9.4 p <.001). Independent for the variable of experience working in algorithmically managed workplaces, users'
experiences were significantly eroded by the lack of the transparency of their algorithmic management systems (j3
=-9.85R?=.766 p <.001). No significant moderating effects were observed across gender, seniority, or IT role
indicating that algorithmic management affects professional wellbeing as an overarching structural/systemic force.

Keywords: algorithmic management; job autonomy; trust; remote work culture; Latvia ICT
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Abstract

Research relevance: The relevance of this research is due to the high share of informal employment in India,
reaching approximately 90%, which is particularly characteristic of labor-intensive industries, including the food
industry (Ferreira, 2024). An additional factor is the imbalance between the rapid growth of the frozen food market,
amounting to approximately 16% per year, and the significantly slower development of cold chain infrastructure
at approximately 2% (Kotteswaran et al., 2025). At the same time, a significant portion of companies,
approximately 60%, continue to use manual HR processes, which limit operational efficiency, whereas automation
can reduce the time required to complete routine tasks by up to 80% and reduce costs (Mohamed et al., 2024;
Kalavakolanu, 2024).

Research goal: To develop guidelines for human resource management automatization in frozen food industry in
India

Research methods: The research used secondary data analysis method as well as included a quantitative survey
of 213 respondents, providing a sufficient empirical basis for statistical analysis. Descriptive statistics and
correlation analysis were used to process the data, allowing for the identification of relationships between the level
of digitalization of HR processes and key performance indicators. A qualitative analysis of expert interviews was
also used to gain a deeper understanding of the practical aspects.

Main findings: The results show that accurate payroll calculations, transparent compensation systems, and clearly
defined KPIs significantly impact employee productivity. When employees understand how their income is
determined and what determines their performance, their motivation and engagement increase. Therefore,
automating these processes increase transparency and improve overall employee performance.

Keywords: HR automation; employee performance; payroll accuracy; KPI transparency; frozen food industry
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Abstract

Research relevance: Despite India's commanding position in global agricultural production — supplying
roughly 75% of the world's spices, a substantial share of specialty coffee, and the largest volume of Basmati rice
exports — its agricultural trade with the Baltic states of Estonia, Latvia, and Lithuania captures less than 3% of
their combined EUR 2.9 billion annual food import market. This disconnect between production capacity and
actual trade flows points to a structural problem rather than a quality or logistics one, making it a relevant and
underexplored area of inquiry at the intersection of trade facilitation, SME internationalisation, and digital
platform design.

Research goal: This paper aims to identify the specific process failures that prevent Indian SME exporters from
supplying Baltic institutional buyers directly, and to evaluate whether a purpose-built emerging model in digital
trends can address those failures in a measurable way.

Research methods: A sequential mixed-methods design was applied, combining a structured survey of 120
respondents — 60 APEDA-registered Indian exporters and 60 Baltic importers — with eight semi-structured
expert interviews and a structured platform evaluation using a transaction cost framework. Inter-rater reliability
for the platform assessment reached x = 0.81.

Main findings: The study finds that the core barrier to India—Baltic agricultural trade is procedural rather than
productive. Integrated platforms addressing all six Williamson transaction cost categories simultaneously —
through verified inventory, live pricing, automated documentation, Al-powered compliance advisory, and
embedded trade finance — can reduce transaction lead times by approximately 62% and meaningfully lower the
compliance rejection risk that currently blocks most Indian SME exporters from direct EU market access.

Keywords: digital trade platform; SME internationalisation; transaction cost economics; business process
improvemene; India-Baltic agricultural exports
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Abstract

Research relevance: Training and development is an important element in human resource management which
influence overall performance and efficiency in an organization. Effective training and development give a positive
impact on employee job satisfaction, especially in Sri Lankan shipping industry which is an internationally
competitive sector. Job satisfaction plays a vital role in increasing productivity, reducing employee turnover and
improving overall performance.

Research goal: To assess the impact of training and development on employee job satisfaction in the shipping
industry in Sri Lanka

Research methods: This study uses quantitative research method. Survey questionnaires and secondary data are
the two main data collection methods. A survey was conducted among 240 Sri Lankan employees who works
under shipping industry, using a questionnaire developed by the author. Data processing was executed by using
methods like, descriptive analysis, graphical analysis, correlation analysis and regression analysis.

Main findings: The result of this study shows that training and development have a positive impact on job
satisfaction in the shipping industry in Sri Lanka. It also demonstrates that proper training and development
processes are important for the shipping industry, as it continuously evolves overtime. Identified the types of
trainings such as, career development training, technical/job specific training or basic training would matter the
most for the employee job satisfaction.

Keywords: training and development; employee job satisfaction; shipping industry; human resource
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Abstract

Research relevance: Small and medium-sized enterprises (SMEs) in Sri Lanka’s tourism and hospitality sector,
particularly in the North Central Province, play a pivotal role in economic growth and employment. However,
marketing challenges hinder their potential. Understanding these barriers and identifying improvement
opportunities is crucial for enhancing competitiveness and sustainability in this vital sector.

Research goal: This study investigates marketing improvement opportunities for SMEs in the tourism and
hospitality sector of North Central Province, Sri Lanka. It examines factors such as digital adoption, customer
engagement, branding, and local partnerships to determine their impact on business performance and market reach.

Research methods: A mixed-method approach was employed, combining surveys from 150 SME owners and
hospitality stakeholders with secondary data from industry reports and academic literature. Descriptive statistics
and regression analysis were used to analyze the data and identify key trends.

Main findings: The study reveals that limited digital marketing skills, inadequate branding, and weak customer
engagement are major challenges. However, opportunities exist in social media marketing, eco-tourism branding,
and collaborative local partnerships. Recommendations include targeted training programs, leveraging digital
platforms, and fostering community-based tourism initiatives to enhance visibility and profitability.

Keywords: SMEs; tourism and hospitality; marketing improvement; North Central Province; Sri Lanka
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Abstract

Managing working capital (WCM) is very important for manufacturing companies to stay liquid and run smoothly.
This is especially true in new economies like Sri Lanka, where financial instability and limited access to credit
make good cash-flow practices even more important. This study investigates the influence of WCM components,
specifically inventory turnover days, accounts receivable period, accounts payable period, and the cash conversion
cycle, on the profitability of manufacturing firms in Sri Lanka. A quantitative approach was applied using
secondary data from 20 firms over 2019-2024 and primary data from 150 managerial respondents. Descriptive
statistics, Spearman correlation, and multiple regression analysis were used to assess relationships, while reliability
and validity tests ensured the robustness of primary data. Findings indicate that longer receivable and inventory
periods reduce profitability, whereas extended payables improve gross profit margins. Managers perceive the cash
conversion cycle as the most influential factor affecting profitability, highlighting the importance of efficient cash-
flow management. Overall, the study concludes that effective WCM significantly contributes to improved financial
performance in Sri Lanka’s manufacturing sector.

Research relevance: The study is relevant because effective working capital management (WCM) is essential for
liquidity, operational efficiency, and profitability, especially in Sri Lanka’s manufacturing sector, which faces
economic instability and credit limitations. Understanding how WCM components influence profitability helps
address gaps in existing, often outdated, research.

Research goal: The goal is to assess how inventory turnover days, accounts receivable period, accounts payable
period, and the cash conversion cycle affect the profitability of Sri Lankan manufacturing firms.

Research methods: A quantitative approach was used, combining secondary data from 20 manufacturing firms
(2019-2024) and primary data from 150 managers. Descriptive statistics, Spearman correlation, and regression
analysis were applied, supported by reliability and validity tests.

Main findings: The study found that longer receivable and inventory periods reduce profitability, while extended
payable periods improve gross margins. Managers identified the cash conversion cycle as the most influential
WCM factor. Overall, efficient WCM significantly enhances financial performance.

Keywords: working capital management; profitability; manufacturing; cash conversion cycle; Sri Lanka
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Abstract
The rapid evolution of retail technologies in India has transformed consumer expectations, making effective sales
tactics increasingly essential for fostering long-term customer loyalty. Hybrid retail formats particularly bookshops

integrated with coffee shop services are gaining popularity, yet there is limited empirical research examining how
selling strategies in these environments influence customer engagement and retention.

Research relevance: To understand how selling tactics shape customer loyalty in India’s emerging hybrid retail
sector.

Research goal: The aim of the research is to identify the selling tactics that most significantly influence customer
loyalty in Indian hybrid bookshops and coffee shops.

Research methods: This study adopts a mixed-methods approach, combining surveys of 150 consumers and
interviews with 20 managers to analyze how personalized promotion, loyalty programs, and omnichannel
touchpoints affect customer loyalty within hybrid retail settings.

Main findings: The study highlights that personalized marketing, seamless integration of digital and physical
channels, and well-structured loyalty programs are key drivers of customer loyalty in hybrid bookshop-coffee shop
businesses in India. Higher engagement across both online and offline touchpoints contributes to improved
customer retention.

Keywords: hybrid retail; customer loyalty; selling tactics; omnichannel strategies; loyalty programs
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Abstract

Research relevance: Climate change, deforestation, and habitat destruction are major environmental problems
caused by excessive resource consumption and industrial activity (Azam et al., 2025). To combat environmental
problems from 2024, the Corporate Sustainability Reporting Directive (CSRD) will expand sustainability reporting
obligations for EU companies (European Commission, 2025). Sustainability and ESG principle integration in
Latvian industrial companies is still developing, and companies face various challenges. There is no research in
Latvia on sustainability integration in industrial companies; it is important to investigate the topic, examine
companies' sustainability experiences, and provide recommendations for companies on sustainability and ESG
principles implementation.

Research goal: to analyze the relationship between sustainability reporting and ESG principle integration in
Latvian industrial companies.

Research methods: In this research, the following data collection methods are used: primary data analysis
(questionnaires), secondary data analysis (company profile data, public statistical data), and document analysis.
Data processing methods used: descriptive statistics, inferential statistics (correlation, regression), classification
analysis, and content analysis.

Main findings: Sustainability and ESG principles are closely connected. ESG principles are considered a main
tool for effective sustainability implementation. The research findings indicate that Latvian industrial companies
understand the necessity and meaning of sustainability and ESG integration, but lack a strong understanding of
sustainability requirements and need additional support from government agencies.

Keywords: sustainability reporting; ESG; industrial companies; Latvia
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Abstract

Research relevance: The Indian tyre retailing business has experienced immense expansion in the past few years
with the growing number of vehicles, urbanization, and infrastructural development, and the general expansion of
an economy (IBEF, 2023; SIAM, 2022). As the rivalry between the key tyre brands increases, holding customers
becomes a key priority in ensuring profitability in the long term and competitive advantage (Kotler and Keller,
2016; Porter, 2008). Negative aspects such as brand trust and emotional attachment are significant intangible
variables that determine consumer behaviour and consumer loyalty particularly in markets with low product
differentiation (Chaudhuri and Holbrook, 2001; Delgado-Ballester, 2004). Customers are becoming more
confident with the brands they trust, are more sure of safety, reliability, and performance, as well as they are more
emotionally committed to the brand and this forms a long-term relationship with the brand (Thomson et al., 2005;
Albert and Merunka, 2013). Thus, the study of the impact that these psychological and relational factors have on
customer loyalty is critical to the tyre retailers that operate in a competitive environment (Morgan and Hunt, 1994;
Kumar et al., 2013). recent studies have reported brand trust and emotional attachment to be the important factors
in determining customer satisfaction, repeat purchase behaviour and long-term loyalty in competitive retail
markets, especially in low-differentiation products such as tyres, but these correlations have not been studied on
the Indian tyre retail market.

Research goal: To determine the influence of brand trust and emotional attachment on customer loyalty
in the Indian tyre retail industry and to find out their own and combined effects.

Research methods: The research is a mixed-methods study involving a quantitative and qualitative method. The
structured survey of tyre customers and the in-depth interview of the industry professionals were used to gather
primary data. Quantitative data were also analysed through frequency analysis, graphical analysis, reliability
analysis and regression analysis whereas, qualitative data was analysed through content analysis.

Main findings: It indicates that brand trust and emotional attachment have a strong positive effect on customer
loyalty. Loyalty to tyre brands and creation of emotional relationship in customers will likely increase their
likelihood of making repeat purchases, recommendations, and loyalty when alternatives are available in the market.

Keywords: brand trust; emotional attachment; customer loyalty; tyre retail; consumer behaviour
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Abstract

Research Relevance: Increasing cybercrime cases in Indian IT companies have resulted in high financial losses
the Indian IT and ITES industry where costs are projected to reach $11.36 trillion by 2026. These companies from
India are a global outsourcing hub. Cyberattacks on these companies can be a threat to the international clients and
can lead to increase in negative image of the companies. Even though there are many companies that implement
standards like 1ISO 27001, the threat to cyber safety still reminds. There is very limited research available on this
topic of cybercrime risks that relates to the security practices in Indian IT companies.

Research goal: The research goal is to check the impact of specific cybercrime risks like phishing, ransomware,
and data breaches within Indian IT companies. The aim of the research is to assess the impact of how specific
types of cybercrime risk influence the design, implementation, and effectiveness of information security
management practices in Indian IT companies.

Research methods: This study follows a mixed-method approach for data collection. Primary data is collected
from expert interviews with five cybersecurity professionals. Quantitative data is collected by a survey of 270
managers and IT professionals in Indian IT firms. Data processing methods includes transcription analysis for
interviews and descriptive statistics, factor analysis, and regression analysis for the survey results. The research
papers for the literature review are from 2020 to 2025.

Main findings: Preliminary data analysis suggests that phishing and ransomware are the most important threats
that affects the adoption of advanced security protocols. The results indicate that even though technical controls
are important human centric mistakes play a significant role in the data breaches. From factor analysis it can be
found that having a team that checks for the threats proactively and continuous employee upskilling can help in
decreasing the cyber risks for the company. From regression analysis it can be found that there is a strong
correlation that exists between risk assessment and decrease in the impact of cyber-attacks. From the interviews it
can be found that the managers and the company must have a more adaptive and risk-based security culture to
protect the company’s interests.

Keywords: cybercrime risk; information security management; Indian IT industry; phishing; ransomware; data
breaches
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Abstract

Research relevance: The study is timely as the apparel sector is one of the biggest economic sectors in Sri Lanka
and enhancing the productivity of the employees is a prerequisite to international competitiveness. It also fills an
enormous gap in the empirical research on the impact of factors affecting organizational workforce in this industry.

Research goal: The study aims at analyzing the role played by the employee productivity variables which include;
training, motivation, work environment, leadership and engagement in influencing organizational performance in
the Sri Lankan apparel industry. It will determine the factors that have the strongest impact on performance
outcomes.

Research methods:. The method employed in the study was a quantitative, deductive one; it involved a structured
online questionnaire that was administered to 235 employees in the apparel sector. The thematic analysis of the
open-ended responses was performed using SPSS in terms of descriptive statistics, correlation and regression
analysis.

Main findings: The research established that productivity of employees’ factors have a significant role on
organizational performance as they explain 78.7 percent of its variance. The strongest predictors were motivation,
work environment, and employee engagement, which proved that people-centered practices are required to
enhance performance.

Keywords: productivity; performance; employee, work environment; apparel industry
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Abstract

Research relevance: Hybrid work has become a stable work model in remote-capable industries, especially in the
IT sector. Employees increasingly prefer flexible work arrangements, and prior studies indicate that hybrid work
can reduce turnover while maintaining performance. In the Sri Lankan IT industry, hybrid work is also widely
practiced, making it important to examine how such policies influence company performance. This creates both
scientific and practical relevance for developing a structured assessment approach.

Research goal: The goal of the paper is to develop guidelines for assessing the impact of hybrid work policies on
company performance in the IT industry in Sri Lanka. The study seeks to identify how hybrid work arrangements
affect organizational outcomes and to provide a basis for managerial decision-making.

Research methods: The research uses a mixed-method approach, combining secondary data analysis, expert
interviews, and a questionnaire survey. The empirical research includes interviews with five industry experts and
a survey of 250 respondents. Data are analysed using descriptive statistics, graphical analysis, correlation analysis,
regression analysis, and manual thematic coding.

Main findings: The research is expected to show that hybrid work policies significantly influence company
performance by improving flexibility, employee satisfaction, and retention while sustaining productivity when
supported by clear policies and effective management practices.

Keywords: hybrid work; company performance; IT industry; Sri Lanka; flexibility
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Abstract
Research relevance: With the advent of Industry 4.0, businesses today can implement a wide range of
technologies including automation, artificial intelligence, Internet of Things (10T), and data analytics. For start-up

companies operating in the Sri Lankan apparel industry, there is an emerging need for implementing such
technologies in order to stay competitive and efficient in their operation.

Research aim: To investigate the effect of Industry 4.0 adoption on the performance of Sri Lankan start-up apparel
companies, and to determine the roles of innovation and barriers in this relation.

Research methodology: The research employed a quantitative approach based on administering structured
questionnaires to 208 employees and managers working for apparel start-ups in Sri Lanka. Statistical data analysis
used for the study included descriptive statistics, reliability analysis, correlation analysis, and multiple regression
analysis conducted via SPSS.

Main findings: According to our study findings, Industry 4.0 adoption and innovation were found to positively
influence organizational performance, but the effect of barriers was rather insignificant. Innovation became the
leading predictor of organizational performance.

Keywords: Industry 4.0; organizational performance; apparel industry; start-ups; innovation
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Abstract

Research relevance: the relevance of this research depends on the increasing use of celebrity endorsements in Sri
Lankan clothing industry in Colombo District, where urban consumers are highly influenced by celebrity behavior
and social media culture. There are limited empirical evidence on how these celebrity attributes like credibility,
attractiveness, expertise and trustworthiness are affecting on customers purchase decisions.

Research goal: to assess the influence of celebrity endorsement on consumer purchase behavior in clothing
industry, Sri Lanka.

Research methods: the mixed method has been used. All these quantitative data were collected using the
questionnaire from 250 consumers. SPSS was used for descriptive, reliability, validity, correlation and multiple
regression analysis. All the qualitative data was collected from structured interviews with five industry experts.

Main findings: This research established that celebrity endorsements played a significant role in the purchasing
decision of consumers in the clothing sector in Colombo. Credibility, attractiveness, expertise, and trustworthiness
were all positively linked to purchase intentions and the expert interviews verified that aligned celebrity-brand
relationships boost consumer perception and brand loyalty.

Keywords: celebrity endorsement; celebrity credibility; celebrity attractiveness; celebrity expertise; celebrity
trustworthiness
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Abstract

Research relevance: The Non-Bank Financial Institutions (NBFIs) play a significant role in the financial system
of Sri Lanka, as they contribute to the inclusion and economic development. They however have inefficiencies in
operations, regulatory strains and risk issues. Despite the necessity of internal auditing to enhance performance, a
large research gap exists due to the lack of empirical studies on its effect on the performance of operations among
Sri Lankan NBFIs.

Research goal: This paper will consider the effects of internal auditing on operations efficiency in selected Non-
Bank Financial Institutions in Sri Lanka with a special emphasis on audit independence, audit quality, audit
competence and audit frequency.

Research methods: The research employs both pragmatism and deduction as a mixed method approach. The
SPSS and thematic analysis were performed on data of 275 surveys and 8 interviews, and secondary data and
comparative analysis were also performed.

Main findings: The results reveal that there is strong positive correlation between all the internal audit variables
and operational efficiency. The most significant predictors were the quality and competence of the audit, then the
independence of the audit, and the less powerful but significant impact was on the audit frequency. All the
relationships were significant (p < 0.001). The regression model showed that internal auditing had high explanatory
power (R 2 = 0.781) which implies that internal auditing has been used to explain 78.1 percent of the change in
operational efficiency, which proves that internal auditing is critical in improving performance in Sri Lankan
NBFls.

Keywords: internal auditing; operational efficiency; NBFIs; Sri Lanka; corporate governance
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Abstract

Research relevance: The rapid growth of electronic consumption in India has resulted in increasing concerns
regarding electronic waste (e-waste), environmental degradation, and resource depletion (CPCB, 2023; UNEP,
2022). Refurbished electronics have emerged as an important component of the circular economy by offering
consumers affordable technological alternatives while reducing environmental impact (Geissdoerfer et al., 2017;
Ellen MacArthur Foundation, 2021). In recent years, the refurbished electronics market in India has expanded
significantly due to rising affordability concerns, rapid technological advancements, and growing awareness of
sustainable consumption (IBEF, 2024; Times of India Tech Survey, 2024). Consumers in Kerala, one of the most
literate and environmentally conscious states in India, are increasingly showing interest in refurbished electronic
products such as smartphones, laptops, televisions, and refrigerators (NIT1 Aayog, 2022; Kumar & Dash, 2024).
However, despite the growing market potential, many consumers remain hesitant due to concerns related to product
quality, warranty, reliability, trust, and perceived risk (Rijbr, 2024; ScienceDirect, 2024). Previous studies indicate
that economic, psychological, environmental, and seller-related factors significantly influence consumer purchase
intention toward refurbished products (Ajzen, 1991; Mendeley Research, 2025), yet there is limited region-specific
empirical research focusing on Kerala, India (Kumar & Dash, 2024).

Research goal: To assess the key factors influencing consumer purchase intention toward refurbished electronics
among consumers in Kerala, India.

Research methods: The study adopted a mixed-method research design combining quantitative and qualitative
approaches. Primary data were collected through a structured questionnaire administered to 150 consumers and
semi-structured interviews conducted with 15 experts to gain deeper insights into consumer behavior and market
trends. Secondary data from academic journals, industry reports, and published studies supported the theoretical
framework. Quantitative data were analyzed using descriptive statistics, reliability analysis, factor analysis,
regression analysis, and graphical analysis, while qualitative interview responses were analyzed through content
analysis.

Main findings: The study revealed that economic factors such as pricing advantage and perceived value
significantly influence consumer purchase intention toward refurbished electronics. Product-related factors
including perceived quality, warranty, and reliability positively affect purchasing decisions. Psychological and
environmental factors such as trust, perceived risk, environmental concern, and sustainability awareness also play
an important role in shaping consumer attitudes and purchase intention. In addition, seller and brand-related factors
such as reputation, certification, and after-sales service were found to enhance consumer confidence and increase
the likelihood of purchasing refurbished electronic products. The findings indicate that consumer purchase
intention toward refurbished electronics in Kerala is multidimensional and strongly influenced by economic,
psychological, environmental, and seller-related considerations.

Keywords: refurbished electronics; consumer purchase intention; consumer behaviour; sustainability; circular
economy; Kerala; India.
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Abstract

Research relevance: The agriculture industry plays a great role in Sri Lanka in helping rural livelihoods by
providing them with better job opportunities and giving a stable income to a majority of the population of Sri
Lanka. Somehow, several issues can be seen within these communities, such as low income levels, limited access
to markets, lack of financial resources, and weak economic and environmental concerns. Social entrepreneurship
has become one of the solid solutions to overcome these obstacles, acting as an innovative approach that combines
social value creation with sustainable business practices.

Research goal: The aim of this research is to evaluate the role of social entrepreneurship in improving rural
livelihoods in Sri Lanka’s agricultural industry and to analyse how social enterprises contribute to the social and
economic development of rural areas.

Research methods: The current study has a mixed-method approach, combining both qualitative and quantitative.
Primary data was collected through structured survey questionnaire and expert interviews to collect practical
insights. Secondary data was gathered through academic literature, government reports, and industry publications.
The collected data were processed using different data processing methods such as frequency analysis, reliability
analysis, correlation analysis, regression analysis, and graphical analysis.

Main findings: The findings of the study confirm that social entrepreneurship has a positive impact on rural
livelihoods as it improves market access, increases income levels, and promotes sustainable business practices.
Lastly, several obstacles were identified including limited financial resources, lack of government support, and
operational issues that may reduce the long-term sustainability of social enterprises within the agricultural industry
of Sri Lanka.

Keywords: social entrepreneurship; rural livelihoods; agriculture; sustainable development; Sri Lanka
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Abstract

Research relevance: Tourism is an economic powerhouse since it is the third highest world category in export
earnings in 2015, representing 10% of world GDP, 30% of services exports and 1 out of every 10 jobs in the world.
The tourism industry generates approximately 35 million tons of solid waste annually which is comparatively
higher than the waste produced by residents.

Research goal: To develop a research instrument to identify the most significant factors affecting environmental
sustainability practice adoption in the hotel industry in Sri Lanka.

Research methods: Population of the study is 166 all-star-graded hotels that are registered with the Sri Lanka
Tourism Development Authority (SLTDA) by 2025. Sample is 25 hotels managers. Data were collected using the
structured questionnaire. Data Processing Methods is a Reliability Test using Cronbach’s Alpha.

Main findings: The study developed a research Instrument with 36 items to identify the most significant factors
affecting environmental sustainability practice adoption in the hotel industry in Sri Lanka. The reliability analysis
conducted with 25 hotel managers displays that all nine constructs exceed the minimum acceptable threshold which
is Cronbach’s alpha > 0.7. The Instrument meet satisfactory internal consistency across all constructs and ready
for application.

Keywords: hotel industry; instrument; environmental sustainability adoption; Sri Lanka
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Abstract

Research relevance: The rapid growth of the international student mobility has intensified the necessity to offer
context-sensitive academic and intercultural services in the systems of higher education. Latvia, and specifically
its capital Riga has become a more and more popular place of arrival of non-European Union students, including
Sri Lankan students. Although this growth is observed, empirical studies on intercultural sensitivity and academic
performance of small, culturally specific groups of students in Baltic institutions of higher learning are very scarce,
thus confirming an evidence of a substantive research gap.

Research goal: to design and evaluate a project-based learning program that enhances intercultural sensitivity and
academic performance of Sri Lankan students studying in Riga, Latvia

Research methods: The study employs a mixed-methods approach, combining a structured questionnaire survey
(n = 201) with semi-structured expert interviews (n = 5). Quantitative data were analyzed using descriptive
statistics, correlation analysis, and multiple regression analysis, while qualitative data were examined through
thematic analysis.

Main findings: The results reveal strong positive relationships between project-based learning, intercultural
sensitivity, and academic performance, with project-based learning emerging as the strongest predictor of
academic success. Qualitative findings further highlight challenges related to cultural adjustment, learning styles,
and institutional support, underscoring the need for integrated, culturally responsive study programmes.

Keywords: intercultural sensitivity; academic performance; project-based learning; international students; Latvia
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Abstract

Research relevance: The competition within the Nordic-Baltic Mobility Program for Culture has been rising
intensely; total applications have grown from 906 to 1,851 between program periods, whereas funding allocations
awarded decreased from 432 to 321, thereby lowering the overall success rates from 47.7% to 17.3%.
The success rate of the network projects decreased from 33.3% to 15.2%. Simultaneously, Latvian involvement
was declining, which indicates structural and communication-related obstacles for Latvian cultural organizations
in pursuing Nordic co-operation.

Research goal: This paper aims to examine the engagement practices with stakeholders implemented by the
Latvian

cultural organizations within Latvian — Nordic network projects and evaluating the impact on these practices
created by the institutional heritage, program governance, and cross-cultural communication.

Research methods: The study uses a multi-method approach based on qualitative studies (semi-structured
interviews, document analyses, observations), using theories such as stakeholder theory, the PMI model for
stakeholder engagement, the concept of stakeholder salience, and the cross-cultural frameworks developed by
Hofstede and Meyer.

Main findings: The study found that Latvian managers are working in an extremely fragmented post-Soviet
system of governance; therefore, they need to develop relational local practices in order to correspond to the Nordic
low-context evidence-based expectations. General project management models fail to provide full support for this
type of environment. In addition, the dissertation identified three main areas where there are large-scale gaps and
presented several practical recommendations for improving trust creation among parties involved, clarity of
reports, and sensitivity towards context in evaluations in Latvian-Nordic cultural co-operation.

Keywords: stakeholder engagement; cultural project management; Latvian-Nordic cooperation; NBMP; cross-
cultural Communication
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Abstract
Research relevance: Tourism and culture are interconnected; significant cultural events enhance creative

industries, foster inclusiveness, and facilitate intercultural conversation, therefore advancing the UN's objectives
for equitable employment and sustainable urban development.

Research goal: To assess the socio impact of event tourism generated by IFFK on the host community in Kerala.
Research methods: Data collection was carried out through surveys of 243 residents in Trivandrum and
methodology applies descriptive statistical analysis, regression analysis, and comparative evaluation of

performance indicators.

Main findings: The study concluded that IFFK greatly improves Kerala's worldwide reputation, social
cohesiveness, cultural appreciation, and community morale.

Keywords: IFFK; social impact; film festival; local community
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Abstract

Research relevance: There is a scarcity of scholarly research assessing the influence of commercial activities on
the traditional Kumbh Mela experience and the balance between cultural preservation and commercialization. The
study of commercial activities during the Kumbh Mela Festival enriches academic understanding by linking
cultural events with financial and management concepts. It illustrates the impact of commercialization on the long-
term sustainability of extensive religious tourism, community engagement, and cultural conservation.

Research goal: To assess the impact of commercial activities on the Kumbh Mela festival.

Research methods: Data collection methods are secondary data and survey where survey was carried out through
220 respondents, and the processing methods include frequency analysis, descriptive analysis, and factor analysis.

Main findings: This study specifically evaluates the influence of highly increasing commercial activities such as
tourism services, vendor markets, sponsorships, and digital promotions on pilgrims' spiritual experiences and the
authenticity of the festival, in contrast to prior research that primarily concentrated on its religious, historical, and
socio-cultural aspects. Summarizing the results the overall Commercial activities during the Kumbh Mela
markedly led to impact pilgrims' religious experiences by offering vital amenities like as food booths, lodging, and
transportation, thus augmenting comfort and enabling a heightened concentration on religious ceremonies.

Keywords: Kumbh Mela; commercial activities; economy; commercialization; festival
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Abstract

Research relevance: Cultural tourism has become a major pillar of economic regeneration in the post-conflict
areas and post-war Jaffna is not an exception. Heritage based tourism based at Nallur Kandaswamy Kovil, colonial
sites, local craft and religious festivals have been experiencing a consistent growth since 2009. Nevertheless, there
is limited empirical evidence that cultural tourism in Northern Sri Lanka has a global economic potential. Current
literature mainly focuses on reconciliation and identity, with inadequate knowledge on its effects on employment,
income generation, entrepreneurship and local economic development.

Research goal: The main aim of the study was to determine how cultural tourism, especially the Nallur Festival,
benefits the livelihoods and local development in postwar Jaffna. The research questions were to examine the role
of tourism participation in determining employment opportunities, household income, small business operation,
and perception of economic development at the community level.

Research methods: The interdisciplinary approach was taken. Surveys were conducted on 268 people, comprised
of residents, vendors, tourism and self-employed people, artisans partaking in the Nallur Festival as quantitative
data. The qualitative data were collected as a result of seven semi-structured interviews with stakeholders. The
quantitative analysis was done using descriptive statistics, reliability and validity tests and factor analysis, and
qualitative data were analysed according to the thematic framework developed by Braun and Clarke.

Main findings: The paper establishes that cultural tourism plays a crucial role in the economic performance of
Jaffna as it creates employment, raises household income and encourages micro-entrepreneurship. Nevertheless,
these advantages are still seasonal and subject to infrastructure gaps, income inequality and governance issues,
and as such, it requires strategic planning, enhanced support mechanisms and enabling policies to maintain cultural
tourism as a long-term post-war development policy.

Keywords: cultural tourism; employment, income, entrepreneurship, postwar Jaffna
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Abstract

Research relevance: The persistent gender gap in the Information and Communication Technology (ICT) sector
remains a significant management and social challenge, particularly in culturally diverse and transitional contexts.
While Women in Tech initiatives aim to promote gender diversity, their effectiveness varies across countries due
to cultural norms, institutional frameworks, and project governance practices. In Uzbekistan, these challenges are
intensified by post-Soviet organizational structures, hierarchical decision-making, and limited availability of
culturally adapted project management models. Therefore, there is a growing need for flexible and context-
sensitive project management approaches that integrate intercultural and gender-aware principles.

Research goal: The aim of this study is to develop a Conceptual Hybrid Intercultural Project Management (IPM)
Governance Model that enhances the organization and effectiveness of Women in Tech initiatives by adapting
international best practices to the socio-cultural context of Uzbekistan.

Research methods: The research applies a mixed-methods approach combining analytical literature review with
comparative case study analysis of Women in Tech initiatives in Estonia, Germany, India, and Uzbekistan.
Empirical data were collected through semi-structured interviews with project organizers and an online survey
involving approximately 130 participants. Data analysis includes descriptive statistical analysis, comparative
evaluation, and thematic coding to identify cultural, managerial, and gender-related factors influencing project
success.

Main findings: The study proposes a Hybrid IPM Governance Model that integrates structured project
governance, Agile-based adaptive execution, and intercultural and gender-aware leadership tools. Empirical
findings indicate that in Uzbekistan women represent only 18-22% of the ICT workforce, confirming structural
gender imbalance in the sector. The results demonstrate that culturally adapted governance mechanisms, cultural
intelligence, and gender-sensitive risk management significantly improve stakeholder engagement, project
effectiveness, and sustainability of Women in Tech initiatives.

Keywords: intercultural project management; gender diversity; ICT; women in Tech; Uzbekistan
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Abstract

Research relevance: Traditional festivals play an important role in destination development, cultural promotion
and local economic development in the context of global cultural tourism. The Onam Festival in Kerala has strong
potential to attract international tourists through food traditions, floral decorations, cultural performances, boat
races, community celebrations and cultural heritage. However, the economic benefits of international tourist
participation depend on effective festival management, stakeholder coordination and the inclusion of local
businesses and cultural performers.

Research goal: To study the project management practices and analyse the economic impact of international
tourist participation in the Onam Festival.

Research methods: The research uses a mixed-method approach combining analytical literature review, a
quantitative questionnaire survey of 260 international tourists and semi-structured expert interviews with local
stakeholders. Data analysis includes descriptive statistics, Cronbach’s alpha reliability analysis, correlation
analysis, multiple regression analysis and thematic analysis.

Main findings: The findings show that international tourist participation has a statistically significant positive
impact on the local economy. Festival management effectiveness was the strongest predictor of local economic
impact, followed by international tourist participation. Onam generates benefits for accommodation providers,
restaurants, local transport, vendors, handicraft sellers, cultural performers and temporary employment. The results
also indicate the need to improve transport convenience, multilingual information, stakeholder coordination, local
vendor visibility and cultural interpretation.

Keywords: Onam Festival; international tourists; festival management; cultural tourism; local economic impact
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Abstract

Research relevance: Yoga started in India; nevertheless, it has transformed into a global health practice, involving
over 300 million practitioners. The I'YF has been held yearly since 1999 along the banks of the Ganges River. It
brings together thousands of individuals from over 100 nations for yoga, meditation, Ayurveda, and cultural
immersion. Well-being is a complicated concept encompassing physical, mental, emotional, and social aspects of
life. According to the World Health Organization (WHO, 2021), well-being is a condition where an individual has
confidence in their strength, is able to respond to everyday stressors in life, is able to work and is able to contribute
to their community. Thus, well-being is never constant due to factors such as individual circumstances, social
norms and the environment.

Research goal: to assess the role of the International Yoga Festivals there were five people who were interviewed
on purpose since their jobs offered them firsthand insight with how International Yoga Festivals work and how
they affect the health of participants in promoting the global wellness movement and strengthening India’s
wellness tourism sector.

Research methods: The study used questionnaire the participants of the yoga festivals (n= 252), employing
frequency analysis, descriptive analysis, and regression analysis as processing techniques. For the analyses of
organizers perspective, 5 interviews were conducted and analyzed using transcription.

Main findings: Yoga festivals significantly contribute to ensuring that all individuals may partake in socio-
economic advancement by actively involving businesses. This study seeks to evaluate the effectiveness of Yoga
festivals across various professions within the specified industries. Yoga festivals significantly contribute to the
enhancement of worldwide well-being. A strong consensus among respondents, supported by case processing
results and boxplot patterns, indicates that effective festival design and enhanced education significantly elevate
participants' awareness and understanding of holistic health.

Keywords: yoga festivals; economic impact; festival industry; well-being
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Abstract

Research relevance: Promoting Uzbek cuisine in Latvia exemplifies an important international cultural project.
Cuisine acts as a form of hospitality, a means of showcasing national identity, a way to support diaspora
communities, and a channel for soft power. However, scholarship on gastrodiplomacy has mainly concentrated on
large, government-led programs. Initiatives driven by restaurants and diaspora communities, especially in Central
Asian and Baltic contexts, are still underexplored.

Research goal: This paper aims to examine how international cultural project management principles can be
applied to promote Uzbek cuisine in Latvia and to present the Adaptive Management Model for Gastronomy-Led
Cultural Diplomacy, which was developed in the author’s Master’s thesis.

Research methods: The study uses a qualitative single instrumental case study featuring two embedded units:
Uzbek restaurants Bukhara and Tashkenta in Riga. Data were gathered through five expert interviews, participant
observation, and documentary analysis. The information was transcribed, analyzed using thematic and content
analysis, compared, and validated via member checking.

Main findings indicate that successful gastronomy promotion depends on tailoring standard project management
approaches to specific contexts. In Latvia, Uzbek gastronomy promotion mainly operates through informal,
flexible, and network-driven coordination. Four key success factors are highlighted: stakeholder coordination,
authenticity oversight, intercultural dialogue, and adaptable project strategies. Conversely, three major structural
challenges hinder progress: low audience awareness, sourcing ingredients issues, and insufficient institutional
collaboration. The proposed Adaptive Management Model for Gastronomy-Led Cultural Diplomacy integrates
these insights into four adaptation areas and a seven-phase cycle, along with practical guidance suitable for
resource-limited cultural diplomacy efforts.

Keywords: gastrodiplomacy; international cultural project management; authenticity governance; diaspora
cultural promotion; Uzbek cuisine
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Abstract

Research relevance: In the context of the internationalisation of higher education, the development of cultural
awareness and intercultural competences has become an essential objective for universities. Increasing student
mobility requires graduates to possess not only academic knowledge but also the ability to communicate and
cooperate effectively in culturally diverse environments. The Erasmus+ programme represents one of the most
important European initiatives supporting intercultural learning through international mobility. Understanding its
contribution to students’ cultural development is therefore highly relevant for higher education institutions seeking
to enhance internationalisation strategies.

Research goal: The aim of this paper is to analyse how participation in the Erasmus+ programme contributes to
the development of cultural awareness and intercultural competences among international students, with particular
attention to cognitive, affective, and behavioural dimensions of intercultural learning.

Research methods: The study applies a mixed-methods research design. Quantitative data were collected through
an online questionnaire administered to Erasmus+ students studying in Latvia, while qualitative data were obtained
through semi-structured interviews. Descriptive statistical analysis and qualitative content analysis were used to
interpret the data.

Main findings: The results indicate that Erasmus+ mobility has a strong positive impact on students’ cultural
awareness and intercultural competences. Participants reported increased self-awareness, greater openness towards
cultural diversity, improved communication skills, enhanced empathy, and higher behavioural flexibility. The
findings also highlight the importance of institutional support mechanisms, such as orientation programmes and
student networks, in strengthening intercultural learning outcomes.

Keywords: Erasmus+; cultural awareness; intercultural competence; student mobility; higher education
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Research relevance: Global Perspective: Traditional music festivals significantly contribute to local and national
economies by generating revenue through tourism, hospitality, cultural industries, and creative employment
(OECD, 2021). India's Festival Growth: India has undergone a boom in significant Traditional music festivals like
Kalpathy Ragholsavam, Chamba Sangeetholasavam and Thrissur Pooram, which bring tourists from both India
and foreign nations

Research goal: to assess the perceived economic impact of traditional music festivals in India, with a focus on
tourism, cultural industries, and local stakeholder perspectives.

Research methods: The sample size for the study was determined to be 225, and the processing methods were
frequency analysis, descriptive analysis, and regression analysis.

Main findings: The empirical evidence strongly supports the research hypothesis that traditional music festivals
significantly enhance local tourist and hospitality revenue in India. The demographic and descriptive results reveal
extensive participation and uniformly favorable opinions on cultural preservation, authenticity, organization, and
visitor experience, while hypothesis testing confirms a statistically significant relationship between festival
activities and tourism-related economic outcomes.

Keywords: traditional music festivals; economic impact; India; music
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Abstract

Research relevance: social media has become a primary space where international youth encounter cultural
heritage, yet institutions often treat it mainly as promotion rather than as a project management environment for
planning, coordination, and evaluation. Understanding which platform-native content strategies generate
Generation Z engagement is therefore essential for designing effective international heritage campaigns.

Research goal: To develop data-driven project management guidelines for international cultural heritage
promotion on social media by analysing how content strategies influence Generation Z engagement, using Sri
Lankan UNESCO heritage promotion as the empirical context.

Research methods: The research applies a mixed-method design combining content analysis of heritage-related
posts and videos published between 20222025 on Instagram, TikTok, YouTube, and Facebook by Sri Lankan
tourism/heritage institutions and UNESCO channels and an international online survey of social media users aged
13-28 (n=210), with emphasis on Gen Z (13-28) and semi-structured interviews with heritage communication and
digital campaign professionals (n=5). Data processing includes descriptive statistics, comparative analysis across
platforms and content types, and thematic analysis of interview data.

Main findings: The study triangulates content analysis, an international survey, and expert interviews to identify
which formats, storytelling styles, authenticity cues, and interactive tools most influence Gen Z engagement with
Sri Lankan UNESCO heritage content across Instagram, TikTok, YouTube, and Facebook. Findings are converted
into project management guidelines for planning, workflow coordination, and KPI-based evaluation.

Keywords: cultural heritage promotion; Generation Z; social media engagement; project management; cultural
project management

349



eka

EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Rushiri Nadee, Dimungu Hewage. CULTURAL INFLUENCES ON PROJECT
MANAGEMENT IN INTERNATIONAL SUSTAINABLE PACKAGING PROJECTS:
A COMPARATIVE STUDY BASED ON HOFSTEDE’S MODEL

EKA University of Applied Sciences, study program “International Cultural Project Management”
E-mail: runadee@gmail.com
Scientific advisor: Dr. Phil. Aija Poikane Daumke

Abstract

Research relevance: Since sustainable packaging market growth, strict regulatory frameworks have emerged
across the world. However, international sustainable packaging projects are facing integration challenges due to
cultural diversity, creating barriers for project success. This highlights that the international sustainable packaging
sector remains critically underexplored in the intersection of Hofstede's cultural dimensions model. The research
investigates this collaboration issue through temporary sustainable packaging implementation at the cultural event
of the Berlin Christmas markets.

Research goal: To identify and examine how Hofstede's cultural dimensions influence project management
practice in the international cultural event context of Berlin Christmas Markets related to eco-packaging
implementation.

Research methods: A convergent parallel mixed-methods design was employed with internal comparison and
integrated with semi-structured interviews with 9 stakeholders and 15 document analysis. Applying Hofstede’s
model as the analytical lens, data processing was done by utilizing transcribing, descriptive statistics, content, and
graphical analysis methods.

Main findings: Document analysis: UAI dominated with 38% (856 codes); subsequently, PDI (19%), MAS
(16%), LTO (14%), IVR (8%), and IDV (6%). Interview analysis: Germany's high UAI strict rules opposed by
low UAI nationalities; PDI (35) authority confusion causes; IDV communication gaps mitigation through
translation tools; MAS mismatches efficiency resistant to feminine cultures that relationships require; LTO (83)
contradicts long-term planning with short-term staff; IVR, a promise-reality gap (parallel celebration and
regulation). Nine mitigation strategies recognized. The research questions and hypothesis are supported.
Additionally, literature gaps were filled by the findings.

Keywords: cultural influences; Hofstede's cultural dimensions; project management; sustainable packaging;
Berlin Christmas Market
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Research relevance: Social media has become an important part of international cultural event management
because audiences often discover, follow, and engage with cultural events through digital platforms before
deciding whether to participate physically or online. In large-scale cultural events, social media is not only a
promotional tool but also part of the wider project management process, including content planning, platform
selection, audience interaction, monitoring, and post-event communication. Previous studies often examine social
media mainly from a marketing perspective, while less attention is given to how social media activities are
managed as structured project activities. This issue is relevant for the Jaipur Literature Festival, one of the
internationally visible literature festivals, where social media communication can influence audience awareness,
engagement, accessibility, and participation intention.

Research goal: The aim of the research is to examine how social media project management practices influence
international audience engagement and participation in cultural events, using the Jaipur Literature Festival as a
case study.

Research methods: The research used a mixed-methods single-case study design. The quantitative part was based
on an online survey. At the time of the research draft, 58 survey responses had been collected, of which 27 met
the screening criteria for preliminary analysis. The qualitative part was based on five semi-structured interviews
with participants connected to literature, digital media, publishing, cultural studies, and cultural blogging. The
survey data were analysed using descriptive statistics, reliability testing, and preliminary correlation analysis. The
interview data were analysed using thematic analysis.

Main findings: The findings indicate that Instagram and YouTube are the most visible platforms for Jaipur
Literature Festival social media communication among valid respondents. Visual content, livestreams, short
videos, and storytelling-based communication were identified as major strengths. Emotional engagement received
the highest mean score among the engagement dimensions, while dialogic engagement was weaker. The
preliminary correlation results show positive associations between social media project management practices,
audience engagement, and participation intention. However, because the valid survey sample is limited, the
quantitative findings should be interpreted as exploratory rather than statistically generalisable.

Keywords: social media project management; cultural events; audience engagement; audience participation;
Jaipur Literature Festival; international audiences
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Abstract

Relevance to research: International art festivals have an important role in facilitating cultural exchange,
increasing tourism and economic development. The Kochi-Muziris Biennale (KMB) is one of the biggest art
festivals in India. It attracts diverse international participants. It increases the local economy through tourism and
creative industries. Although the festival importance is growing in the country, its leadership and organizational
factors are not studied. Understanding how leadership is followed in such environments is important for improving
festival management, and improving participants experience and organizational performance.

Aim of the research: The aim of this research is to identify and evaluate the leadership and organizational
practices in international art festivals by using the Kochi-Muziris Biennale as a case study. This research also aims
to develop the framework for improving the festival management.

Methodology: This study uses mixed research method. Secondary data is collected from existing literature review.
Primary data is collected by conducting survey from festival participants and interviews from leaders and
stakeholders, For data analysis descriptive statistics and regression analysis are used to understand the
characteristics and relationship between different variables. Thematic analysis is used to analyse the interview
data. It identifies the common themes of leadership practices and organizational practices. Triangulation of survey,
interview, and secondary data is done to improve validity and reliability of the results.

Main Findings: This study analyses how leadership practices effect organizational practices in international art
festivals. The leadership practices mainly affect decision-making, coordination, and resource allocation. It also
shows how organizational structures affect stakeholder coordination and operational efficiency in international art
festivals and provides the framework for leadership by including all these elements.

Keywords: leadership practices; organizational structure; audience engagement; international art festivals;
Kochi-Muziris Biennale
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